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ABSTRACT

This study developed and evaluated teaching-learning strategies for fashion marketing education by integrat-
ing generative artificial intelligence (Al) within a problem-based learning (PBL) framework. A design-based re-
search approach was used to create a six-week educational program comprising three phases: learning about
generative Al, learming from generative Al, and collaborating with generative Al. The program centered on
product planning and digital marketing promotion within the 4P marketing mix, utilizing various generative Al
tools. Participants included 35 undergraduate students enrolled in a Fashion e-Business course, with 17 com-
pleting both the pre- and postsurveys. Data collection used a mixed-methods approach, including quantitative
surveys on generative Al literacy, creative problem-solving abilities, and learning satisfaction, as well as qual-
itative analysis of team project outcomes and instructor observations. Students were divided into nine teams
and completed projects mvolving market analysis, brand development, design creation, and digital marketing
campaigns using generative Al tools. Results showed significant improvements in students' generative Al ut-
lization capabiliies across both text and image generation. Among the five dimensions of generative Al liter-
acy, creative competency showed the highest growth, followed by communication competency. Students ac-
tively utilized generative Al across various domains, with design image generation being the most frequently
used application, followed by idea development and text generation. The study presents the first empirical
framework for integrating generative Al with PBL in fashion marketing education, demonstrating Al’s poten-
tial as a creative partner while preserving the importance of critical thinking.

Key words: andragogy(’d 21 %), fashion marketing(® 4 v}A &), problem-based learning(F 4| F4 8H<5),
student-artificial intelligence collaboration model(3HA8-21 3 A5 FHE D),

teaching-learning strategy(2. 5=~ 85 4 2f)

2 =2 e gudA AdE A3 E 43 5 9 (Supported by a Korea University Grant).
Corresponding author: YoonJung Lee, e-mail: )1(,(,}1(@]\()1(,(1.(1(,.]\1

154


https://crossmark.crossref.org/dialog/?doi=10.7233/jksc.2025.75.4.154&domain=https://kjournal.co.kr/&uri_scheme=http:&cm_version=v1.5

| oHsT A0 &

o

ke

=

o

A& s 7)

LA A A
Park, 2024).

42t

/K(]JJ }\; 3(_5] Al 7]

. ME

Mo ol
Mﬁe%@lﬂﬂ?
ﬂdﬁ&OOMﬂﬂﬂl_xoﬂ%ATt
%L@ifﬂ%ﬂwLiﬂml
o) ﬂlﬂrz_aexkllJEL_Le]
BT of N o o - ol S =
- o e Mo & M o= of W < ™ m ol
%%E;omﬂocﬂoov%ﬂai .omrEa‘ﬂ HoRE R
sﬂﬂuﬂ%ﬂméwaam%%%@@m:@ﬂ_%mawwﬂwﬁmmuuu%ur
T o oqumumij?ﬂﬁamoﬂ.Emﬂmo mu.t_ﬂﬂl;odﬂma
u]o#anxﬁ__%ﬂﬁ XA Jﬂoga] Mo X ]g_okﬂﬁ P&ﬂu
laﬂoﬂo% = &M_HW%% N "o T2 éaﬂmfzrc w N
leﬁJo%%mﬁmEi@ﬁﬂ%%ﬂ%i%ﬂ&7ﬁﬁﬂrﬁh@ﬂmoo___ﬂ
o o) 2 E._e__g.&mﬂo_ s W }‘Em_o# Amame_mﬂo_uw(lr S oy <
ﬁez_oﬂﬁL‘_foEnn uoLLf .:ogau OMqlJTJ S _zou|7m.H T
_ aﬁi>AAmo@.Apu§ﬁrw @m%aovA?%wr.E o] = L HE
<< oy & ol % ‘lwﬁ o "nKa o w fol” Mo =y w i M_.H 1 olr o = i Lo~ X ) e T iy w
oa_-_u\rom7q(\uoz\maw6ZﬂﬁsﬁﬁTﬁLﬂﬁLﬂEgtﬂﬁOMwm MOW,,_.KJMM,FLMH
rLoiu ,Tﬁi G Iy < }Wy_s%ﬁkdﬂl_ﬂ B B
o o [0 W° o g g = oy = ﬂ_-ﬂﬂ o o) < o %o 4 o B = X N
=o o a}w]rwiﬁm Or.;oMEﬂeor..mlﬂqumO.ﬁ W.#Mﬂﬂat‘.ra‘muﬂzmwtl_ﬂﬁ
%%ﬂtﬁou gk ot ﬂA@A = ) T e
mﬂﬂa%ﬂealige&A 7grmﬂ 5 )N ﬂaeﬂiﬁ@ﬁ%a%ﬂﬂu_
e }gﬂ_,o_z_o] o n]%_o_o _o%olmM _a T w tu_omaIAIn
2 e T b B s § o & % s Mﬂgo7 oo X <
ﬂﬂ_olm__.ﬂ m ,U_L\UIOME :._O "nKa 7o ”&.m Qﬂ /Z\ N ﬁn_ ‘mmmo,lmlmmoﬂa _IL ﬂ_.ﬂ 7.* ‘l__/l Ef o O# m 1__/| 1:1_ Wm
_Gﬁ(‘mM]‘uAloﬁumwlhouﬂ‘Ulq‘m—h gl.oou_oEoﬂ‘UlE:uLao.Wﬂﬁ,@!‘l;o
T o W ) X ow a0 R ) oy ny %o LB T el S
Z%Q%AL_H%M_MW&HQWOﬁ@%%@%ﬂ 2 5 s
= % 2 _aﬁiwiﬁwﬂ@u j.]]l@rﬂ_._hfuuaq.ot_
@WWEﬂ%i o j.ﬂma:ouoAloﬁmuﬂ,u%mn,x]ﬁi).w
oo 5 aer_;E ZE_ual%ﬂ,wﬁﬂzlwmwmn
s} Ea]r_i = < o el 007 = 0
J| g o up o W < T EEOLOUr S _ 8%
L]egﬂULELls ﬂﬁ_,o‘mn] bW T w = N
&u@mmm@voﬂm ﬂﬂmﬁﬂyﬂ%l, ﬂﬂnﬂmmmm_g,ﬂ
— ° __©° — = o @ SRR
al%uo@o%ﬂ% V%@V%Mﬂe o *om R
leAI &oﬁ}ﬁoﬁ71 ° L
X ]ALZTAT = N ~ T A A%o_l,ﬂWJ.o
s lo ° B .Cl WT 1__/| ‘_ﬂa N o) O Hrd % I3 O e e ﬂ.Ano ET _nﬁ =
T T = B Eiog%i%@c z U HET R
T & T = B W ﬂ]Lmﬂ B z ™ Ylkxom_w,]
A.:O_ou._wwuasﬁﬂ‘mﬂ ]okﬂoﬁo_ e P B 4 GO T N
ﬂz@%ﬂ TE R 7ﬂ_&wﬂ@o¢ﬂw M%ﬂc_omzﬁ&a%%Mﬁu
f T or 00 F ~ o o — )
@amoﬂn E%ﬂ%.ﬁ%q Qén:m@ﬁ aaia,melxjw%m_.ae o=
S %Aﬂaugwuﬂkurﬂnﬁxurmm o_uoﬂn..x.@ux@ momaw]fﬂﬂ__
o TR B o 0 T Al Mo o o) T E o X N I o X x ok - 5 o
4o 40_3@@@2 Jo = M ﬁEEMM %ﬂﬁg%dﬂﬂzl L
1u1dﬁw i X% o %.K,L:z] I Wwoge i Mo iﬂHA J_/.An_]mﬁa#aA;e._wro
1&5%&@1;@mﬁmoqd.ﬂan_:wAu‘ Mqﬁaﬂ% l@iwo_wr
- < = F W E@u@ﬂ%%%?@rwkﬂ o Al i%ﬁﬂwézzt
mozT_ﬂgmuaeroﬂuu‘%Hnm mﬁwa]g M@ﬂ%%ﬁ%ﬂ@ xlaqmﬂ@
[ — a . N ! — —
%w@oﬁgwg%%%aﬁﬂﬂﬂ%%ﬂ ciipbaiivgiet
) AR wo T ) = ® R
ﬁ4mn@1;mﬂzavﬁiﬁqdﬂai gfﬁm}#}A1§mEa
xCAﬂgLu ;&%M&zﬂﬁﬂ R moﬂ%ﬂémno7ao@r i)
ﬁuoil%ﬁoﬂA]] m.ﬂ]mn Aﬂuﬂ,%o]ulﬂwﬁozﬂ(lﬁa
T 1H7E)ud ) - r
~ o v =0 ﬂﬁo;_mwu']% xohtm onomuuudv_EH
E] B E o o & urmmoLuaa_. _a_.lmMm_b
= X T \Dlﬂ_lmu ma]ﬂA mK | 1./' 03
R N Z 11E%Mﬁq@zl%
W R WWWMM@ﬁE@ﬂQM,
Aoqqmﬂmoﬂﬂu@.mﬁiﬂﬁAu
ﬁﬂe_awaﬁoﬂﬂﬁoﬂ
SA R oMW
SIS

— 155 —



Nkl 55754 498

£ ooy, AAMEY Al 7|&9 dHo=E AV} << AFsIH(Kim, 2025: Yoon et al, 2022).
SHASE YARIS Adsts @Al o]ZXch kA, OAE A3r|E gold s ke o
(Chol et al, 2024a: Choi et al, 2024b: Xu et al, g W& @4 A AAE wgske FAld
2023). NAe] aRHo 2 258 § g Y HE
FEY A Al gAYt @5 EE < o] 71AI7F BAIE7] oAH & A3 AF, AfFUAce]
ZHa FEOE YA AES B avREe] F A Y, YJAAF FoY T Az IF9 v
o T, 94 FEY AF FEL AAS AFs FTAF Fdete WFOE dolrel & A
U= A7 ZA3olth(Jung et al, 2023). o= AA ol
3 ADF HAelUEA 9 717 s ZHF7] A A9l SFate] A 71zt A9l g o
AP uske, AN e] 2EH WstE o FE AFsthe A=A (Andragogy) A olA
gtk wEbd, olE g HANY W Al 719 obF-Fad AFo] AHEEHe F&4 HuA g
AR B AR W& FopllAE W A EH s 22, A g EdAs g5 o
HEH e FoAs AlVIsA loH, A4 Ao TANE FEE vEeE & 554 5
g Al 38 JIFS AAFHCE Z&F F Qe FAE Adste weyol g 279t AT
ZzydYPa FHo] 2FHT UtH(Chen et al, 4] 8t (Problem-Based Learning, PBL)2 ©]# g
2024) Q7o Feskes A& WHESE, E}ety v
ol g A W] tigate] LKA Y z3td AHA FAE S SEAY] AFEA
oJF}E Y SFE HAFAHLE wgsof st St A4 A sEs 718 F Utk &
= Fgo] AZIEL Atk (Lee, 2023: Chen et al., 3] PBL A4E AlS A" o o FHs
2024: Yick et al, 2018). =29 A AF9 o ¥&5H 238 93T F Itk
AT A4 wE Wt 2= A bRl Al M) Ao M= SAC(Student-Al Collaboration)
F 0 9 Ax Rz2Us 9 uAY AuAE BdS FgstAed, o] R wEw Al g
Eoe HAME A gl FAH wHstE as) FA A5G sE FAEA A I, Fast
Itk ol wel thete] A w§ ZEIYL Aot 2 g el FA Tz e A
WA, o8, obFh, A dAAE E Ads 234es AU & AHKim et al, 2022). o=
2 A A AFe CAl R ofuek AQE AU 9est =7 ofd Sy BEYE
Ae 71, A 3 3 T ZEAlL g A PBL #gell F82 + Av °1&84 IAE
EZH w&g AFsfor gt Algetet ALY Ale S5 BAE BA48
ol¢} HEof, APAFlMe AIE S7H8te <l 3, oheFe s d Weks " s, ofojtjolE W
Zke] AR 998 KA 3 wsAEe] 1LF AA7E A A AN SEw s} o)A At
AEAA TS 24 FES dol A Fxo < B3 % AHE FusE F Ak gE,
2ask FoA AL 713 E AFsior dvy Ax AlSFe] AQL 52 nlwHA Abae mlERlA]
SATHMin, 2019). =g txd A3 7HFd Y FAE FHHRJA T HRIth
A, A3AT T A 71E9 §3el A AS Jev, siAVAIE & el AR FA49
A Gl g A AFelME olHg Js Ad 18 FAs HEl FE718 (Lee, 2012) oIt
5 AFHCE IS A THFoEN A F9(Choi, 2022)¢ FAMAS FTHEE 3dhe
9 A% 8% ¥4 qFE A3 ot 4 PBL xsWe] AT=EAs ®, ¢8 d4s 32
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14 AL 71 BAZASES s Y B Al A7
¥ Zd= Az g owx gFor HoHn Hgel TFH FoAR AT HlA 7
(Kannan & Li, 2017). o] 242 A4} 24 & o] WK o] st
A, A Aldstet BA" S E9si, AlZF W SAC RdolA stEatst AlSl AL oad
g dlolE £43 QAIE &S AYste] M 2 Aol A o] Rl AM, FH g A
FHe worh B A 718 Al A A 2 4 FHAM Ale WU dHolguHol~E
PAE s, A S de ZH= A" o nigo s 493 JHE A& AlFeta, St
AlALS] ZeA ALE v F Slth(van Esch A olE HW|AHOE Hristy et EA4,
& Stewart, 2021). oboltjo] A Fejd A AAHNAM Al
O dolrh tAE At siArAE &S & ¢ B TFeAS AAEL dEAe ol
AL gE3 A, s olB e AAE Astst HEo g 53EQ A S ANtk A, 23
of SMEC] A FEE ot Anze] WA = A 58 AHolA Ale 714 Ade A
1% AeAE BAS olddes B Wi T, SEAE HFAQ Add gAEAS '
S Favk vk ok YAl ARil(design Ciae
thinking), Atde ALz tal 5 oot F A4E AISH PBLE §9& olg SHoA o
FEY 25 PHES &9l & aeAd g S AUAE 2 5 Aok A, 24 Aot
S A9 4 gdth(lLapolla & Copeland, 2023). 24 gAA AAE Al B3 dA EA) o
e 24 vltlel, ASFAN pbY, Lkl A O@ oy B AZely, FA 4gel 9
FUE &3 2 uAd Bis AfyA oA S A ARE FHe AT 5 Ak =24,
o FAA A S S AFE P FE0 BE S A4 74 A AEE Ale
Al vHAY @Rl Agsty e ¢ e ek delHziE #d JHE A& FE3)
ZEIY AFE Fostrh oA 2ol tA I AYste] gz A4 A AHS ALD
g Ae HAnAY W& HA TlEH o]E Foodrh 3 B39 B sldo]l ad A
AR Ag AdE Sl S0 vg HUN o] Bdo] HAHOE AAY F YES o FE
ol A FelFola HAH Awerte 44 ¢ Arshe A4e F7hete AL Abs(Chain-of-
A 7IHko] mhE Eojof Thought) 71¥M< 2&& & AUth(Wei et al
2022). ol StgAtellAl AA AL =A< A
3. SAC(Student-Al Collaboration) =& TS FEAE 2%H 2AE AFEh
AR, A2F AEd 38 dAAM AYE Al
SAC(Student-Al Collaboration) =&-2 ©17}- Folz ololto] WA, TREEY A= A7
(AT DA AEAE0] ANHIAD $5 Lo pors mge 994 498 ALT -
W Al AUEAEA BB W AIE B o U e g e A
@ s W cleldER 2Usht AL gorg wat 1za ane ANS SRl vl
doltk SAC RHlol BER, S4S Al 4TH oo mae ve - gy
32 FYstel FESE WAL AR FA Kim(2020)e AATAe B8l AT Al
¥ F oM AlS SRS AEAERS A g o are g9 2E 294 399
A dad mrds SHSE AM S AR g aegse yenadely 4 2@ 7o
st AZE & & AHKim et al, 2022). whebA, 2 3 7719 JBL Ho| Y= ARES uSo|
of BUE AlZ wed s 77 opd ae
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{Table 1> Instructional Design of Fashion Marketing Course Based on Generative Al-PBL

A. Product: Fashion product planning and development - Conducting product development,
Problem budget and production, and sales planning based on information analysis results
Situations ||B. Promotion: Digital marketing of fashion products - Creating and distributing consistent
content to attract targeted customers and induce profitable customer behaviors
e (Cultivate high-level thinking abilities such as problem-solving, creativity, and critical thinking
by integrating AI in fashion marketing tasks
Learnin e Accurately understand problem situations and propose appropriate solutions
Ob'ectivfs e Develop digital literacy skills through data research and content creation
’ e Understand concepts of machine learning and Al, and learn to utilize Al tools effectively
e Solve problems through smooth communication and collaboration
e Participate in team activities with cooperative and collaborative attitudes
Course Structure Teaching Materials and Tools
e “Learning about Generative AI”
Week 1-2 ¢ Introduction to generative AI concepts and characteristics
e QOverview of various Al tools and their applications
* Basic prompt engineering techniques Free gen Al tools and applications
e “Learning from Generative AI” e ChatGPT 35
e Hands-on practice with AI tools ¢ DALL-E 3(via MS Bing Image
Week 3-4 . .
e Step-by-step problem-solving exercises Creator)
e Guided practice sessions with TA support e Patterned Al
¢ “Collaborating with Generative AI” + AIiSAC(digital content creation)
Week 5-6 . T'eam project i@plementation .
e [inal presentation and peer evaluation
¢ Reflection and assessment
e Assessment Areas (Total 100pts) : Market analysis and development (40pts), Digital
marketing and promotions (35pts), Gen Al utilization capacity (15pts), Project competeness
. and Presentation (10pts)
Evaluation . . . o
Rubric e Assessment Method: Instructor evaluation (60%), Peer evaluation (40%) by quantitative
assessment forms
¢ Detailed Assessment Guidelines: Excellent indicators (90+ pts), Proficiency indicators (80~90
pts), Developing indicator (70~79 pts), Beginning indicators (below 70 pts)
9 AAE HYo R HE FAEA weks AlA A, AIE "HRE AR HARl AE FEE, UAE
She W 43 WES 2 BR YhE 27 RO vbIY JME A% A9 B4, 34 AR
2 7195, & 679 LFHPOE At % ALY, A 718, A 44 2 A
FEHF Y A4 FAGICEE gt A B Sy, Agd Fea= AzE gFEAh
A d1A e 7| BAE gRd AHA
g 4P HAY B2 T AFE 719 2 AT 2) ZEZE Aoy % z2E
FTHE 99 gAY sAYY S FQ B ASH9 AP Al FELS 93 AAnA S
dee] A Ao R s VS iE W&o 538 ZEIZE AAYY oA IZE
S4v ANY Al 889 a7 AEY Ao Masity, X A7t Al Al 7He
Hdetete] w5 WA At AF 71934 TE oojZ, A AE 7]Fo] Qo] ZEZE 9
AR AT Wl & B AS EAE Aqyojge day g% F2 34 A
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ZTEZEE Ao RN HAY L& gyHo Image Creator, MidjourneyE 7]E S22 3} o0,
2 de o8 e 9vdtk(Shin & Kim, el 531 Patterned Al$t #3 Azte] &
2024). HAvHAY wHNME dF Eopel A ste AISACe F7F= Shfslth €A ZEZE
= g AEAHYI ZFZE A7 Zestith £ xdete] /feE ws AE= Fig D3 2o
d& S0 EIE 4% AT ZEZEE A
A we B 2AS HAE xANY 5ol AR DAY AIE 24D AAAY g
£ Zgsfor 3ul, Aol %L 3 TETE =213 AT
© 28d, A%, a4, A7 79 A 24 S e wsHHH ZFEZEE fighlA
S Aok g AR vAE ARl ) HAuAE #E AE5E w&sty, A4F Al
WS 9% ZBEEL BAS ololdEE, B4 UE ATE FAST dE HAF L5 390E
Loz A 54, A 5x 55 FHL Aeletel w& W&ol A, wolx, AR uiE
2 Asfor e olHE HEH ZEFZE ol tell As< ATk o FHAA A4
3 8§ 42 Fol FEAES AAvIEY & g Al 2B A5 ¥t ZEBZEY AE
§ 25BE AANOE AL FTA2R & A ARAE oA AW 4y BE e
g9 59¢ Vg + Ao P& e BAEE Y 5 AU

nZgzeL 94 49, B AN, S9 Ao
27, T3 289, ARE gL VAZET £ 2 DS ZEIW MY
A= seldsterEE  FAsgon, ARA
(zero-shot), ¥4¥(one-shot), FFAk(few-shot) & Y eR vAE ARASS XAt AN
o WA= TaEc wek Rzak Za sZo] g A T AL DR ol AdYete] ZRAES
2w 7o oo mde] TAHOE Ama «  TIAL AND FAE 447 AlE 249
JES s A1) }%(cmm of Thougtt) 7 AHOE 24 L= AL AS CAL AR R

whl B4 *M,f‘é A E7E guma L IE IEAS U9 A 201 VWD
ChatGPT 35. MS Bing® DALL-E 3 71 Bing |6 IFIA /¥ )= A= Sherss

Z2EE JFLjojye] 24 Midjourney:2 Image-to-Image AJ4§5}7| M HELA AL AS
: VR o o o 45 393, S 4 4
i e e

= = A S

2024\ 22 H|=UA FoHsH B7]

o chatGRTOIA Riabe] xS AR e 4 AF O]

o A 270l ot ot (32 2024 S 2el0f R9fep], FREUE WS

20244 SRS 714 § ofolclol WE0H 571 (323 SHUARY, SCAMPERTIE)
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o HMDAA Y A AL (T 73 TUOR Segmentation 207)
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Ofo|2k: Al9} b 24T OHS Y

fartificial intelligence
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1> Instructional Materials Designed by the Authors
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{Table 2> Descriptive Statistics and Pre-Post Comparison of Generative Al Utilization Capabilities

Variable Pre-test Post-test Difference : » cohen’s
M SD M SD M SD d
Text-to-Text Capability 2.59 1.54 476 1.39 -2.18 1.18 -7.57 .00 -1.48
Text-to-Image Capability 1.95 1.52 4.82 1.49 -2.88 1.61 -7.36 .00 -1.91
N=17
2 H4H, A5 AR Al A% B8 s A
402 A UehdtHM=563). o= Z8A43S
5) AA4R AL FEeA o 28 A4Y AlY) 4843 E3E 499 43
Lee and Park(2023)¢] 443 Al 28 3 2 49t e SAA ARAE F8 FE
T2 B 7o uy 2Asle] A Ax & S 2 Y (M=404) FA4 BES EH ©
AEL o)A e(M=533 / 74 wA)o|A 7} e FEAS AAY Al /84S AAEHA
A =o W2 worh ol AAE Al FoH = AEd oEoly ool Wik ¢ E ukgs)
49e ALHL M2 L ololte] wao] mgo] T AR FY AW Al B8 K| FLYS
HAL Juiath dgezE ARUAcM o I
H(M=492), #24 IFHM=428), W34 ol
(M=425). 71674 9FM=120) #02 vepde, 4 ZRHE ZHS 24 5 D4R B}
Bol4 ool 14 BA et AL B Ay D ashEel deras 3o
o 2§ Bwe Rat Anw, 443 Al
298 B8 Sadse 294 Ast 2499 Vi Bl AEE AL AAES THY A
8¢ wazT W J1ed o AuHez b BF Ul A A A& A el
S UERE RE 6k ARE A ol = TE EUSASA, 9F & 1) TAS L5
BEE ARl 5o /)&d SuEg gns o0 SUAN AAEE AuAn. des
sma] oes Axtan S} FolA wWol N AR o AL B
AtKFig. 2).
6 AUuAR TEAA AR AL 4o D 59 ndE 23 % Aay 44 NS
914 AR AlY 94 AY 23t FEEAA U
BEHY OF HEAES 44Y Al g TA STEAEE O SHE a2
AZ4E $AL ¥ ARG M=5309, & = o Wéé}l o2 wEtog HAol Uz}
S suAt 49 ooz 3% o= Hghq o= HEsS AAI AR 29wl andl
B8 49 T ALY Al gaEs ggy 5T EEIE 399 wii wgorl
& QA =L ouay. 2y gae 01 ASE T AGEE ARG,
WAs AlS BHo= s des A e 9l Wel AEel el Z5A BR A
Mot 0d7), AAE Al tle saela ap T SBSE~BIR0E W) eR 55 3t
2ol TS ST & AT ST FAHA FrpAAS B B, A
A4, FEE 2AWHY), A5 59 34
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A. New Brand Planning: Trendy Skiwear-Based Athleisure Brand (Railium) Launched

Marketing Campaign 1) Earned Media-Editorial contents

H¥c=2n
Pattern Generation using Al

Bingmage creator o
-5 ©f AH0ID & ZE YE10] ] BOID sng BSHE LIS ME B0 O8I
N RAILYUM

BT
RAILYUM (et
S—

5)instagram Native Ad 1: Posts
Marketing Campaign 4) Advertising Scenario

Marketing Campaign

Raiyum 2

P
g

&2

B. New Brand Planning: (EcoFit)>, A Sustainable Hole-garment Fashion Brand Worn with Dogs

@ MDNE! 24T o =
EcoFit 12 3 H0| £ EAE 0]0jX| A FLEC%‘“
§ I3y

3.18¥~324%

& FcoFitol 27 M= ALt

wax

0 A 0pIE "ERt | 7k e

S 0148 (712)

o] : 38A| X O XA 25 (941 EOL, 74 o)

& LI i

MNE 24 23 I

Yy 2y

uxrwu*a I

C. New Brand Planning

1% Mo 3 Mg 7
HUCE HOI0|EQ} A A8
AIZPH S HMC QI 28t

Signature Products
152 AN AERIEE

AniE gt g [ xs .
SRR d - e s P —
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o Xggie 53 o Ay
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{Fig. 2> Example of Fashion Marketing PBL Results Designed by the Authors
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D. Renewal of existing brand: Transforming the image of aging {(Daks) to fit the 2030 digital generation

02, Promotion £% T2t xjol
DAKSS| 288 ¥2 1 2030 20 4 258 Place, ol 5

[P cxsomy. [P ‘@eyesmag wus Be B2 20

o . DI Aol wE B 2

Midjourney Key word:

o8 o = g o:
gy N A gHE
- el YAY HiE TS M 01
(allbirds)7H 2030McH ©AR! . - o 1 anaEson o
SSERE LU MER T R
Lol A0IE BE N 25 L | -
» > MDY 2EAE 4 U= A
FHO= BHZ=O| 27t 4Y =
Hoie. Hap 47| E2 2 #22i0] ZH=|0f 2. 210y
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