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ABSTRACT

The use of size-inclusive advertising in Western fashion markets has been well-received by consumers.
However, the effect of such advertising on South Korean consumers has yet to be fully understood. To ad-
dress this gap, we investigated the effect of inclusive advertising using plus-size models in the South Korean
fashion market. Specifically, we examined the influence of perceived size of a plus-size model and perceived
similarity to a plus-size model on body satisfaction, considering the moderated mediation effect of mmplicit be-
lief about the malleability of body sizes. Data were collected through an online survey administered to 307
South Korean women in their 20s and 30s and analyzed using the SPSS Process Macro. Our findings show
that perceived size of a plus-size model had a negative impact on body satisfaction. Furthermore, perceived
similarity to a plus-size model mediated this causal relationship. We also discovered that the mediated rela-
tionship was moderated by mmplicit belief about the malleability of body sizes. This study highlights that, un-
like Western consumers, South Korean consumers still respond unfavorably to size-inclusive fashion advertis-
ing featuring plus-size models. Therefore, differentiated advertising strategies are necessary for this market.
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IEE oE AYP Hdo] ZgstE A4 Y
2 ot ekol] T AH =FPO 7 ZEjx Alo]Z
24 (plus-size model) & Fo S8A7E ¥L
7 Z3(inclusive advertising) 7} 1A Atdel 3
AE Rt Joo & Wu, 2021). S8 Ale]Z R4
olgh W5 oA 14 Alo]Z o] AA S
7H BdE 9ulst, o] 2010ddl Wt o]
SHE AT A A 2AFCE T35S
o

tHLee & Lee, 2018: Park & Yun, 2019). X2
o= American Eagle, H&M, Nike&} 7Zro] 443
Mg FFe A7 A BAEA A
Atolz REg 71§37 AlZetd ok (Park &
Yun, 2019), 9= Dolce & Gabbana, Versace
9} 7ro] Fy RYS EF) TH3 BA:ME o]mXA
o} 7HXE FEste M A BAEqAE &
ATH(Sims, 2021).
53], I oo A%, A%, AEY ‘j%]:%
&3t WA A oA (diversity) 3} ES
(inclusivity) & ZthA 71372 3t= =€ o =z Q3|
(Entwistle, Frankling, Lee, & Walsh, 2019),
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O_L., i

e

FAo|t},

HA AGeA Fes Alo]l2 BES 783
FA7b S74ekA AR Felis Alelx EYle]
F3 ZRE OE ATEe] TAsNLH, 71E9
uhE 2R Qe wAe thFe A ZAE S
2% F de A EFEC] AAEHAH
(Joo & Wu, 2021). FAH LR, T2 Afo]=2 B
92 9RO AFEA o] AL&HE AAAQ 7
#S AF38F2(Clayton, Ridgway, & Hendrickse,

2017), =8 AL3|A o]idm o] st A4S
2 A1719 (Hendrickse, Clayton, Ray, Ridgway, &
Secharan, 2021), A1Al Ato]=2 284 Foio] 7]
3sl= Z(Entwistle et al, 2019: Joo & Wu,
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< AT A Al Hs BRE AE A
¥ (WHO Expert Consultation, 2004),
Qb ALS] Aukell AA wE A FPe o
o Ae7F vl g Heolth(Kim, 2016: Kim
& Lee, 2018: Wardle, Haase, & Steptoe, 2006).
ol uwhgl, g HAM AP FHIE HFeA
(Choi & Lee, 2016; Christel & Dunn, 2017; Lee
& Lee, 2018: Oh, 2021), Aol HIs} &2l A}
o]z ®d 7]& 717to] &7] wWitell(Lee & Lee,
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&, e &HRE ojwe g
AR = 3 THChoi & Lee, 2016: Christel
& Dunn, 2017; Lee & Lee, 2018; Oh, 2021;
WHO Expert Consultation, 2004). )23} A}g}o
A, 2 Age AT A s gk e n)
zol A W U A A AT
Ao B AAE FH 2 Ate]l2 B9 AA| Al
27b g AvjRp A WA A 7tEERA] AT E
A g

9] &H|AO] HE 71EE

L2 Alo) 2 RE 9] AL dF AuA} o)g
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EE B ES-E B AR AR ESARRIE I

Sl WA= FF

A QA=A AHr7] fdF, 2 d+te ZY&
/\}01 2o o] x7}E A}o] Z(perceived size of a
plus-size model) & FL& AF WHFZE HA32,
ol g Ape]= A Zto] Am|Ape] AlA| whEo| 3
< A AR o F3HHClayton et al, 2017:
Hendrickse et al., 2021: Joo & Wu, 2021). T3,
ZY 2 Aol 2 B thgh &nRpe] X ZHE Alol
274 AA =) nAE FIFHLS FHYL Alo]2
m2do] st AZE  FAH (perceived  similarity
to a plus-size model) ol 2J3l wi7fE FHOo=Z A=
H A HCinelli & Yang, 2016: Lou & Tse, 2020:
Peck & Loken, 2004). 71822, 74 A
48wzl EFHTF AA A2 E e oA
wet fFAsA WA ¢ Ay Be EEF
A3 (implicit  belief about the malleability of
body sizes)ol <3 ZAEE= 2E¥ 7] &3
(moderated mediating effect) 7} £ ROz
o 25 A H(Cinelli & Yang, 2016). I A=
AFE0] ALH 2 AES Fdl FHHNL
H, oo S AR Hd Y o) F2d b

7199 ke 2l f58 58 X A
]5 2ds Haistde A% AEste 28 &
FEAAY FA oHATE AFEE MEEHAJT
(Oh, 2021). Q& FAFE A Fo| g AHz}
3 (Kaiser, 1997), &

)

ghgells W 7k Abolzt ol 5
A3t ol Fa Ede gk anjate] when o
29 (LaTour, 1990), A< oA A= &
& A Jiko]l s Alolz By Fgof A
FH oY B Z (Joo & Wu, 2021), 20~30t] o4
AL Ao gife R A EYTE B A
AAE B, e A AFe AZer AAd
E8 2 Afo]l2 Bdof ik U Anjze] whgS
ojg s, tolrt gk wA AGOA FH A A
o]z M Hdo] HgH x&H Frt 7199
AAAR ol AZ 7T F Ue WA B
Astazl stk HEe], B Ay A s A
oA ag Jel slFsle FE X Alo]Z A

Aell T AL A 284 THolE Eaol € A

o= 7theh

2 AfO|= 2ol THEE Bt= AB|Ate

e I R R g
2o AR A
58 £ 31594, o
E]'(Christe & Dunn, 2017) ﬂ% A

5 3”01 ]ETE %?9“:} e ]
AZ 9] (body positivity) 2+ :i%*é(mclusmty)*
TF3kE AT AR ZIRE QlE ok A9
| 82 Ato]= Edlo] ik At &Mzt
o] FAAQA WS #2139 th(Hendrickse et al.,
2021; Joo & Wu, 2021; Plotkina, Saurel, &
Plotkina, 2021). 53], H|%F A9 H|Z
A A A o o)) Bwke EEetth Hat
atA] gkom, ‘Afo]=of o §lo] T Apalol
d3te 25 dAE €24 O}Eﬂ BE /\}01594
Bt PE=
2016). #
oz %9

o ¥
A

2021), °l Eﬁi 71HE

p=R
A, A A Al HlE g A A el A
T ouaE HId F Alelx Hug
A2 A o8 2 (Lee & Lee, 2018: Park & Yun,
2019), Z8 2 Alo] =2 Rdlof 9&alx] k2
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4%—3}1 A B FAFAE AT A
g GAsRA B2 Apolz mhe] 7§l F
7¥el7) AAsieh(Park & Yun, 2019). ol&}g 4
Q9 Wake 94%d AL MHOT HEHE AL

o] EAF ZEZHAM(Armstrong & Detweiler-
o]Z Tdof thdk AnHA}

AT WA AR Ee2 Alel2 2HA7H
92 2ol 2A% ‘J%Ol 7}%@ 9 A%
AR

H]ZHE Bl ﬁ‘jwﬂ e
9Q A9 67% AETt JJrXﬂ
EH5= Ao vl (Christel & Dunn, 2017), 3=
of Hgk QI AA 4 A9 3H% A=l &
H3tth(Lee & Lee, 2018). Althzt, 5 ueke]
b 7]&e] w=S BMI 25 ©]4, =2 BMI 23
S 7orsbH(WHO Expert Consultation,
2004), 7 =7F 2k HRE QA v &) AAF A
2t o AZ Aolth A AA siAd A A 7t
= oA A A EE 2 Alo]2
AlAFe]l FREE 2020-2021 AlEA] AA A
19%5 AA IR, Feli Alo]2 AH|zLe]
el wet FF A FEE 0% g Zos

o\

=

of| ¥ th(Statista, 2021). °l&g FA FAE L
HatH, AT A AFoA FE A Al]E A&
]1}" FROR AF oo H‘;‘ﬂﬂ %=t

, 9] H]

Fol AL 3=t FH A Apo)|Z A AT A
WA oR Agto] t geotsith o), = A
Aol Z A Alo]Ro| s LA F Alo]=
AAZY FHEAA 7] o, Fex Alo]2
2 AE S F2 A 1ol B gt s
A AEFS Foist7] oI HTH(Choi & Lee, 2016).
w3 FY AHAE Hele Sy AlolR 1Y
o] 7148 FxE thre thFel ofd &Fe F
B Abo)lZ xR AT BotE Lkl aPE
B, Aol

o 2 A 71ge] A AA &

#2007 AAskE Bt o] vH(Choi
& Lee, 2016: Oh, 2021). wabA|, AMSH A2}
| gk T80l AvkA A F> F ALEd
A (Baek, Lee, & Oh, 2022), Z&]2 Alo]2 14
of et Anate] w2 s oA o] ¥g THsA
| At}

mR e 2 gk ARl e whE AlFe digk A
o9k gdstE ol FF o] B Fsd
Hlsl] 7rel(Kim & Lee, 2018: Wardle et al,
2006), HI¥FQl A} Hota #47] Aol &
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5 A= 7ol Jth(Kim, 2016). o] &
3 3= AL3| o) BEAO R <lg, S AR B
dof et S LHRbe] WS AT &R
sojHelAE £ Aotk AAR, AISH R A
B HLE T s ANES ATl e )
o2 <l dAT toloE, FAZ AT
< o] Fels AP © glom, AFe] gaH
o] foll o]l AAKT o FTEsita <145t
= RAoZ YetH(Kim, 2016). 53], ofrlo}el
= Mg Hs) P Ao R A HUE FA
7b A5l E Beta AW Agte] kil 214
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SR Apol2 RHle] A 7E Afe|27F A HEel viAs YF

2
ACh
o

T &Y YFS HALEA S Wardle et al.(2006)
< S Mgl ANHA SR Apalo] AA HTh
U FEattal stk AE Elssie, o
21g Ades B2 dEclel Aol tigh Auts
ZE3 QlvkE e Al ol 2 o o
AEs THHEGE o, Sl L8 A S22
Aol R g T eHQl w35 7|t atr] ol
= 77 A
2. B2 AO|= ZEe| X|ZtE Ato|=2}

AlF| ohE

S5 Afo]2 Bdlo] gk A7 Alo]2E &
HIZ7E FEA 07 Q1Ag Bd o] AA Ale]2E
oln) gt (Bays, Bazata, Fox, Grandy, & Gavin,
2009). FE AT WA AFs FAHOE FYH
Fe2 Atel2 B #¥ A3 AfdA FH &
Atelz Bdo Tk 2 ZtE Afol=7F RIWEHA A
FHAE @gey, & dfdie e 22
A Y MFE Fo& AT EeRE dHs

S 7Nk AA Afol=
b AAE F2Y g BAlze] Zys AlolZ
ol A MAAHCE 41 o439 W+ BMI 7t
7PE W =57 7 Ul @ aHAAE 3
ZatA mlsiAl Aztd & JTHWHO Expert
Consultation, 2004). FEgh Z# 2 Alo]= Fde]
714 A #al(Lee & Lee, 2018: Park &
Yun, 2019) A ARSlel] Hla] ARS]A AgAr”d
HiRkelell gk Akl o7t EA)sH (Chol &
Lee, 2016: Christel & Dunn, 2017: Kim, 2016:
Lee & Lee, 2018) w2 A digt A3 E 7]qt
O 7 o] A Ao WA vt = A
3o A (Kim, 2016: Kim & Lee, 2018: Wardle et
al, 2006), = AM|AES HYE Q154 HlFo]
=2 w3k 7|E
Rde] Ato]zo TS RIZFeHA

[

24 274

2 AT 2R A zbE Aol = ok Aol 7 Q)
S AR 4Fy, ol F& AT WFE A4
shle. 3 oA ARE AAYH YA Ael=
Rde A3 EE adE Fitele ZoR o4y
A7 wzell, & A7 S2E HA=Fo] Lut
Ao 7143k F8& Atol2 Hdd tigh s
2B AEe] Afo]Z X 7t3t o= Q1% AbS|AE A &
ol tial Arsl B Z2Ao] Ak AT
el ALl AIA Abol2E AAEG ¢
A A4t dFHor F Aol fle AA
TAZE AT A shs el B skl Hls)

@ 717 T FE L RAL
T3l Eakd vE AF oldm e
o AHREHOR ZAE AAR AAske AA
st AA Q14 Wkl Bk AFEE Pt dw
HAHKim, 2016: Lee & Lee, 2019: Son,
2008). ol# & FFYE =
Al Aol AAde JFe E AR g5d
o sius, ZAle] o RE Hrlste o
T B SR FrlelE Hgd rhesAdel A7)
gitolth AR, I AEelA = g
e 9 dish(fat talk) & T3, /M) SR
5
ul

H7} F1%0] BRlAAE Aotk Aol gl

ASlA ol o] sl AAstE AA <
2, HR Poot 7 gk AMAES A9 9
BEE BHo A H7bed Aolm (Kim, 2016:
Lee & Lee, 2019: Son, 2008), o1& 3 Hr7le =
2] Alo] 2 RYoAE AL E o] o]F9 AA A
o|ZF Y AA AHT AR &FHr)

AA ol A O] IFE Z2 AlA kel
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tH(Borau & Bonnefon, 2017).
o] =t Alslo] Wl
HE A Al AL F o]/
A o2, v ot
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AHzbE W ARl By B A dANE A
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A A E o ZstEth(Erdogan, 1999). 3
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Lee, 2010: Shan, Chen, & Lin, 2020). ©]&g+ |
ZHE FAMY S S A Alel2 BH9] By s
AZ3e AFAME AL A H(Cinelli & Yang,
2016: Lou & Tse, 2020). Peck & Loken(2004)
9} Lou & Tse(2020) = Z3 2 Alo]2 Edo] &
Aele FXE HIE A6t Y Fx Zds)

AN 29 fAHo] B AN W A o

sl BRHOE AN Hol AA BEe] e
B Fgsdeh olsh AR, thae] A5
Fejz Alolz Rdo] mEH &S] A3
£ AZE fAELe Ao e 2AA HE
43 B3 & AF) U o g% Zob) §
o% 34 Qo] Utk AL 5Tk Cinell

& Yang, 2016: Martin, Veer, & Pervan, 2007).
ey, ol AFES M ANAE WHeE
FYFA7] Wzol, = AR A Fde A
£ 7Idstr] of"oh

Cinelli & Yang(2016)2 Z82 Afo]= Rdlo
2 ARAE FHA Abolz B AA Aol

27k AN FW ARES A4 WA Aol 2
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2 Alo] 2 Rd o] X|7bE Alo] 27} AlX] W] n]x]& o &

O & wrdsn A48, olgk 4> 4] ade AY 23 vl 7A a¥e Frrt A4
Aol Az fFAME ASAITa FAskdh g Zlolth o] =& 7N E, B ddes &
T, vk Q18] mlFo]l Aol HlE| #A st 22 Aol Hdld g AMjRte] A ZHE FAMY
A e d= ALg|o) M (Christel & Dunn, 2017: o] ZX2 Alo]= Hdle] X7+ Alo] 27} AlA| T
Lee & Lee, 2018), £ Alo]z Hdd =EH ol nAE FFES WY AoR dSsth
2HIAES Bde] AA Ato]27t AAlF FR AL
HEY A A¥A= U7 ATy A4 7Hd 2. E8 A Abelz Edo| hg A7td &
7heAde]l A duetd, v= A8 Abol= 14 A EEla Alelz RY 9] A7t
o] Aol Ate]Z= HE BMIAG7E 30 )49 AL Abo]Z27F AA wrEe mRE Y
2 dH A 3=l (Centers for Disease Control and S AFo=Z wpgd Aot}
Prevention, 2022: Driver, 2019), BMI 30 °]*4¢l 7HA 2-1. EY & Alolz EHle] A7ZhE Ape] =
S 42 47% B3] wEolth(Park, = Y2 Apo]x REdof| g x| 7tE
2020). wEbA, = AWjREC] FEA Alo]lR B FrAMdel 2 Gk A Aol
o] AA A|Z2E A AGTFE FH L AL WA 2-2. EY & Atolz Edo| fig X 7HE
2 2o dig AZE FAMS AT Aolth A S AA el B8 oS
73'501 Y2 Alolz R digh AHAY X nE Aoty

ol RA 3

~

AlF| AFO|= 5} JhsA0f| CfEH 22X Al

HA A2 WS Psde g HEE A

e W AA wEe] Zsbake Az 28)(Lou < $EH 27]) o] E(implicit self theory)olA =}
& Tse, 20201 Peck & Loken, 2004), @5 4w 0% /Haelth(Dweck, Chiu, & Hong. 1965). <
oo o 8% qae mes gex mas T4 A7 GBS el Aua et due
Aol fASA UL ANREE A o 1V WokE FAWA el 9L Aeem
vl A7he ANl AAel © DEeA @ go) MU AHE FARS FI sk, A

2w Agd 9% 2ABE, A7 Adel 84,

go] 7o) wusitty x|7HeEE A} 7] A @3S v h(Dweck et al. 1995).

Aol =z T
)\L]]—;ljl% GAd o] "ol Ty <148 AolH, o] AEH o2& 217t AT HHH TE Fofd
3 o1Ale T AH uhEo] Z7iAl7]= golo] = A JIQbEY] ARty 3EE AA Ledddes &
Rolth, W, B2 Aoz wue) Azg A ) e FTEs S dokd e el 48
olZ - A zZFE 9ALA - Al GRS Ao E o T 9t (lLee & Kang, 2021). o]&|d ¢+=2 o|&
7}1%4%5 ;ﬂ}); ﬂ%z}; dae }; 11 & elel £40) A Aolg wi AAl o2
A AAFd T A Alo] 2 mde] X7k Apo] 27} (entity theory)3 olots HHIZ 7109 &40
AA whEe] A= XNF Al 2A §39A| U HEAolgt s 5% o] (incremental theory) <]
(74 1), A" SAES Agsts ZF wl a9 Ado2 FAEHCinelli & Yang, 2016:
E3H(7 T2 ols Zajs abo]z mde] A Dweck et al, 1995: Lee & Kang, 2021).
7l Aolz7h A4 W] AL Qe & URH Gl AR Aoz =EH] HEAL
Cinelli & Yang(2016)2 =7 o|&& 7F A
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2 ARl AlA Atolz27t WE Jhsd Aolr]
ol Zpal el o Aol wEt FAsHA Aoy A
S WHEAZ ¢ Jvty REgy FEsgn o
ot 22y AE 7|Wte R Cineli & Yang

(2016) =
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o
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)
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R
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27F A" Aol ofm A4ale oA upe}
F O o FARI(FE) AlelZ2E WS JhEssita
W 7] &t (Nussbaum & Dweck, 2008). L
u, olglet A+ Ade Fe X Abo]Rd g A

ZtE ARl Al whEe] AA 9GS mHE
AN ARAE e R E2H Aolr] wid
B AT Ade ol ol AR o FHr
B A3Es Z82 Ate)z Rdd g A7d
Aol AAl FhEe] A JakE vE AR
ol g3tz wiiEol, AA Ate]= Wl shgAel
g dEA 2goe]l FEFE(FH o] o] FTF
) AZE fA o] AlAl el nAE 244
dgEe o 73t Ao GSHAnh s,
A Abel 27} 7iRle] 9fA]o mel W 7hesttt
I s ANRE g ARS] 9] ALS) A o]/dm]| g}
Ag7h W Z8 2 Abo]l = Rd s} 2Alo] FAbsith
QXA =W, ol e a2 sfelE &4
Nt des F7ske olgdl alde el
w Fo] th(Nussbaum & Dweck, 2008). o]& & A
FOo2 Qldll, o]59] AlA wEE uSs AddE A
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SR Apol2 RHle] A 7E Afe|27F A HEel viAs YF

H7h AR EAH.

M 4, Ee Apolz
A

SEIEES IEER RS
28 fAgel A v Es
Aol z st FsAel BE ¢
gel Ao et zolrt 9

M 41 WA Aol 2 s Tbs Ao

7H 4-2. A Ape]

2ui
1,
1o,
)
L
e,

>~

> Iy

1 A=E Y

Fe2 Aolz 2do) ofg T Auge W
22 s A8, B ATE e AA 28
Q BI AFEL sl 2Y 4A A7 5
Aetelth A3 AT WAL B 2ok A @
AR, B9 oluA Age feld, WE BAE 7
Fetel, W ATAEL 2E oln]x] Abo]Ed|A]
B mdel onAg ASHAT. HH Zdo
E43 A 2do] FE% gBe] BHOZ ol
FHE Az L7 WA AL SHel, I
T-HZe] HuAE HEahn 9 #Wel iAo

olmAIZF A HUT. & T-MZe A= HY

Al el A FEFH A -
d SAe A g Ege g B2 T A ARt AR s TPOA
23 Aol &ol 7hsd ofeldlo]r] mEol, EH X Aoz
B AFEE Qs AT ARE +9E A
5 o7 A7} olv] fAg Aol Bd ovjAE AR
vb 9th(Lou & Tse, 2020). =3k, T T
4719 =ES VMO F Ul 7Hde] & = aEREOl A AAHCE FUsHA AR
FH0m, oYg HUL TPSHE AT Bdo] = FEW A4 /99 FLE Fal SH2 Abo)
MEEAT = Fig. D2 A+ 234 A7 2 Bdg Hska ol(Oh, 2021), Fx Ed9
Implicit Belief
about the
Malleability of Body
Sizes
JH4
H3
Perceived Size of a R Perceived v . Body
Plus-Size Model H2-1 Similarity H2-2 Satisfaction

T

{Fig. 1> Research Model and Hvpothesis Development
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o7} Atke HE A O}Czl(Kalser 1997: LaTour,
, A7 FUbAbel 2y B e Fdet
Al ‘4*2 AR A dAR, H5e
WA B o|mA7t E At RHd] g

A ATk ¢4, oA & A BP9 Afo]=7t
FH A A|2E I4E F YRS oHA &
do] Aol dHET B AA xFEHASH, 7
Eol 2818l F3 FTHZ=E AXE F UAEE
I AL A

A e GA R, AFE & Bl AA Ale]=
7b E8 2 Abo] 2 RY R Q1A EEA 18] §
3l ZEAE7 AgEAT 2, 300 o4 1087
o] ZYHXAE Fofstion], Ede] AA Al
27 228 ASE onAE AAT F T B
g 9] Apo]ZE Bays et al.(2009) 9] 7oA ALE
H AF o|nA FHE(feagure rating scale) Z 7|
o2 SHSHA stk Bays et al.(2009)¢] A
FoAl oluA] FHEE ofF miE Apo]2
thin-size) N XM FE o5 BT Ao Z(9=very
plus-size) 7VA] Q17+ AA| Alo] 25 9GEAZ Al
w3hst & 747k oA ¥R A7tE BMI s
A AABER o, HwE Frel gk /jele] F

BX

ofd iy

(I=very

HN

et al. (2009)7} Xﬂ"]ﬂ BMI§ 71EL

oA 365(73) Atolel siFE . E 2 Afo]l=
o] Afe]=7F BMI 30 ©]d Aoz &eA
NS B =Z (Centers for Disease Control and Pre-
vention, 2022: Driver, 2019), I3 AFE &
g9 Ate] 27t FH A AR ZE QIAHTE A
SAFH AT webA, (Fig. 2> A=
o] AT AFEE FHHAU

fd

%]

]
=0l & A+

2. M2 Y

AR FHE AN, L 2HA AYE 0
il

N R CIEEEC REED R E
ek A7 AH AFAAE 2 309 vl AEe]

Aoz EEHQ ol Hal g MA SolH
Wee wolsl Agsgds] WEl(oo & Wu

2021), ¥ AFolMz thetvl= 2, 30t o A307H
o] MAEo| Ho&itt A+ Fvkzte] HF ol

WHITE

1
1
1
1
i
1
Female ! T-SHIRT \
Body ! k>
Shapes | AND s <
| JEAN
, EX3
i
+ 1
Stages 1 2 3 4 5 ! 6 7 || 8 9
BMI 18.8 20.5 223 24.7 284 i 32.8 36.5 : 41.8 47.4

[Figure Rating Scale Used in the Development of Research Stimulus (Bays et al., 2009, p. 4)]

[Research Stimulus]

{Fig. 2> Develooment of Research Stimulus
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T}

#2 Aolz mue] AzkE Abe] =7 A1)

Sl WA= FF

= 31424M o, WE oo

o
SN
e
)
rlr
[I=N
©
g
=

Atk A7 @37 ¥ BMIE 21.776011 (3%
AR 36695, oleld FAE Fol APl
A7 A7HA7E HIFe) W 7159 BMI 25 o)
o A A28 2T TS K3 F AT
AT el P 1F a7k 238 (75%),
W% olalst 245%(79.8%). Tiekd Ast ol 4ol
30%8(127%) % etor, 4 B 7HF A5
2002+9) ©]ko] 177 (55%), 200~4007HS] v gko]

957 (30.9%), 400~6005+¢ w¥ro] 90%H(29.3%).
600~8007H mgro] 577 (18.6%). 800~1,000%F
A wwke] 289(9.1%). 10009+ o4kl 20(6.5%)
2 yelgth A7 Z@7hAe] AYe AEA 269
(85%), AH-A 1819(59.0%), AH¥ 22 8% (2.6%),
714 6%9(2.0%), 359 108 (33%), A94 5
3(1.6%), 3t 319(101%), HAF 10%(3.3%),
T5 217 (6.8%), 71€F 94 (2.9%) ©1 A th.

) FH AL 2 A7 A T @
ol &&E A7 AA Mgty Y&
3)9] Ae] o] A2 (IRB No. 2107/002-
WA AT ATERAA A€

o

q

¢
2

o <wtalr |, R o 7&7}%}—5: el

Apo] = Bdo] TR EPO] WA FA A==
= 162 o) SAlskien, ofFo dE F¥l
ST dd Ay Aol AHE EFES
w @7 FHd A 4 Beste] & AT
AT EFol AMEHEAT. FH2 Aoz R
gk A ZHE Abe] 2 Bays et al.(2009) ¢ ol
A AREE 9EAl AAl Aol = AR oln|A] A=
= 5 SAENeH, AdE FAS Lei &

A g Hhete
2 sl 7hsAde

& Polivy (1991) <]
B o] mwgte] ?@ Hekste] SA QI

npR g o 2 AA WL Yu & Jung(2018)¢] 4
TFoll A AAE Al EEE T SHEJTG FH A
Ato] = R fjgh A 7tE Alo]2E —’3?235}‘; 2
Fol olHA] 2AY TS ASsty, AztE A
3, AlA Abel 2 W3t T Al tig EA Ald
A g B 53 HAE AR S

= SPSS 2907 SPSS Process
Macrog %3 o= 22 WHoe=z FAHA
A7HAke] QA BEAH EA geks ¢

()
SR
3l 7]% EA #2 (descriptive analysis)©] A5
5
%

Atk o F, g4 g9l ¥4 (exploratory factor
analysis) = 53l T8 ®MFES] gIAo] iy
Rom, g d#AA A4 Cronbach's a & =3
HEE] AIE7E ASHUL oA, F2 WHF

BA7L AA Ale)Ze] W3 7hsAe ik a3
/\JLEM] o8] ZAHHE AW ujA ;‘m% AS3t
Wﬂ

oA BARE ety EuOEitH](Preacher
et al, 2007), o] EAWHE FAAHCE dde A
A5 58 - il &8 ASE £ ol o
Fo] A Ao A&E v JHKim & lee,
2015: Kim, 2021: Lee & Lee, 2014: Lee, 2016).
A g BARHS ARHeR (1) 5¢ HEe =

7

[ ik

& W] A ZHe} oo WiE vz WMo v
N & (2) vl ek $5 Hae] A o
o 28 W 24 823 183 (3) S-H-#N
-5& ¥FE Afske AA wl AEe tig =
Z %

9 G9E wAder AT B ATdA:s
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=48 w7} &3 sete] A @AR Zels Aol sl 87) B0 AW EATH(Hayes, 2013). o]
= gue) A7k Afo 27k A4 wEA] AL AR 94, 2d We gt W] me 24
QAT olejd AP U@ A7 FALS B 4 BR AolE ke dle) v A

o 23 HAE5=

98l SPSS Process Macro 7] B2 7F Al E At Aiken & West, 1991). ©|
model 4& A& 37 EAo] AgHAoH, Hot BHS Fd 7P 471 A=
E~E NI (bootstrapping) ¥ S =3kl w7 §

shel EAA folgel FAHALt ole T BHL V. 917 Z1t
3, 7H 13 27F ASEHAT A dAEE,
AZE fAbgel AA BEG) vAE el o | 9T #HAo| EIHE U A UE
g AA Atol= Wsl sl Wi dEF A
o x4 E} shte s AAH AARA T GT MRS U Aas A e
. . . . . A Qo] BAL X3k 3 A ZE SAMA ALA
(hierarchical regression analysis)©] ]3] % %1th B wA= A Ak AzE FAHL AA
=z R J—g_y]_e gold & zA wZo 7k w3l Aol Z W3l 7hgAldl Sk HEA Al AlA g
a'= y == l e R
T - b )
SPSS Process Macro model 1S #83}o] Aiken =osele Sls AEwkete] aghs s]lst Aok
OE 23 A} O Z3=2 AS
& West(1991) 7} AIAI S+ T4 7187 (simple slopes) BE FATE 8 e vehd 7IFAE 43
HlZE E7bEQith o]Hd BALS Es 7bA 30) At th&e] (Table 1) 43 89l #4 2
T = o
A=H A v SA 2, S i Afo]Z o I, AF] AFEE 3o AF UE 9 EA4, Al
X]Z_]-E /\]_0127]_ X]Z.]—E] Tl"/\]'}‘jg' % ]_oq Al Z—ﬂ E]-I—l:—- 7\5]% 7\%3’,}-—%— q’ﬂ'ﬂ‘:} EE?}, <Table 2>T?T 'Zl‘
- =
1 A = 1_
3 7].‘.:_/\-10]] q]d B Ade] zA EJJFE £ Azt Haz AN E AASA
[elNe] T s By
015t 2A}, SPSS Process Macro model 148 44
{Table 1) Results of Exploratory Factor Analysis
N=307
Vari .
Variables Factor Eigen arla'n e Cronbach's
Items ; Explained
(Sources) Loading Value %
0
Body I am satisfied with my body size. 927
Satisfaction I am satisfied with my weight. .895 2.440 34.850 885
(Yu & Jung, 2018) I am satisfied with my overall body shape. 856
gi:f;;is The model in this ad seems to be similar to me. 955 1871 96,724 97
(Lei & Kim. 2014) The model in this ad is similar to me. 953
Implicit Belief
about the Everyone, no matter who they are, can 944
Malleability significantly change their body sizes.
of Body Size People can substantially change the size of body 941 1782 25455 875

(Heatherton &
Polivy, 1991)

they have.
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nllkl

g2 Alolz BYe] A7k Al 27k AA

Zo) VAE G

(Table 2> Results of Descriptive Analysis

N =307
Perceived Size Perceived Similarity Implicit Belief about the Malleability Body Satisfaction
(1 items) (2 items) of Body Sizes (2 items) (3 items)
Mean 6.603 2.212 3.655 2.761
(S.D.) (.779) (.830) (.871) (.943)
Minimum 5.0 1.0 1.0 1.0
Maximum 9.0 4.5 5.0 5.0
2. B2iA AO|= 2| XIZE Afo| =7} B GAe HAE $A JRRORL b=-187,

A 2H50l| D|Xl= kol tiet X[ZHE

L oo

FARSS| i =22

Fe& Afe]lz2 B9 A7tE Abe|27t A7t
AV S Afrste] AA o] JFS A=
AN &3] HAE5E 918l SPSS Process Macro model
152 A& 39 BAF FEZEHY AFo] Al
= 9tk (Hayes, 2013). A== 95%, FEXE
P AZSE 500082 AAFHJoH, ojgd B
A A4S T3l 7K 13 27 ASEA 2 A,
FE & Afo]2 RYo] Azbe Alo]Z7F A HHE
of PAE ¥A LY (7M1 p=-224, (=-3443,
K01, EH 2 Ato]= Bdo] Azbg Apo] =7} 2|7t

Aol AlAl gEEe
A 4 ¢ b=-.356, {=-5.828,
KODol B FAAZ Folssith iz &zt
o] TAA freld gde fs AT REXEY
B Aol ofstd, AzE fAMel Wi ade
067= bt EE?SJ. olel gt 3 95% A7
oA 24 'ake] skdtgt (LLCD# g3k (ULCD
o] 024~118= yEh, 5 Ft Abelel 0°] EotH
Felstthe Aol geld
ek webd, EEs /\}015 mdeo) A7hE At
Z7F AA g mR= ot Azd
Atolze] A wizf B37F AFHATHE 2).
ojte] A7 A (Table 3ol 75 o] Sith

t=-3.110, K
2

o2
o
i
N
N
e
RN
Jo :|o

A gornz FAAR

6
[¢]
el
=

(Table 3> Mediating Effect of Perceived Similarity on the Relationship between Perceived Size of a Plus-Size Model and

Body Satisfaction

Independent Dependent Variable: Perceived Similarity Dependent Variable: Body Satisfaction
Variable b SE b SE t
Constant 3.446 2399 8.626%** 4.996 475 10.507%**
P i . "

erceived -187 060 -3.110%%* - 224 065 -3.4437%

Size
Perceived - 356 061 -5.828
Similarity

Model R= 031 R°=116, AR°=.085
Summary F(1, 305) =9.674%** F(2, 304) =20.007***

Indirect Effect Boot SE LLCI ULCI

Perceived 067 024 024 118
Similarity

N=307: ***p{01: 95% confidence interval
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AA mESR WA FA g oe] AA Apol=
W3t 7hsAdel ek g5F 4l oa 2AHE
A sy s AAA 37 Aol Al

d
of,
=
w
d
w
w
d
=
o
Q
9}
193}
@
[Y)
Q
=
(e}
=
[oN
@,

o

= 1

T 71€7] vk F7FEQA 1dAAE A
A A+ ¥ (Fig. 1) J&Fx)olA izl A
geke 478 FAHol 9
o =

AR BE WA

3 A Atelz wgt sheAel ek 45 g
o] }3 g JF 290 R FUIHYLH, A
ZH AP o] AlAl TRl A e B4 G
ek AA Ale]lZ wWst shsA WE $EF A
el 24 a3yt el 1 A A5AE
go] FAAHCR FoAvI FH FFYS v
(B=650, t=-3214, pX.01). ool A#g 7Iwre
2, 7Fd 3o] AAHAY AR Ade b9

(Table £l 7<= 2
28 24 ade 4%

FIAE Feldl & SPSS Process Macro model

EEIECIE R

19 REAEYY PHS

[¢]

F

r

20 wg dead

o8] 24 WA
Aol Weh Folg dohn
S owe 71971 Mash AaEdn Alken &
West (1991) 7} A A&t ©

Feb Zel, 24 Wl 2l

He 24 we o ' e e
A Aol = H 5l 7= o] —c:y_ [e) Z }1\_1/ o] =
3:‘1-%]'1_-:';3:,] /,\_]LU:‘O] og_o]: &‘ﬂgi %7]_ E]‘,?}gb‘r ﬂ ]’] E]' ]’o ] q] i= Bl | 1:1-’] ]
_ T £l BFHEARJ] FAAM 4" FA o
AA wrEe] FAXHCE Fowd FFS vIAA
AA kol m A= gk o] FRlEAT 95% ]
= LUTHB=-.009). 3EA A= AztE FAM .
NEFFAN FEXERYOR AFEFE BESF
{Table 4> Moderating Effect of Implicit Belief about the Malleability of Body Sizes
Dependent Variable: Body Satisfaction
Variables Step 1 Step 2 Step 3
b b b
(SE) s ! (SE) s ! (SE) s !
3.434 o 3.397 s 1.731 s
Constant (145) 23.745 (266) 12.776 (581) 2.979
Perceived -.319 - ~ . -.319 ~ ~ . =797 ~ - .
Similarity (A) (.061) 286 525 (.061) 286 5181 (.161) 115 1958
Implicit Belief about
the Malleability (222) .009 164 ('ZILS;L) 437 3.039%**
of Body Sizes (B) o O
203 . .
A x B (063) 650 3.214
Model R=082 R°= 082, & R°=.000 R’=112, AR°=030
Summary F(1.305) =27.196*** F(2.304) =13.568*** F(3.303) =12.765***
Conditional
Effect Boot SE t LLCI ULCI
B: -1SD=2.783 -.144 081 -1.764 -.304 017
Perceived Similarity B: Mean=3.655 -.321 061 -5.298%** -.440 -.202
B: +1SD=4.526 -.498 .082 -6.048%*** -.660 -.336

N=307: ***p01l: 95% confidence interval
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Z 2 Alo]2 B X 7ZHE Alo] 27} AlA| el X = FE
£ 5,000/0 9ow, -1 EFEAX(b=-144), Ha % Process Macro model 145 %3 =3tk 1
(b=-321, X01), +1ESFHAA(H=-498, K01)E A3, 282 Aoz Ede] XzbE Alo]E7} A
FEA Ag ALt EoldSE AZE FAM 28 FAdOl BEAFCE foldt A Jg v
o AA W] wX= FAHH JFHol HA T ‘]% Aol FAHATH H=-187, =-3.110, X.01).

Sete o) Fsch wekd, 7H 313

3-2 GA A=A TH((Table 4)33).

4. LA ALO|= FAAMO| CHE =X
ZHE=E ooy &3

o ol wWe wee
2007). ¥ AFE Zex
Afe| 27k A A
S HAE W) &R AA Al 2 Ws beA
e} 2gHEA SPSS

2

ek 52 Aldel

o)n) ght}(Preacher et al,
Afo] 2 Hdo] z7H
-]z:] /\xﬂ U}&oﬂ Oﬂb‘]:

L Ze)2 Aoz Afel2 wde AztE Abo]
=220, #=-3.390, X0 AzZ" FAA

b=-359, t=-1773, X1), AIA Ate]= W&} 7t

of ek 4=

Z—# AJL&(/F 425, t=2.823, pX01),

o1 W3 s A

{Table 5> Moderated Mediating Effect of Implicit Belief about the Malleability of Body Sizes

Independent Dependent Variable: Perceived Similarity Dependent Variable: Body Satisfaction
Variable b SE t b SE ¢
Constant 3.466 .399 8.626%** 3.408 756 4 510%**

Perceived Size - 187 060 -3.110%%* - 220 065 -3.390%**
Perceived Similarity
Perceived Similarity 359 215 773
(A)

Implicit Belief

about the e
Malleability of A2 151 2.823
Body Sizes (B)

(A) X (B) 196 .062 3.158%**
Model Summar R= 031 R'=145, & R=.114

v F(1, 305) =9.674%** F(4, 302) =12.778***
Conditional
Boot SE LLCI ULCI
Indirect Effect 0
b: -1SD=2.783 035 .024 -.003 091
Perceived Similarity  b: Mean =3.655 067 024 024 117
b: +1SD=4.526 099 .032 038 164

N=307: *p(1, ***X.01: 95% confidence interval
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z49 W 249 fo4 Ase 98, FE AFsAT 2 A7 ZFE 7WeE =EH
2EHY WS o] §3te] 2H M AA Al A2 e 2o
Z W3t 7 e dEA Alge e o 2 dye M 19 AEe B s Aol
2t 249wl Z3e] W3l Folg Gotie @ Z Rdol 7bE Apo]Z7F AH|AEe] A TR
& 71&7] ¥k A EATH( Alken & West FAAQ IS A AS gAdsiden, ol
1991). A EE 95%, FEZEH AMEFE 5,000 g Ade ZE 2 Afol2 Rdlo thdk S 4w
Bor AAEoH, o &4 HFs T Aol wk3ol o3| ZoHolA Frhe AL ¥
7 4-13F 4-27F ASEAT SM 2E 2349 b AE7HA EE s Ale]2 Rddl] thg gk
Tl AFolMet o], ¥ A= AlA Atel2 2R Bk AR E AFES ol oid 74
W3t bl e &EA Ade] Hdgd £ 2 g Bysgoh(Park & Yun, 2019). ¥HA
EFHA] #elA 208 23 A5 WeE gl o, A5 A AFdAME EH2 Ale]x EHof
ST AIA Atol= Wizt ThgAdel e oEA gk Auzke] FAAR w0l v B EI Q)
g o] gho] -1xFHAY W (h=035), L o tH(Clayton et al, 2017: Joo & Wu, 2021: De
(b=.067), +1 BEFHXY uf(p=.099)2] =HH Lenne, Vandenbosch, Smits, & Eggermont, 2021).

7] Z37E EAHALS = A S Al EE A Abo]2 Rdo] A&
W3l 7l tigh dEA g e ghol ARFE A7 ARAE e AR §hEe] A
ZHd w23 = A FUtete AR HolA & wskem, 237e] &AM vk 34
UeEbTH((Table 6) #x). 28 W o] A4 o FAo] EAatH(Aagerup, 2011: Papies &
duje} 1EFHAY wolls 28H Wi 23Ut Nicolaije, 2012). ZL2ivh, & 3A8F¢ &5 A4
95% NEFA 7 a3 shehgi(LLCD % Aol 2E&AT T S Ed Ao, F
g (ULCD Atelell 0& EFHstA]l kol FAH 2ol A A ARE dEeE FYE AFES
/g0l AFEHAULH, =ARFY Fel -1 BF e Afol= Bdof thgk Anke] FA Al Bk
Azl = 95% A F7relA 7Hg mae] st s Biste FAelth 53], dAAA AY
SEH(LLCD 3 AF3HgH(ULCD Alelel o] Egt5 el Aol = Hdo] AFSZ 9K H]W e 7]Fo]
of FAA fFolAol HFTHA Xk o/ 7] wEel, Feli Atel= Rl kEE AW
AAE NHre g A 4-13 4-27F RE A9 E Ao AA WS A ETE A AT o
At Table 5 =), H 75 (Clayton et al, 2017: Hendrickse et

al. 2021). A Sl & FHEFG A

V. 22 2 Ho 37 RSl HOES gOR FuEn gou
(Park & Yun, 2019: Oh, 2021), ¥ A+ ZA3x+=
| o7 Qo g HE o SuES FTsE FE AHA old

of AA ¥ AF WHAL EaI UE
FEJ—_‘. p=

v
[
>
o
N o

2o g2 9Ag(Park & Yun, 2019
Atolz s ATl W A (Choi & Lee,
: 2016), 5 Aslol B2 27 Wl e e B
PSS Preacher g g o) wwelol dig AEA W 2(Kim,

i

(¢
i)
3

s = —_

AEE A A B IS A vl
A



SR Apol2 RHle] A 7E Afe|27F A HEel viAs YF

2016: Kim & Lee, 2018: Wardle et al, 2006)

HEd AOE o FH
2 A7 7 2& EHE Afelz Bdd df
s

F Azt Afe) 27k A wEe] mAL ¥

9 A7
Qo] Te2 Abolz Buo] U AzE fal
Aol o8l wARTE A dFSAT WE 2

-
o

vlFo] A Aokl vls] AWAoZ mfE
AYGE 7HF AR B]Fo] = = A A
o] EX A(Lee & Lee, 2018), =2~ Alo]Z

9o] AA| A28 A AN sk 4w

;

AN
dol 384 F2
M3 AFES ©
b avre] Fy Bt w4
by FA38 9 tH(Diedrichs & Lee, 2010: Shan
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