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ABSTRACT

This study analyzes big data using text-mining techniques to examine consumers perceptions and preferences
regarding Hanbok following the changes in Hanbok-wearing culture since the 2010s. Unstructured text data were
collected using “Hanbok” as the primary keyword, and frequency analysis, TF-IDF analysis, degree centrality analysis,
cluster analysis, and sentiment analysis were conducted. The results can be summarized as follows. First, a perceptual
shift toward valuing experiential aspects of Hanbok is evident. Second, demand for Hanbok associated with ritual use
has remained stable. Third, unlike in the past, overall perceptions of Hanbok are predominantly positive. Taken
together, these findings suggest that Hanbok has evolved into cultural content grounded in experiential and aesthetic

values as well as positive emotions, extending beyond its traditional image as standardized ritual attire.
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1977. Kang et al, 1998: Choi & Hong, 2009:
Cho & Kim, 2010), A¥-A<l 2& RIE7} A&
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2017: Joo, 2017; Lee, 2018; Kim & Kim, 2019).

olZ|g Wlle EFsty 7E dAF= 54
ABSS WFeE g 40 2ol H(Back &
Shim, 20205 Kim, 2021; Shim, 2019), gt&of o
g AHA Q1AE AvrHo® yES A= Cho
and Kim(2010)¢] 9+ o|F& F#eHA &= 4
Aolt}, g, A wWEW 5 A FAA
= 19999 3,094 oA+ 20201 1,886 o2 #ast
= 5 @5 o Ao AAdx Bt AA
ARl g A FEE F4HI ATH Ministry
of Data and Statistics [MODS], 2020). ©lell wt
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A Bo) ol HRS e, BB B olgd W 2FL wre] ARHAL A
ASF, 9ido] MARY, ‘PEo] Gk WA BE AT PHS Ay B ATdH AAYES
B E9 B4R AL UtHHwang, 1977). W vlrlel, 2o Ho] 5 ks Aoz @
19804 T) ATl ME FHEe] e AMAS o 23 gahy, oAk Aol olFelAy At
Hol ‘amgoz Sobdty Eosb Ak, EulE  WelHTHYoon, 2012). HE AtEe A
BAFT AeH BT, BEAAEY BES  molRakd Aex A EAL s AAA g
o, edsy] oldTE JACE U 19704 Po] @H9 AEANCLE JARBO A A
gol Wlsl RS %A ozt ANe Wl B WRY AUAS AXsM, FE dEozu
AeHASS & % ATHCho & Choi, 1989). Aeuy AR EWE 202 A gAH
o 2010dT) AT el AEEHE oy AWHA AL AEFS & 4 ATHKim
Nl AAS dBozAel mA AN AAF ¥ & Kim, 2019). o= WL AYE gaow
A BAEE BAG CHEY BRG, WARS, @ ATM @2 A& Ao FAAFE o
‘wdo] ojele’ Tol o] Ao, Au sl TALOE ANdthy vehd A%E [
A4 Aol HARE AF GAAA 20W7 A ABTHLee, 2018). T o] MAFAES G
Mol g0 SWTHCho & Kim, 2010). o o tisl seld 43 BRY, WARE S B
AW 00974 SE E, kBT 2 B AH AT AR w32 o AAASLS @
Bo) 4ud 2HS FHHAOD o/ UME FE S APAROT o|FHROZH ABFE )
o oA FAEHE Bao] ofd slBaolr, @ 5743 Tokd ORISR WaksE BES
48437 BEA WM BUST AYAT 4 Aoluy YoE AL A4L AT U= Ao
Fehd oS Baolahs A Ho] WEEo Uuk 2 SoutHLee, 2018). o= 25 ZAHolA
97, 19089RE SAY SEUIRS 0004 AES AMHT 27449 ZAzz 4AXT 9
g ZURE AF e Zaozszl FME  om AERse NS HEGE AuT o B
WA oA AHoE AR HUHKim, 2016). S Aol AWsT 24 4 UEE WA BAA
SR P AANAOT MEH ADST M2A  JE Zo] T AF Bahe] A4Z olosks ol
SR EASS wold Uxclel ot ey dr= A3 2 #elgy £ 4 Y
ZRE 2 Qo] AMAES & o) dEx (Human Resources Development Service of
o] FAHeZ wEA WHatst th(Park, 2005). Korea [HRDK], 2023).
olst %o} Shim(2017)¢] ATE 3 20064
uls) 2016k 0l s olaGmet ol AWLORE 2 CIK|E BHo| AH|[A} oA 7 =3
o] melEly 9S W, $uel Yol e
o HHAST & & ATk AAo] 20194 T HAR @70 Wssy LA N 9T
S4S o s AgE AZdaL By g g CTHEE A ¥sHn. Aze 4224 9 o
dAe 79 Baol BuA AY 6149 g & o M TAS S AU A qde £
o 929)% LYersreh(Park. 2019). AT & AUAW, AAE 2Avitelst Lehel
0109T) oFE BEe Fe Ay fge)  cAwe T WHL HOEIE AR A, 2
e mol Baph g gy AdsuA sy o S U8R S HE AHHeR wd
A7 (Jeong & Lee, 2018), &-&o] thdl Ax= s ST 18 MEeR 54 AFeld 3t
4 e Wa A3 2AS 2453 o e
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(Table 1> Data Collection

Count by year
Channel Subchannel
2021 2022 2023
blog 45,092 43,799 44,784
cafe 38,615 37,553 38,781
Naver Knowledge iN 10,473 11,356 10,482
news 4,891 4,099 4,562
web 18,124 20,819 19,282
blog 3,623 3,782 3,668
Daum cafe 1,325 2,012 1,865
news 1,522 1,636 1,378
web 2,526 2,081 2,145
news 1,388 1,770 1,196
Google
web 1,597 1,625 1,108
Total 129,176 130,532 129,251
Hizpe] Q1) gl =g gkl Fowgk JIFES 7| St HFAHoR U817 7I9=7E =2
™ (McCombs & Shaw, 1972: Entman, 1993), o, MI=EA TF-IDF ¥4, A43544(
H Ao E HAd A el WAE Centrality) &4, #8d+4, 2424 = AAl
£o| 2Mwtiele] B9179 4E AgaThs WA HiE sholdeld EHoR A3
S W oh(Harder et al, 2017: Nyakurukwa & o= TF-IDF E4& AA]ste] &3
Seetharam, 2024). Wb B Q7 2HA 4 s o AFEE A8 A9EE 32
= d W ZgsA AuEr] A8 AR Al o W=7 ol st I wolrt F8%
TREE ohe) eeel AR P4 EFHE olPEL BVY £ gl AFAE AT
o AE £ 23 2021d 12917674, 20224 IDF & AlA3Eth
1305327, 20239 1292517422 = 388,9597 9 w02 "HXAE mloly E4F 53|
N4y A dolEst £APN90H, ARAY  ZAIHE wEow fEYA HolHE F2ey
¥ 9 Ay 53 A%E (Table D3} 2ok of 7ol MEAD T2E Fohiis] Slste] A7
A4 24 AAskth AAFAAd 24 A
2. AtR EM 9 H 719ESol 4 AZd dZMe s
S Aold, AdFAA] L £5 WEY
FHE HOEE FHs AV Mecab® A g smee) 9 mA dEND delA %
stel WA A4 B |

a4 LSl ® A S BEel ¥ wARE o y

GolE AMSISIL, E 9 23 0L E _gweg gel nel ad Ans o - g0
TR ETRE, ES E S WM T g s pel 2 steralel gol
A AR GASE TUAE AUS TR AT o) kim & Jun, 2014). ol e 24
HE A oA Held A AUE W Lo uae wue oma w g
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{Table 2> Results of Frequency Analysis

T 2 AN BAAAS Aggon, o
g Fo AuAEe #BS AFY W Ui
WAA AR st 54 9S24 7
o AL B 2HA A4 BY 20
E2san

BIAE HO|E M

D WEXA 2 TF-IDF ¥4

S=o et dold +1 ¥ AA
148173709 7197 R EAL,
5o 49 59 ARE vgow
Agstg. W
757) weli (Table 2)% 2o, YEFehs
2 Agssd Fig D3 2tk og As A

do e

[

A=)
&Y

N
ol MW=

H X~ E U]-o]
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A% mEs

7%—7

ofji
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ol

towe 4

HEH 5(935,765), YrH(219,819), thed(115412),
=1}(90,821), 24(87,016), AFA(80,771), EF3h
£(69,702), $71(62,614), AL (57578), wolaH
(48217)°] A9l 109 N1YER 28 WEr} 7

Rank Keyword Frequency | Rank Keyword Frequency | Rank Keyword Frequency
1 Hanbok 935,765 26 Baby 32,060 51 Heart 20,144
2 Wear 219,819 27 Studio 30,247 52 Taking Photos 20,022
3 Rental 115,412 28 Mother 30,208 53 Casual Hanbok 19,769
4 Good 90,821 29 Design 29,955 54 Girl 19,315
5 Photo shoot 87,016 30 Company 29,221 55 One-piece dress 19,115
6 Photo 80,771 31 Skirt 28,142 56 Gyeongbokgung 19,008
7 Parents’ Hanbok 69,702 32 Worry 27,772 57 Product 18,609
8 Review 62,614 33 Take 27,091 58 Busan 18,503
9 Wedding 57,578 34 Child 27,079 59 Purchase 18,478
10 Makeup 48,217 35 Jacket 26,473 60 Bride 18,467
11 CWeri‘ig;igy 45847 | 36 Event 25905 | 61 Style 18337
12 Preparation 44,408 37 Jeonju 25,766 62 Luck 18,136
13 Dress 43,368 38 Size 25,096 63 Expo 17,911




Rl 55754 69

(Table 2> (Continued)

Rank Keyword Frequency | Rank Keyword Frequency | Rank Keyword Frequency
14 | First birthday 42468 | 39 Family 25000 | 64 Wedding 17,680

preparation
15 Korea 41,722 40 Seoul 24,279 65 Chuseok 17,561
16 Tradition 40,650 41 Custom 23,574 66 Fabric 17,444
p7 | [irst birthday 38992 | 42 Pretty 23522 | 67 Friend 17,427
party
18 Price 37,051 43 Experience 23,306 68 Travel 17,407
19 Culture 35800 | 44 | Families of the | opo0 | g | Our traditional 000,
couple clothes
20 Make 35,097 45 Main ceremony 23,160 70 Introduction 16,958
21 Snap 34,537 46 Premium 23,112 71 Model 16,893
22 Mom 34,463 47 Greeting 22,975 72 Love 16,768
23 Consultation 34,208 48 Jongno 22,299 73 Information 16,648
gq | Tarenmts of the | 700 1 49 Person 21776 | 74 Because of 16,532
bride/groom

25 Marriage 32,588 50 | Bride & Groom 21,104 75 Hanbok shop 16,490

=2 A5 7 Yehyd, A21(163,437.180),  ¥E(162231.217), EF3&

TF-IDF &4 A3+ (Table 33 ZoH, o]
& HEESeER Agstetd (Figo 29 2t

TF-IDF 727k 74

=0
3T

b=

Ak

(240,542.823), t<3(200,715.601), #3(192,240.014),

{Table 3> Results of TF-IDF Analysis

(157,703551), £TH156,590.029), wo]=4(151,473581),
A9 (143812.813), $71(134,753527) +Lo. 2 g
Wk

Rank Keyword TF-IDF | Rank Keyword TF-IDF | Rank Keyword TF-IDF
1 Wear 240,542,823 | 26 Price 94,697216 | 51 | Bride & Groom | 68,506.351
2 Rental 200,715.601 | 27 Studio 92,030.257 | 52 Product 67,971.615
3 Photo shoot | 192.240.014 | 28 Marriage 91,956.134 | 53 Busan 67,865.492
4 Photo 163.437.180 | 29 Mother 88,178.486 | 54 | One-piece dress |67.734.916
5 Hanbok 162.231.217 | 30 Design 86,519.846 | 55 Person 67.351.112
6 | Parents’ Hanbok | 157.703551 | 31 Skirt 85.882.998 | 56 Greeting 65.201.664
7 Good 156,590.029 | 32 Company 85.765.923 | 57 Model 65,017.497
8 Makeup 151473581 | 33 Jacket 82.272.950 | 58 Expo 64.778.320
9 Wedding 143812.813 | 34 Take 81458406 | 59 | Taking Photos |63.232.949
10 Review 134,753527 | 35 Child 81,144.976 | 60 Daegu 63,044,185
11 | First birthday | 119.958.436 | 36 Experience | 80,418.386 | 61 Chuseok 62.856.198
12 Dress 117,165.201 | 37 Size 79316794 | g | Our traditional e o) g

clothes
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{Table 3> (Continued)
Rank Keyword TF-IDF | Rank Keyword TF-IDF | Rank Keyword TF-IDF
Wedd
13 edding 115957431 | 38 Event 78631409 | 63 Heart 62.301.207
ceremony
14 F”Stp:i;hday 114.540.927 | 39 Worry 78.602.652 | 64 Dream 62.193.693
15 Korea 113276763 | 40 Family 77.903.078 | 65 Fabric 62,000.800
16 Preparation | 109,764.707 | 41 Jongno 76.346.445 | 66 Bride 61,874.386
17 Snap 109,165.880 | 42 Seoul 75.899.767 | 67 Style 61,778.048
18 Tradition 108,319.076 | 43 Main ceremony | 74,463.461 | 68 Purchase 61,758.781
19 Culture 105,746.943 | 44 Casual Hanbok |72,447.326 | 69 Travel 61,045.726
20 Consultation | 102.446.187 | 45 Custom 72291214 | 70 Luck 60,627.592
21 Make 102,384.567 | 46 Gyeongbokgung | 72,255.081 | 71 Friend 58,692.710
29 Baby 98280021 | 47 | Families of the |0y ooo 0o | 72 Love 58,543.740
couple
23 Mom 96,596.441 | 48 Premium 71,244.796 | 73 Hair 58,426.749
Parents of th Weddi
24 arents ob e | 6984592 | 49 Pretty 69.386.373 | 74 edding 58,393.369
bride/groom preparation
25 Jeonju 96,080.152 | 50 Girl 69.205.640 | 75 Formal attire | 57.244.704
of7] EHIA 22 =
HE2 7| Al XIECF SR
e e
2RI o 1 EHHZ
2=rHoded LIS 2 us
- ah=c} sh=5lg
.J!".!![H'Ol:l u = Iur)| = OIS S Al
L fl-”;-'. L ‘Ex 5’“‘1] _E‘IA Ui”il; =l ni OIE = LHE E'— .
: i*.: Ar;:A ":-Id“_’_t" oo} AN =F
{Fig. 1) Frequency Analysis Word Cloud (Fig. 2> TF-IDF Analysis Word Cloud
(Worked by Researcher) (Worked by Researcher)
2) AAFAA Y Al FA dolg FgaE= Aow L]
goi 7] 4 Z_ ] -143_ TZ = o} 0}37] ‘:} o] }‘1 %IQ'(16845) EHOE]( 884 ) %E}‘
e YESA BA9 727} H= 22d 32 (0.6959), #(0.6668), AFz1(0.6189), EFa=
AAF] Tho] 7he] BAZ FslElYT) o2 u} (0.5341), #71(04798), #13(04412), w™ela
Boz AAZAAN BAS AAste] YED (0.3695) 2 719E7t =2 dAFAES Belrh
A FAAA A4TL s F2 NYES (Table ol ghmel FrijnthE A8, tiel 5o MY
D} Qo] BE3I, o|F (Fig. PO Az A 2MAR A gakert As %L AF = A9
Atk AAFAAY B4 A% FEAnDel g AN RS AT YS7F Fa wMoR o
¥ AAFAAY B dehhe, MEYI R BHRES BAAFH 283 Y 29 A
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{Table 4> Results of Degree Centrality Analysis

Rank Keyword ngi l:l)iefty Rank Keyword C?jﬁ Zjiy Rank Keyword CeDr?ti ;elfty
1 Hanbok 71711 26 Baby 0.2456 51 Heart 0.1543
2 Wear 1.6845 27 Studio 0.2317 52 Taking Photos 0.1534
3 Rental 0.8846 28 Mother 0.2314 53 Casual Hanbok 0.1514
4 Good 0.6959 29 Design 0.2295 54 Girl 0.1480
5 Photo shoot 0.6668 30 Company 0.2239 55 One-piece dress 0.1464
6 Photo 0.6189 31 Skirt 0.2156 56 Gyeongbok gung 0.1456
7 Parents’ Hanbok 0.5341 32 Worry 0.2128 57 Product 0.1426
8 Review 0.4798 33 Take 0.2076 58 Busan 0.1417
9 Wedding 0.4412 34 Child 0.2075 59 Purchase 0.1416
10 Makeup 0.3695 35 Jacket 0.2028 60 Bride 0.1415
11 | Wedding ceremony | 0.3513 36 Event 0.1985 61 Style 0.1405
12 Preparation 0.3403 37 Jeonju 0.1974 62 Luck 0.1389
13 Dress 0.3323 38 Size 0.1923 63 Expo 0.1372
14 | First birthday | 03254 | 39 Family 0.1915 | 64 pZSjigfn 0.1354
15 Korea 0.3197 40 Seoul 0.1860 65 Chuseok 0.1345
16 Tradition 0.3115 41 Custom 0.1806 66 Fabric 0.1336
p7 | st birthday g o008 | 4o Pretty 01802 | 67 Friend 0.1335
party
18 Price 0.2839 43 Experience 0.1786 68 Travel 0.1333
19 Culture 02750 | 44 | Families of the [ p0y | g | Our traditional 40,
couple clothes
20 Make 0.2689 45 Main ceremony 0.1774 70 Introduction 0.1299
21 Snap 0.2646 46 Premium 01771 71 Model 0.1294
22 Mom 0.2641 47 Greeting 0.1760 72 Love 0.1284
23 Consultation 0.2621 48 Jongno 0.1708 73 Information 0.1275
24 P;zletjg‘;ioile 02512 | 49 Person 0.1668 | 74 Because of 0.1266
25 Marriage 0.2497 50 Bride & Groom 0.1617 75 Hanbok shop 0.1263
A ERA S 22 o A Adg ke 3) +HEA
ol Aol obd SAF HHd HFHo= 2HEA A3 (Table 5 2 (Fig. ¢ 7o)
AHEET AES FEETh BlEd. Z2YL A % 3709 2Fo] ALY R WA 2HL ‘3
T ol AA Y] w2 AFFAHAEE TE & HOHE CRS CEAV, CAFE AR e mr)
Tl AGA AAA B3 A F ARISE VIR g e, A 5o dolrh Tl @
A RN FREE AEY ZUEFE gy BA" 2Polds 4L nat A%
TEl= ko] v E AHEHT 9SS VERAT ZRE AF AR =0 B Fawdz Ry
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<{Fig. 3> Visualization of Degree Centrality Analysis Results
(Worked by Researcher)

e, AR WA EAlstel B 2 ojz} we
oA B Zge AT 76l “emrE

719 EE oldd AF4
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{Table 5> Results of Cluster Analysis

S8 Hgol v)H BEE

’

Cluster Cluster theme Key Included Terms
. Hanbok, tradition, culture, event, Jeonju, Gyeongbokgung, pretty, experience,
1 Hanbok experience . .
premium, purchase, travel, friend, Chuseok
9 Wedding Hanbok Rental, parents’ Hanbok, wedding, marriage, mother, custom, families of the

couple, Jongno, bride & groom, wedding preparation

3 First birthday party
Hanbok

taking photos

Photo shoot, photo, dress, first birthday party, snap, baby, studio, family,
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Table 6> Results of Sentiment Analysis
Sentiment Sub Category Sentiment Term Sentim§ nt DG Rate(%)
Intensity (cases)
Positive Liking Pretty 4.2 69206 8.09
Positive Liking Traditional 3.3 54023 6.31
Positive Liking Recommend 4.7 47728 5.58
Negative Sadness Cry 5.6 30081 3.52
Positive Liking Luxurious 5.6 26266 3.07
Positive Liking Pretty (variant spelling) 4 24560 2.87
Positive Liking Goes well 2.8 20666 242
Positive Liking Beautiful 5.1 19855 2.32
Positive Liking Lovely 4 19728 2.31
Positive Joy Thankful 34 18271 2.14
Positive Liking Satisfied 2.5 17662 2.06
Positive Interest Want 5 16045 1.88
Positive Liking Graceful 44 15444 1.80
Positive Liking Fine 4.3 15150 1.77
Positive Interest Special 3.7 13649 1.60
Positive Liking Cool 5.1 12952 1.51
Positive Liking Comfortable 5.8 12033 1.41
Negative Aversion Difficult 3.5 9712 1.14
Positive Liking Cute 4.3 9683 1.13
Negative Fear Worry 2.2 9326 1.09
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A, AN A, el Wt A Al 5 omAE dol, Aol FHZEE FHHe
80% ©1o® E=A Jerstth BEE Tl AnAH SAR 7INrg w3k 2
o3 A5 FeH o] gk AHAE 28 AMEe AgFge AARETL oldd ARE
o] A2 AA Al 7HA B4R A & Utk EEske HHoNA 2EloA o] FA = FHao
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