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ABSTRACT

This study investigates the relationship between the perceived benefits and risks of vegan artificial leather
fashion products and their influence on fashion product consumers' trust and behavioral intentions. The re-
search was conducted through a combination of literature review and empirical study. The data collection
method for empirical analysis was carried out through an online survey, with a total of 245 response samples
used for analysis. Furthermore, frequency analysis, factor analysis, and rehability analysis were conducted using
the valid sample as the analytical data. Multiple regression analysis was also performed for hypothesis testing.
The results of the study by empirical analysis are noted. First, verifying the effect of 'perceived benefits' of
vegan artificial leather fashion products on consumer trust and behavioral intention, reveals that both 'envir-
onmental benefits' and ‘'health benefits' had a significant positive (+) effect, and 'perceived risks. Both 'envir-
onmental risk' and ‘'health risk' had a negative (-) effect on consumer trust, but 'health risk' had a signficant
negative () effect on behavioral intention, while 'environmental risk' had a negative () effect on consumer
trust. Third, product consumer trust had a positive (+) effect on behavioral intention. These research results

are meaningful in that they can lead practical and academic applications in the fashion industry.

Key words: artificial leather(Q1227}15), perceived benefit(R]1 ¥ 3 &), perceived risk(X 28 $18),
sustainable fashion(X] 4 7Fg #A), vegan fashion product(¥]71 oA A &)
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(Table 1> Measurement Items of Research Concepts

t of
S Factors Measurement items Source
research
Environmental value of the product o
. . . . Siegrist et al.
Environmental | Environmental conservation assistance of the product
) benefits Positive impact on the environment by the product (2008).
Perceived . . Moon(2015),
: Improvement of environmental issues caused by the product
benefit — - Ahn(2020),
Providing health benefits of the product Ahn &
Health benefits Asmstange in dls.egse prevention by the product Hwang(2020)
Product is beneficial for allergy-prone skin
Environmental pollution caused by the product
Environmental | Non-eco-friendly product o
. . Siegrist et al.
) risk Environmentally hazardous product
Perceived . . . (2008),
- Environmental pollution caused by product disposal
risk Ahn(2020),
‘ Product harmful to heglth Moon (2015)
Health risk Product causing allergies
Product harmful to the human body
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A W dFE HAxsE fste] 9
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AE ZAe AZA WeE duza 3Rz v AT T W) A el de] 136
= 20239 39 29URE 49 5A7AZ, AP 8 (56.9%) 2.2 &7 1099 (43.1%) Btk =7 et
o) THA W= AZoT AT HE o gk A3 200 7798(285%), 304 699
9 & 97550 ouF 2E = BAA og 3m (26.3%), 40t 507 (19.0%) +=°o=2 FAEHA
2 A 98 24587} BAo &85t AE RN E 71 1478 (664%) 2 P& 989
(336%) 019 2m, 38 et £ 797 (34.3%).
9) BAjupa AEWE 767 (314%) 5 IE olsk 747 (241%)
B oodToM mRe EA 9 ANAZS e o o EA deuth bR £52 300~
ste] SPSS EATIA 270 Aasach A 400%F 9w\ 9ko] 679 (27.3%), 200~300%+ € #
SA e g oTEASE EHS ol T 66T (269%) 9] o2 EA EAEAL AF
g8 MERA w7 dzAE AH AEe a7 AT A 6GB65%). AR/37) 3798 (151%).
9 Y W olge] anae Az W A% 9% WA/ AE/%H 33%8(135%) 9 =22 %A Ye
7o) A3k BAZ shelsts] Slsto] ThEEFRA. wrh @, A9/ FAEE /a5
o A A E A AEoh 8 owe] (20.8%). AFE-2214) 30%(159%) 2 G-~
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{Table 2> Demographic Characteristics of Respondents

N =245
_ ' Frequency ) _ Frequency
Demographic variables Demographic variables
n % n %
Gend Man 109 445 Seoul 65 26.5
ender
Female 136 55.5 Incheon/Gyeonggi 37 15.1
20's 77 31.4 Gangwon 11 45
, Daejeon/Sejong/
30's 69 | 282 | Residence Chjungchejo ngg 33 | 135
region
Age 40's 50 | 204 Gwangiju/Jeolla 29 | 118
50's 29 11.8 Daegu/Gyeongbuk 31 12.7
60+ 20 8.2 Busan/Ulsan/Gyeongnam 35 14.3
Marital Single 98 40.0 Jeju 4 1.6
status Married 147 | 60.0 Profession 27 11.0
High school graduate or less 74 30.2 Office manager 39 15.9
Level of College graduate 76 31.0 Sales & service positions 37 15.1
evel o
. University graduate 79 32.2 Production labor 12 49
education
Graduate school 16 | 65 | T Undergraduate/ 51| 208
work Graduate students
Average Less than 3 million 26 10.6 sectors Self-employment 30 12.2
monthly Less than 2 to 3 million 66 26.9 Housewife 26 10.6
income per Less than 3 to 4 million 67 273 Etc 7 2.9
household Less than 4 to 5 million 67 19.2 Agriculture and livestock
(Won) o . 19 79
5 million or more 39 15.9 industry
% 379(151%) €02 EAHA, AR, WA A27E A AE Azte e S
A QQEAA 209 LA &
2. ENEZo| BTN o AT 24 G, A% sE)e] #2990 vd AxoE A
AES Aze e 2Ry Aste] APE B
B AJRgiE 2AJEEe A W AN EE _ . .
TANE SEYES B % =S S 938 Kaiser-Meyer-Olkin(KMO) Zkel 75.7%
=35 17} 3 ] 3]
7‘:]0 5}7] jo}@ Varimax 27} Oﬂ%ﬂ“&i"ﬂ quH Z Ueh} Aol 9= AoE BMEYon &
A= L 068 73S 485 .
HEs AT (Cronbach's @2 062 712 A8 gag 0104 Bartlett FHA AY FolAF
B A5l B A Qo] A 1 ;
0:1 —1':"10 AA . Rl | E‘Tq'. —!—‘—J_ "1]}] %/\(loadlng 711}\ 3074 246 EE/\]—/HUZ]EJ]O] 76479%§. ]4_];/]_1,]_1:}
ju = Al O == TE O
value) £ 07 cl4 L% Ut $E9 LT & £, WA QZAE A4 AF A4E 99
olo] ZAIA X—]S]—/HO 7425 3l3 Q ol - ~
f] e | | AT BE SR 2gma gquads ohe saea@a9
X T A=A A =t 7} -
HAl doda, Afe AT Conbach's ¢ €L g anq9)e 2angs M Qs A4
== o|Alo]AA] E2ARFFEES A TE 3} _
LT IR SRRASE CARR S0 g Aza Awe KMowe a7, foA%E
3 2R3 Eo AFLE I A B B
itk ole een | R e 2 X00191 4 Bartlette] 384 ZHA 132217622
A = s
A CTable ol A2 whef 2t 291840 A, FRAAYHLS 75112%
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UERs T

A AFLRA] P

AA, ¥ Ax7FS A AFLAAY 4lF T SAEE AAY, FEMAEAYYLE 75.586%
ZAYE BAA, FEIAYLLS 71768%°] o™ Bartlett®] 734 774 3 3388.301 2 KMO
o KMO # .771 2 Bartlettd 734 AR J}o] 9182 8R1EAMe] Afe AoE eyl
AFF 3201222 QQ1EA o] e AR ®
A=A,

{Table 3> Validity and Reliability Verification Results
. % of ,
Factor Attribute variable 11:2;:% Sﬁjz variance Cronl;achs
e explained
This product appears to be 903
environmentally valuable. ’
This product seems to help preserve the 812
Environmental |environment. ) 9346 29115 850
. . 39. .85
benefits This product is likely to have a positive 787
impact on the environment. ’
P ived
ercewg This product seems to be able to
benefit . . 743
improve environmental problems.
This product seems to be beneficial for 807
health. ’
Healt,h This product seems to be able to prevent 2.263 37.731 834
benefits . 753
disease.
This product is good for allergic skin. 702

Sum of variance explanatory power=76.846, KMO =.757, Bartlett’s

test of sphericity

test =3074.24

6(<.001)

This product is more likely to pollute the

environment than other products. 915
it‘ sezns that this product is not natural 851
Environmental |iriendly.
risk This product is likely to be 738 320 40.001 899
Perceived environmentally hazardous. B
risk This product is likely to pollute the
environment when discarded. 1z
This product is likely to harm your health. .809
Health risk This product is likely to cause allergies. 761 979 35,108 831
This product is likely to be harmful to 708
the human body. ’
Sum of variance explanatory power=75.112, KMO =.874, Bartlett’s test of sphericity test=1322.176(p<.001)
This product will be safe. 859
This product is believed to be safer than 855
Trust other leather products. : 2.870 71.768 .868
This product is trusted. 837




A A7k A AFe] AE Y 32 3] &N AF R AE ke vAE 9

. % of ,
Factor Attribute variable Fac?or Eigen variance Cronbach's
loading | value . a
explained

This product is more reliable than other

798
leather products.

Sum of variance explanatory power="71.768, KMO =.771, Bartlett’s test of sphericity test=329.122(p<.001)

Most likely to buy this product. 911
Although this product is expensive, |

intend to buy it. 870

I am likely to recommend this product to 846 4.534 75.586 932
others. ’

I am willing to actively recommend this 815

product to others.

Sum of variance explanatory power =75.586, KMO = 918, Bartlett’s test of sphericity test=3388.301(p<.001)

3. 7H4EE 98.765(p(.001) & EAH O o8 AOR vehyt
o B4 S dY A% s 20 wE

DA AN B(H9 B BAE A0E ekt
7M1 ASE S8k g3 FEA 0] A 3, WA zvtE A AE A7E 9F
Mot ATAN S 2 AR, of Aol vAE P AZ (AT 1) E
Ao dviim v AzzbE A AF 343%9 A9ES wolw, Fghe 70.844(p001)
o] Azt g o] Ao wAe FF HS(5H4171 2 Ejxom gosiott BAAR ‘879
A 1-DelM e 422%°] AREE Holv, Mt 9 A7 Qo] HiEoA] H(-)e] S wx

(Table 4> Effects of Perceived Benefits and Risks on Trust

0 et Unstandardized Standardized
ependen Independent variable coefficient coefficient t-value Sig.
variable
B SE beta
Constant 629 038
Trust Perceived Environmental benefits 566 046 566 12.258 .000
benefit Health benefits 318 046 318 6.876 .001
R%: 422, Modified R%: 417, F: 98.765, p=.001, Durbin-Watson =2.073
D dent Unstandardized Standardized
ependen Independent variable coefficient coefficient t-value Sig.
variable
B SE beta
Constant 406 168 2.427
Trust Perceived Environmental risk -.318 .049 -.318 -6.453 .001
risk Health risk -.492 049 -.492 -10.002 .000

K7 343, Modified £”: 338, £ 70.844, p=.001, Durbin-Watson = 2.475
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= AR Ueyith o] A o&ol vA= FF HF (a7 2-2)
ool Mzl QAx7bE A AF Aztd FHY AAE 291%9 WY HolH, FRH 55711

o Azl mA= FF FANM st & (X0 & FAASE fFolstint. 443, A

72 8E 2 AR Y2 F(+)Y dFe vAE 99 29 PF owo o7 F(-)9 ¥

Ro=, I vd AxbE A AF Az = "R SANAY 292 FAHCE £

g Aol AlFel mAE FF AANA S StAl Bok(p=.151) FF "AA ¥ AR

g AR 2ol B(0) 9 ¥ AE S habeles

Ao® FA4H 397k 1-1 3 1-2 EF A ol B X7 A AFe] AzZH aH

= A o kel el ‘& sE B AR e 29l
olg1gt 7Hd 1o Wigh E4Z 3= (Table 4>l 7HA(BFI7HE 2-1) 0] BF Ag =AY, A7td

A wpeh ot AR sk1Ld FANG L THdol 71ZENS

o, AAAE JHdol AE o ¥d xS

2) M2 RS WA AFe AzE o] g5 x] mA=
M 2 AZS 9)Etd tEIAEAe] AFEH F() o] Gl 3t skei7hd 2-2= F# AEH

Aom A=ARE ez 7o) Atk ol 7HA 2¢] Wi EAZAFAE (Table
N 2N WA AEY Az sgel & 5ol A meh A

T okd mAE FIF A7 2-D oAM=

157%9) AL Holw Fghe 50612(.001 3 M3 AT

2 SAHeE folg Z2A4E dey ok £ 7He 39 AFS fdte @ AEYENL

MA@ sE g i e 291 EFelA H HAFZAAe thae] (Table 6)o AAE nist

A(+)9 &S mAE AR Yeyt 2ot 2njzpe] Bl s A Fel g A=) 9
g3, v xvkE A AFe A4E 9 T ko vAE 9F AT 629%9] X

(Table 5> Effects of Perceived Benefits and Risks on Behavioral Intention

0 et Unstandardized Standardized
ependen Independent variable coefficient coefficient t-value Sig.
variable
B SE beta
. Constant .086 199 5.466
Behavioral 7 | Environmental benefits | 319 052 319 6.154 001
intention :
benefit Health benefits 413 052 413 7.959 .000
R? 457, Modified R®: 447, F: 50.612, p=.001, Durbin-Watson =2.031
D dent Unstandardized Standardized
ependen Independent variable coefficient coefficient t-value Sig.
variable
B SE beta
. Constant 597 212 2.814
Behavioral I T Environmental risk - 141 097 - 118 -1444 | 151
intention ;
risk Health risk -.492 049 -.492 -10.002 .000

K7 291, Modified ®”: 286, £ 55.711, p=.001, Durbin-Watson = 2.384
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