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ABSTRACT

In the realm of Korean digital content, K-fashion is strongly recognized as an important tool for express-
ing Korea's cultural identity and originality. Accordingly, this study aims to analyze the fashion-related color
images and color schemes depicted in Korean digital cultural content, using promotional Youtube videos pro-
duced by the Korea Tourism Organization promotional YouTube videos as the subject. The research meth-
odology nvolved a literature review as well as referencing previous studies and monographs to examine the
concept of K-fashion, the concept of color image scales, and the concept and components of the NCS. For
the quantitative research, we collected videos, extracted adjective images associated with color schemes, and
analyzed color and nuance areas. The study's findings are as follows: First, most color schemes were con-
centrated in the Hard' and 'Dynamic' zones. Second, the adjective image 'Gorgeous' was predominantly repre-
sented by RB and BG color series, with the nuance areas characterized by Deep chromatic, Toned dark
gray, and Deep. The 'Dynamic' adjective image was also represented by RB and BG color series, with the
nuance areas being Deep chromatic, Toned dark gray, and Brilhant. The 'Modern' adjective image centered
on colors close to B, arranged in a Gradation palette. The 'Gentle, Noble, Flegant' adjective image was ex-
pressed through YR color series, Toned dark gray, Dark deep, and Toned gray. Third, the analysis of the
color palettes revealed that both the 'Gorgeous' and 'Dynamic’ adjective images were emphasized with achro-
matic colors along with various RB and BG colors. The 'Modern' adjective image utilized RB colors close to
B in a Gradation palette, while the 'Gentle, Noble, Elegant' adjective image incorporated various shades of
gray and YR colors through accessories and props. The findings of this study, which specifically propose a
color schemes for the costumes to be featured in a globally recognized promotional videos, are expected to

be practically applicable in various fields in the future.
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{Table 1> K-Fashion’s Characteristic & Definition

Shigenobu) 7} 1983, 1986 F ol 24 %
F3 AR, AA Qs FAE WIS AA
a7 f13k BEHo 2 sfaE itk (Moon, 2011). ©]
Fo A A7 A ojwA] AAYEE T
Z9] HollA o]z} Sl MEFS ¢F BF7)
‘Soft-Hard™ © sl
=2 o] A Dynamlc Static’ °l nAE d&
o] A= Warm-Cool ©JHAE 7|02 3
AR ojmA] AA L= T o]mA| Z:ﬂl%,
wj A olw R AAYD, FEAL omA] AAL]
o I 7 i olm A AAYE ol A ] mE T
ApolE HHEY & dom, Hd =49 WA
A Fol I A7 AANE ANEZH NEFSS
71202 A3 Aolth(Kim & Lee, 2006: Park
& Kim, 2007). {Fig. D)3} 7eo] w=g =79
A g Fol dF MY I e & 4 1
stk 589 FEALE FAToEMN wjA o] T
zZtolE WS & F UEE AAS Fo|tH(Park
& Kim, 2007). FAHLZE Soft-Dynamic' ol &
AL, A, g Soft-Staticel= o}k,

Researcher K-Fashion Characteristics Definition of K-Fashion
Geum & Ahn "Korea’'s Fashion”, "Korea's Style”, "Fashion designed and
(2016) made by Koreans” Fashion industry or brand
J. A. Lee Fashion trends and Korean brands throughout the Korean based on Korea
(2017) fashion industry

Kim, Cha & Lee

It's a design motif that combines traditional elements with

(2017) current trends Reinterpreted and fused designs utilizing | We reinterpreted and fused
Korea's unique clothing style and culture are reproduced | traditional motifs  fashion
Gwak L . . :
and applied in modern times a modern style of clothing design
(2022) . .
with unique Korean values
K. J. Kim . ) , i
(2023) the glamorous, hip style of the younger generation It’s a very hip style of the
; . - MZ generation  Korea's
J. S. Lee It's the MZ generation’s colorful and hip style A new .
> ) . . o unique clothes
(2021) fashion with Korea's unique sensibility

K- Fashion is Fashion with Korea's unique sensibility that combines traditional elements and current trends.
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{Fig. 1) Coloration Combination Image Scale
(Yum et al., 2022, p. 55)

223 $-o}gh ‘Hard-Dynamic’ols tholubg sl

293 ‘Hard-Staticole= A&, 143 3

7l AFEol BEEH Ut} o] FEAES

IHE AAER FAAE REgE o
2

448 ARE QNS 74

o

NCS(Natural Color System)® =d2o A st
2 313 (Ewald Hering)o]l A&d "o #3t <l
ZF AR AAA A 2" 7 2Ee] 19799 &
A A L4 A = (Anders Hard), AlHI=E
(Larks Sivik), ©#2E(Gunnar Tonnquist) ¢ 7
< A} AF7EEe]l LA Ft Aste] e &

static

dynamic

hard

{Fig. 2> Adjective Image Scale
(Yum et al., 2022, p. 55)

A A o) tH(Natural Color System, n.d.). NCS& ¢
ko] NS Ed A AAHCE BRIy 2F
3te Al2H S Z( Hwang, 2020: Jeong, 2008:
Natural Color System, n.d.), 3x-¢] MF7FoZ 1}
ERUA ok NCS AF7k2 QI7bo] 3 + Qe
WAHR), =2(Y), 2F(G), FF(B)Y 47HA Al
Az} EW), HA(S, Svart, 229lHo]<] Black) 2|
27HA FANE et BF 671 Mg VECE
H(Color Korea, nd.: Jung, 2018; Natural Color
System, nd.). °l Mg+ A (hue), AFNE
(blackness), 3% = (whiteness), +#14 &= (chro-
maticness) 2 A |3lH, o]& B8] A& AAZHL
2 BFey A93ti(Hard, Sivik, & Tonnquist,
1996: Jung, 2018).

NCS= 'NCS A3, 'NCS A4438’ 'NCS
Az mWez FAHAT

NCS AA3HNCS Color Circle)< NCS 237+
< FHoE AE dHolth(Hard et al, 1996:
Jung, 2018). NCS A/¢3h2 (Fig. 33} 7o 474
o] 718 A = (Y)H} SFH(B), BAFH(R)FH
25(G)8 BAES 747 widiHe] i Wi st

on, Y-R, R-B, B-G, G-Y¢ 71¥ HAEE 3
ATH(Jeong, 2008). 4708 AA Atel& AleH
Hro wgt EFsty 105235 @A 40709
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LA} ol R ¢} A ) i FHE

{Fig. 3> NCS Color Circle
(Park & Lee, 2012, p. 20)

n.d.: Natural Color System, n.d.).

NCS 2147+ (NCS Color Triangle)2 NCS )
e FHOE AE ‘i‘r‘?io]‘:}(Hard et al, 1996:
Jung, 2018). NCS A28 (Fig. 4> 2] A
A4Ee FHE UehH, 1 ZH SAUE
W, S, C7} f1Alet=d, W(White)= 3t S
(Black) = #AA ]2 C(Chromatic Color)&
AN A& 2w gt (Color Korea, nd.). W-S, W-C,
S-Co| 71EAHEE 7Hdth 123 NCS A2
W 450 W-Cole 10849 AFZNE & ¥
Aol AN, oFZE Bl S-Coll& 102A1¢]
A & AWE7E lth(Park & Lee, 2012).
NCSell A A}z (Tone) &
(Nuance) = A2 A7 A¥A7F A4S 10
Me] o m FEate HAS Hod 34\0113}.
o5 NCS 7MYE2Y HgE oo (NC
Characteristic Nuance Area)©]2}2 —E—Lﬂl(Lee,
2004), (Fig. 5y¢l vtepdt vpeh o] NCS #AY2
4 larea®= Toned light gray® Tz 717}
£ 92 E areat Light clear2 WomA A3
ES yehdth 3areat Brilliant(chromatic clear)
FANETE FoWA B2 ES UERH,

4arear™ Deep chromatic(chromatic deep)2.& -+

AmE £ 9= yokx

u

{Fig. 4> NCS Color Triangle
(Park & Lee, 2012, p. 21) Area

3
Brilliant k
(Chromatic Clear)

4
Deep Chromatic_~
(Chromatic Deep) g

80

S g 10
05
02

{Fig. 5> NCS Characteristic Nuance

(Lee, 2023, p. 26)

ANE7F oA B ES Wrh bareas Dark
deeplZ OJF$HA X2 E, Gareat Toned
dark gray® ME9F HE7F BF G2 iAo
IWhE olF ¥ Eolth Taread Clear, 8areas
Deep, 9areas= Toned gray©|™, Oarea= Grayish
chromatic®. 2 £ S4°] UYUguxA e
(Baek, 2010: Lee, 2004).

NCS A 371" (Color Notation)& ‘AR LE,
FANE - Aol M2 7|3 Color Korea,
nd) o] %7] &A1& 19959 7R E NCS Al 23
olm &t ‘Second Edition'@] ‘S'7F Wl el &)

Aatn, Folo] AAJMEE oJust= 2 27H 9
FANTE onets A 27, WA e AL
zdste 49T A xFeR mrjET

(Lee, 2004).
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oFE o R Itk TR Aol AHe MAH 2E AK(Waist shot) 22 FAAE J3grt o
ol 7k dAdel W AZIAE 20203 2021 = e ARE B T 66 ool FHEUE
A7 WAz st I W JEE" A5 F £3 dl, o w & wWojgh g o] Y2 o AlA
F7F 2R o) FE 715 F 18 S A gl B5E ondt

stk 1§ SAAEC] A2 el AR | teoz 25 24 Wi dAE cMUE
g3 e FEle e T H21-2 FA A EE ol o} Zh

AF1-2, &5 52 A5 BF&YE 94 F AR, ode] @A A 7 g BEe A
A&ED. AT F 120 =AE 1270 TR FdE Ashs F2A, L9 v qEde ste B4
A FPsAt de 24 e d9sid G AxAe BF FESA BHEdTh FH7
o3 2tk WA Dynamic-Static'®] &< 574 Ae AFdle 1 el AR AES EF F
S 2 d= IRI AA ovA] 2AdS £49] 52 Zoto] 747t E4siit dAME s BEAp A
AbEEEE, & A7 UAY EeEEE gt ool g ATl 2 S5, WA 3] &
Fd9 K-9AL Ye&oz 37 wio] 3399 Foiy, =2l @ 52 EF st

A e EWE JhgE Ao Adsiny dd =4, MA 42 Adobe Color CC Z2I1 S
st3l7] WEelth g4 WA 71EE AdE Al ARttt o] =YW AdobeAtell A Al-st
U2 & M(Full shot) = 71E&2= 85, & Ake] = RGBA 372 7|Wko 2 g A £4 =72
el @ A5 FETH 427049 vy A, olmAlE AYE & A FE AddE] S
¥ AE(Medium shot), sl2lFE Ld=27HA19 9] = T3 FRs 20 AFE FA4F 5 3olA

{Fig. 6> Insert Fashion lllustration {Fig. 7> Color Extraction Complete
(Adobe Color, n.d.) (Adobe Color, n.d.)

<{Fig. 8> Seoul <{Fig. 10> <Fig. 8> Seoul {Fig. 9

(Imagine your Korea, Extract Adjectives (Imagine your Korea, Coloration Image Scale
2020) (Yum et al., 2022) 2020) (Yum et al., 2022)
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B} olm R 9} A i ZHE

o] HopollAl AMEHI k. FAIFQl ¥ A
A= (Fig. 6y, <Fig. 73 #Zth WA  Adobe
Color CC ZZ2Io| 66 o4z A<
o|n A& (Fig. 8)F o] oJAIZ sle] AYst &
S5e wjA e BAYT o w, Mo B}

7yzMo) WakslA] kol AHEOZ WX HA o

3
T AFode FEE A9 WA £HE FELR
HHrE A EA T @ Wl 5709 A7 AHE-H
A &2 A¥E A Huk)E FELE OlF
st WE wiste Sk WA FEch @ |
of 570 ool MA7E AHEE Afe= WA wE
=AE '“E‘r. gk o] Ao *}o 2 A 7hedE
7P Ed WE7E #AY W dEs AAEe
A3

gpew BENEA RS AN, AANE

ZAEF} HE AR I £4E
Aath 1 (Fig 99 2o] 2 WAL A
AHoz Arkste] SAME WA Qele AL )

{Fig. 11> HEX Color Extraction
(Adobe Color, n.d.)

el

<Fig. 8> Seoul <Fig. 14> NCS Nuance
(Imagine your Korea, Area
2020) (Drawn by author)

A olw Al A el YAIAI7I L, <Fig. 10)3% 7ol
EAE oW A AA L] Yt FEALE HEF
FZ9r}
AR, FEAME HE FET F NCSol LAs}
of WA M} Fxet E Fx7F of9A vER
dotr gttt ol & 9l (Fig. 13
7+o] Adobe Color CC ZZI#-oA Yehd tix
g A4 27190 HEX #oll Al (Fig. 12)9F 2]
NCS AA oz wEsigit, 1 & FEAPER
(Fig. 13> NCS A&} (Fig. 14>¢] NCS A
Al 2tz YA A AT B9 EAE oo
=
2o A WAL Ztzte] A AFE Zhl
o] E&o] A7 W & AFAAME F71]
=x7Y(Korea Agency for Technology and
Standards[KATS]) & M ZFA Kol Ujrﬁ} A 3
B4 B/EIAHKATS, nd.). &3 F2 A4

<{Fig. 12> NCS Color Convert
(aconv, n,d)

{Fig. 8> Seoul {Fig. 13> NCS Color
(Imagine your Korea, Circle
2020) (Drawn by author)
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(Table 2> Analyze the Frequency of the Four Zones

Zone Number Percent (%)
Hard-Dynamic 53 80.4
Hard-Static 9 13.6
Soft-Dynamic 2 3.0
Soft-Static 2 3.0
Total 66 100
o] 545 48] sl & AFelde WA W o Ol E PEAF oHAES RlEFEo R
ZR), #ZFB), 25(G), =ZY)9 71245 s, ‘st 2470(364%), ‘TholvE s
71222 RB 99, BG 99, GY 99, YR 949 (288%), "EAg 1071(152%), Z%%,
olFA e FHoE ERICH, AL 4 4 Sobgt 970(13.6%), ZAA T 270(3.0%),
o] F7bol HE 50 VIFoRE stk A A o, 23 270(3.0%) 2 bt Table 3).
SZE R AEE Y60RAIMFE RS0B7ZHAIC] W AR olu AR FQ A HYgs G,
91, B A€ R60BeIAIF-E BSOG7HA ¢ H 4l G A LY ES 545 gotid v 2k
AGL BO0GAIAFEl GEOY7HA 9] ®9l, Y A

& GO0l AH-H Y50R7HA1 €] M2 83Tt

A Ars EF 7]Ee 93] Soft-Dynamic,
Soft-Hard, Hard-Dynamic, Hard-Static®] Wl +¢
S8 WY, 7 79 sigEE Sk wiAE
AL olm AR BR3 Ade v 2

7 94 slgsts 5= A2 (Table 2)9}
(Fig. 15)°] He]= nksk Zro]l Hard-Dynamic 7

D ‘#Ed FEA olwA)

sE PEAL o|uAE
‘Soft-Hard'¢®] A2
7k

Hard¢] &

(Fig. 2014 HHA
71ZEe g2 & u Softe}
254, Dynamlc Static’ 9]

j— o o l
ol 537H(80.4%) WM EC] 7HE Wel HFHAU ’
E 0T o2 Ay gt 2k
(Table 3> Analyze the Frequency of Adjectives
Zone Adjective Number Percent (%)
Gorgeous 24 36.4
Hard-Dynamic Dynamic 19 28.8
Modern 10 15.2
Hard-Static Gentle, Noble, Elegant 9 13.6
Soft-Dynamic Cheerful 2 3.0
Soft-Static Natural 2 3.0
Total 66 100




P HFFA TE G & K-wAdel vehd A 3

LA} ol R ¢} A ) i FHE

Dynamic

Static

{Fig. 15> Color Schemes Distribution of K-Fashion in Feel the Rhythm of Korea
(Drawn by author)

&AL oW Aol =l et
= Z 1200 A9 w AGHE dolRH R
AE 4571(375%), B 74] 4071(33.4%), G AE
1971(15.8%), Y AL 1671(13.3%) <ol
o8 o NEE YolHW R AE FolAl
T YR 99 91, R 1570, RB 949 2UHZ e}
stk B A9 RB 99 2270, B 770, BG 94
IVHE vesgt G A€ BG 99 1274, G 3
M, GY 99 VIR dehgth Y A9 GY 99
57, Y 270, YR 9 9HE dErstth & st
H&AL oW A= (Table 49 (Fig. 16)3 o] R
ALz B Agel o 70.0% oS AXF oy,
RB 9el7 BG 9. YR 999 ¢02 Uehg
ot A AR W& (Table 59 2t

A, A 99 (Fig. 103 2, % 120
N Y F Deep chromatic 497H(40.8%), Toned
dark gray 1770(14.2%), Deep 1370(10.8%)ZE 7}
4 JAeHe A%E HAo 1 9% Toned
light gray$} Dark deep®l 22+ 1170(9.2%), 1074

oft

A, el A

arl_m

ﬂllm ol

¢

(8.4%), Brilliant 771(5.9%). Grayish chromatic 7
M(59%), Light clear 371(25%), Clear 271
(15%), Toned gray 170(08%)% uYetdo =
stE et LA olv A= FAMETE FOHA
B3 AE9 Wi} BT Yol FAM 77t
AT Eol FAZ olFA ANeH, I 9
FajAe] kg gl B0l v UEd Ae

s
T AAL

AA 8 A, we AN g FAN
RB 999 thbdt Y52 FAE we] Bol
Ul o Table 6). <Fig. 18), (Fig. 19, (Fig.
2052 7174l vl RB 999 A4S s
A, 53 P Ba, AFen o
Aelol Bzsel} JEMOE AGH ot
(Fig. 202 % 514 vhgo] RB 999l 44
52 ¥H8 429 dojt

w2 Kl odo rlo

=

3
e

BN
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{Table 4> Hue and Nuance Distribution of Gorgeous Image

Zone

Hard-Dynamic

Adjective

Gorgeous

Hue & Nuance

50

60

70

80

90

{Fig. 16 Hue Distribution of Gorgeous Image

Image

{Fig. 17> Nuance Distribution of Gorgeous

2) ‘cholubelal g} oln)x)
‘ol FEA o]u]A
W Soft-Hard'¢] MZ%S 7]

{Table 5> Hue of Gorgeous Image

=
=

=
ne

(Fig. 214 H
o2 @& o Hard

of 7HgA $Ast2 d°o™, ‘Dynamic-Static’ 2]

N22L 71202 314 714 Dynamicdl] <A
Atk I TRAFARD, HAARD, A,

7

Gorgeous
R B G Y
Number 45 40 19 15
Percent (%) 375 334 15.8 13.3

Y60R 0 R60B B60G 3 G60Y 0
Y70R 2 R70B B70G 1 G70Y 0
Y80R 3 R80B 3 B80G 2 G80Y 5
Y90R 4 R90B 11 B90G 6 GI0Y 0
Hue Range R 15 B 7 G 3 Y 2
R10B 9 B10G 4 G10Y 1 Y10R 0
R20B 5 B20G 3 G20Y 0 Y20R 2
R30B 3 B30G 2 G30Y 3 Y30R 3
R40B 4 B40G 1 G40Y 0 Y40R 2
R50B 0 B50G 1 G50Y 0 Y50R 2
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{Table 6> Gorgeous Color Scheme

Adjective

Gorgeous

Color Scheme

S3005-R80B/

S4040-Y70R/

S5010-Y90R/

S4020-R30B/

S3050-R50B/

S5040-G80Y/

S3010-B30G 54050-R S5030-G50Y S3060-Y90R S6020-B 54550-B90G
S3040-R30B/ | S5040-Y70R/ | S4550-B50G/ | S4050-R/S702 | S3050-R20B/ | S3055-R40B
S4050-R10B S5040-Y90R S3020-B 0-R60B S5040-R50B | /S3555-R60B
S8505-B S4010-R70B 58505-R80B S8505-R50B S7020-R10B 54550-R80B
S2030-R70B | S4005-R50B/ | S4030-R10B/ | S3030-B10G/ | S2020-R90B/ | S3030-B10G/
/54055-B S7010-Y50R S5010-R50B S2070-R10B S3040-Y40R S52070-R10B
S55540-YI0R/ | S1580-R/S404 | S4050-YI90R/ | S2060-YZ20R/ | S5540-B90G/ | S2060-Y20R/
S7020-R70B 0-R90B S5040-Y80R S5540-B90G S1575-R10B | S5540-B90G
S8005-B S8505-R S55040-Y90R S4055-R70B S5540-R70B S54055-R70B
S1575-R10B/ S3020-B10/ S3050-Y10R/ S5030-Y/ S1575-R10B/ | S3050-Y10R/
S2050-G80Y S3060-Y40R S52040-G70Y S1575-R10B | S2050-G30Y S51080-Y80R
S2555-B60G/ | S2060-G10Y/ | S2070-Y90R/ | S6030-R70B/ | S2555-B20G/ | S6030-G10Y/
S52050-R20B S1580-R S4550-B90G S8005-R80B S1080-R S5040-Y90R
S2010-R90B S4550-R90B S9000-R S7020-R70B 58505-G S7020-R70B
S4050-R/ S2060-G80Y/ | S2070-Y90R/ | S5040-Y90R/ | S3020-B50G/ | S2020-R60B/
S3060-Y10R S4550-B90G S7020-R S3050-Y60R S7010-B70G S52020-R50B
S8005-B50G/ | S3065-R90B/ | S5030-B70G/ | S4050-B90G/ | S6020-B90G/ | S5030-R60B/
S3055-R30B S1580-R S8000-N S5020-B70G S8010-G90Y S4040-R70B
S8005-R20B S8505-B50G S4050-R S8505-B50G S8505-B80G S4050-B

Example

<{Fig. 18> Seoul
(Imagine your Korea,

<Fig. 19> Seoul 1
(Imagine your Korea,

{Fig. 20> Gangneung
(Imagine your Korea,

{Fig. 21> Andong
(Imagine your Korea,

2020) 2020) 2020) 2020)
@ 5o AT WSS YEST B A7 2 A6 wae 2o 49s e 2
S reltua FgA oA F 664 F AN, A A% B FEA olvAe P
19709 AA) wael slgse] FoMAR BE W = E 057 A4 WS AGEE Jolud R
48 BgEd, 1 54% A4 192 99 AD WH163%), B AL 320(337%), G AY
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{Table 7> Hue and Nuance Distribution of Dynamic Image

Zone Hard-Dynamic
Adjective Dynamic
w
Y 05 o
10 W\

50
Hue & Nuance 60
70
80
90

s’

05
02

20

{Fig. 22> Hue Distribution of Dynamic Image | <Fig. 23> Nuance Distribution of Dynamic Image

1070(105%). Y AD 978(9.5%) el <celdth o Uebsth G A€ BG ¥4 70 G 270, GY @
T2 g WS dotiW R AL FlAe o NE deteth Y AES GY 9 1L Y 1
YR 99 671, R 1971, RB 99 19712 Yebstch N YR 99 8702 dehgth & tolugd §
B A€ RB 99 1571, B 97}, BG 99 &= &AF oW A= (Table 7)¢] <Fig. 22)¢ Zol R

{Table 8> Hue of Dynamic Image

Dynamic
R B G Y
Number 44 32 10 9

Percent (%) 46.3 33.7 10.5 9.5
Y60R 2 R60B 0 B60G 1 G60Y 0
Y70R 0 R70B 2 B70G 1 G70Y 0
Y80R 0 R80B 2 B80G 3 G80Y 1
Y90R 4 R90B 11 B90G 2 G90Y 0
Hue Range R 19 B 9 G 2 Y 1
R10B 9 B10G 1 G10Y 0 Y10R 3
R20B 8 B20G 0 G20Y 0 Y20R 2
R30B 2 B30G 4 G30Y 0 Y30R 3
R40B 0 B40G 2 G40Y 0 Y40R 0
R50B 0 B50G 1 G50Y 1 Y50R 0
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{Table 9> Dynamic Color Scheme

Fgel 9le]

M= R A9 & RB 99°] 7H¢ ®ol Hehuith

Adjective

Dynamic

Color Scheme

S2070-G80Y/ S4550-Y/ S3502-B50G/ | S2065-R90B/ | S4020-R10B/ | S1040-R20B/
S5540-B40G | S3050-B80G S52065-R90B S3065-R90B S5030-Y60R S51070-R20B
S1580-R/ S3560-R90B/ S1580-R/ S4550-R90B/ S1580-R/ S4040-R/
S5540-Y90R S3055-R30B S52070-YZ20R S1580-R S5540-Y90R | S4040-R20B/
S8505-B S8505-R S51060-R10B 58505-B S8505-R S51070-R10B
" H/BNE BN P 'S e
S2030-R30B/ S8505-G/ S2555-B30G/ | S2030-B30G/ | S3040-Y30R/ | S5040-Y90R/
S3020-R40B S1580-R S1580-R S3060-B S4050-B50G S5010-Y30R
S2030-R20B/ | S3560-R90B/ S8505-R/ S4550-R90B/ | S4550-R90B/ | S6010-G90Y /
S51040-R20B S1040-R10B S2565-G S5540-B40G S1575-R10B S5040-R80B
S3055-R30B S7020-R10B S1070-R 58505-B S1580-R S7020-R70B
S3560-R80B/ S2060-Y/ S6030-B70G/ S4040-G/ S6020-B70G/ | S5030-B10G/
54050-R 55540-B90G S2060-Y10R S2060-Y10R S2060-G90Y S3050-Y10R
S6030-B70G/ | S3065-R90B/ S4050-R/ S7020-R70B/ | S6030-R90B/ | S3050-Y20R/
S3050-Y20R S1070-R10B S4055-R70B S54050-R S52065-R20B S6020-R80B
S3050-R10B S1580-R S8502-G S8505-B80G S9000-N S52065-R20B

S3055-B50G/
S52050-Y10R
S8005-R80B/
S52065-R20B
S2065-R20B

Example

{Fig. 24> Incheon
(Imagine your Korea,

2020)

Fig. 25> Incheon
(Imagine your Korea,
2020)

{Fig. 26> Incheon
(Imagine your Korea,

2020)

{Fig. 27> Incheon
(Imagine your Korea,

2020)
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FAH A W& (Table 8>3 2Tt

A4, A% 998 (Fig 23)3 7], & 950
MA 2 Deep chromatic 4270(44.2%), Toned
dark gray 1371(13.7%), Brilliant 1170(11.6%)=
M RAFHE A4S BAth I 9o X Deepd
Dark deepel ZtzF 1070(105%), 870(8.4%),
Toned gray 4701(4.2%), Toned light gray 470
(4.2%), Clear 3/M(32%)Z Yelwth & ‘tholy
et FEAF olnA = FAMETE EOHA Ze

£t AmS HEsb BE vob Ras ke

o Hee e ouA e npast
Az A4, W A3 e wANH RB 4
o therg SR T4 WAl wel vt
(Table 9). (Fig. 24), (Fig. 25)= 7 A< ul&l
RB 99l 4% %98 2z8 doln, (Fig.

{Table 10> Hue and Nuance Distribution of Modern Image

26>, <(Fig. 27> RB 993 BG 999 MHEZ
T AF FH9] o o)t}

3) ‘mYdr LA} ofu]x]

‘B /AL olm A= (Fig. 2ollA HW
Soft-Hard'®] MZFHE 71FL2 & ul Softe}
Hardell 44 7Fd¢ 2
Static’®] 7}E2&< 712 E Dynamic# Staticol

al

s

6671 5 10712 A wjso] sjFEof Al WA=
B HEFE B, 1 54 A4 Ads
g, A wjAe] o7 dysiH o 2t
AR, Aol A B FEAE olvAd sFet
T F 5070 Ao WIEE AGHEE dolRH
B AE 38M(76.0%), R AE 1271(24.0%) 9 «
olth telE FE WEE dolRW B Al
X+ RB 949 1670, B 1570, BG 944 7=

Zone

Hard-Dynamic

Adjective

Modern

05 1
10

20
30
40

50

Hue & Nuance

60
70
80
90

s’

05
02

{Fig. 28> Hue Distribution of Modern Image

{Fig. 29> Nuance Distribution of Modern Image
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(Table 11> Hue of Modern Image

Modern

R B G Y

Number 12 38 0

Percent (%) 24.0 76.0 0
Y60R 1 R60B 3 B60G 0 G60Y 0
Y70R 0 R70B 6 B70G 0 G70Y 0
Y80R 0 R80B 2 B80G 0 G80Y 0
Y90R 2 R90B 5 B90G 0 GI0Y 0
Hue Range R 6 15 G 0 Y 0
R10B 1 B10G 0 G10Y 0 Y10R 0
R20B 0 B20G 0 G20Y 0 Y20R 0
R30B 0 B30G 4 G30Y 0 Y30R 0
R40B 2 B40G 2 G40Y 0 Y40R 0
R50B 0 B50G 1 G50Y 0 Y50R 0

{Table 12> Modern Color Scheme
Adjective Modern

Color Scheme

S6010-R90B/S
8010-R90B
S8010-R90B/
S8505-R80B
S8505-B

S2020-R90B/

S52030-B30G
S8505-B/

S58505-Y80R
S8505-R

S2020-R90B/
S3010-B30G
S2030-R90B/
S3020-B
53020-B

S1510-R80B/
S54040-B
S55020-B/

S8505-B
S8505-R

S5005-B20G/
S8500-N
S8010-R70B/
S8505-B20G
S9000-N

S4550-R80B/
S7020-B
S6530-B30G/
S7020-R90B
S8505-B50G

[
I
N

S2020-R80B/
S4020-R90B
S5020-B30G/
S7020-R70B
S9000-N

S52020-B50G/
S2020-B50G
S52030-B30G/
S7020-B

S4020-R90B/
S3005-B50G
S3010-R80B/
58505-R80B

S5540-B40G/
S58502-B
S58505-B/

S58505-R

Example

<Fig. 30> Seoul
(Imagine your Korea,

2020)

<Fig. 31> Busan
(Imagine your Korea,

2020)

<Fig. 32> Jeonju 1
(Imagine your Korea,

2020)

<{Fig. 33> Busan &

Tongyong

(Imagine your Korea,

2020)
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Yebstth R A€ YR 99 37, R 670, RB 94
o9 IHIE e & EYeY FEAF o=
(Table 10| <Fig. 28)3 %] B Alde] 7 &
of Yetsom, Y AIE G AIES YelA &gt
o Eg B AYE T RB 99 AEe] THE 9
£ QA FAA] W& (Table 11)3 2ot

A, HYs d9e (Fig. 299 2], & 5070
MAF 2= Toned dark gray 2170 (42.0%), Dark
deep 1071(20.0%)° FTHe= AFE BAth 1
2] X Deep 670(12.0%), Toned gray 471(8.0%),
Toned light gray 370(6.0%). Clear 37](6.0%),
Deep chromatic 271(4.0%), Grayish chromatic 1
MN20%)Z Yetwtth & RAst LA o]
HEel AE7E BT yrol FajAe] 77k of
T B AL Eol AL oFL Ik

A e BN B AL s T

norr

4) AFLE, AT, Fobgt 384 o]z
Fig. 2llA W "JEL, ‘ager, “goigt g
A} oJuA & ‘Soft-Hard' 9] HZ2FS 71Fo2 &
o 7+ FENA Hard £2.2 $1X3}H, Dynamic-
Static’e] 7I12%E& 7|$o2 HA
A 5

ofx
i
_1

M
2
X

g e WA vl Bat=d(Table 12),
(Fig. 30), <Fig. 31>, <Fig. 32>, <{Fig. 33>¢] 12}

lasy

(Table 13> Hue and Nuance Distribution of Gentle, Noble, Elegant Image

Static 0.2 A¢A Yrke Ee] Utk 19
U ARAL ARE 47 kgl Relrt o,
a0 mek fESE olvA A Pohdt FEA}
oElAE WA, FFAL, FANY 5 Y&
AES, IS A oluAE BEH, A
Aol ALY Fo FEASL, TAY FEA
NIAE FEF, FFH 5 YEAES 42
Tgdch Teu ¥ A7 A% F 667 F o
84 olmlAS ST 9he) WAE 7ol
FAF AolZ WAY 4 gk e L A7
AHE o Al BEA ClMAES HHE FolA
3 B4 A A92 99, A4 e goz
Aaa et g

Zone

Hard-Static

Adjective

Gentle, Noble, Elegant

Hue & Nuance

w

{Fig. 34> Hue Distribution of
Gentle, Noble, Elegant Image

{Fig. 35> Nuance Distribution of
Gentle, Noble, Elegant Image
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(Table 14) Hue of Gentle, Noble, Elegant Image

Gentle, Noble, Elegant

R B G Y
Number 18 16 2 9
Percent (%) 40.0 35.6 4.4 20.0
Y60R 1 R60B 1 B60G 1 G60Y 0
Y70R 2 R70B 3 B70G 1 G70Y 0
Y80R 0 R80B 2 B80G 3 G80Y 0
Y90R 5 R90B 2 B90G 2 G90Y 2
Hue Range R > L G : Y 0
R10B 2 B10G 2 G10Y 0 Y10R 0
R20B 2 B20G 3 G20Y 0 Y20R 0
R30B 0 B30G 0 G30Y 0 Y30R 0
R40B 0 B40G 1 G40Y 0 Y40R 0
R50B 1 B50G 1 G50Y 1 Y50R 0

{Table 15) Gentle, Noble, Elegant Color Scheme

Adjective

Gentle, Noble, Elegant

Color Scheme

S54010-Y50R/ | S5010-Y10R/ | S2040-R20B/ | S4020-R70B/ | S5540-Y90R/ | S5540-Y90R/
S5010-Y70R S8010-Y30R S5010-R50B S7005-B20G S8005-Y20R S6010-B10G
S3010-R70B/ S8005-G/ S5030-Y70R/ | S7020-R10B/ S5540-B/ S4550-R90B/
S4010-R90B S58505-Y 55540-B20G S58505-Y50R S3040-Y90R | S6030-Y60R
S5010-B10G S8505-R 55540-Y90R S8505-R S58005-G S8505-R
S8505-R/ S8005-G80Y/ | S4020-R70B/
S3020-R70B S3060-R20B S7020-Y10R
S5010-R90B/ | S7010-B50G/ | S6010-R90B/
S58505-Y50R S8505-B50G S7020-B
S8505-R 55540-Y90R S7020-B10G

Example

ik

{Fig. 36> Seoul 1
(Imagine your Korea,
2020)

Fig. 37> Busan &
Tongyong
(Imagine your Korea,
2020)

<{Fig. 38> Gyeongju &
Andong

(Imagine your Korea,
2020)

<Fig. 39> Seoul 1
(Imagine your Korea,
2020)
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AGER ol R
g 1871(40.0%), B A€ 1671(356%), Y AL

M(200%), G AL 270(44%) <) olATh T
2 9 MIEE YolEW R AE FToAE YR
o /= Yebsth B A
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FEAE olu A= <Tabe 13>¢] (Fig. 34>9} 7o)
R lowr B Aol ¢ 75.0% 1S AAPoH,
YR 9999 AFE] FHAE olFL Ues ¢ F
‘21‘3} o "’J 141 2 (Table 14)9F 72t}
X4, A 2 (Fig. 35,9 7ol & 4570
M % Toned dark gray 2170(46.8%), Dark

deep 1370(289%)% 71 REHe ZFs BIA
o} 1 9o% Toned gray 670(13.3%), Toned
light gray 2701(4.4%), Deep 170(2.2%), Deep
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