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ABSTRACT

The aim of this study is to use netnography to ivestigate visually impaired individuals’ clothing experi-
ences and propose directions for umversal fashion development. This study utilized 31 YouTube videos re-
lated to the clothing life of visually impaired individuals as analytical data. The script was transcribed using
Naver Clova, and text miming and qualitative coding were conducted using Python 3.8 and the MAXQDA
program. Analysis of visually impaired YouTubers’ vlogs clarified the differences in perspective regarding
clothing between visually impaired and sighted individuals and revealed that visually impaired consumers pri-
oritize functionality and practicality over clothing aesthetics. Furthermore, in exploring topics such as clothing
purchase habits, utilization, management, and technological elements, this research highlights salient aspects of
visually impaired individuals’ clothing experiences and underscores the need for design and technological en-
hancements to reflect these needs. Ultimately, aspects such as soft texture, convenient maintenance, the use
of dark colors in design, offline stores and online accessibility, services supporting product identification, and
the necessity of educational programs were identified as crucial for enhancing the fashion environment for
visually impaired individuals. We anticipate that the study’s findings will be both academically significant and
offer practically applicable in the fashion landscape, helping to enhance visually impaired individuals’ fashion

experiences.
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WA, AlZEeQlel gk AMSl A Q14]e] wslslal Kim, 2016) d7F =3, A2 ddd
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FAJAES O v §lo] Hold FE3 AAgS 2l(Yang, 2016)¢] wigh Ax7F Y=t 7)E
7R AMRFEA S BT Qi) ol e EE A AFENME F2 Td 123 o]F 7o g 3}
s|Hoz Azl tigh FHAA AN F © A "2 S Agsty e, Kim
= =3 T A1 S-S AT E T
23, = & sl FAZAE ATZ2AL ASAEF 7IHE A9
= =% FE A7 H9HKang, 2023) skt
ANzl A A zE V)5S 2HA Bele B AjorMe ddFo|n gt 9AS 34
AFHEEEE oflU gl AAE o R Rl A g A at7] 9l fRE $AFA e Y18 7 (netno-
JA ] AFS e AFES EF EFHT graphy) %41S Ag st didedv = e
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(Table 1> Vlog Videos about the Clothing Life of a Visually Impaired YouTuber

Video title Uploader Date URL
How do I choose my clothes without being able to Oneshot 901215 https://www.youtube.com/watch?
see? How about color coordination? Hansol o v=7cmVEEWcaTM
How can I prepare for the day without sight? Oneshot 9129 https://www.youtube.com/watch?
Shaving, dressing, brushing teeth... Hansol o v=HyDZpuN-Cr8
I've Got My Personal Color Analyzed. No Doubt I'm  Oneshot 91105 https://www.youtube.com/watch?
Warm-Tone Because I Have Darker Skin Tone? Hansol o v=6yYy_ hQeFtY
Taking my first every professional profile pic! Epic Oneshot 90.12.23 https://www.youtube.com/watch?
plot twist? Feat. Braille lighting Hansol T v =voUB8XS6128w
Can a visually impaired shop Dongdaemoon without Oneshot 19.10.15 https://www.youtube.com/watch?
the touting? For the best boyfriend look Hansol o v =MifbbsIXTObA
: ?
How Does the Visually Impaired Iron Clothes? Oneshot 22.3.1 https://www.youtube.com/watch?
Hansol v=n472xav47Bw
How can I do for housework without sight? Oneshot 91497 https://www.youtube.com/watch?
Washing, cleaning, and bedding management Hansol o v=Cs76RQYb50ls
How does a blind woman dress? Her fashion Youdio- 91114 https://www.youtube.com/watch?
method, from shopping to coordination wooryeong o v=4d1xG5J6h7Q
Becoming visually impaired was the hardest thing Youdio- 90.11.29 https://www.youtube.com/watch?
for me. Make-up, clothes coordination, study WOOryeong T v =fxebbm__4NfU
2. M 8 AF HX 2 yostaed, dey/ad/a44), EY/4
A/ARA /B SA), Spol B/3 R /8
PN
D A= vl (@A), BH/BA/Z/EAEAZE), R
FRE G g daele dlo Z=2nt B), Bl A(SA), ER(AR), By (HE) =
(Clova, F2HE)E AMEEe], gzt wets 3 P EAE mlo]y BA AL AZAe)
A2 A 32 ddZ AFsah =149 o 4 A7 Ago] Q= o Hopo wAF AT
2E ARl BeF APE D AYE 29 D g w0 BegHAD
AL Fohiy] Astel, GAE violy AL
Bl 2E who]Y (text mining)old iR HAER 9) WME 228 o3 AA odF
H olmldl= X H 9 AL =23 A &=
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) 5 =0 1
9] 3 EFo|th(Fan, Wallace, Rich, & Zhang, 37 os H™e ATWWOZ(Kim & Cho,
o] FANNA] nH]A S o o] 'l AE ¢glo B
2006). Fgol A vlg P olEQl HAE © o] 2017). & A7 HolA AT 5 9y <A
= = H = : =) =
HE /ME g4k G992 £33l (parsing) 3t S5 A Waol gl SaHoE st B o7
) AE WA O= q BQ =y
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<Fig. 1> Word Cloud related to Clothing Life in Video for Visually Impaired

tag

discrimination
textile ;
appearance

color

105

¢ ® color

location
style
shape
washing
situation

texture

information

design — .
— function

distinguishment

coordination

braille —/
brand — L method

self

{Fig. 2> Keywords for Clothing Information in Videos of Visually Impaired
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(Table 2> Keywords related to Clothing Life in Videos of Visually Impaired

No. Word TE TF-IDF No. Word TF TF-IDF
1 color 105 262.53 26 problem 18 71.57
2 socks 61 193.08 27 image 17 69.86
3 information 54 162.60 28 design 17 69.86
4 disability 46 166.21 29 choice 17 72.49
5 function 45 155.38 30 texture 17 68.69
6 self 40 130.09 31 situation 16 64.65
7 method 38 122.45 32 clean up 16 69.61
8 picture 37 129.15 33 technology 15 60.61
9 mode 34 144 .97 34 video 15 60.61
10 laundry 34 116.16 35 visual 15 60.61
11 shopping 33 113.95 36 shoes 15 60.61
12 text 30 104.72 37 shape 15 65.26
13 button 30 127.92 38 necessity 15 62.76
14 touch 30 123.29 39 pants 15 62.76
15 time 27 107.36 40 memory 14 63.72
16 brand 22 92.04 41 service 14 58.57
17 explanation 22 81.49 42 friend 13 57.80
18 sound 22 82.57 43 jeans 13 59.17
19 white 21 79.89 44 gray 13 55.43
20 braille 20 78.31 45 style 13 56.56
21 black 19 76.77 46 purchasing 13 56.56
22 coordinate 19 73.31 47 sweatshirts 13 57.80
23 face 19 75.55 438 location 13 60.70
24 distinguishment 18 70.48 49 uncomfortable 13 57.80
25 confirm 18 71.57 50 input 12 53.35
* TF: Term frequency, TF-IDF: Term frequency inverse document frequency
2. AMZZofelel Eo0[2 JHoM LhEHH o FRHES A #- FAFlA 7] Al
o|Me 2ted M 3 i E, 28, 28YY, BAE 714 53 #dEd
e FA7E Vg Bol A7 A3 2= Azelnt
D&% (Choi & Lee, 2021). A ZHgelQlelA £-9] H|
2656% TE7F S weish ARE AL g(zn, wz w4, 23S £$ 198D PR
ormad weeE, v A oARE A U e ojzm que s 329 AFelR A
HEZ FFRIAJT T2 78S 29 g g, o w3 Fvoz Uehyt
AAe] ol 2", F3 8%, A% 7H, A4 Azl Elele] mEwe Ea AE
oV AT F4 71 UARL WA A® S0l o ggey) oz Qs o) AT olgeE
4, €574, 9" 7t AFE vEbETh Bz A7b 298 Fujocloz Yehdth tithd Az
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AA ARl B stefaty st A 7] AEI2E 5 ARUTh olE 3 Yupo] st A
Fo] FHatte Hol F2 oHFoR Yunith 2E ARl oF dEst dEE o 23
ol F A= AlAAoRlEe] AEely tyA Aoz & JEF ZoFE dTS FYdh
PN Adde 55T P BoFn, oF 71EdH LTAReR, F FF B9 P A
HEE A =FF WK LS AAteT ol A3 e X3t ofg-EAck Ake 27t
AT E3L tupo) 2o Yl Al4Ho R i
9) B 7e S UEEAE, A Bx77E A4 HA
Hol2IdAE o] X A FRA, 7] 1% viehs AR Ak 7% B
BYRES Bl FAHOR ANpgeAse oy oA FOAEA B AH X AR dweta
g3 P 7|2SL Fod & gt 7% o Aestes AE F8 27 g o2 Yelyth ol
Ao 7% QAL Tupol A @ Au| A )& A & 7led LTARES AAEddEel R 7
Wog EEHQT Uuels 2 MuA E2RE =g AFAE EE3 Al glof Hr a4
ARHE Aa g apgd 9B AR A L2 gt she ey wgIdh
A 2 }E 9], ANEL AE oAsty I 5 ARgNdE A% e A HEA 3o
JEE FHEL AnlE AW oBEAR SA = =2 Y F oshde 22 FuoAY HH A
201U B2 22l &% AlolEdAM HHE

(Table 3> Categories and Concepts related to Clothing Life in Videos of Visually Impaired

Area | Category Factors(%) Area | Category Factors(%)

Dependence on tactile(4.56) Detail(2.90)
Clearly distinguishable printing, Suit well(2.49)
brightness and saturation(3.31) Tactile (texture)(1.66)
Select basic items(2.49) Usability (1.66)
Remembering location(2.49) Color(1.66)
Dark-colored clothing to hide Price(1.24)

Know | contamination(2.07) Factor Friendliness of staff(0.83)

how Weather or temperature(1.66) Quality (0.83)
Select achromatic(1.66) Length(0.83)
Feedback evaluation by Design(0.41)
others(0.83) Durability (0.41)

) Imagination(0.83) Pur- Easy washing(0.41)
Styling Resource’s advice(0.83) chasing Activity (0.41)

Use of set composition(0.41) Availability of fitting(0.41)
Loss of personality, desire for Help from informants(5.81)
fashion(3.72) Coordinator support 'program (0.41)
Suitable dress(2.48) Method Dependenc§ on' tactﬂe(QAl)
Forgetting information about style Rgmembermg information before

Barrier |or color(1.24) losing sight(0.41)
Color distinction(0.83) Difficulty of see sighting various
Unsafe slippery socks(0.83) . clothes(0.83)
Distinguishing of similar Barrier Dependence on others(0.83)
tactile(0.41) Text with low contrast(0.41)




A Gl Al

Area | Category Factors(%) Area | Category Factors(%)
Compare with others(0.41) Self-fitting (0.41)
Combining colors(0.41) Checking price(0.41)
Chip attachment area(0.41) Comparing with clothes already
Chip colors for matching with own(0.41)
clothes(0.41) Remembering button position(2.07)
Require- Self decision making(0.41) Adjusting the amount of
mqents More styling information(0.41) detergent(1.24)
More personality(0.41) Laundry | Pairing up(1.24)
Not look like an assistive device for Checking washing
the disabled(0.41) instructions(0.41)
Carrying(0.41) Checking with sound(0.41)
Techno Recognizing image
) information(5.39)
o8y Barrier |Literacy in braille(1.24) Care i .
Checking with sound, wetness,
Complex web page(0.41)
Commercialization (0.41) temperatgre. 'and smell( 164)
— : : Lack of ironing skills(1.24)
Clothes purifier with Braille Iron Checking for wrinkles by
‘ labe,thng(3.32) hand (0.83)
Device |Braille smart watch(2.07) .
; Inferring shape through seam
and Smart shoes that avoid .
: lines(0.41)
service |obstacles(1.66)
Clothing information voice output
service(1.24)
o|mAR AFE7] wzol, AlZHgelQlEoe] o A 3. AlZEoelg fet FLHA M C|Xtel
HE A= 3Q13s] ojgte Ho] FAHA X ot
o B3 § #olx e FRE AZAeIEAA
= X]zZ}AFofj ol & o]F £ A A
QFAES AAROE A s Ao fxzpel =
AR =P, A& GEEA dig Ax GA] F T AAA ° Aete. wAel =
Hol|A TS 7131 #Agle] Lo|A "W
28 BAE Ushgtu, AZgse ga g o TooE S A geld, B
Z B 88 0do] mo| WAlEls o]
A B Aol Azt AgaE aag ) BE S8 B WASE TRA
AL 7 E [e] [s) Z M=
AAE G4 Ros AR i go| L ¥ LAV E Uk S Aol o
ordl F8 =AML 7kx= o] A olold" zHdL
%}ﬁﬂ‘}iﬂ-lﬂﬂ]E/\Hi%ﬂ%O] HH]Z:% oY E0 ]’o o= xIHﬂ]*l ]-]]Joﬂ = =1
Tg dAAABE FLI AZ 7}3 A} 0] 9]
AEe A%, o8 oA wEsa Angeas ¢ CCVIEE R A st s
392 zdsl AE FAo] 7AZEH o ¥
A AL AR B g gk A oo VT A TR AR S
Box= okl & tHﬁ/‘*O]E._r_L_‘_FJ;‘(_
9ot olee TNEL NES e wAe Lo e 29 ) FEE gl °
A FAHE FAE 7 e &Y 25 58 &8
AEE A Eo ok s, AlZAelRIEC] TES =
3 2= 9) LS o]|E L olol"Hl & Eo
W BET 5 AE AGS hAsio @ Ao, L wok HE OIS CRIRE WEehd 4
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Hetsty A zeel wi @43 w4 e M= R A = R - s ML A R B e L
B 283 T3 AT Au|aes Azl 4 ol=IHA v W Tl sttt o]
s A% e 27ARoIth ATdlolE AN 2 AAds Fell, Aol WolE it
2y ke 289 vu s Adste Auls B o ZaHoly 2849 Al d4ds 24T F
zEsolop & devt ok 28 FolAe 4 A= Aotk
& AIAH H92E 7 AR, 22A AlFlA
g HES T HE Vs 5 Ve 24k F82
atoh Al E 9F wgFH SW A Fo

(Table 4> Universal Fashion Design Proposal for the Visually Impaired

Requirements

Context

Texture

Soft touch

Easy-care fabric

Wrinkles-free

Each garment is made from different materials to make them easily distinguishable

Color

Design

Clear contrast in brightness and saturation

Basic items composed of achromatic colors (neutral tones or primary colors reflecting
user preferences)

Dark colors used for areas prone to staining, either partially or entirely

Devices crafted in non-flashy achromatic colors (e.g., beige, khaki, navy) to easily
complement clothing

Products

Basic items

Sets comprising tops and bottoms (e.g., suits, jumpsuits, and one-piece dress)
Development of additional products to allow expression of individuality through device
accessories

Detail

Easy-to-feel printing to distinguish the shape

Utilization of stitching or seams to distinguish the overall form

Paired items checked through buttons or embroidery

Laundry labels with clear contrast between background and text or laundry information
displayed through buttons or embroidery

Service

Coordinate service

Friendly staff, utilizing customer information

Comfortable fitting rooms

Service providing diverse styling information for comparison
Easily accessible price displays

Comparison of clothing information available

Technology

Fasy page structure

Information presented in text instead of visual images for online accessibility
Appliances designed for visually impaired individuals (positioning of buttons on iron,
washing machine, or inclusion of audio cues)

Education

Utilization of Braille literacy education
Styling education

Ironing or sewing lessons

Education on color coordination




TAkl Ak

8

£ A ol

7} ot gAY

she A%

]

A
2

K
oK
TN

i\

E& Hupe]ze] s

st

5

szt

5

=

Yl 1) )

L
.

Aol A

2

ofu

il

oju

T AT

2ol

HAZ, Al

3]

A

tie q17el
o o% g Aolg AT WA

[

1

=
1—201-0]1 o
A=A

KN
=
7_'

B
n
N
of

A4 el

34,

CEE

L
.

i
-

oboldF AE Ao THHATE HES

el

Kim & Cho, 2017: Yang, 2016: Yi & Kim,

B

2o W%

=]
=

Ea

3 e A

FARe R et o

T

=

il

3 o

4l

[eX)

ZA
=

270 2 Bl 9
% BAg A e

1

ko]
pid

l

Ae o7 7,

N
of
=
=

o
o}

=

£

o do

2012: Paek & Chun, 2005)

BAT(Na et al,

"

)

ofu

0

Y
TR

o ol A2H A4

glol A= Al o

Y o

L
.

st

S

EER R

3,

S

B Aol AAL

o u

Eal

T 79l 7)

3 )

koS
-

95

1

o
R

Az
AAE $88 A

T

.

o
T

o
i

5=
FE3|of &
Yang, 2016) ol A

EERE

ol

Ulo

ofu

N



fRdli 55744 198

-

ox N Mz ok & o

St = o 1% o
o

H S 4 =

o o

o [

?—%E k7 ok o riok
>

R o,

12

J| Oﬁ,

¥ o

2 T o

I ot o

T,

= o2 ¥

o & S

o 2 2
rir o

T o2

= oo o w g dn

o
oy

i, e @ g
4
iy 2

i
rh
~
iy
g

&
N
o

|o

fru

Y

Ru)

o2

2

1o

e

>

2,

o

>,
o\
b
re,
i X 2 ox i o oX > e b mo rlo E

e o
o
B A
R
e g MO
o R
ofl ﬁ
oo
N ol
o
¥ oo
T
[nYUe
>
fu

QL
rir
N

N
I

2

ro

x flo
2

=
rot
o
13

2
filo
o

bl

ook

ol

ol

L
4

o2

o

oL

12

=2

>

1o mlo

References

Ahn, J. H & Lee, S. J. (2007). A study on developing

color braille system for the blind. Science of

Emotion & Sensibility, 10(4), 571-581.

Y.-H. & Lee, K.-H. (2020). Changes in consumer

perception of fashion products in a pandemic-

Effects of COVID-19 spead-. 7The Research Journal

of the Costume Culture, 28(3), 285-298. doi:10.

29049/1jcc.2020.28.3.285

Y-H & Lee, K.-H. (2021). Consumers responses

to information created by fashion YouTube crea-

tors -Generational and gender differences-. Fashion

and Textile Research Journal 23(2), 212-225. doi:

10.5805/SFTI.2021.23.2.212

W., Wallace, L., Rich, S., & Zhang, Z. (2006).

Tapping the power of text mining. Communica-

tions of the ACM, 499), 76-82. doi:10.1145/115

1030.1151032

Goldsmith, S. (2000). Universal design: A manual of
practical guidance for architects, NJ, USA: Ar-
chitectural Press.

Ha, W. J. (2023, May 31). $ltig 54 5, gl 3A

Choi,

Choi,

Fan,

Heo,

$#Hol Fu2’ [6 Great YouTubers, Disabled
Anchor ‘Evil YouTube']. The Columnist. Retrieved
from https://www.thecolumnist.kr/news/article View,
html?idxno =2221

J. & Lee, E-J. (2019). An exploratory analysis of
the web-based keywords of fashion brands using

big-data. 7he Research Journal of the Costume
Culture, 27(4), 398-413. doi:10.29049/rjcc.2019.27 4.
398

Hwang, S. M. (2023, May 31). “AlZt&elel @ & &5

o]e” X34 3967 H dA [T didn't
know I would become visually impaired,” said the
famous anchor with 3.96 million views]. Maeil
Business Newspaper. Retrieved from https://www.
mk.co.kr/news/it/10741959

[e]
7%

Jang, K. S. (2012, February 17). APHAMY R A1 Z-72of ¢l

Kang, U. J. (2023, May 26).

Kim

Kim

Kim

Kim

Kim

Kim

Kim

A} [The first blind judge in judicial history].

Donga Ilbo. Retrieved from https://www.donga.

com/news/People/article/all/20120217/44112402/1

AE 4y & B of
31+ 2? [I who lost my sight, must I be unhappy?].
Newsis, Retrieved from https://newsis.com/view/?id
=NISX20230524__ 0002314473 &cID = 50204 & pID =50
200

., D-Y. & Kim, H.-Y. (2019). An analysis of ap-
pearance-management attitude of women with vis-
ual impairments. 7he Korean Journal of Visual
Impairment, 352), 23-42. doi:10.35154/k;jvi.2019.35.
2.23

. J., Choi, Y.-H., & Lee, K.-H. (2021). Media agen-
da on visual impairment: A comparison of mass
media and social media. 7he Korean Journal of
Visual Impairment. 37(4), 67-92. doi:10.35154/kjvi.
2021.37.4.67

. K. A & Park, S. K. (2005). A study on the de-
velopment of clothes for the visually impaired.
Journal of Fashion Design, 5(2), 63-80.

. K. A, (2022). A study on the analysis of clothing
life of the wvisually impaired through in-depth
interview. Journal of Basic Design & Art, 23(6),
41-56. doi:10.47294/KSBDA.23.6.3

. S. & Lim, E. (2023). Exploring subcultural capital
in sneakerhead culture: A netnographic investiga-
tion. Journal of the Korean Society of Clothing and
Textiles, 47(5), 943-958. doi:10.5850/JKSCT.2023.
475943

. T. & Cho, C. H. (2017). A qualitative study on
the clothing behavior of visually impaired people.
The KResearch Journal of the Costume Culture,
25(1), 75-87. doi:10.7741/rjcc.2017.25.1.075

, W. C, Cho, J. D, & Lee, S. (2020). Exploring the
relationship between color saturation and value and
tactile texture for clothing color recognition of vis-
ually impaired people. Design Convergence Study,
19(6), 221-236. doi:10.31678/SDC85.14



Y1 s g e Aol

94

B 43 7

FUMA Al Ao

gul

Kim, Y. I. (2010). #/Z}3of ¢/ &%= [Welfare theory for
the visually impaired]. Paju, Republic of Korea:
Jipmoondang
Kozinets, R. V. (2002). The field behind the screen:
Using netnography for marketing research in online
communities. Journal of Marketing Research, 39(1),
61-72. doi:10.1509/jmkr.39.1.61.18935
. H.-J. & Moon, S.-Y. (2021). A study on upcycled
braille smart jewelry design for the visually im-
paired: Focusing on the use of broken braille
blocks. Journal of Korea Design Forum, 26(3), 81-
93. doi:10.21326/ksdt.2021.26.3.007

Lee, J. H. (2023, September 9). 51 AAksHE A7+
o9l WM g5 F M2ar|Aet 25 [YouTuber One
Shot Hansol, conflict with bus driver while boarding
a bus for the visually impaired]. /ndinews, Retrieved
from https://www indinews.co.kr/news/articleView.
html?idxno = 2350

. Y. J, Hwang, Y. J, Lee, T. H., Kang, H. B., &

Lee, K. Y. (2019). Wardrobe system for blind:

Based on image processing and deep learning. Fro-

ceedings of Korea Information Processing Society

Fall Conference (pp. 962-964). Jeju-do, Republic of

Korea: Korea Information Processing Society.

S. E. & Kim, Y. I. (2016). Development of the

fashion accessory design education program to im-

prove the educational efficiency of the visually

impaired. Journal of the Korean Society of Co-
stume, 66(6), 95-109. doi:10.7233/jksc.2016.66.6.095

Merriam, S. B. & Tisdell, E. J. (2015). Qualitative re-
search: A guide to design and implementation
(4th ed). SF, USA: John Wiley & Sons.

Na, H. S, Kim, K. Y., Kim, H. J, & Kim, H. Y.
(2012). Universal fashion for the visually impaired
persons: Design development of women casual
jumper. Journal of Korea Design Forum, 36, 181-
190. doi:10.21326/ksdt.2012..36.016

Paek, J. & Chun, J. (2005). An universal clothing de-
sign for the persons with disabled. Journal of the
Korean Society of Design Culture, 11(4), 51-61.

Rhee, N.-H. & An, J.-S. (2008). The effect of universal
fashion and an offer of design: With a focus on
fashion shows for the disabled. 7he Korean Society
of Costume, 58(7), 1-12.

Seo, H. J. (2021). MAXQDAZ &2+ 44 -7 [Do
qualitative research easily with MAXQDA]. Seoul,
Republic of Korea: Pakyoungsa.

Strauss, A. & Corbin, J. (1998). Basic of qualitative re-
search: Ground theory procedures and techniques
(2nd ed.). CA, USA: Sage.

Yang, M. J. (2016). Mobile app design research project:
Blind people to enjoy an independent clothing life-
style (Unpublihsed Master’s Thesis). Ewha Womans
University, Seoul, Republic of Korea.

Yi, J. & Kim, M. (2018). Service design to support in-

Lim,

Yun,

dependent shopping experience for the visually
impaired. Proceedings of HCI Korea 2018 (pp.
119-122). Gangwon-do, Republic of Korea: The
HCI Society of Korea.

M. (2018). Research and proposal on ethical per-
spectives of design: Focused on design for society
case studies. Journal of Integrated Design Research,
17(2), 77-88. doi:10.21195/jidr.2018.17.2.007



	넷노그래피를 통한 시각장애인의 의복 경험 기반 유니버셜 디자인 제안
	ABSTRACT
	Ⅰ. 서론
	Ⅱ. 이론적 배경
	Ⅲ. 연구 방법
	Ⅳ. 연구 결과
	Ⅴ. 결론 및 논의
	References


