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ABSTRACT

With the recent blurring of the boundaries between online and offline realms, anonymity, traditionally as-
sociated with the online environment, emerges as a defining characteristics of contemporary society.
Considering that anonymity plays an essential role in communication in the current era, studying the inter-
section of fashion and anonymity, a nonverbal expression medium, holds significant relevance. As a result,
this study analyzes how anonymity 1s expressed in fashion design by identifying key design characteristics and
linking them with varying levels of anonymuty. This study draws upon previous studies and extant literature
to understand how anonymity influences fashion design, classifying anonymity in fashion into three catego-
ries-anonymous, partially anonymous, and display nothing-based on the degree of anonymity. The First cat-
egory expresses anonymity through the concealment of real names, exemplified by stealth luxury, where de-
signers and brands eschew overt identificaion such as names or logos. Second, partially anonymous through
the concealment of the body, often by covering the face or part of the body, a prevalent means of anony-
mously expressing an individual’s identity. Third, display nothing through the concealment of individual refers
to situations where individuals in a group are indistinguishable, emphasizing group identity over individual
identity, as seen with uniforms. This study is significant as it explores the timely and essential interplay be-
tween anonymity and fashion design. It examines whether fashion, as a means of communication can influ-

ence the dynamics of anonymity in non-face-to-face interactions.
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(Table 1> The Classification of Fashion Design including Anonymity

Previ Fashion desi
Classification revpus Definition of anonymity Anonymity levels ashuon 'engn
studies expression
The state of being An anonymous form in
Anonymous Lee(2019) unable to infer the exact which individual Conceal the designer,
through the Leimeister. personal identity of an differences are brand name and logo
concealment of individual by concealing | recognizable but specific | that are identity of the
et al, 2005) .
real name the name as it is in the persons cannot be brand
dictionary meaning inferred
A state i hich E 1. t of
Partially Kim(2019), | ©@ 5@ M WHER AL 1) b tally anonymous | Drooo & HACE OF Part o
) individual cannot be the body by
anonymous Kim & Lee . . form that allows sender . . .
inferred by concealing transforming or hiding it
through the (2016), Lee to choose the extent and .
the whole or part of the . . through fashion items,
concealment of & Kwak L level of information .
body, which is a means oversize look, and gender
body (2020) L . exposure .
of expressing identity neutral fashion
A state in which it is A form of Display
Display nothing difficult to distinguish nothing in which Highlight the identity of
through the Ko(2022), identity because it is information cannot be the group by wearing
concealment of | T. Kim(2023) ordinary and obtained due to the the same clothes or

individual

inconspicuous to
distinguish individuals

difficulty of
distinguishing individuals

specific uniforms
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EE Ba AAHOR WL FARAL oF Sy & CFUE 59 AASE Fohele] ol
(Table DyellA dest dE4dS Jefls i Aoz A5E FASNAT T FHS 1079 B
Aol EA WAL EoR 2dx gA, e AS AAMdA Oxelde) AN % A9A 2
(Table 2> A Brand that Represent Fashion Design including Anonymity
Classification Description Previous Studies
- Anonymity because the identity represented by the name Lee(2019),
Definition cannot be identified Leimeister et
- Stealth luxury to hide the designer’'s name or Brand logo al(2005)
- Demggers avoided mter.v1ews and'reframed from Choi(2023b).
The Row revealing names after its foundation Watson(2023)
- Watson(2023) and L. Kim(2023) classified The L Kim(2023).
Anonymous Row as a brand that represents Stealth luxury ’
through the Bottega |- Watson(2023) classified Bottega Veneta as a
Watson(2023)
concealment Veneta brand that represents Stealth luxury
of real name | Brand - Avoiding brand name exposure through empty
labels Ko(2022),
. - Ko(2022) classified Masion Margiela as an Jang & Yang(2011),
Masion . .
Margiela example of ‘Concealment of real names Vogue(2016),
& - Vogue(2016), Park(2023), and Rabimov(2020) Park(2023),
classified Masion Margiela as a brand that Rabimov (2020)
represent anonymity
- Anonymity caused by covering part of the body or face .
: _ Kim(2019),
. - Anonymity that occurs when a part of the body is .
Definition . Kim & Lee(2016),
exaggerated to obscure the silhouette Lee & Kwak(2020)
- Anonymity caused by difficulty in identifying gender identity
i - Usi ks i 1tipl llecti
Partially Marine USlI’l.g masks in mu Flpe co egtlon Ma(2020).
anonymous Serre - Rabimov(2020) classified Marine Serre as a Rabimov (2020)
through the brand that shows anonymity by concealing body
concealment - Expressed anonymity with a ‘Gimp’ style that
of body Brand | Balenciaga | covers the body by wearing a mask and Hwang(2022)
bodysuit
- Vogue(2016), Park(2023) classified Jacquemus
Vogue(2016),
Jacquemus as a brand that covers parts of the body and
. Park(2023)
represents anonymity
- Anonymity caused by the emphasis on the identity of the Ko(2022)
Definition organization and the weakening of the identity of the individual . ;
. . . T. Kim(2023)
- Appears as wearing the same clothing group or uniform
Display - Ko(2022) classified Raf simons as an example
nothing Raf Simons of brand representing ‘Hiding in a group’ Ko(2022),
through the - Rabimov(2020) classified Raf simons as a brand Rabimov (2020)
concealment Brand that represent anonymity
e ran
of individual - Rabimov(2020) classified Vetements as a brand
that represent anonymity Rabimov (2020),
Vetements

Fashionbiz(2015) describes Vetements as a
brand of mysticism that represent anonymity

Fashion biz(2015)
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{Table 3> Fashion Design including Anonymity in Fashion Collection

Influence of fashion design including anonymity

Deliver selected personal information to form an
idealized luxurious and mysterious image

Makes identity impossible to infer, conveying the

emotions of threats and thrillers

Cover face and obscure identity to convey the

fear

Express highlighted messages through mysterious

or idealized images with exaggerated silhouettes

Mysterious image through unknown gender

identities

Fear or pressure from the same clothes of the

group

Criticizing the present by exploiting social
prejudice from a particular uniform
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