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ABSTRACT

This study aims to determine an emotional durability design method for extending product lifespan by an-
alyzing the design strategies of sustainable fashion brands in the global fashion market. Based on literature
review we classify six emotional durability design themes for extending the lifespan of fashion products:
“narrative design”, “personal identity”, “variability & modularity”, “conscious design”, “sincerity”, and “positive
aging”. Next, by case study conducted on 9 articles focused on 'sustainable fashion brand' in fashion mag-
azines 'Vogue', 'Harper's Bazaar, and 'Elle' from January 2021 to July 2023, we analyzed design methods of
each categories. Narrative design refers to the use of historical or nostalgic materials and clothing as a way
of giving a story to signature items. Variability & modularity designs adjust to the wearer’s body shape and
imvolve modular items for layering and attachment. Personal identity is represented by sustainable designers
incorporating aesthetics from specific culture or era into designs. Conscious design involves using ethically re-
sponsible materials and engaging in consumer-environment brand activities. Sincerity combines classic style,
high-quality manufacturing, craftsmanship, and made-to-order production. Finally, positive aging portrayed
through surface textures that appear aged from prolonged use, faded colors and patterns marked by historical
traces. The research data analyzing recent cases of sustainable fashion is expected to help identify the design
strategy that can meet consumers’ needs in sustainable fashion products and to derive an emotionally durable

fashion design method for designers.
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{Table 1> Summarizes the Characteristics of 9 Themes of Emotional Durability

Emotional Durabilitv Design Nine

Relationships | Build emotionally rich and engaging relationships between products and users

Narrative

Build and capture the narrative that exists between your product and its users

Identity

Expression of identity that coexists between product and user within the interaction journey

Imagination |Build imagination delight, intrigue, engagement within the user - product interaction journey

Conversations | Create conversations between products and users through communication mechanisms

Consciousness | Create a sense of consciousness within the product interaction journey

Integrity

Build integrity both the physical integrity and emotional quality into the product

Materiality

The materiality of the product that change ageing gracefully over time through use

Evolvability | The product evolve with the user
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(Table 2> Sustainable Fashion Brand Extraction Articles from Global Top Fashion Magazines

Magazine Year The Title of Article
2021 11 brands taking positive steps this earth day
Vogue 2022 15 global brands bringing fashion and sustainability together
2023 11 vogue editors on their favourite sustainable brands
2021 55 sustainable clothing brands that are anything but boring
Elle 2022 Sustainability comes into style
2023 69 sustainable clothing brands that are anything but boring
2021 Our favourite sustainable brands
Harper's . :
Bazaar 2022 10 fashion brands on how we can work together this earth day
2023 | Our favourite sustainable brands
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Life Extension Fashion

Emotional Durability

Emotional Durability

Design Approach Design Themes Fashion
T .. e
Product-user relation
(attachment) N Relationships N Narrative design
Product-user storytelling
Narrative '”
Variability & Modularity Variability &
Modularity
Classic style Identity

Color

Imagination

Personal identity

Styling manual provided

Adapts to user’s body changes

Conversations

Conscious design

Comfortable touch

Consciousness

Sincerity

Easy to repair

Material durability

Integrity

Positive aging

Clothing management
convenience

Materiality

High quality sewing

Evolvability

User-product value matching

{Fig. 1> Classification of Emotional Durabilitv Design Aooroaches of Sustainable Fashion Brands
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