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ABSTRACT

This study 1s aimed to investigate cases of online suit customization services in Korea and abroad to re-
veal the development direction of these services. The types and characteristics of customization, the custom-
ization process, size, and design were analyzed. The methods employed in this study utilized case analysis to
examine online suit customization services from January 2022 to January 2024. Twenty-three providers were
selected as research subjects, and the current status of these services was analyzed by investigating and analyz-
g cases of online sites. The results show, first, that the online suit customization service process occurred
in five steps: selecting styles, selecting fabrics, selecting options, selecting a size, and ordering a product.
Second, body measurements are taken online and offline to ensure accuracy. Guides for measuring the body
size of 8 to 18 parts were provided through videos or images with text. Smart size is a service that can sug-
gest customers’ sizes based on their responses to questions about their height, weight, age, and body type,
and recommend suitable clothing based on data analysis. It was used with size measurement methods. Third,
3D virtual clothing images were widely used in images of customized suits, while 3D virtual fitting images re-
mained i the early stages of development. Five design options for men's and women's suits were derived,
respectively: closure style (number of buttons), lapel style, pocket style, vent style, and stitching; closure style,
lapel style, pocket style, vent style, and hem style. To promote the activation of online suit customization
services in Korea, this study proposes an environmentally friendly digital system that can enhance customer
satisfaction through various online and offline body size measurement methods for Korean body types, prod-

uct design diversification, and a virtual clothing fitting system that produces realistic 1mages.

Key words: customizing(F 2~E] #Fo] &), customization service(H Z~ElvFo] A A H] ~), customization
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Criteria

Customization types

Standardized Products Customization
Tailored Products Customization

pi L
(a égg) Cii[;?rfizsgnsﬁgsr:;d Point Of Sales Customization
& Full-Step Fast Response Customization
Modularize Components Customization
Pure Standardization
Lampel & L Segmented Standardization
Minzberg Prmueii?gi?;:::r?on and Customized Standardization
(1996) Tailored Customization

Pure Customization

Gilmore & Pine

Product changes and

Collaborative Customization
Cosmetic Customization

(1997) representation changes Adaptive Customization
Transparent Customization
Duray & Involvers Step Customer Involvement
Milliyan Customization steps and Fabricators Step Customer Involvement
(1959) customer involvement Modularizers Step Customer Involvement
Assemblers Step Customer Involvement
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(2011) . L
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Lee & Chung stens and cpustomir Customized Standardization
(2017) P Tailored Customization
involvement s
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(Table 2> Status of Suit Customization Services

Type Nation Brand name Service name Sex
Type 1 Korea Cambridge Members MTM service Men's
Type 1 Korea Suitable Bespoke/Tailored service Men'’s
Type 1 Korea B& Tailor Bespoke/MTM Men's
Type 1 Korea Tailorable Bespoke Men's
Type 1 Korea Shirts& Suit Bespoke Men's
Type 1 Korea Stripes Tailored-line Men's
Type 2 Korea Suit Fabric Custom Men's
Type 2 Korea Despoke House Tailor-made Men's
Type 2 USA Eshakti Customization Women's
Type 2 USA Black Lapel MTM service Men's
Type 2 USA Alton Lane Made for you(MTM) Men'’s
Type 2 Canada Indochino (1(\:411%2150;232) Wl\(/)[rir;z’s
Type 2 Italy Lanieri Customize(MTM) Men's
Type 2 Italy Oliver Wicks Custom service Men's
Type 2 Switzerland Hockerty Custom service Men's
Type 2 Switzerland Sumissura Custom service Women's
Type 2 Netherlands Suitsupply Custom made Men's
Type 2 Sweden Tailor Store Custom made Men's
Type 2 Ireland A Hand Tailored Suit Custom Wl\(/)[rir;z’s
Type 2 Australia Tailors Mark Custom made Men's
Type 2 Japan Kashiyama MTM service Wl\f;nersl's
Type 2 Thailand Itailor Custom service Men's’

Women's
Type 2 India Studiosuits Custom made Men's
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Styl.e :> Fabr%c :> Optio.n Size.

Selection Selection Selection Selection

{Fig. 1> Suit Customization Service Process
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{Table 3> Suit Customization Service Process and Option Selection Steps

Nation Brand Process | Sex Option selection steps
Cambridge Members/ Suitable/
Korea B&Tailor/ Tailorable/ Stripes/ | @®@® | M | Offline Customization
Shirts & Suit
Korea Despoke House @BOE | M |4Steps BO®CIER
Korea Suit Fabric ®@OE | M |9Steps OQOOBHEB B
Australia Tailors Mark @m@E@® | M |Offline Customization
USA Eshakti @HOWD | W |3Steps QDR
Switzerland Sumissura @BOWD | W |9Steps OO®D@ DG 202D
Switzerland Hockerty @®O@ | M |10Steps D@D 20ED
Sweden Tailor Store @®OWD | M |10Steps BBWO@EODO1Y
USA Black Lapel @@®O© | M |11Steps ODDOODBBEOOWDD
USA Alton Lane ®@@O© | M |11Steps ®@QDODDOAB BB
Italy Lanieri @OOD | M |12Steps @ODORUDGWBBBH
Italy Oliver Wicks @A®O© | M |13Steps @QODODHWBEODB BB
Japan Kashiyama @@®O© | MW | 13Steps O@QOBE®DD®2WWBWD D
India Studiosuits ®@WDO© | M |14Steps OQUDODDHHBBBBO®
Canada Indochino @OO@ | MW | 14Steps ®@@E@DND@D1BS@BI19ED
Ireland A Hand Tailored Suit @®O@D | MW | 17Steps O@OD@ODB® DM HBB® DB ME D
) ) M | 18Steps D@@DE®DO®D DR BB 1IDADB®
Thailand Itailor B@OO@ - —
W | 11Steps OW@E®D@AM1I®CH
Netherlands Suitsupply @®O@D | M |19Steps BFORRA@@®E@DO®@ WG 1191)EBED
Process (@Style ®Fabric ©Option @Size (©Offline Size ®Offline Option
Sex Men: M, W: Women, Men& Women: MW
DClosure(Button Number) @Lapel Style @Lapel Width @Lapel Buttonhole ®Stitching ®Hem
Style @Pocket Style ®Chest Pocket @Ticket Pocket @Inner Pocket @Vent Style @Shoulder
Option SFy'le @Function'al‘ Sleeve Buttonhole @Canvas ?tyle ®Lining Style ®Lining Color @@Sleeve
Selection Lining Color @8Piping Color @Back Collar Color @Button Color @Buttonhole Color @Color Contrast
Steps Fabric @Contrast Collar @Contrast Lapel Buttonhole @Contrast Sleeve Buttonhole @Contrast

Last Buttonhole @Sleeve Button Number @Stitching Color @Neckline @)Sleeve Style GDSleeve
Length @Jacket Length @Elbow Patches G)Pocket Square @®Fit Style 8Monogram @)Second

Monogram @Collar Monogram
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(Table 4> How to Measure Size of Suit Customization Services

Brand

Offline Measurement

Online Measurement

Cambridge Members/ Suitable/

B&Tailor/ Tailorable/ Suit Fabric Measurement In-Store None
. . Measurement In-Store/
Shirts&Suit 3D Scan Measurement None
M In-
Despoke House easur.ement n Store/ None
Pick-up Size
. 3D Scan Measurement/
Tallors Mark 3D Printed Body Replica None
Tailor Store None Smart Size

Eshakti

Measurement In-Store

Self-Measurement Guide

Itailor/ Indochino

Measurement In-Store

Self-Measurement Video

Suitsupply/ Kashiyama/ Hockerty

Measurement In-Store

Smart Size

Measurement In-Store/

Studiosuits 3D Scan Measurement Self-Measurement Guide
. Measurement In-Store/ .
Stripes Door-To-Door Measurement Smart Size
Alton Lane Measurement In-Store Smart Size/

Video Consultation

Black Lapel/ Sumissura/ Oliver

Measurement In-Store

Self-Measurement Video/

Wicks Smart Size
Online 3D Measurement/
Lanieri Measurement In-Store Self-Measurement Guide/

Video Consultation

A Hand Tailored Suit

Measurement In-Store/
3D Scan Measurement

Online 3D Measurement/
Self-Measurement Guide/
Video Consultation

22 AuE Aelz 34 slolsg
Ao2E EAZ AL PYOR &
ol =

A& Lanieri’,

o] J & "Eshakti’, 17

By 7A€ H OEAS 5l A]RE AEE AR AFA
CE= 5 ¢SS EEotEE HwA Feg ot
o, 47 3l T GAE Stripes'9t 19 HAE Blacklapel

‘Hockerty’, ‘Tailor Store’, A& ‘Sumissura

‘Studiosuits’, ‘A Hand Tailored Suit'ell*] AR ‘Kashiyama'ol A 833 AL, “Suitsupply &
'3}3’— AT FHY Afe]='E Ao g 9 Xﬂﬂﬂ' W= Ato]2E AEstd wdoly &g
B2 2754 9F Alo]ZE ZH wom o F2 Afe]Z FH AMHIAE I U Avt
AF Atel2E SA LA AA Aol2E 5 E *1‘01 Z'e " 484 18] sf <] 674
at7] el T Z4o] @ & AAR AzE b =W DF GAGA ARSI A, TP B
F vgSs dd 5 glo] Sl FAE Despoke o] &&HE ekl 4 Wil s A
Houseol A 2} #elE 8 &-&atal U "~ < AFH e & LYt 2Hgler e
UtE ApolZ'E dEAlTel e Al e ' 3o el Ax Abo|z EFAS HUA A
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Atk 3 371 A Lanieri’,

‘Alton Lane’, ‘A Hand Tailored Suit'elx 223}
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9= (Table 59 7t}
e G FE A2E o

Aoz TtelEg el B48T U
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o2
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‘Ttailor’, ‘Indochino’, ‘Black Lapel’, ‘Oliver
Wicks' ol A Al&3t2 AR oA E ‘Sumissura’
= 28l AelE9 FRE(YouTube) & S8 18
A F9 F94 THle AHIAE &3 UATh
G & ‘Lanieri’, ‘Studiosuits, ‘A Hand Tailored
Suit'9} oA E ‘Eshaktiel e AMRS 42 &4

B9k FAMS AR AR Aol= Fle|g

(Table 5> Size Guide and Measurement Area of Suit Customization Services

Size guide

Brand

Size measurement area

Size guide by

[tailor/Men & Women

8 Sizes - D@DV B)

Black Lapel/Men

14 Sizes- OOODO®OOB@BIWB®DBD

Oliver Wicks/Men

14 Sizes- OOO@O®O@O®@BIWBBDEDE

video Indochino/Men & Women * 18 Sizes- O@@@®BGDB® V19BN HEEADEE
Sumissura/Women * 18 Sizes- O@@®GDBB@® WM NDW ARG
Studiosuits/Men * 10 Sizes- O@O@ODEDE@QDRBGD
Size guide by Lanieri/Men * 18 Sizes- O@OO®EGO®DW@® WO HAAEAA D
photo A Hand Tailored Suit/Men& Women |+ 18 Sizes- O@@®O®®DB®® B DA ED
Eshakti/Women + 18 Sizes- O@DODODR DA BHDBEDEHEBE)
DChest @Stomach @Waist @Hip ®Shoulder Width ®Back length @DSleeve Length ®Jacket
Length @Stomach @Bust @Under-Bust @Wearing Waist ®Bust Point @Neck ®Biceps
Size ®Wrist @Arm Hole @®Front Length @@Torso Length @Coat Length @Height @Upper
measurement | Arm @Pants Length @Outseam @Inseam @Crotch @Thigh @Rise @Knee @0Calf GDLeg
area Opening @Waist Band @Waist Point 3Hip At Crotch @&First Button Height @Leg

Length @Hps To Bust Point @Hps To Waist @Hps To Knee @)Shoulder Slope @Chest
Shape @Stomach Shape @Back Shape @Rear Shape @Stance @0Fit Preference
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(Table 6> Size Ranges and Features of Suit Customization Services

Brand

Size ranges

Size features

Black Lapel/ Tailors Mark/ Lanieri/ Oliver
Wicks/ Indochino/ A Hand Tailored Suit

One-On-One
Custom Size

Size Customization

Hockerty/ Tailor Store/ Alton Lane/

. Smart Size e Size Recommendations

Sumissura

Kashiyama 12Sizes e 12 Sizes- Japan Size(2~21)

Studiosuits 14Sizes * US Size(36~62)

Suitsupply 16Sizes e US Size(30~60)

Men:12Sizes |* European(44~66)/UK, US(34~56) Size
Itailor o + European(30~64)/US(S00~32) /UK (2~36)
Women :18Sizes .
/Japan(1~35) Size
Eshakti 21Sizes e 21 Sizes Ranges(XS~6X)

A at= Slolg a4t A E ‘Sumissura’
A

u53 9
oh ol9} 7o) AA| FZo] wE AP} Apo]|=
l‘f_ro] Zo oA #E AXHupo|H AuAE

X FERTG B B A5 Alol2g He W
9 *MZ A s xﬂ Sralal AT FE A~H
ol AEze] AlelZ WG Alelz BAHE

(Table 63 7t}

TE AXEHtolY AMH|Ae 7] Aol X
7hsdt B2 Mge] Aol 2E AISs)
A AHE Bfal UAE AFst Al
3 FEA HYH FHE AX wgEeR

=
AZaT AQT Z vhE AFYRE
3}

24l Abe] 2 ZAgw st lFAFe] A A A
ol e ZJsHes T A|2E FHde
~utE Abo] 2 (Smart Size)'E A &3t 9
ATk AFLE AfolZ2 MHIAE SEAL Sl 87 &
el FE 74’\‘51“’}0111 AH| 20 AWLE Abo] =
£ B, oo wWE AmE Alo]2 dAlE
(Table 7> 7E]-I:]—. Y YA FE ‘Stripese= I
Aol 7], #FA, UolE 948 F 7145 M= AL

o]zt M= FE Alo]2E YHsta, FHo], =
A, ol7ig o], vitletd 5 AFS Mddstd,
TAol teolHuo]astate] Alo]= FH 3 AlF
FAE st AWE Alo]2E AFstaL Jth

Ao FE ALEuto]d AMu| 29 g 294
YAE ‘Hockerty'= 7]19F 74, Yol& g3}

F BN gl 7k 5o AFS ddsid H3
o] Apo]ZE AL, l"&:/“ Aol wet Anf 2
of, o7l yw], rt&Ed, BrkEEd
vz o], FEH, AHAEH

= b2 “Tailor Store’s o],

AE g, Ads} Pupx] Alo]= A 3?
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7 AA i AR AE RS wk weeld  RA|, dols ¥RReE sk, 937, B0,
HEE AYsE 24 Al2E AL Atk g do] 59 AW AgsA A Alo|2g F
75 @A Black Lapel' 2 719F #5771, SR Atk 2912 A5 Sumissura'= 719+ FF
ANAM, oNEY HE He Ay, FGF A, velst BR Y s 5 AL 4gsE A
Aol Zo|EZ HEM AZ Alol2 EA UEA o2 Fshy, 24 Al we s, 9
o Aol2E QA Alol2E FAdI Atk @Ed, oAU, awel, WisEd, 9yl
olgglol FAY Oliver Wicks: 71, B/, b ol theldol, sMATE Aol 2& FHa Aek
o, A7 A2, BHA] Alelz, HE BEYE A 2okl HE AzEuto]y Au|ze] AmE AL
93 BG4 APol2 stolSo] wheh AZ Ale]x ol ¥4 A3k AvE Abo|2e] £ME 34 3
=4 14GA Aol Z2E e & AW, 9dd, jid B (Information), ¢]FAFe]Z(Clothing Size), A&
o] 3% 14 AXMAE PR H A9 Alo) (Body Type), ¥ 4% (Fit Preference) ©AZ o]
25 FHsATh w5 945 "Alton Lane' 71, FolA AN, oFAtel=2Y A A3 GAZE ¢l
w7l AQE dEetd A Al=2E FHe, o] ¥ AW AY GART o]FolX AHYE
71, &7, SHAFAE dHstd ske] Alo]2E AAT G FE 670, A4 FE DN AIER
FA8 Stk ¥ FE ‘Kashiyama'& 71, & G5 RE FEAA AuE AljZ2E Y gol
{Table 7> Smart Size Steps of Suit Customization Services
Brand Smart size steps

) Sumissura 5Steps- Information®@®@®—Body Type®16®
Switzerland/Women

Al L
ton Lane 5Steps- Information®®@—Body Type@—Clothing Size@—Body Typel®
USA/Men
Hockerty .
) 7Steps- Information®®@®@—Body Type@®BX@
Switzerland/Men
Black Lapel 7Steps- Information@®@—Body Type@@@—Fit Preference@—Measurement 14
USA/Men Sizes according to the Self-Measurement Video
Kashi _
ashiyama 8Steps- Information®@®—Body Type®®@HBIDW®
Japan/Men& Women
Oliver Wicks 8Steps- Information®@®—Clothing Size@@®—>Measurement 14 Sizes according to
Ttaly/Men the Self-Measurement Video— Upload 3 Photos Of Customer (Front/ Side/ Back)
Tailor St
ator store 9Steps- Information®@D®@—Clothing Size® @®—Body Type@@—Fit Preference@@
Sweden/Men
Stripes . . . P
9Steps- Information®@®@—Clothing Size®@—Body Type(®®@ @D
Korea/Men

¢ Information- @Height @ Weight @Age

e (Clothing Size- @Jacket Size ®Shirts Size ®Shirts Neck Size @Pants Waist Size
®Shoe size

Smart size steps ¢ Body Type- @Shoulder Width @Shoulder Shape @Shoulder Angle @Neck
Width ®@Chest @Bust ®Abdomen (0Hips (DArm Length @®Leg Length (9Thigh
@ Back Posture @Body Shape @Stance

e Fit Preference- @Fit Preference @Pants’ Rise Preference
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(Table 8> Fitting Image of Suit Customization Services

Brand Product image Option image Fitting image
Tailors Mark 2D Model image No image No image
Black Lapel/ Indochino/ . L .
Oliver Wicks/ Studiosuits 2D Model image Illustration image No image
Suit Fabric 2D Model image 2D Clothing image No image

Alton Lane/ Lanieri/
A Hand Tailored Suit

2D Clothing image

Illustration image

3D Clothing image

Tailor Store/ Itailor/ Hockerty

2D Model image

Illustration image

3D Clothing image

Suitsupply

2D Model image

2D Clothing image

3D Clothing image

Sumissura/ Eshakti

2D Model image

Illustration image

3D Fitting Image

Kashiyama

2D Model image

2D Clothing image

3D Fitting Image

1ONS (FReE)

Remave Pocket

Customize your style with eShakti FX

-

‘‘‘‘‘‘‘

{Fig. 2> lllustration Image

(Eshakti, n.d.)

{Fig. 3> 2D Clothing Image
(Kashiyama, n.d.)

Your
Custom Suit

259¢

Custom Pant
Suit
259¢

{Fig. 4> 3D Clothing Image
(Hockerty. n.d.)

{Fig. 5> 3D Fitting Image
(Sumissura. n.d.)
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(Table 9> Design Option Selection Steps of Suit Customization Services

Step Men's Design Women's Design Design option selection
Step 1 ®Closure Style DClosure Style Single (Button Number- 1, 2, 3)
(Button Number) (Button Number) Double (Button Number- 2, 4, 6)
Step 3 ®@Pocket Style ®@Pocket Style Flap/ Double Welt/ Patch
Step 4 @Vent Style @Vent Style No/ Single/ Double
Step 5 ®Stitching No/ Lapel Stitching/ All Stitching
®Hem Style Round/ Straight/ Cutaway
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