"m Check for updates
Print ISSN 1229-6880

Journal of the Korean Society of Costume Online ISSN 2287-7827
Vol. 73, No. 3 (June 2023) pp. 1-16 https://doi.org/10.7233/jksc.2023.73.3.001

== ZMIUIC] SHE(AR) 280l Tigt A+

MOlm.u s
H

ST SALDLE - 20

+

ofm MRS D4

1o

rio
o
=1

=2

Foistn ot

A Study of Hanfu Wear Among Gen Z in China

LIPING SHU - Juhee Park’

Doctoral Course, Dept. of Fashion, Graduate School, Kookmin University
Professor, Dept. of Fashion Design, Kookmin University®
(received date: 2023. 2. 28, revised date: 2023. 6. 19, accepted date: 2023. 6. 23)

ABSTRACT

The purpose of this study is to investigate the phenomenon of an increasing number of Gen Z in China
wearing traditional Hanfu clothing and analyze its significance. Literature and qualitative research were adopt-
ed as methods of research in this study. Through the literature research, we studied the concept of Hanfu,
the changing designs through the ages, the current status of modern Hanfu, and the characteristics of Gen Z
in China, which include the explicit attributes of 'strong national patriotism’, 'high network dependence' and
the intrinsic characteristics of a 'strong tendency to seek individuality. Based on these characteristics, this
study analyzed and proposed the significance of Hanfu wear among Gen Z in China through in-depth
mterviews. In summary, the results of the study show Hanfu wear to have an external collective significance
and internal personal significance. Factors for the collective significance include strengthening national cen-
tripetal force and increasing social cohesion, which can also be viewed from the perspective of government
policy, national spirit, and cultural identity; however, the personal significance derives from the generation's
personal needs under the diversified and inclusive aesthetic of Hanfu wear. There is a strong correlation be-
tween the significance of Hanfu wear among Gen Z in China and the generation's characteristics. The results
of this study provide basic data for the follow-up research on the aesthetic orientation of Gen Z in China

and contribute to the positioning of fashion brands entering China.
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(2020l ©Jstd, T SF Al AuabE 200
g wg golpon, 8 AuZe ZAdoth
1990t $uk EAste] 10t) FHkel HolEwA
HE AnfEES 3 AES Y dFV F
= ZAdE hAdel At tddSs FAskE Ad
24 §E5(TikTok) & FrItoE Bl AFilo]l A
33l= vked A¥S &Y. W. Zhang, 2021).
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oH(Li, 2010).
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7155 e, i A () e B3 A A o] E2) F4e AEAETF P4 # AH(Shen,
gre ek BAe 7] 71A T (Ban, 2007), 2004). BFE oY FxE 71A TN,
g 249 A(EE) AN E TFE FF & web A7lell B 249 AL, FEUS A7
2jolgt Holstith(Fan, 2019). 259 B2 F of FAECE AU Yang, 2010). L
AEL FF7F 27UFS wWiHste on7t glo Ayt A71ek 2 ol FelE 9Eo] FA B
ol T BHE Xshe el(EH) B LR 4. ARl e]l AFAY = - e 5,
HE2r FIRE AAe) AFode Exsfor & W AGe aenls T HHde o @
ol k(L 2010). afe 540l fAHENeH, 1 542 259
2A4Q FFE HFF((HEE) A7 As A ARIAIA L g olo7k Tk T
Uebtem, oF 5000 d A (i) dEA] ol % A qas B F59 Ag5de Wad
AgoZ #ARAEZF B, F(REY Al = B2 FEAM, AFGLE o 4x F &
ZlE EAAE7E AGuEo] HARE (RTEMR Al718 BAolER oY B FHES A3t

{Table 1> The Morphological changes of Hanfu Throughout Time

Dynasty | Xia, Shang and Zhou Eastern Zhou Qin and Han Wei and Jin
Represe-
ntative
image ————
{Fig. 1> Aristocratic <Fig. 2> Clothes from <Fig. 3> Clothing from Fig. 4> Clothing from
attire from the Shang the Eastern Zhou for the Qin and Han for the Wei and Jin for
and Zhou for men & women women women
women (Hua, 1992, p. 26) (Hua, 1992, p. 53) (Hua, 1992, p. 81)
(Hua, 1992, p. 24)
Dynasty Sui and Tang Song
Represe-
ntative
image
<Fig. 5> Clothing from <Fig. 6> Clothing from <{Fig. 7> Clothing from
the Late Tang for the Song for women the Ming for women
women (Hua, 1992, p. 182) (Hua, 1992, p. 214)
(Hua, 1992, p. 140)
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{Fig. 8> Articles about Wearing Hanfu {Fig. 9> Share the Experience of {Fig. 10> Wear Hanfu on Traditional
on the Streets wearing Hanfu in the Hanfu Event Festivals
(The annual Hanfu travel day’ 2021) (Hou, 2021) (Cui & Dai, 2019)

9. EEe] tigtel] @F #H Folest VE 2. 9| ZMhet BHF
Hom, Fotg] &gl FAPH 5] 1T
Seb} 4F $98 33 490 AL 2 D 35 249 84
B2 ool Ed AE 23 rlo]A= ghE oo #Hdd A7AE (McClindell Research
Zolg] FAYSL FTE Q= Ao A HA Center) = ZAItIE thAHSZE 1995W@FE 2009
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A (1618 o] WA So] =2 Q7 32A 9 Shap 74 opAlob F7bell A ZAId = 19909 F
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Q= -6]-;3,:_7]— 2SoA maA dHAH §ao el et T=9 MaATE, Cai(2020), Feng(2021),
=37} FUth o] Lalelmul oluja)l oAbl S Gao (2020), He(2022) 5= w43 A3, S Z
AME FZZ Q= AlFEo] Azt Lol $3 Aol AL 9154 ofmilel ZsiH, <dEH
ol dg FAYzT 20199 LA poj TPE A= B AR M F7E AEd 5 e
EhohQ (Tachao) ], % eetel wjzge] ze M I WES T A
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E}(Yuan 2020). FE AN M= goLzh:H o] %0 = T ZAWREe §Alet & 4 dHh ols
gojy e =& ¥ Fy amZozn Ay = T AAEAS BN JE8 dofus
oty 2uAE9] 7t gz HMILE A o3& AZ1el iy AZd 224 RS AA 4
W oRsy A=e wuke s 4 olr] 9 els FRonRE g o @S w3hH A
T AAET ol £y aEe sleety o ARE 7o, F7 olEleRT]d tsl A4
A8 gue @370 e A5 thiMedia o2 A7dek(Xiang, 2019). el Tl SUE
2021) g ubuk(Alibaba) 8] Aol WEWH AN FF 2
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I AR FFE AEolE AL e EdTt
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{Table 2> Personal Information of Participants

219744 % (Zoom) & E3) MINAOE 247} 608
4 ANsgt AR wEEs APEeR A3
g9om LAt AR WA AsHeg o)
WY AR AHESRRL L O &332
Aoks WHE & Y= s Wy
§2 %8 2 5712 $7 A0m, BE g
o 3% ok WAAHA 9RO 7-83d A
S Ba wEadn AR AR olF, o),
49, 3y 5 21 38 9% A% 8F A9,
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@ Au 54, gAsh B8, 4§ @y W &
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BE A7 2 oA 5 9% B9 Fa, 483
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AAAQA A5A
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SHOE Yol F 4871
HRoH, #ArtatdA wE Ay
2 2AY A5 &

HanFu
- Career .
Participant | Gender Age . Residence Period of Number of
(Education) . ]
interest possessions
1 Female 25 Graduate student Huadong 6 years 20 or more
2 Female 23 Undergraduate student Xibei 7 years 5 or more
3 Female 25 Graduate student Xinan 8 years 100 or more
4 Female 26 Office worker (master) Huabei 3 years 3
5 Female 23 Undergraduate student Dongbei 4 years 20 or more
6 Male 22 Undergraduate student HuaZhong 6 years 9
7 Female 19 High school student Huanan 5 years 30 or more
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Keyword The meaning of
(frequency) wearing Hanfu

Ethnicity (18) \

Patriotism (20)
Traditional Culture (22) —_|

Collective meaning

Soci.alize (8) — - Strengthen national
Compamon([ﬂ%@,)(lZ) - centripetal force
friend(16) | - Increase social cohesion

Hanfu Club(32)
Individuality(15)

Special(12)

Satisfied(20) — P | .
Happy(18) ] ersonal meaning
Pretty(35) ] - Pursuit of aesthetic taste

Prefer(8) - - Display of cultural literacy

Cultural enrichment(10)

\ Price(22)

{Fig. 11> The Process of Deriving the Meaning of Hanfu Wear Among Gen Z in China

24, AFe A4 W& g5S X-Mind2 A4 e S g ous JaF ou|e) A4 9
Zate AAES AA AA e Hotsit B4, nZ FREEY 4 Jad 9w Ao FHe
X-Mind2 A& AFelA A7 FAA F3 Z B} S7bel ASlE Tl FE AS vt
Adel s ZE el A3} FEAHA YL ol A=tS Al U AFEs oS 7
EE25ste #YE ke, o] ARE AWy H e WS Y st ek Ao A 17k
FAT AR, BFskE AEEC v E kg AS SAstEE Aw 2459 B3R yehgt
St sHEAQl QolE AlEsle] FAME A&t I ool AL 9ule H7hg ARG A0S
o A, F28 FA7 4283A A7) 6l FA Fe= AT vy ols FF ZAU}
HE AFo)A EE3 2P WHEste] a9 wE g x2@ET F3E 2% AAEEE &
o) 7h YEA AviEg wrgtow Apzte] F@ TE Uehst
2 gl o] old, WHE 3 A2 HolHE FX
slste] AFA e AES TESL, EEE U 1. &EA o|n|
S FHoz x It AEHHS E9 Fig 1D
3 e ANYEE AT o BAST BRe D A% $3% 2%
Az Ak olm| g} feld ouE wEaqch SFE UEH £48 Ad B202A E3HF
AAARE WESL Jth(Zhang & Liu, 2015). =
V. 947 Za F ZA%E BFE Qe NE Fo) d5Ese
P&t Yot nEA S At A%
AZwe] ARRAS B3 £E3 T 74 T3E Aty FHs= A2 =Tt 2t
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BE U AAE G 9 43S AE 1% o AR 9 G4 5
2 sk aad g & RE S A 8FE SAYET T A

2, gEel Bl S5% UE 2 (Fig. 18),

Q18" (AR 4)
RFE oY 92E ALY, BFE 9FF A 2) E3A 2% A

S AR SEER €A gy Age FReEA AN ARRE
z¥s= Ao (Luo & Zhou, 2021). °1&
AR PEES AN B AT 5 o ASEAE AT FEAS 23R
WISl 5ol gtAl dFE AEeta dAEsa W, FE de PAe LaEste] FRelvh Z
AT, BEE HoAolAER BE AL AT AWML WD BF 259 o F b 851
12 FAst] AR tEE ZojrelA & A vhFe AFEstel o A4S mejvie A
o2 Eujol 277t AGEA oWl olth & BF HES ¥ Tahd 2% ong)
2016), -9 zQEH oA, M2 wu B &5t o, ol AETE 1o NESE §7E FF
g ol A8A) Bu) T BVEAAE BEE  AAZTHZhow 2012). 1F AlddE Aol
TE ‘:P diste g el dF= A e dFE A Aol A Zstel tid Ay
e e, 44 5 B AAE o ¥ Z0E dANT IRES A4, 33,
e A golstth(Zhou, 2012). &d Wl 277 =7 5 A2 w3l 7158 dF
s 4A7 2od wa 5 AN B gL ARSA duG. I5e 10d
AT g A3 A b 7L & BFS B0 AFE AL FYE AN
T < Bty S8 guet Al SRl dEESE WHoR T AYgE %
Yol #¥E 274 9T domFg 17, #  AWtKFig 19, 9 AF @¥e] AQlE 2

{Fig. 12> Attending the graduation <Fig. 13> Person using a brush to

ceremony in Hanfu
(Taken by participant 2, 2022)

write Chinese characters
(Zhou, 2022, May 15)

{Fig. 14> Wearing Hanfu with foreign

classmates abroad
(Tong, 2021, August 27)
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{Fig. 15> The scene where people {Fig. 16> Club Hanfu activities {Fig. 17> Hanfu of the Tang Dynasty
wearing Hanfu greet each other (Taken by participant 5, 2022) (Taken by participant 7, 2022)

(Qian, 2021, February 20)

TiRARL R~ IRiE !

2 BEHA. Qo0 yoa @41
{Fig. 18> Hanfu of the Song Dynasty {Fig. 19> A post published on the {Fig. 20> The closet of a fan of
(Taken by participant 3, 2022) Internet Hanfu
(Ji, 2022, November 29) (Taken by participant 3, 2022)
ATE A7FY Al JhE AL SR HQEHy, SNSell AlA gt Fig. 20).
FEE B B 2% BANE A FA7
zFEG 799 WE AR T 58S ARle] & "HEE QoY wA T Bdel ® Xd =7
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siAle] mel TrENL. W dFE Ik Rt gAck A Ao WA FrEE =3 ZAHUE
AR vA Aol EHM7F Fota T & A N _ . e -
£ 80091 SHUSRA) 1, 1000919H20RE) o)} FFE F 2FT MEE AR G
HE A7 gorl " (2R 3) ARG TS 2l Aol 71EE dFEet A
o A5 I ADSAY, AlE SdFE HEg
3. =2 dd) S5 A AAsy sk shQlel E3)
Z3 zAme BF Hg Ade BAe gm0 AFE IsE wHeR Ui e 9
WE Sy Ase Al 2%y sz 2Ry AW
= %A omel ‘uH He mel'y Rad A ool =t F=t ZAH e 54l A%
oF PA'Z BEHE sjod on)} =g} FF g e one (Fig. 23 2ol Ao
B _ - =
A% NEY fFPo2 B F7 zAgE 2
HEE ekt ANE BN AFYL HES
gom, WE A¥ 232 APeT A5 4 V. 28 & AHA
U A7 weEba 259 dHFE st E4s
ARAL Mz oYL 7asts ATRES o] Lo 2 AFE T ZAU g Agsie @4
Aok 38 F3 zAmelA BFE Az wese  ° CUIE HSIE Sl 542 A dvel ¥
g ¥ed L7 71531 YTk =L olEyl HE FdATY AFHAS 5 AFAFoH
JEEE AW FF ZAWE #FE T Ags  HTUU B @F AT A% I35 Z
3 el Ry, LateleA §Ee Baw AEA = A A AFss 71922 A4
Q2 A, GAS Tosdon SE ZolgE Tk ol 23 AL EAM FHo MEFH2Q &
2A5y Fojsts Ao Alme] WS W3 Foll thell AR OH, T ZA S} vl sy
3 A%ES JINAT IR
e ANe Eoal 23 zAds o B AT A%EA 4 WEA )34, ¥
0J’7Hoa T‘?—OI—L vE‘;"IL Zﬂ]:HL. 0431 o -
g A od 234 M g o o LY SR AR ONE T 54 Ad F
olo] olErlo o T« U AR gRe 7r= = ZAI7Y g FAgste U EA JEA 9
11'/] ]'BE]'?E‘E #31"]17‘] ]’ Lxﬂﬁ ‘a'\:la i=ha i
LT oopEde v HS AREA wday U1 AA v mEsdn. Ads v
. Characteristics of
Meaning of Hanfu wear Gen 7 in China
Strengthen - Express Patriotism St National
National - Experience, Inherit, Spread r;nii t? Ilina
Collective entripetal Force e National Traditional Culture
Centripetal F the National Traditional Cult aHiots
Meaning - i i
Increase Social Interact with Hanfu FArlends . . High Network
Cohesion - Share Comments & Pictures/Video Online Dependence
- Organize/Participate in Clubs P
Pursuit of - Show Personal Beauty
Personal Aesthetic Taste |- Hide Body Dissatisfaction Strorltg ”ls"en}({ierlcy
o See
Meaning i . .
Dlspla]ifit(;fag;ltural - Demonstrate Cultural Literacy Individuality

{Fig. 21> Meaning of Hanfu Wear Among Gen Z in China
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