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ABSTRACT

The objective of this study is to conduct an exploratory survey aimed at formulating effective strategies for
fashion contest design and establishing professional platforms. Additionally, the study seeks to discern expert
opinions and requisites through comprehensive interviews with entiies engaged in fashion contests.
Methodologically, this research encompasses a literature review and empirical investigation. In the literature
review, a comprehensive analysis was conducted on the prevailing landscape of both domestic and interna-
tional fashion contests, coupled with an examination of previous research pertaining to such contests. On the
empirical front, in-depth interviews were carried out with 15 participants. These interviews aimed to elucidate
the present status of fashion contests, future development plans, and perceptions regarding online platforms
for fashion contests. The outcomes of the study highlighted unanimous acknowledgment among interviewees
that fashion contests play a pivotal role n nurturing fashion professionals and propelling industry
advancement. Moreover, the participants recognized that the evolution of fashion contests mandates several
critical attributes: sustained continuity; clear purpose and differentiation; a systematic and fair process; sat-
isfactory prize money and incentive; task design and promotional strategies taillored to objectives and appli-
cants; and the creation of integrated platforms harmonizing design and equilibrium with communication
elements. Furthermore, the study underscored the substantial worth of online fashion contest platforms as
adaptive responses to evolving temporal dynamics. That 1s, these platforms were identified as drivers for en-
hancing the accessibility, continuity, and differentiation of contests. The interviewees also noted the imperative
need for a systematic approach and strategies that ensure accessibility, usability, fairness, continuity, and effec-
tiveness within the components of the online platform. The imsights gleaned from this study, which discerns
the current status of fashion contests and participant-acknowledged requisites within this realm, serve as foun-
dational data for future contest design research.
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{Table 1> Representative Examples of Domestic and International Fashion Contests

Fashion Contest 08 Eligibility Competition Field Winners™ Privileges
Country
ITS(International Ttal Unlimited Fashion design: Prize money: Media promotion:
Talent Support) v Accessories: Jewelry Industry networks
Envi ign:
. 22-30 years old: Art/ nvu'.orllmental des'lgn Prize money: Fashion show:
Mittelmoda the . . Digital content: . . .
. Italy design/fashion school ) . Web marketing/social media:
Fashion Award Leather: Accessory: L. . .
student or graduate . Collaboration in graphic design
Material
Who is on TItal Presenting two or Fashion desien Business mentoring:
Next? v more fashion collections & Fashion show/exhibition
TFP Talents | Italy Unlimited Fashion design Social media promotion: Workshop:
Branding: Magazine collaboration
Int tional
Ill‘:srt?:alloi.l? Fashion design: Prize money: Creator support:
. France Unlimited Photography: Media promotion: Fashion
Fashion and Accessor show/exhibition
Photography Y
France 18-40 years old: Prize money: Communication:
LVMH Prize JLVMH Presenting two or Fashion design Marketing/legal/production/finance
more fashion collections mentoring
The Afts of Undergraduate/ . . Studio internship: Scholarship for
Fashion USA Fashion design .
" graduate student fashion/arts masterclass program
Competition
. . MuSK,:' ]')eslgnv ért' Prize money: Incubation/PR
V File USA Unlimited Film: Games: support: “Viiles Lab' fashion show
VR/AR: Sustainability | *PPO
New Wearable design that WOW show: Prize money:
WOW Unlimited combines art and Exclusive residency/internship:
Zealand . . oy
fashion Portfolio building support
UK based: Business
Collecti t: Medi
Fashion East UK for no longer than 3 Fashion design ofection suppor eda
promotion
years.
Redress Design Hong Business for no Sustainable fashion Prize money: Product (device/
Award Kong longer than 4 years. design book): Media promotion (digital)
I f tainabl
Global Change Sweden Unlimited (rizatl::rizjlrs Su:o?lf;ioi Prize money: Incubation:
Award /H&M o P . ’ Innovative development support
recycling, design)
. Prize money: Prototype:
Business for no . . .
Jonger than 7 vears: Consulting: Media promotion:
K-Fashion Republic Fishion stu deynts' ' Fashion design: Overseas expansion: Digital
Audition of Korea . ' 3D digital fashion transformation: Distribution
Prospective . .
linkage: Internship: B2B
entrepreneurs

exhibitions: Fashion show
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ZASS Yo R THZAE AH 9% @z, FEAEEZ /Y PR 499 oWER Agsy
Fodo] wAE 82 Foll s AHEdth WA, AAZ FZEHZEZE BHAHE olnAE s} AAE
FHZES a2 A g 714 olmA Al 7F g, BAE SARE S7/HE 5 A0 A
ol 2ol A A=, Song(2008) H| g3t &, Cha, Lee. & Shin(2013)2 sy
2E7F 719 AAES o|mA] A FFS FA B FRAC] FAPA FAd mAE 9= o
W BHAE Felsh A9 AAE, ovA, A% o ST 4RAd A4 I T, NS
So 2 9FL PAA B ACE Bonh I8 ZHAE #4$ 29% 97 A% 2L /192
I Kim(2017) F25R}H sl S o= AL oy, AFAEE FHZETE AR
@ A7 Bal FRA Aol F 19 AR olv] o4 AYS dFWE 5 UE FRORE PE3
Aok AFoln A7t FART Y Aol BF H oI AT A= A0 serlT
{Table 2> Prior Studies on the Effectiveness and Factors of Contests
Prior Study Factor Effectiveness
Corporate awareness,
Song(2008) Holding a contest / participation in the contest image, and behavior
intention
Corporate professional/
Kim (2017) Participation in the contest reliable image, behavior
intention
Sirgy, Lee, Johar, & Corporate

Tidwell(2008),
Park & Lee(2018)

Holding a contest

recognition/loyalty

Cha, Lee, & Shin(2013)

Participation in the contest

Employment

Shin (2007)

Self-development, employment, graduation requirements,
professor's recommendation, and prize money

Song(2008)

Participation experience, gender, grade,
and image of the host corporate

Antikainen &
Vaataja(2010)

Prize money and social recognition

Kim & Jun(2012)

Expertise, recognition (hosting corporate / brand)

Participation

Challenge consciousness, career rewards,

intention

Lee(2013) and period of participation
Intrinsic incentives, period, low difficulty, marketing /
Hazleen (2014) promotion, organizer ethics, transparency, technical
infrastructure, task clarity, small amount of task,
and low competitive intensity
Kim(2023) Reward, honor, specificity, novelty, and period

Walter & Back(2011)

Corporate strength, period, freeze, task type, the skill level
required for the task, and market maturity

Quantity / quality of
achievement
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Question Content

MR 2573% 49%
- Awareness of the current status, accessibility to participation, and

- Age, residence, position, and industry/educational career.
- Necessity, essential goals, functions and roles of fashion contests.
problems of fashion contests.

- Major field, fashion contest participation type.
- Contest operation/elements (subject, target, reward, screening,

achievement, etc.).
- Development direction and good contest examples.
- Awareness of fashion contest online platform.
- Important considerations and functional requirements.
- Summary of interview content and use.
- Make sure you have something to add.

Question Field
current status
direction
contest

Opening | Demographic characteristics,

Question

position and career
Awareness and operational
value of fashion contest,
Fashion contest operation
method and development
Online platform for fashion

Check additional information

Key
Question

Closing

Division
Question

(Table 3 Structure and Content of In-depth Interview Questions

bich g
2 W4 O, P, B AguE

2445

=
Es

=
2]

o}

w|
<

o

MJ
gl
=4

X

]

L

.

O o
=%

=1}
=

SEEN-BEEE

A

EQzZ 9

=

=

o

3T

oh

Po

= OFell 4]

"
4r

B

K

st

oji
Hlo
nvl
of
=y

0
pu

ol
i
i

ol
W)

Y~

ol

o] &gt Table 3).
AEZe o= HA

=

=

198-220831-HR-108-02)

Alst

& 203 o]}

A ool A
>

=

",

2]

A A~ 719,

X

Ko
=0

]

3
X

L

L

o

2E %

~

ks

ARGt o

2 5L

=

i=]

H2E B Yol

A
T

o] <]

3}
o}

o

L

L

A H

Kumar, & Day(1995)¢] Alt+&]®H (laddering re-

search)

I

I

Hr

2 15%s A7 AKTable 4)

°

ks

/é]

AFAEe]l 20221 109%H 12€97HA

5

N
i

ek 24 FolA e

§l.

galel o

Nd

ol
o
ol
\.m_O

JI
—
1o

o

:Aﬂ
HAr
‘_lr”
X
enl

=
°©

13l th/dAkel

[e)
H

2]

R

B
oy
k-
1



mt
o
)
re
i
RS

Bl
ey
S
tlo
1o
ot

ot
i
2
e
-

{Table 4> Characteristics of In-depth Interview Participants

Participant Position Age | Career | Residence | Major Field Fashion Contest Participation Type
Fashi test t i t
A Professor 60 2% Gyeongnam as'lon Contes manageme'n and guidance to
design applicants
B Professor 59 34 Seoul Fashlon Contest rpanagement, Jydglng, and
design guidance to applicants
lothi test t, judgi
c Professor 56 98 Gyeonggi Clo 1ng Contes @anagemen s J'udgmg, and
construction guidance to applicants
D Professor 59 96 Chungbuk Fashlon Contest management, J}Jdgmg, and
design guidance to applicants
B Professor 53 u Gyeongnam ashlon Contest rpanagement, J}Jdgmg, and
design guidance to applicants
P Professor 58 20 Jeonbuk Fasl'iion Contest manageme'nt and guidance to
design applicants
Clothi
G Professor 54 20 Gyeonggi © m.g Contest guidance to applicants
construction
Fashi test t, judgi
H Professor 67 44 Jeonnam as'lon Contes @anagemen ’ J.u deing, and
design guidance to applicants
I Professor 56 20 Seoul Hanbok Contest managemgnt and guidance to
applicants
O tion t Industrial
J beration team 57 24 Jeonnam ndustria Contest management(natural dyeing)
leader art
. . Contest management
K Center direct 53 4 Seoul Med
enter arector) v eou ea (Hanbok, craft design)
Secretary- Advertising
L v 53 30 Seoul & public Contest management(fashion design)
general .
relations
Service . Participated in contests
M : . 32 6 Seoul Fash .
planning officer eou astion (more than 30 times)
Marketing . Participated in contests
N officer 29 4 Seoul Fashion (more than 10 times)
0 Brand CEO | 42 | 15 | Jeonnam | Fashion Participated in contests
(more than 20 times)
oE dof dF 75 HFoE AssH = AbE U8 Mason(1999) 9] Avwe Fas)A
= Tde] B4 dAEAEe] dAARESY 5H¢ om 7t Hl&gk A7Y x13k thol]o] I (affinity
Wge wE A8 T o wAglel AA(HE)  diegram) e ol&stel Aeldy AAHCR Fol
F o, ARATA 3W(ATAYA 18, AT £49) KIS BRA B WY We B
29)0] WH WAt 48 TAR BEES FHO AT AAR WS $XA4 @) A8 A
2 4 EHsE 2 Sehel B U@ A4 FI ERIE B olFolE 45T WHEBHoR
o 27 &4 Fol UE Wel T2 HS AL AEs) Ao Jng st $42 AaA
SEaA wEA AAEA 71T 2y A
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o
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{Table 5> General Awareness of Fashion Contests

Keywords of Response Contents (Participants)

Necessity |- Necessary/important (A, B, C, D, E, F, G, H, I, J, K, L, M, N, O)
- Student/participant : Process experience/evaluation opportunity/achievement/change of
mindset (A, B, G, H, I, L, M, N, O)
- Career/employment specifications (H, L, M, N, O): Major search (D, G): Reward (M)
Reason

Idea generation (B, E, F, H, N, O), Human

resources development (B, E, F, H, J, L)

Industry :
Consumer response confirmation (J)

Expansion of interest/activation in fashion (F, K, N):

Promotion (H, K, L),

{Table 6> Values and Significances of Fashion Contests

Keywords of Response Contents (Participants)

Innovation/creative idea (A, B, D, E, F, H,

LJ K M, O0)

Cultivating/discovering human resources (B, C, D, E, F, G, H, I, J, L, N)

Educational | - Design thinking experience (A, C, G, K, N): Provision of expertise (C, N): Trend
Aspect experience (J, K)
- Motivation (I, K, N): Opportunity to enter the industry (B, H, K): Collaboration experience
(H, K, M): Career / spec (C, H)
- Activation (B, D, G, I, K, O): Attraction of interest (A, B, D, N): Confirmation of
. competitiveness (H, N)
Industrial . . . .
Aspect - Promotion (A, D, H): Marketing (H, M): Consumer response confirmation (J, K): Image

improvement (H)

Idea utilization (A): C

oncept activation (N):

Corporate profit (H):

Positive circulation (D)
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{Table 7> Current States of Fashion Contests

=Ed A wmdgd WA, 23 434
FHZEZ A g9 vAAA, vdLst 54
4. AR R e FEE0 Aoz AH 3]
o ol g A s 1980~ 2000 TH
A FEHAEZ @AstE Y GF¥EE Agdd A
of el Ay FEEAESC] Wel F4HI dF
2 AR HAely A, Bt dF F AY A
A9 7 EaEo] YA Xdke dEe AL
T 97 A APATT sk

3 oA ZEH 2B 3 JE 5 2 o
T3 dEE DA WE A e Aae
(Table 8>3} 2ol SA44 AAEG F& A4
o7 ALY FgH R A= FHEHAEO
22 JoE yuEt g4 SHe 498 &
BAES - ezl A WS I AR T
o TH, ANAHA 44 S SAH2E 97t
e, of A Ul AF Aol e AE
A WA} hed FHLESE FHEE AE =
RF e ARSI AFHE 29, Q&A
7F AFEHL dve e A @9, oiEE
o] SEHAES HA ZHZEC oA I
TE, JRIA AW B 3 A AN SlolA
Aol ol AH. 53, T - 2714

Keywords of Response Contents (Participants)

Positive Partial positive Skeptical
G A,C,D, E 1 J K L M, N B, F, H, O
. - Existence of large-scale contests with scale/historicity/continuity (C, D, G, J, K, M, N)
Positive . . .
Aspect || Dlversmy (A): Convergence (L). ' 4 '
- Appropriate reward (G): Easy difficulty (I): Base expansion (I): Crowdfunding, fandom (I)
- Scale reduction (A, B, L, M, N, O): One-off (B, D, H, J) — quality | (H, J): Deactivation
(0), Unclear purpose (C, E, F, J): Overcrowd (A, B, E): Non-reflection of the trend of the
times (C, I, N): Non-differentiation (F)
Skeptical - Weakening influence (start-up/designer development) (A, B, I, O)
Aspect - Non-use/neglect of achievements (C, E, F, K): Tokenism (B, E, H)
- Insufficient operation (F, H): Unfairness/award distribution (C, F): Opaque screening criteria (F),
low confidence in online contests (C)
- Absence of post-feedback/management/support (C, H, K): Reduced support (B, C, H)
- Contest timing (F): Reward (M): Creativity deterioration due to excessive reference/guidance (I)
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olLf A AA A Fol FHoE Tel2EY 7 ARl Ana AZeE Ao et
3, Ag Lo BAFe] glo] THXE ANE 74 £4 F ARl U AFES TAHOE 4w
BeL EW AllE B IR FH E2EHEE uW 159 F 1099 FelFAEC) 234 A3
ARt #d AEE IS, ojvld Ee A3t of W Y Asts AAAL, 1 el A
£ FelA SHAE ALAEH AFUA st 2,719 Aol A, mAely H4H R
7] wjZell FE7F wHlat gl whA o] 2§ ZHZE JHF, o ZE ek mHL GE, R
o7 Y oAF, #E FE IS5 9 FF Fol 4 A9 Fed HAF AY T vt ¥4
A ok AL SAA o] WA AT A ol ek SHOoEE FHZE 9 3 7
ot ol WM FHZEVF F4H A FE: ® e W FRA, 94 AR e #8A s
T TR X0 NAHAY FHZE HE ZY v, B 718 A, Ay As/EAA A
. mde] Ade Bl e zejE Aow W ek 4 7heA ol dsdth ARl W &
ek 1 S FHAE FAFAELS WA & HORE Ade ARA FIA 4 A% A4
H2E 9 2 37F 7189 A44. e A% A=l &g g BAC/AFEs) Y A8, ALt
g A7 SO AR e AU A2 Az T4 B AR 2 nn, FadHA F2 At
£ T AYA A Aol & MFH A7 T ol ATk 28X & Sl SloidEs ZH
o] AL Aslske ALE AA Tk 2E A0 wE Ao ofd FHA PAHF
A A FE2ES A FAIH W oo mE &% WAG A vy, 2 R
FAFA S A4S A YR A A &, AAAY SHdAAE FHZE 7k ApEsE 2
+ (Table 99} 2ot i Fe|2Ed ] A9 27 gl e B4 Uk S TE H5H
BE SEAES RO g Jde3y, I v A2 A AE, M2 A £3F 359 7
o7 FARA AR Y. BAAL A2 FH W, AUAA AL A dolkd wE FAY
Table 8> Accessibilities of Current Fashion Contests
Keywords of Response Contents (Participants)
Positive Partial positive Skeptical
B, K A, D J L M C,E,F,G,H LN, O
. Sharing |- Online and offline combine (A, B, D, K, L, M): Openness (A, D, M): SNS (A,
TSS;ZZE Information | D), Diversity (D): Participant-led (D): Community (D): In-class progress (L)
Promotion | Hosted by large corporations, large-scale cases: online and offline combine(J, M)
Small/public company : email/telephone only (A, C, E, N): Lack of
Feedback | manpower/support (F), Unfriendly (G): Openness | (C. D, N): Immediateness |
(A, E, N)
Promotion Small-scale cases : lack of publicity (J, L, M, N): Limited (E, H, I, N):
Skeptical Dependence on university official documents/posters (G, H, M): Perceptual | (I)
Aspect Sharing Contest history (C, G): Achievement/completeness level (CA)Al Acceptalt‘)ﬂ‘ityAi (I):
Information I(Elr)rorT (I): Lack of confirmation of progress (G): Recognition of participation form |
Operation | Closed screening criteria (A): Applicant burden T (O): Applicant restrictions (O)
Timing | In-class progress (C, I): Beginning of semester/vacation (H)
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(Table 9> Problems with Current Fashion Contests

Keywords of Response Contents (Participants)

A, B,C,D G, HILL MN iOne*off — deterioration of public confidence

A. B. C. F,J,L,M, O i No subsidies: No corporate support
Seale D, E. F, G, B, C I ?Lukewarm: Reduced
H L J L A, F, O ! Insufficiency of profit creation plan
M. N. O E ;Overcrowd
J iRegional deviation: Concentration in metropolitan area

A,C,E F, M\N, O ELOW transparency

A. C.D. A E, J M N i Award distribution
Fairness E, F, J, L, D, F, M iAbsence of screening standards
M. N, O L, O ;LOW selection rate of student participants
D, F | Possibility of plagiarism

AE F J KM

EUnconditional attribution of copyright to the host

B,E,IJ O ;Utilization: Brand/productization: Collaboration rate |
) A. B. C. C, M, O i Deactivation of employment linkage
Effectiveness || E, F, I, J, H . )
K M. O B, C, O i Deactivation of developing human resources
A E, O iDecreased creativity and quality of achievements
J EAbsence of feedback and mentoring
T T
peration K. M. N
B, I,J, M : Small reward scale
| Non-differentiation between contests — increased
A F : e .
: possibility of plagiarism
Identity A, 15 (I_) L. 1. O iPerfunctory enforcement: Promotional purpose
’ A, L EDifﬁculty too easy — low public confidence
N i Not reflecting the trend of the times
Accessibility B, C, D, B,C. D J O ELaCk of pro@otiqn — fail to draw attention
J, O ! — low participation rate
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de Aol e A%, 393 THAE 447t
Wt AL 0 B & EE HY % AS 5 A

{Table 10 Factors Affecting Participation in and Achievements in Fashion Contests

Keywords

of Response Contents (Participants)

Reward

:Prize money(A, B, C, D, E, F, G, H, I, K, M, N, O)

A, B E,F,G, HLJIJ:

. C. D,
K, L, M, N, O

Employment(A, B, C, E, F, G, H, I, J, M, N, O): Studying

+abroad(C, J, M): Productization (B, E, F): Scholarship (L):

gStart-up (E, K), Training opportunity (N, O)

Host

B.C.D.F. G H J K. M N:

Public confidence (B, C, D, F, G, H, J, K, M, N):

: Determination to commercialize (F, H)

Task

§* Task level (A, C, D, E, H I): Evaluation stage subdivision (D,

A B, C, D G H LK N

H): Easy topic (H, J): Standardized format (A): Specific and
tight task design (N)

é* Support: resources for feedback and production (B, E, G, I,

L): Group participation possible (G)

Timing -
Period

éEnd of semester - beginning of semester (A, C, I, N):

A, CE G HLIJK N

gBeginning of semester - end of semester (A, E): Timing

‘adjustment (H, 1)

Screening

C,D, G H

§Expanding the chance of winning (C, D): Ensuring fairness (G):
i Presentation of clear screening criteria (H)

Qualifi
-cation

i Professionalism (F, I, L): Passion (L): Information power (O):

F,L L O

gLarge number of participants (1)
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{Table 11> Eligibility Requirements for Applicants to the Fashion Contests

Keywords of Response Contents

. o iDeveloping human resources / industry-university cooperation Differentiation
Differentiation | A, B. C. D. ! fycused on university students majoring in, job seekers
According to | E, F, G, H, for PR/task/
& T 77 7 iProduct development, promotion, and idea generation : not qualified screening/
Purpose JLKILIN
! Segmentation of majors: university students or budding designers reward
Not Qualified I, M, O EPurpose for free thinking, creativity, and generation of various ideas

(Table 12> Screening Methods and Criterias in Fashion Contests

Keywords of Response Contents (Participants)
A, D, E, F L J, K, M, O |Blind screening

Diversification and expansion of the pool

C.D.E F.GKLO of judges (designers/educators/experts)

Segmentation/specification of

D, F, K, L, M, N . o
screening criteria

A, C. L J K Excluding related person screening
H K, L. M, O Provide evaluation feedback
Method E, F, G, Non-face-to-face: Secret ballot
Change of judges every year (A):

A LN Exclusion of highest and lowest points

(I): Plagiarism verification (I): Judge
disclosure (N)

Fairness

~Ep
Orru

R

i Professional and influential judge
Differentiation A B EF G HJ MN.O icumlfl.atlw? / sta'ged yaluatlon, 'same
by Purpose icondition : provide time, material,

and place

Differentiation A B.C.M N. O iDlStl.nCtlve standard, and deviation
by Purpose ‘required

Creativity A B, D, E F, G HTIIJ K L M,N, O ENovelty: Differentiation: Aesthetics

i Commercialization potential;

Commercial C,D,E, G, HLIJL MN i Commerciality: Popularity:
Value : .
t Development potential
| Practicality A.B.C.E. H O i Functionality: Usability
Criteria :
Completeness B, D, G, J H
iDesign sense (H): Presentation (L):
Job Competence H. L N K i Planning ability (N): Expressiveness (K)
Matching 7KL i Clothing comprehension (K):
Purpose/Subject T ! Interpretation ability (L)
Ete B.J L ‘ Sustainability (B): Application of

Etechnique (J): Learning plan (L)
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{Table 13> Rewarding Methods in Fashion Contests

Keywords of Response Contents (Participants)
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{Table 14> Directions for the Development of Fashion Contests

Keywords of Response

Contents (Participants)

i A, C, D, F, H I K, M, |Enabling support from countries and large
A B.C | N, O corporations
Scale HD IFJ GK‘ B,F. G H1LJ O Continuity —>. preparation — ac.cumulz%tion of
M. N. O : excellent achievements — public confidence 1
0 Self-profit creation (events, fashion shows)
A, E, F, H 1 J, K, M |Copyright consultation (host - applicant)
A. C. E, C,H J, MO Internships and recruitment
Effectiveness F, H, 1, J, H I J, L M Feedback, counseling, and mentoring
K. L. M, Collaboration: Commercialization: Distribution network:
@) E.J. L Start-up: Connectivity: Community
C Mandatory participation in the contest for majors
B,LLJ M Large reward — quality 1
A, B. D, i A F K Accommodate professional processes: Specialize /
Operation | E, F, H, 1, Y maintain personnel
J,K. M D, E. H Integrated management system
F, HJ Reflect applicants’ needs
Diversification of media (online and offline):
¢ HJ L MN Offline meeting — fear |, participation rate 1
; Open / integrated connection platform —
o B.C. D B,D,E, M, N representative Q& A, participation rate 1,
Accessibility | E, H, J, continuity 1
L, M, N
0L N Communication community (applicant-applicant, host-
T applicant, continuous)
H Media linkage: Issue
A J O Fashion show: Festival
A F Maintain clear goals: Differentiated identity
Identity ? 113 g A Differentiation between online and offline
N Invent new themes and methods
D Elaboration for purpose
D, E Database construction: Screening / verification system
Fairness D, E, H H Repeated award filtering: Objective screening
D Verification — securing public confidence

GRUERS
A AN, WOW'E dA7kx] &) AHE T
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(Table 15) Best Practices in Fashion Contests (as of 2022)

Whether to
Example Pt Host.mg(number Keywords of Response Contents Host
-pants | of times or last
hosting year)
~ . " B, G, Effective reward (prize money, training,
K-Fashion Audition H O (40th) counseling) : Strict screening: Public confidence
Gyeonggi Knit E G % (2020) Process: Material cost support: Training
Fashion Show ! opportunity: Dfferentiation based on a specific theme
Seoul Modelist 7 X (2019) Identification of individual capabilities through
Contest step-by-step/segmentation screening (1st - 4th)
Necktie nggn O (19th) Public
Competition o
K Textil institu-
orea Textile .
. O (10th) Continuous support and hosting: tion
Design Award - .
- H Encouragement, Education / industry
Fashion Product s
. O (13th) communication
Planning Contest
International Digital
Fashion Contest O (11th)
Digital Fashion D x (2021) Variety of fashion creations: Convergence and
Culture Festival diversification of topics and methods of expression
Musinsa Next Online and offline convergence (online: voting,
Generation F x (2019) offline: pop-up): Collaboration: Mentoring:
Magazine/studio: Actionable support Domes
Samsung Fashion & H O (17th) Granting opportunities to study abroad - ~tic
Design Fund developing human resources: Effective support
LF Creative Festival | L. M % (2015) Large corporanonsf Reward method: Fashion
Systematic operation and feedback corpora-
Fashion and Goods Systematic operation: tion
Creator Development | M x (2019) M : ) P o
Interaction with practitioners
Program Contest
Parkland University Continuous: Employment benefits:
Student Marketing N O (7th) Accessibility T : Suggest a specific process:
Contest Easy to search cases/reviews (Naver, blog)
Ongoing evaluation over a long period of
B H time: Verification of multifaceted expertise
Next in Fashion ’L ’ x (2020) through the same constraints: Big prize
money: Survival format (creativity, passion):
popularity, interest factor Media
Verification of multifaceted expertise through
Project Runway the same constraints: Big prize money:
1 x (2012) . o o
Korea Survival format (creativity, passion):
popularity, interest factor
El Boton Fashion Awards: Economic foundation: Distribution | Fashion
B x (2013) network: Global public confidence: Difficult |corpora-
Award T . .
eligibility requirements tion Over
WOW 0 O (more than Cirque du Soleil collaboration: Generating iist?tltllc- s
30th) revenue through exhibition tion
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{Table 16> Awareness of Online Platform for Fashion Contest
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Keywords of Response Contents

A, B, C, . R . . . . .
Times demand: Accessibility 1 (region, time, promotion, no limits of connectivity):
I N O Continuity 1 (verification of accumulation and progress): Provision of information
D, G, J Differentiation through comparison between contests (prize money, theme)
Positi
osthve D Academically and industrially meaningful and useful: New business model:
Commercialization
E Organize the best fashion contest
M Prior to the activation of the contest
] I Accessibility 1 : Continuity 1 :
lfar'?al Unreasonable to use as a public offering method — Possible to use as a community
ositive
L Only suitable for content such as digital fashion (3D, VR), illustration, video, etc.
. Difficulty in securing fairness/transparency (reception of proxy, plagiarism): Hassle:
Skeptical K . e .
Physical verification are not possible
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{Table 17> Requirements for the Composition of Online Platform for Fashion Contest

Keywords of Response Contents

B, H, J, M |Content that can induce public interest and various participation
B. C. D. C, D, L Share experiences, reviews, awards, related videos, and more
Accessibility 5 ’ 1\511 IJ\I F, H Induction of matching that can share/collaborate with participants
0 D, N Continuous communication community
(0] Securing influence such as image-based SNS, increasing interest 7
C, D, E, G, |User-friendly menu: information, calendar, category, filter
I, J (multi-time/one-time, field, etc.): Search and comparison interface
Usability g ]153 g A, B, E, |Integrated process: .51.1pp(.)rt — feedback / modification — screening
L0 J, O — award — post-utilization
C, G Career management: Interest contest notification / planner service
(0] Fast update of information: Consideration of visual appeal
A, K Building databases / archives: Resolving plagiarism issues through screening
B, L Formalization of screening criteria and process
Fairness AYKF.LFY F Immediate likeability / online research and public response convergence
K Pursuing a conservative method: parallel online/offline
L Upload self-presentation / work process video
A, B Library archiving: Leverage the fashion industry open platform
LN Activation and securing public confidence through linkage with public
o A, B, 1, institutions
Continuity
N A Regular public offering and periodic integrated screening (by 6 months/1
year)
A Utilize corporate membership fees for contest operating expenses
, A, N Inducing B2B, commercialization, recruitment, and sailing
Effj:ilsvei A, ; H. F Differentiation by purpose
H Copyright consultation: Fair distribution of collaboration and sales revenue
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