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ABSTRACT

Looking at the research on makeup, many studies have been conducted in various aspects such as com-
parison of makeup culture, recognition of the role of the face, recognition in relationships with others, make-
up behavior, and expansion of areas as a part of fashion. However, most of these studies are based on lim-
ited research patterns and methods, and it is judged that a sociological approach to makeup is rare.
Therefore, this study focused on the characteristics, social meaning, and change of makeup due to social
change, which is one of the sociological contexts. As a research method, the study was conducted using text
analysis, focusing on makeup i South Korea and Japan. This study extracts and describe the social meaning
of makeup according to the times, and it purposes to clarify that makeup can serve as a cultural code and
cultural nterpretation index beyond the stage of comparative research on the characteristics and customs of
each period. do it with In addition, it is expected that this study, which started from a sociological approach,

can be a useful data that opens the possibility of research on makeup from various perspectives.
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{Fig. 3> Process of Qualitative Content Analysis Method of This Study

{Fig. 4> Comparing the Period of Korea and Japan
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(Table 1) Characteristics and Social Meaning of Korean Makeup According to Social Changes
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fol o e

Al B

Divison Context Characteristics of makeup SOEEL micEho
of makeup
Shamanism, Mugwort decoction face wash | White skin is an
Sacred and respected white, for white skin without special |object of respect,
Gojoseon Recognize the owner of fair skin as a makeup, Shamanistic,
noble person. Massage mixed with minced Religious meaning,
(10) garlic honey, Protection of the
Urine face wash, body (skin).
Apply oil (pork fat) to protect
frostbite.
Centralized system, Politics by kings and | Goguryeo: Shamans and Symbol of beauty:
nobles, Strict social class system, Clothing | musicians have red foreheads, | The beginning of
according to rank, lips and cheeks made red makeup for beauty,
Development of agriculture, (high status person), The formation of
Development of commerce, Baekje: Makeup according to |makeup culture,
Three Prevalence of trade with China, social status, subtle makeup, Symbolize power and
. . ||Emphasis on martial arts, Large gap Silla: Makeup for both men authority,
Kingdoms: . . . .
Goguryeo. betweén rich agd poor, an@ Worr}en, skin expression Soc1afl'sta'tus
Baekie, Silla Buddhlsm was m@oduced, A A Wlth white polwder, cheek and | classification,
Emphasis on bathing according to buddhist | lip makeup with rouge, Symbol of beauty,
doctrine, Idea of unity of body and soul, |mimuk (/&#k: Eyebrow Aestheticexpression.
(18~668) . . .
Manufactures cosmetics, Manufacturing expression),
technology for white lead, places importance on
Outward beauty is required as an absolute | cleanliness and appearance,
qualification for a leader, women are makeup with a
Both men and women have a strong difference in status but most
sense of beauty (Hwarang, Wonhwa). of them wear makeup.
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Divison

Context

Characteristics of makeup

Social meaning
of makeup

Centralized system, County government,
Nobility rules, Strict social class system,
Succession of the idea of unity of body

The trend of makeup is
rather fancy and the
techniques are diverse, Heavy

The meaning of
authority and power,
Social status

and soul, makeup: Chinese influence, classification, Means
Succession and maintenance of Silla, Makeup harmonizes with a high sense of
Unified Silla | Active trade with China, Economic accessories and clothes. beauty.
prosperity,
(668~935) || Active acceptance of Chinese culture,
Development of cosmetic manufacturing
technology,
External beauty are the conditions for
being a leader: Both men and women
were highly interested in being stylish.
Centralized system, Politics by kings and | Makeup that is gorgeous on Symbolize power and
nobles, Succession of the idea of unity of |the outside and rich in color authority,
body and soul, Belief in buddhism, Strict |of aestheticism on the inside, |Social status
social class system, Development of The makeup is divided into classification,
Confucianism, Transmission and two categories: Makeup A means of
development of Silla’s cosmetic according to social status, expressing a
Goryeo manufacturing technology, Light makeup for those V_Vith beautiful appearance.
Implementation of policies to inherit the high status, Bundae (k%)
(918~1392) politics, culture, and traditions of Silla, makeup for low status:
Emphasis on body cleanliness and external | Gisaengs are typical (Gisaengs
beauty, Longing for white. are sometimes called squads
because they are painted
white like powder on the face
and the eyebrows are
trimmed and drawn clearly),
Longing for white skin.
Centralized system, Strict social class Seasonal makeup, Expression of beauty,
system, Despotic monarchy, Efforts in skin cleanliness, Social status
Confucian moral ideas are dominant, Preference for natural red lips, | classification,
Natural acclimatization, Effort in skin care due to Meaning of cleanliness,
Male-centered ideas, Patriarchal system, economic difficulties and Double standard for
Emphasizing women’s immorality, contempt for fancy makeup, men: Recognizes and
A ban on extravagant clothing, jewelry Preference for simple basic prefers female beauty
and makeup, Emphasis on physical makeup, while despising
Joseon cleanliness and appearance, Emphasis on Depending on the form and Gisaeng makeup,

(1392~1896)

inner beauty rather than outer
appearance,

Pursuing the unity of knowledge, virtue
and body,

Ideal woman: Putting more emphasis on
the right mindset, A woman who knows
how to persevere,

The economic situation worsened by the
war (Imjin War, Jeongyu War),

Savings matter.

nature of makeup, Light
makeup: High ranking women,
Heavy makeup: Gisaeng's
makeup,

Red makeup: Classed as
bride’s makeup,
Gyuhapchongseo:

How to make your body
fragrant, Hair long and shiny,
How to whiten your face,

Flashy makeup has a
negative image: A
symbol of Gisaeng,
Ideal of women,
Rustic makeup:
Society’s ideal woman,
A symbol of natural
beauty,

Clear social standards
of beauty established.
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Social meaning

Divison Context Characteristics of makeup
of makeup
How to style your hair, How
to draw eyebrows and apply
lip rouge etc. were recorded,
Becoming the interest and
standard of beauty for women
in high society.
Gabo Reform, Introduction of western The existing makeup: Modern girl: New
culture, Western education, Merger Makeup not much different modern style women,
between Korea and Japan, from the Joseon, The color of | New values,
The inflow of foreign cosmetics, The the lips has become darker, New makeup
advent of a new makeup culture, White skin expression: Park Admire of western
The spread of western films, Change in Ga-bun is popular, culture,
social values: Coexistence of old and new | Thin eyebrows, Deviation from
values, Lively cheek rouge, Ordinary | traditional social norms,
Criticism of free love women wear light makeup to |Social distinction
Enlighten- | The emergence of a new modern woman, |differentiate themselves from | (ex. working or non
ment/ Women's awareness of social participation |professional women and working women),
Japanese | has grown, Beauty standards have Gisaengs. Social status
rule changed, classification,

(1897~1945)

Appearance of newspapers/magazines,
Chosun Cosmetics Association and Pacific
Chemical Industry Co.Ltd. were born,
Domestic cosmetics were produced.

Rebellious and
unconventional,
Overdone and gaudy,
Deviation of public
morals,

An offense against
public decency,
Licentiousness

A woman of loose
moral,

Freedom.

Republic of
Korea

(1946~2019)

6.25 War, Influence of the US military,
Import of foreign films, Production of
domestic cosmetics, Start of door to door
sales, Supply of mono TV,

High economic growth, Spread and
development of mass media (newspapers,
TV, magazines, etc.), Rise in GNP,
Spread of color TV, liberalization of world
travel, Seoul Olympics, Improvement of
living and cultural standards,
Environmental issues, Rapid development
of science and industry growth,

Social advancement of highly educated
women :

Appearance of many popular celebrities,
Rich environment,

The emergence of the individual centered
tendency and the emotional generation,

Boundary on heavy makeup,
Makeup has become thicker,
Korean makeup has appeared,
Over-lip style, Overall full
makeup has become popular,
Eyelash gluing has become
established,

Sophistication and
diversification of makeup,
Fashion for female celebrities’
makeup, Appearance of low
cost cosmetics,

Variety of makeup, Natural
makeup,

Makeup according to face
shape and personality,
Makeup for men,

Interest in body makeup:

Expression of
transformation,
Coexistence and
conversion of various
consciousnesses,
Expression of identity,
Self-suggestion,
Self-appeal,
Self-satisfaction,
Self-assertion, Social
etiquette,

Social manners,
Social gender,
Recognition and
existence of various
beauty,
Popularization of
makeup, Expression
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Divison

Context

Characteristics of makeup

Social meaning
of makeup

Commercialization of high speed internet,
Global era, Experience of various cultures,
Prevalence of plastic surgery, Emergence
of smartphones, The development of social
media culture, Growth of personal
broadcasting, Various values and life
styles coexist.

Nail, pedicure, tattoo, etc..

of individuality,
Expression of various
beauty and means,
Skin protection,
Ambiguous
boundaries of sex,
Expansion of the
concept of makeup,
Diversity of makeup
meanings.

(Cheon, 1987: Cheon, 1995: Choi, n.d.: Cultural heritage adminisration[CHA], 2014: Hong, 2001: Ji, 2011: Jung, 2009:
Kook, 2016: Lee, 2006: Lee & Miyoshi, 2008: Modern, nd.: Yi & Park, 2010)

{Table 2> Characteristics and Social Meaning of Japanese Makeup According to Social Changes

Social meaning

Divison Context Characteristics of makeup
of makeup
Kofun Shamanism, The origin of Japanese makeup, | Body protection from
Red is perceived as the color of the sun. |Coloring the face and body evil and nature,
(250~600) with red dye(red clay), Shalrrllanic, '
Red makeup. Religious meaning.
Influenced by continental culture from White makeup with white Magical meaning,
China and Joseon: Letters, lifestyle, powder, Red lips, Bright green | Beauty of social
religion, cultural relics, etc., Inflow of point makeup on the forehead, | standards: Defined
Aska/Nara Chinese makeup. mouth and dimples. beautyi A
The origin of
(592~710) Japgnese makeup,
Social status
classification,
A reflection of social
consciousness.
Transition from the yulryeong system to |Beginning of Japanese unique | The elegance of
the dynastic state system, Buddhism, makeup: Not showing one’s Japanese readers,
Establishment of manor government face to others is regarded as | Habits of the
system: Nobility class growth, a virtue, Expressionless nobility,
Power shifted from the emperor to the makeup that does not reveal |Social status
upper aristocrats and samurai, one’s emotions on one’s face, | classification,
Heian Development of court culture, The three basic colors of Classifying age,
The delegation sent to the Chinese party |Japanese traditional makeup: | A symbol of nobility,
(794~1185) || was abolished, White, red and black, wealth and status,

Silla’s cosmetics manufacturing method
was delivered,

Independent customs and culture began to
blossom,

Development of Kana characters,

Japanese songs and novels: Representative

Nobility centered makeup,
Front face center ‘Nakadaka’
makeup:

Apply white powder to make
the face white, thin eyes,
small puckered mouth red and

Symbolize power and
authority.
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Social meaning

Divison Context Characteristics of makeup
of makeup

work 'Kenji Monogatari’. cover the hair,

Black tooth(#:#: Haguro)

started,

The original eyebrows were

removed and the upper part

of the forehead was painted

black: Depending on the

status, age and class.
Monarchy, Decline of the king's authority, | There is no significant change | Reflection of social
The ruling class moved from the nobility |from the makeup of the trends: Symbolizing
to the samurai class, Heian period, the transfer of
Simplification of clothing, Makeup spread to the general | power,
Politically unstable times public, Social status
Buddhism and art prospered which was Simplification of makeup, classification,
easy for samurai and the common people, |Light white powder makeup: |Classifying men’s
The trend of men’s makeup was born. Emphasizes the natural skin status,

Kamakura/ . .
color, Male identity,
Sengoku

(1185~1569)

Red makeup mixed with
white powder is revived,
Black teeth(Haguro),

The cheeks rouge begins,
Eyebrows are natural eyebrow
makeup,

Men’'s makeup stands out :
Classifying social status with
black teeth and white powder
makeup.

The symbol of the
samurai class,
Symbolize power and
authority,

The culture of the
nobility : Ruling class,
Mark of adulthood:
Children of samurai.

Edo

(1603~1868)

Commerce and industry developed rapidly,
Cities developed: Edo, Osaka, Kyoto,
With the development of trade,
Merchants accumulated wealth,
Merchants became the protagonists of
culture, Power shifted from the samurai
class to the merchants and artisans in the
city,

The Shogunate system: Feudal system
led by Samurai, Infrastructure such as
roads and ports, Development of
transportation network,

The birth of a civic culture with
abundant economic power,

Advent and prosperity of fashionable
culture,

Birth of Japan's representative culture:
Hanami(f£ &), Sumo and Kabuki,

The advent of the cultural age.

Women from samurai families
must wear white powder
makeup,

No makeup for
men(samurai) : Remains only
in some noble classes,

Women get black teeth as
soon as they get married,
Eyebrows are removed upon
childbirth to indicate that you
are married,

To color the face mix a lot of
red and use it,

Light makeup is popular in Edo,
Heavy makeup is popular in
Osaka and Kyoto,

Kabuki actors and prostitute
(37 : Yujo) lead the makeup
trend,

Makeup is widespread among
the general public.

Social status
classification,

Status of samurai,
Family pedigree
Symbol of generation
and regional color,
In particular,
Eyebrows and black
teeth: Whether
married or not,
Symbol of chastity,
Classifying age,
Woman's eroticism
and attractiveness,
Beauty,

Dignity,

Courtesy.
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Social meaning

Divison Context Characteristics of makeup
of makeup

Cabinet system started, The advent of Ban on traditional makeup: Women's social
the modern era, Centralized system, Prohibition of removing dirty |advancement,
Civilization, teeth and eyebrows, Social manners,
Promoting new industries and nurturing Aim for white teeth, Communication,
capitalism, Glowing makeup: Apply the |Self-expression of
Meiji Restoration, base and lightly apply the beauty,
Introduction of western culture, white powder, Japan's first oil | Progressive woman,
Westernization led by the state, based cream foundation Changes in beauty
Import of cosmetics: appears, standards,

. Domestic production of cosmetics, Thick and natural eyebrow Expression of a new

Meiji/ Taisho

(1868~1926)

The cosmetics industry began to develop,
Advertisement of cosmetics by printed
matter: Standards of beauty are common,
Clear features are regarded as beautiful,
Western clothes fixation,

The Miss World Contest was held for the
first time,

Department store appearance,

Localization of perfume and cosmetic soap,
Women's social advancement,

Movie was made,

Modern girl and boy appeared.

expression,

Lipstick is applied only in the
center to express a small
mouth,

Localization of perfume and
cosmetic soap.

beauty,

Modern girl: New
modern style women,
Badness,

Freedom,

Rebellious and
unconventional,
Admire of western
culture.

Showa

(1926~1989)

The gloom of war, Post war revival and
high economic growth coexist,

Cabinet system,

Since the 1950s makeup has spread in
earnest,

Innocence is the beauty of social
consciousness, Perm supply,

Appearance of clay mono/color TV,
Start of TV broadcasting, Publication of
various fashion magazines,

Trend of american style,

Enactment of the equal employment
opportunity act (1985),

The age of economic power,

2nd largest national income, Bubble era,
Pursuit of the upper class, Era of
prosperity, Popularization of department
stores, The emergence of career moms.

Natural skin and eye makeup,
Natural thick eyebrows,

Aim for makeup that looks
like no makeup,

Emphasis on point makeup:
Emphasis on eye makeup and
lip makeup,

Glued eyelashes are
fashionable,

Makeup that makes the face
smaller,

Express the desired female
image with eyebrows.

Recognized as a
luxury during war,
The meaning of
innocence,
Naturalness and
health,

Sociability: The
beauty of social
recognition,

The image of women
desired by society,
Standardization of
beauty,

Women's oriented
image: An intelligent
woman and a strong
woman,

Women's social
advancement,
Transformation of
social awareness.

Heisei

(1989~2019)

Collapse of bubble economy, Free market
boom, Heightened ecology consciousness,
Recycling style, Unification of ready to
wear size,

Street brand trend, Coexistence of various

Overall natural and light
makeup,

Thin eyebrows,

Non glamorous eye makeup,

Avoidance of excessive makeup,

Belonging,
Rebelliousness,
Self-expression,
Self-suggestion,
Self-appeal,

- 61
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Divison Context

Social meaning

Characteristics of makeup
of makeup

styles, Social phenomenon of "Amuro
Boom’: Female singer Amuro’s fashion is
a social issue,

Diversification of standards of beauty:
Appearance of female celebrities of
various beauty, Fashion of cosplay,
The emergence of smartphones,
Development of the IT industry,
Increased interest in social sex(gender)
and changes in fixed values,

The growth of personal broadcasting,
Various values and lifestyles coexist.

Existence of various makeup, |Self-satisfaction,

Aim for makeup that suits Self-assertion,
your face, Young people’s Expression of
‘Ganguro’ makeup: In some individuality,

limited places such as Shibuya, | Expression of beauty,
(appeared in Shibuya in 1998, | Social manners,

disappeared around 2000), Social etiquette,
Highlighting of the eyes, Social gender,
Various makeup, Expression of identity,
Makeup that transcends Expression of values,
gender boundaries, Recognition and
Men’s makeup. existence of various

beauty,

Ambiguous

boundaries of sex,
Expansion of the
concept,

Diversity of makeup

meanings.

(Higuchi, 1984: Hiramatsu, 2009: Hiromi, 2016: History of Japanese makeup culture, n.d.: Inoue & Ito, 2010: Ishida,
2000; Ishigami, 1988: Japaness makeup culture, n.d.; Lee, 2006: Murasawa, 2008: Ohno et al., 2009; Okada, 2012:
Tsukamoto & Sato, 2007: Oya, 2007: Suzumori, 2016: Takahashi, 2018: Takano, Kashima, & Iida, 2018: Uetani, 2006:

Yamamura, 2016: Yuj & Murata, 2020)
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{Table 3> Changes in the Social Meaning and Perception of Makeup in Korea and Japan

Divison Ancient MIdle period Modern Contemporary

Three Kingdoms, Unfied Enlightenment

K Goj . . Republic of K
orea oloseon Silla, Goryeo, Joseon. Period/Japaness rule. epublic of forea
Aska/Nara, Heian, . .
Japan Kofun Kasmjakui;a/Seneziu, Fdo. Meiji/Taisho Showa, Heisei
Common meaning: Social New woman: New modern
status classification, style woman, . .
. X . Social manners, Individual
A symbol of authority and | Women's social advancemen, . .
. consciousness, Expression of
Social power, Admire of western culture, values
. Magical, | Beauty of social standards, | Admire of the upper class, . Lo .
meaning . . . . Expression of individuality
Religious. | The beauty of social ideas: | Escape from tradition and
of makeup and beauty,

Religious, social, moral, etc., | existing values, . . .
Expression of identity,

Korea: Chastity concept, New values, Social eender

Japan: Whether married or | Difference in status: & ’

not. Difference from others.
e Positive | Positive/Negative Koreaf Pos?t?ve/Negatlve, Positive
for makeup Japan: Positive
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