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ABSTRACT

The purpose of this study is to analyze the expressive features and the aesthetic characteristics of fashion
design using food motifs. A total of 645 fashion collection works published from S/S i 2000 to F/W sea-
son In 2023 were selected and analyzed. Additionally, theoretical studies referring to related professional
books, papers, and websites focusing on food and food fashion keywords. The expressive features of fashion
design using food motifs were as follows. First, pop art expressions through digital printing showed popularity
and humor with expanded, parodied, or vivid colors of food images. Second, the modular expression ach-
leved assemblage-based material expression, which consisted of food containers or ingredients repeated as a
unit. Third, texture expression through similar textures stimulated various senses by using actual ingredients as
costume materials or realistically reproducing various textures of food. Fourth, the utilization of oversized ac-
cessories and the presentation of surreal clothing silhouettes exemplified the avantgarde fashion sensibility re-
flected in the exaggerated scale. The aesthetic characteristics of fashion design using food motifs were derived
as follows: (1) Delivery of playful kitsch emotions, (2) Sensory expression of sexual symbolism, (3) Reflection

of the identity of food culture, and (4) Practice of sustainable fashion.
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{Table 2> The Type Classification of Food Motifs

Natural food Processed food
Agricultural | Livestock | Marine . Rice & Milk Meat Beverages Fast Total
Confectionery .
products products | products Noodles | products | processing | & Alcohol | Food
432 21 51 68 17 7 4 25 25
(66.4%) (3.2%) (7.8%) (10.4%) (2.6%) (1.0%) (0.6%) (3.8%) (3.8%) | 650
504(775%) 146(22.4%)

(Fig. 14> Stella Jean  <Fig. 15) Etro Mens

{Fig. 16> The Rodnik

{Fig. 18> Rottingdean

<F|g 17> Schlaparelh

2015 S/S 2015 S/S Band 2015 S/S 2016 S/S Bazaar 2018 S/S
(Vogue, n.d.) (GQ, 2014) (W, 2015) (Phelps, 2016) (Dazed, n.d.)
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Yell =(David, 2011) S A EEZE 12H 2 g g2 FEFFHE 28 20159 S/S E
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< A SOl AF FEEol g7 WFole Ko AMdA o7 ZESH l‘i‘ﬂx}ﬁlﬁr ZAN=E 4
Ak, g €25 Fo 5H #Hso 7h = EKFig. 15). 3 32%E AATF F=
ol obd AAe AAE % 54 Ads hiEst < REZE ¢ AEEA (Fig 162 HolE 7
= FdF ALE UFLE 3 A3 A 2E 9 FollA Fire wrol HWHAQ FITE WAL
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Jean) 9] 201511 S/S AN A = (Fig. 1409 2 AR xesde £5 2 FRAE #%
o] oz g7} o JEo] AN AL HAE F gy WF ol AY Fo| REYZE &
AL TheE EEFe AAEM dehlrl: JTh Hoaoh (Fig. 1709 2% 27]okad g9 2016
Eo FAES 78%E AAHE FoA 7 ¥A S/S FHE SR Agret WEA g HAS
E g2 dles BAed, FAES deE 3 A AE, JFFARE B3 Zes 7PFe A"



FE RE]Z(Food Motifs) & &

$3 94 A0l £8 543 08 §

ox

=]

gl

it

A3 ¥ (tea) T35 st =3kt o
26%° W3 ARds ZH, siEl &
Relzz 3 #FEo] vk (Fig. 18)2 20
S/S 2849 H}Z}(Ro‘[tmg de 9|

2 oy F/HY gGrEE 29 A A
ZLO}Oq 43;434 04%6}1 29AE HORE
°ﬂE OPOV‘EL%I

(2 o2

[o i

ZF
2l

e

ean Bazaar)

N

4

ﬁi
N o 4

flo lo

o Olﬂ

1 o 2
fu

=)

s
|y —_
AN ol 1

fuj
|k
i
nich
oo
:_’ F—?L' Jiﬂ
)
(R
T T A

N
<]
>
ot 1Y

o &y
>0
0,
e
)
N
Moy o
ofm
rot
[l
it
>
Bl
r_e{_"

o

)
>
2
=

i
>
%0

Ruiyee]

:\_l,

o

i

[

X

e

O

of FE
:(I)lz
L &
ST
o &
S
=Y
)
—.>l flo
QL
rlr o2
il
odi
[o oo

Nz v zam A1e Algew un
A9 g el QS A3t U A9l
A

474 ZdES 5 e FHel A (Oh, 2009).

J@-
P

]

9 mE& AR )
tztoly Al#u] A3 (Jeremy Scott) < =3
oY R WAE FTE stolgjMd ALt ¥
A &3tk Ag Zske AF TEE e
2014 F/W EXA7 | AdHdog & A=

¢

fd

rth(Marra & Way, 2022). 15

AFE(junk food) =2 EEH ggxc};qg -
AN FHE F2 =3 553 AR 4595
o A Fo R Tl HEE o

T3k 2018 S/S Al FAE =A A 7hat

’\Ei%% TAl w4 %1‘4. r
3}%—% Y £ O F
1€l = (Red Valentlno) 9 20149 F/W ]

30 1 o |
AU
PN
&)
0Q
[N}
C
0
K,
©,
o
[
m
ick
E
BN
o
O
= o
o
<

Fox L1chtenstem)—4 7—‘?%% ?“i*&’qﬂ‘i— A 9

(Hanwool farm, n.d.).

(Fig. 22>= 20199 S/S T#A(Gucci) ZHA
ZEO R oAE Y] Y EEav E
o FiFo AEYE sdHAT @1 O ¢
ool A ote] Wi £ Fr7t A AWk o
Al e

KN
=

c

Al o]o] A,
ojvt A #3
(Fig. 22)= 133%
o] &y A9t ¥i
s wxgozN ZEF HEA
i R=

@9, A7 OAeld A2

B A9 ol o 3
FA5H71 = Sth(Lee, 2023).
A guE Y @] &

BER IO

al
A
=

w
[e)
T

BN oX o>

Bl ox o2

212 o E]7HReckless
Ericka) = 20199 S/Sol F2 <t (durian) & EEXZ
2 ANMEEZY A% s duy

Ak Feloke BytelAlol 2o



fRAli 2873%: S59%

<Fig. 19> Moschino <Fig. 20> Dolce & <Fig. 21> Red <Fig. 22> Gucci <Fig. 23> Reckless
2014 S/8 Gabbana 2018 S/S Valentino 2014 F/W 2019 S/8 Ericka 2019 S/S
(Marra & Way, (Elle.com, 2017) (Denim jeans (Sutton, 2018) (Marra & Way,
2022, p. 54) observer, 2014) 2022, p. 26)
tateld o] w2 AAdH FHobrol A9 Aoz g Igtdleld At AR AAE
37 g E gle] WAl W2 71sketA el AEel gAY
& AN AD A5 A URAS Bl
2) 3EYFE TF REH =¥ =tk & HE otfX2E, AJAdF(Yeonjoo Sung)=
B elF (assemblage) = RO, Y, 2y TS WA ERE PAE ) vhig Sl A
ogte g AW fol2, e ouze ¢ & ol @S 5 04 A4 AR "Wearable
GolA] B & 9= sHE} Fube EASS B Food" Alg]l2E F7/Rstsith. U9l "Ad A
o} HE REo|} 7|WE =2 FTH Assemblage’, 1212 & sthuel (Fig. 260 FHo] Hd AL
nd). AAEE shte] gAY pEHoR 2 o @R 27s Reb x4 JHE W =FH U
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g o Agy oA e EES A4 ma wtel fafste] S glo] AlAE FE ARE
|
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{Fig. 24> Tanju {Fig. 25> Ted {Fig. 26> Yeonju Sung {Fig. 27> Area {Fig. 28> McD Couture

Babacan 2013 F/W Sabarese 2013 2023 S/S 2015
(Birakin, 2013) (Crugnale & Smith,  (Gamo gallery, 2013) (Area, 2023) (Floyd, 2015)
2010)

st tEEEE ¥ AF AREE Ao A g, ek Aol Hao e Aved
20159 MEEEE 460070 oo AMA EFA o8 B ofgdA & F4& dAFAG #A
o 1770709 Zepolut, 100709 WEHE HE TEH AFAEAA 7E RS fEde
ARE% 'McD Couture” s &S A1 H S tH(Floyd FEA ArE SAC AU e, w2 3]
2015). 1 5 (Fig. 28)2 otol==y 39| @dlg T Hae Agek 49, G4 €4, AT
AN T FF0l Bok &Y AAE FEE XS g, Aote FAE SAT FEo] e AA
A, A7NA Folsk REAE AREste]l 2EA S sof 53], 9FAe] Arl= FY A9} F=
oz Fos st HegEdMe 1% 3, Foll, 29, 3 A dFeH FES
A ERA A R ESAY AR 23§ udd JeAs Fiske FAAY IvE HEsIE
ARAAQ0 A S YHolx e, & ouE g tH(Lupton, 2015). #lelt] 7he ad &3L7]
Y 2w Aol sidd EdAE T S A A A £
o orE &I Aol wIVe AUtk A=

3) A A7 TF HxA xd T 28% = de =924 28 AR (Fig
thokst =T AR 789 Az A7 HA 300 20068 F/W A#m A3t A 2ol
TRl S0 A AejHel AAl AL 9a =& ot WlolA] Aol A 2T A TG 2ELS
ololt]o}E AZett =T REZ A ]zl AEF o] AF2 A @ A3AE e T
A A APS B gaxe] @ AA 4 Astel Alzg Aol ol5 Fal 94 A
ABE oao] Best= wz T oukdol & & AHE EES fEste A dAAE R
AZ Foste] T "BAxe ExS mu Az A ESaE PEE e vAe vt )
3= o] 9l A S SUstelslh o Hrelk A ofE
2010 "] kg #el) 7b7H(Lady Gaga) 23 ol $99] dRs d8st] Axd Ax
7} MTV HHolSE siabol A Hed 277 & slo] A3t 71steA]l gHE ool Fxd

2~ (Franc (Fig. 25), {Fig. 26) 9
N 772 A Zde AE E & A

A
2o A A AAl AARE ool A& A ool o

A2 (Fig. 29>= HAtoly =3} o
Fernandez) ¢ #&Fo|th. Td =%
[e)
Ir

AS A% g seaes 1]
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(Fig. 29> Lady Gaga <Fig. 30> Jeremy Scott  <Fig. 31) Christian

2010 MTV 2006 F/W Dior 2006 S/S Garcons 2012 S/S
(Marra & Way, (RedFoxxworth, 2006)  (Dior's ‘New Look’, (Zhu, 2015)
2022, p. 274) 2006)

Rﬂ}@" WA LAZ 52 R ALE FAHA
T Ads Atde ok dE E0 Ig23 o
Q(Chrlstlan Dior) €] 2006%d F/W Al&Zoll= wbgt
THE FA oPTIEESE ool Frid %
ok AAol R FEH wolE A HE

Folzl (Fig. 3D YFERH Wo] 75E& &
e wsybAle] Axg 44 Fe3 gE, %t
& ¥dste] s RS A =
20123 S/S #ul7t24 (Comme des Garcons) &
dA o4 (Fig. 32> 9% AA9E BHEAHS
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AE et Zgsd 2 3 I8 goHE
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of hEhd g el o
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{Fig. 32> Comme des <Fig. 33> Jeremy Scott

2006 F/W
(New York Magazine,
n.d.)
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{Fig. 34> Charlotte {Fig. 35> Pyer Moss <Fig. 36> Agatha Ruiz <Fig. 37> Thome

Olympia 2017 S/S 2021 F/W de la Prada 2009 F/W Browne 2019 S/S
(Ana D, 2016) (Nnadi, 2021) (Ayman, 2009) (The Washington Post,
2018)

<Fig. 38> Vivienne
Westwood 2020 S/S
(Kim, 2019)
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{Table 3> The Cases and the Aesthetic Characteristics of Food Motif Fashion

Classification Case

- Expand fast food and package images
Pop art expressions | + Famous pop art, fairy tale parody

through Digital - Sexually meaningful fruits and fetish fashion  —
Printing - Vivid colors and graphic patterns

- Ingredients reflecting tradition and local culture

Modular expressions | + Nature-friendly fashion using food ingredients

through Assemblage and food packages
- Body exposure and corset

- Plastic decoration, kitsch accessroies

Texture expressions
through Similar

- Expressing emotions using ingredients
- Fashion materials using actual food materials
- Various texture and palate stimulation

Textures ) .
- Erotic fantasy with sweet food
- Exciting pleasure through extreme exaggeration
Expression of - Body exposure and sensuality
Exaggerated Scale | - Surreal oversize accessories

- Ethical fashion campaign
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Aesthetic Characteristics

Delivery of Playful
Kitsch emotions

Sensory expression of]
Sexual symbolis

Reflection of the
Identity of Food
culture

Practice of
Sustainable fashion
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93 7 E3 AFE SFLEATT FAE
ey

TaAE GAT o]l Fo] TIARQIC ZA
20201 S/S Hl¥Ieh FIAESEE Arkeh AN B
Fo] Flo] FAE oPIVFEES Fxo| =¥ 2
et MM A4S FAKFig 38). 7ol
FE O dlo] FA tARIeE w45 EA g
Aol o ejE& AAle] FA 9 #He] U
2 OHY &id A ZFe o 2
EFI(Ethical Fashion Initiative) 9} 3 3}
S 4 ALS A &84 A AHIe
oz |7} T (Mali) Aellx F2Ao = A%}
Ao]7] ool th(Kim, 2019).
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Ao 23 A 50 el 7] FHelA A
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AL DA H xS nEeE {314 714
S A BA7w 20229 BRE 2
Aol F/HE (Fig. 3= ZA cololdl oz Uy
2 AR FEO Mg IWAE JET 71
o2 &S frdstd, IF T3t AF 759
T3S YERT =3 20148 HAE opAA
(Ashish) 1A= FZ7+ZeH(Coca Cola) AREE Al
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AtKFig. 40). $HA wj =] &t

<Fig. 39> Moschino {Fig. 40> Asish 2014 S/S
2022 Resort (Denim jeans observer,
(willmot, 2021) 2013)

{Fig. 41) Agatha Ruiz de la
Prada 2017 F/W
(The Washington Post,
2018)
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{Fig. 42> Thom Browne
2012 F/W
(Quanjel, 2017)
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B e Zeolgte otolHUE HolFET)
ol7ler S0l 2 © g mekthe] 20179 F/W A2
ZF (Fig. 41)< d3g 489 miatgs 2AE
&2, StER G do] FiTE F3l fohr1Fel
ARGRetS WeEA gk w43 9719 AL
3]s}, 9] A=Al Lupton(2015)e] <lshH, H&-&

ARE TR 2FYH AL ¥I2A, Aola,
2F, HRER 5 ATHLE AYH &4
= Ao ol YERE 452 ofd
Aol 8 3dste AEe AR e
oAt Btk ofd AlEE AT 2B
ey A Aol F5 v A oF
A stoH, F& HE|ZVE 83 AAE AMEE
T UASE HAFE Aoz & F

o] Btz AFHQ 989 FEE Yoy ©
U3t FE REEZ AAE FHHOE HFHA &
et obM (Fig. 34> (Fig. 35), (Fig. 36), &9
Aoz HAAME TRl (Fig. 37), (Fig. 38 &
< ek AAEE EHYlde Sl AAS
FEAZIE &3 Atk 2832 gy ES 2
ARE ASAA AYH o= /=
stedl oA (Fig. 31>9] #EFo] $AEe 53
g2, wE RS AREAHCRE A Aoled,
20129 S/S & BEhe9 (Fig. 42)& ZA &39
AR ot F& JAAL FHER FgrEY 5
g 2HAHCE YRy HE 059 NS

{Fig. 43> Lambertz chocolate dress

(Blanche, 2012)

<{Fig. 44> Berlin fashion food
2010 (Gye,4 2011)

A5 el et

AANY T QaelA A7 BT F U= F
S REZ HS F8 44 ANE Hepls @
o 2ElREIA fd AR s gAEe
daosm, dygel 134% 2EYAE Han
T fzdFE 49e §3 Utk

2) AR AAAL 4 =9
J HIx Z#HE(Platon)# ol ELH X~
(Aristoteles) = vZh& ©83 4419 §184& 7t
71 Q7] W &40 2 ERIAT Bgles 241
o] FwETE AMS QA3 183 v)E
o] (Carolyn Korsmeyer)= 2]
3 BEE FIE LR o AH

52 gy
572 33A7E A% A¥ETT e 44w
48e suel fAE @geR urgn

(Korsmeyer, 2020). 14+ %3 gEd3td &
=2o] Brel &AW OFHEP 2R

e
shith

44 ggAe] Eeg FE REZ HS F
2 @] 4T 4% 42 Ad 4FL 24
2 a4 44 uY ¥98 4z A9ag 2

{Fig. 45> John Galliano 2013 S/S
(Xinhua, 2012)
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{Fig. 46> Stella Jean 2015 F/W {Fig. 47> Carla Fernandez 2019 S/S {Fig. 48> Bobble Haus 2020

(Marra & Way, 2022, p. 162) (Marra & Way, 2022, p. 245) (Marra & Way, 2022, p. 16)
st ook 2 EAME XWstaa A Aoz olojA L gt ole] HAM TAeUES
I 93)71% Pok(Marra & Way, 2022). FE REHZE e fARiFos #&ster
F e FHA M= fAel|rt ojis B IAA B, f71F % HARE 28 184
AE BE 3442 (Bobble Haus)olXE AA Az aAle] 24 34 2 wF EA9 #EE ot
2 Q2HE ZHHg siwe dE29 YAl HeEd AE A HIAAE AEer] 9% thEe] kS
A7 A NN G A& IS AR 71dAd Hol F3 9t
FH FHE R oprlo} AAoA AREE ol HA, A& 7Hsd A tztely ~de w7t
A7k EAR S 7] A% 28] = ol EUE 20119 S/S Al g€ #Y A ES]
AN R, 2 FEE QMR T A5y 4 HAxE IAKFig. 49). Y3l wEedt Az 9
oo uwel vepEE ztol7b Avk(Han, 2017). vt AA, HE g, Al E 5 AEHE ALY
A HPH &718 B R0l WAl EAE o] o Autel]l G glo] AIHI A
of 3 stehs ol g BHSs HY e (Fig 719 duAE =2 F ok BE &AFo] 27t
48) ofAjote] W 2ot A7kt 3t He W H AE AR TEolx s AgHE A
AE BHojFn I 7Ed 98 B 2es & Eolgrtolz A4 FodAR 47 A WIE
ey oA AEst MgE FE RE L Yol fapel #Haks Aw F olvh =gk 20174
WA 54 S7ke WF 7ML A ks A BAE s e}7bE (Ferragamo) A= (A HE=E
st A A HAoldEoe] Aslel &3 £ LA AFE BT HHoE Z AV HA
st 297 AR S Bds) A AR & ot dA AAE stEate] e (Fig. 500&
&3t 9lgs ¢ F Stk A@A Ao AME AAHY FTef Faz 5
3 FARE F A4S otk ojgElel tately
4) A% 7Hsd Ao 44 vt2] & Egvkx](Mario Trimarchi) 9 | 2}7FR 9|
SRS FE, BN AR g3 pe SEHIEAE vREMak)Zh HHR o HES A
Wetow QYW 2 WA, gPAA £ X A dddel I 9E S dsied
) 2o LEO 91470 So] AAHel HH 2 Az #9715 FA5AH(Patel, 2017).
Fpo] A% #7485 B A5 F A g &3 AR A ol ARTEAS A £H
$2A ARFS B WA 18d A 7159 o Ao deterx FE REZE F43 il
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{Fig. 50y Salvatore Ferragamo 2017 S/S

<Fig. 49> Stella McCartney 2011 S/S

(Patel, 2017)

(Alexander, 2010)
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