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ABSTRACT

In this study, based on the 21st century fashion media, future lifestyle trends, shape and styling of fash-
ion, materials, sales and promotion methods in the fashion industry, and sustainability trends are analyzed,
and finally inferred future values pursued by modern fashion. The research method analyzed articles and im-
ages derived from the fashion magazine Vogue from 2000 to 2022 as the keyword of 'future fashion. As a
result of the study, it was expected that future lfestyle trends would pursue a light, simple and comfortable
lifestyle, and a tendency to possess all the things necessary for life to a minimum but to pursue good things.
Future fashion has emerged as a fashion with charm beyond comfort, an item with simplicity and elegance
that does not change over time, and a fashion with variety and fun beyond technology and function. On the
other hand, it was predicted that with smart anti-recognition fashion, you will be able to have the option not
to make yourself known. In addition, virtual game styling emerged as a major trend, and natural materials,
eco-friendly materials, lightweight materials, and technical materials that did not look technical appeared to be
futuristic. On the other hand, a small and substantial sales strategy, retail rather than wholesale, will be more
advantageous, racist, democratic marketing will be pursued, and sustainable fashion trends will be maintained.
It was analyzed that future fashion will pursue luxury in simplicity, understanding of the great value of small
things, and freedom to protect privacy. On the other hand, it was predicted that they would pursue the val-
ues of diversity, fun, integration, inclusion, and fairness beyond technology and skills, and value contributions

and the value of a virtuous cycle between society and businesses rather than consumption.
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2322, B o}7}o|HB(The Vogue Archive)
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{Fig. 1> Frequency
Analysis of 'Future Fashion’
(Future Fashion, n.d.)

Analysis Content

Selecting of analysis Deriving articles under the keyword of “future fashion” in the Vogue
target and scope between January 1, 2000 and December 31, 2022

The words ‘future’ and ‘fashion” were included, but materials without specific

2 Data refining descriptions of future fashion trends were excluded
1. Lifestyle trend depicted as future
3 Setting unit of 2. Formativeness of fashion items (shape, styling, material) depicted as future
analysis 3. Future fashion market trends and sales strategies
4. Future sustainability trends
An analysis of lifestyle trend, formativeness of fashion items, fashion market
. trends and sales strategies, sustainability trends depicted as modern
4 Content analysis

l

Deriving future values pursued by modern fashion
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2008). THe-& TlA el AR g F Al

olgtheog FRIAFTL BASH, ALR
(Samothrace) 2] YA (Nike) 2t} 71#ES 2L
gels AAY 2ases A7 095 olgdET

2 2939 9H(Humphreys, 2003, 7p. para. 2).

Nous déclarons que la splendeur du monde s'est
enrichie d'une beauté nouvelle: la beauté de la
vitesse. Une automobile de course avec son coffre
orné de gros tuyaux, tels des serpents a I'haleine
explosive... une automobile rugissante, qui a l'air
de courir sur de la mitraille, est plus belle que la
Victoire de Samothrace(Marinetti, 1909).

g FoEs ddojet EaME HYS do
=4, ‘Parole in libertd'= ©@2AEE FAsI= ©
ole] E¥F Aol flon, Filet FLAE ¥

A, FIE, FE, Belxddy &
AHEEH 2 B Al 8 AEr o] A TH("Parole
in liberta (futurismo)”, n.d.).

(Fig. 2> A& A8z 1283 niulE <]
A "Zang Tumb Tumby o2, 188 Al &

<Fig. 2> Zang Tumb Tumb by Marinetti, 1912
("Zang tumb tumb”, n.d.)

{Fig. 3> The City Rises by Boccioni, 1910
("The City Rises”, n.d.) Release
Poster, 1927
("Metropolis”. n.d.)

{Fig. 4> Theatrical
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Y olulyt2E ol Ealo] & S mx 7|4 We may define future shock as the distress, both
0 SEOE QRN b b nd), D I U e
1 9o €WEZE H 3224 (Umberto Boccioni) 7} tive systems and its decision-making processes.
©A, Wepee WA I” S8 The City st 1o oversimalaton Tffl, 1970, 26 rara .
Rises' el A wEjFeat5e] 28e wHdS =2
& AKFig. 3). o1A™ 2041 7] %9 v e 4 = "] A2 Frd A5 tid 17k
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3o} (Dystopia) 2 % &sH3tHFig. 4. M2 AFA=d, o= ZIedils Adas
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{Fig. 5> Il Vestito
Antineutrale: Manifesto
Futurista, Balla, 1914
(Yale University Library,

n.d.)

<{Fig. 6> Taglio Della
Tuta, Thayaht, 1920
(Taglio della tuta, n.d.)
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{Fig. 9> Jean Paul Gaultier's {Fig. 10> Maison Martin Margiela
Fall, 1995 F/W 1997-1998
(Persson, 2019) (Walter, n.d.)

27pE S} e F FAES dAsE
ALRE sttt @ $AIQl AEk<H(Hussein
Chalayan) 9] tj#}ele sjA

g B, Fo7E A o Al mzl s
EI3A T 199904 2001 Afolel] ARl H
U A s AlolHu g X, 7HA] 7Y B2 21
A7l &S WstAZl ol sdelee NESR JiE 5
Ed 3 H(Breward, 2003). (Fig. 11>+ 2000¥3
Ql TEl A, S AAE aFdA FxE
o BERFAR e, fRILE AF
¥= 71414 gelo]ti(The Metropolitan Museum
of ArtfTMMA], nd). I &9¥s 7|&L He
o2 A, ZA, #3, A F FA FAE v
3 uro) PR BdHEE dErtolth oA

{Table 2> Frequency Analysis of ‘Future Fashion’
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{Fig.11> Hussein Chalayan Collection:

Before Minus Now
(TMMA, n.d.)

rgel GE WIsAL B
ToE A ESY
g YA, stoldAst A7) WA
p | ekt Algs,

0111 E.)qo]:

Tt 0]C|ofoi
nJAReE

vz BAE Ao
2 an »—wol Fpeh

ule) 743

Vogue 2. Future Fashion .
. 1. Future 3. Retailing .
Archive . . . . 4. Sustainability Total
. Life Style |Form & Styling Fabric & Marketing
Article
177 37 (15.6%) 68 (28.7%) 20 (8.4%) 82 (34.6%) 30 (12.7%) 237 (100%)
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(Future Fashion, n.d.)
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tistel FAIHQ ARl gl ARE AT 177 $13455 ALy, 208 ¢ WS AT+ A
N A BA ggez sk 1 43 yee =5 FE Ae7/MAE MEarx Ark(Traister,
A ve el aetdoly A 2Ed, A 2005).
uAl T Jejde I3 A&vbs BT A, F 2hol=(Zoom Life) o] 443t 7 3ol
7 FAR EFE ¢ AT BRI vehd o AR L] Aigel 1 o] 91Fe] obd R
ol sl B 7)Abe] MERAEE (Table 2)9 A FA7kE dte ALE BAEIT 28 I
2t EYze B2, VR JEAS 73 FAU 9
Abell Z7behs Zlo] i stE WA HolAM 222
1) "o o]z ety 713 sl Agste, ool Aed 2]
Ath7t wate) wa Q8 Aztels 719 8 Aol tF = AH Tomorrowland, 2016). & &
ste] okAw Wath Yoy WA oFEE (Virgil ghQlof A o] o] 7Hdolu Y2K gaminge] obd
Aboh)E vlEldE FIHoE felmagge AR EUF 1SS 3 AR MEAD O
TE Zdo] X274 HAd JeEd R g AA 7L " ZoltKFig. 12). A4 AHEL A4
dog By Aoty AYsv, I FLA o ol WrgETHE Mo R olopr|et S T
d AF3thRemsen, 2019). PlEle) olRE apol  TH B WS ARS Rl vk Fig 1392 H
Hetsty ol2uhe-S taly] 98 Bk .qu] 97 29 25 2d o2 7H(Erica) Q1Hl, ol& dyEA <l
BH gL wHe 278 AoT d=mdy I oujo A Ao QA BA s A P‘Il %
L A AMANE YErgT E E%% ST &% 2R vds dd%
AR, 7PET el #Hors 4k =73 A Ae QtEEolEE AH ZiOII(Shteyngart,
olth, 4te) £E2 =27 A= WA gid 7w 2017), °§§} "Hers (2013) M A E 2= 7139
o MYy o]F e AsHYT ot TA o des Tl AA ARS AMEee XE oxd
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Ak 3 7 thE 2HFE Foli, AR, FRFH 28 23 9] AT A
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& #73hE APl Vet BAE EX(Tods)  AoHL EAXAH (Transgender) % AW ¥ &
o] 3% el De} 2 (Diego Della Valle)= @ o ~HGender-nonconforming) & £E3™, =7t
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AES 98 2 d © AAu 2L s} Q= T A AES Tiske & oldET Aset
TS A @A 2T A @ A, dea sy, 2 HIEAR res g RS e
AL glE Fum EEsgy @ th Woods, (Vetements) 2+ '##ll A o}7H(Balenciaga) €] H#}o]
2000). Ed LAY JgET R ZRa FAo Y "y zupdejol(Demna Gvasalia)& olv ©f
QAT wE AN nEz Lwe] AFHY 28 2UAzs e Audgor 2 AT

Z J8R & Ad g AEL NEOZE AA
Al 4FHE dE W th(Remsen, 2019). & &
9 Jol Ak Huly Eg s AFEAE AAAY
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{Fig. 12> Virtually Dlstmgwshable Fig. 13> Then & Now: The Robot Will {Fig. 14> Play Time
(Tomorrowland, 2016) See You Now (Bowles, 2020) (Shteyngart, 2017)
I BAA 28dE ske g5 Tkl A Al (1) Pt 2epddy
sl2] 2efd X~ (Harry Styles)7t duld el w7t 21A1 710l ARSI AR HEAQ 2 S 7
2 BAEAEECEg. 14), 17F FA480 jle H Agel FUAL 3, A o FHAHL=E
AozA ANZE e EA7E "ues Aol o' gt} mE) Ao g HARE ololdo] e
ofujdAl A Aelsta e Aol v BHE o % 2edy SA4L v 2o
2 2¥H A (Bowles, 2020). ol Ay ZEFo AR, A o)del mHEel e Aot
T (Gender-Fluid) EAEE do] njgd 2&5+= 2000 Z=REe] 7Rl M FAl FFHE(Juicy Couture)
7HA 9] g dHE HoFE Aoz & 4 Utk o Wgo] EYFEZY W AEYS =4
1wk UxE dels Bl datale A (nonfashion) o1z}, v #HHOE AFg A&7t
A TSR g0 dud AA", AbgEe] Al W TH(Singer, 2003). H< AL FFo = <
3 o] RE godg 227 HAEE & F Qe d A AAE FAE tete oA "oy 7
Fe U AsHA vEE vl @ ool 2% 3 vAR ol GRS thA] T
A7Z23t olAd v o]z iEtd2 AL o I8y A7Ad, Ady oo W] A
HE3 AR 2ol watste AFHA, #Hsto) < W Egeld & MR o]ite] olFHIL
sdete Ut oFE uiEoR, x& o =l o] & Zlojw, ol g F27t St

& AoE AU B2 1 ek 729
EHA FL stolde oAUl HAlF oA o
il

L

Me 3322 ofoldozg FHEUTH Vogue

WAL olm Tas oHL Yo sfole AR voices, 2020). 3+ Zoom¥ 7 27l 3} &
S Weld §8% ey, ArjAse BA 1 Tel S7hetdA dEs AF e A3 Al
Wal E=EsE QS ST YA, el ol T g mah Sk Ao R v
gazo] He sy Aoz Jehtt = 7HL B, AMES B 5 7% IEA oks
o] AAe L& B zol2 mHEs, AW & ool E O AAE 2t AT
¥ W FEe FRSE Qo] 34T Aoz oAy =A, Azo) A= WeA g deps f
AH Vogue voices, 2020). A wtiojol A m|g ohgrel Fainh 19609t A<k vz A2
o WjHo T AFH ofoje e Heje} A 7 FEIoF FAdMY A& W 55 FEHAL
g7 2Ale] ENE thew} ) olgf g mejFE= Aol XE M WA o]

]

A 71 el A2 dojE Folok & o
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A o] ek vdshAe) B AT

o 21417 A EEelel A Arksks mlY A

Q3|8 FA L AEsH Solst FEE AZE
o] AYE WaAYE K2 AU Ao T ekt
= EW, 7|2 3olE A= 5& =t (Prada)
o] tE ZHEZ} Ade MEAY mdx thA
HE F AT otoldS v PSR AF3)
o51‘:]r(MaCSWeeney 2003) =2

m
[H
il
2
>
2 fo my R

B 7 N A )
P,L

= o

2 Ago] EE WA gt AAde A

] %E}(Hogate 2004)
s Mofole o] o]f glo] %ﬁ

3 sﬁixﬂﬂ g 5 9}%% e

i

o "
g
=
&
o
2

= -‘H”O]U} 2006Lﬂ ZIAtel A= spvke] A 7t
A8 tE oHAE RstelE NHE %
o] Ar#}ok(Hussein Chalayan) 94 S o)
E X = d 2 (morphing robo-dresses) 7} w2 =jA4
2 HAFE Y H(Blanks, 2006). 3k 20161 &
Ztele & ZZ(Tom Ford) 1812 A 23(Saint
Laurent) ¥ #¥(Lanvin) & 72 A d-$27)
Applerte] AlFo] W] A AAANTE oA
A Aolal At 7AF A= Change makers,
2016), ol 2023 dAlol AL Hx #4o] ¥
Aok dH 5 V5ol gl AR & f8A
A v %‘94 Hol3 dgAololy Lme S31E
DEAAFE Ao st F8% YU Letter
from the editor, 2021). & w2 HAL FdiH
A ARQa, R, 22 e FEHE
BT Qo oadn

dA, A BESE e e 143l (anti-
recognition fashion) o]t v = AlFELS =
Aol Attt A < A o
dg o2 HAh lﬁi‘/‘r Azk wdol glojA

ALE A AP S B o] tigh et &7 3l
RO 7 AT 20043, AFYo|A o}E A

o] o}l &}H](Adam Harvey)s SHolxe 3

o nﬂo
!

RER

1m o r|r

o) 2B FAHAZ W] AAS 9
A Be= Aot About face, 2020). ©1A
AFFEL A7 AA sk A A oA, A
X] %S dg ¢ AgdE AYx, HHE

o2 888 F& g AR o

2 o

ot o
. =
e o

it

S ot
X
“O,

¢
_1>

_?L’
éw

o
ELMEHES{L@
rr oot 2 XN

—10
SE
-\—’ mlo
i
=
e

T &t 7]
a3 St EH]Z:E(Drest)t olguh AF
A(Irina  Shayk), Y=g el Erur]ol-u}(Natalia
Vodianova) 9 2 FHEYS oplEtE sto]
B 7419 sl tAYE oS i, SEY
FalEE 20200 EAIE AA Hxe gAE ~
Eldd Algolth(Sullivan, 2020). A ot 7}
’\E‘r‘”"‘"]o w1, BE AFL Farfetch, Drest?]
T Stk &, AR 7
& /‘1]741011/‘1 25 AYsta BAHEE Z ool
He 5&‘;KFig. 16). st dd®T ofye} 73
£ fl&l steldds 74
Zi"] Edc® Yeh/lE 3 th(Phelps,
2020). o1AF wm sfAMe] Aetd I Fele Al
ujol Heg vgow, 7 Aol Ads
HA AHAlE A B

2) &=A
g Aoz 7 Bo] AFHE AAE HA,
A At AR 2 HE o}, ¥ 2] (Burberry) <]

2 2] (Christopher Bailey)
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© Aol od IR AAle] AN S HAF
+ Aol m# el & Aolek A THSykes,
2012). MEIAE FEel& 7t AAAEe] Fo] T
A AAlete 7IAF 28l Ao wh3-ste] H
o] U= &l AAEI AF "M ol7] wfZol
] W rE -] AAnA e vty FHs
= 71AHE AU TH(Sykes, 2001). tiAtely whEl
nt2 2 g (Martin Margiela) & 2041 7] 2ol ]|
A g Qb Wkt ol ALY HHE A
7% RO E TsA"gE Hdes WA =
dP, WHH FEE AEE BHEY 29EHE
HE 9 tH(Limnander, 2000). ©1A @ wzje] =jA
OS2 AFH Ale dAF AR AUAE &&
St A 12a v 43EaA], g FeaE, of
oA A7EE AT HEE 59 18F
A& veEbstth
=4, 7H & &Al EdEolth 2003¢d =ud
2} W] 214 (Donatella Versace) = 27148 714
7hEE AEQAY, BE FAL Ao #g A
Rt dAdske, P mHE g A
& 7ol AwFH(Bowles, 2003).
AR, B ZYUAsHA BolA e BlauVd &)
Aok bz o 2= (Fig. 17)3 o] by
Ue 2¥E, SSAE, 34AS Hak ved
(techno metalic) 24 o] mlg & AA=E B
AV Precious metals, 2022). 1@y wlgole
ole] Hall mEAFA oIS AWAT FEH
b

T edaE, AdolMAE ojETe B3 o

F>~

forlr do

. r
{Fig. 15> Eye of The Beholder
(About face, 2020)

{Fig. 16y V Life: Fashion Culture
Beauty: Fashion: Game Changer
(Phelps, 2020)

S 2Rt A4BBe AOE d

oA e HAUZE g iEd

° Q.

= [¢)

HAZYUZs] Hol= Q.90 nx= F 9= =
2

o
)
32
)

(]
5

=

g7l A& Ath(Herman, 2007).
= FHol A4 keolzE Hal 79l
St A ZYECQI sto]s # o]~ (Hyper
Face)7} 7fdElo] AMIE B3] A8% &
DA FARXTH(About face, 2020). o1AH w <
2AE A7 olgtheH 7ed A8AY #F
o Atk
A, 71E9 WAs HEd
A AT RoE & dRE fHs 2

o

tlo rr K
e

o%

==

‘ﬂ‘-ﬂ‘/} ¢-4€ AL
aH, mlgdls WaRE NFgs, sp e
P A gl A%

A H A tH(Yaeger, 2013).

D) wele) 4wk Fash Bl A

sl sHAe] gulsh v whgel glolA
Be WEh gEdEd, dheu £2 U%
QT Wy ohye kR WAlN Fdolshs
S 49 A =56, 1 AE s dol

% ERA2E AT AR delnd, ¢ )
B§go] ol EATF AAE F7stel 7
A e 2ol pad Aee wan Aag

{Fig. 17> Back To The Future,
Star Quality
(Precious metals, 2022)
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d B o 2 AFHA=H, ole
Joz vE S VA MR #IE
Aol AWK View: Demi monde, 2006).
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[Ref

s

Moo

)
Hu

o
Y
ANE Al fd4el Besty, 6zt of

adl7h weel AgRE 9 Role dFelE

Aloke] g Tzl Bdo] gl mely o
F9 71AHE YA TH(Yaeger, 2010). 3 A= F+
Z7F QL3 JHQle] EFE RIFH o)y FRA 3
AL Bl e FEl R BARE SN, fHEk AR

AR, Fadet A, A5E EFe o]
ohoHe] A NS A5 A5 S T,
Tost e S EUH A¥S AR ofdn
71eZ oluA et WAAE Hdste e W
d W FTE AAE FOHY ® OE e '
7 F AT MEE AHEE AFTeh v
= A3 ASE AW Hesb s EH(Bottega
Veneta) ¢ 7> BAE7E Fad 754 A
RO 2 Uetsth(Bowles, 2019). ¥ wg A
Al FAE F7F AFS A=W ofE w7t

o UEo & AJMAC ZEglen, Hi9
HAAFS 27l fdMe odF oAl A
A4 = AdA 9 U 249 He-E T

ojorut sty AFE A View: [t takes A vil-

WA, G4 Ade= 24 PIY o] (Social Media)

o] &&olth. &l A rPlAA 24 vholz
s aFdhe AL FLAT EAUE oy

As 92 @ Fuel A e AH vl

3% vHiY E7E At

A o o4 FEHA %S Aol A
_/'|:

L o2e A7) Agel otk

>
rr
i
o
ol
:tI)l=
>,
pu’

AL FET AT LHLR o]FojFok Pt )
ol A Age] stEsAT FIHoR B
223 Ag st tiAl A B A S
anlel surt ofd 7l 9 SjuisiA € A
o2 EAE AT (Leitch, 2020).
ARA, A ZHEFS] thfster Al vl
W2 Ve tAEs ddes A T

4 n

% £ AA FHEAAL Utk FHE HEF A
g9 8 od 24 ¢, ojn HAaL

Apple, Google, Youtube 5 TF3F ZHhZzo=
st A AL e AL ME2EE AF
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PASTS HBHEE'J-O]
(Balmain) 8] 4] t#telyel & %
(Olivier Rousteing)< "] sjAAANH= 224
AtErd olw A 7E obd olokr], & W E BT
g3 Ao A¥etr|e Ak

4) v A&7 AHA

AL g Av|Ho)T ¢ A& b8 B

Qs = bl
= AL HAe i3 7190 EA =de ke A
of &3 Zlo] obdk A A, £3} 17

3%
Aolge AL lulw = A%
31

e oot 0 EAEE UBY Aoz A
st

AA, T3 &3 AEe et thy Erps
(Dana Thomas) 2] A4 Fashionopolis: The Price
of Fast Fashion and the Future of Clothessoll w
2", Zarao| A9 wid oF 49 5T WO SFE
AArsta 913, 2018 U] A HF 6889 %

Aol & 91‘{—13] 20198 WA (McKinsey) X
AFHE 1049 Fol= £ A )
9| A (fast fashion)9] Al ZAE

=
o o AL F S AR AL N Can fashion
).

be political?, 2020). A= A 2oy =1 &
S Ye Aol TS T ATl AAAT A
T2 dEPOME WEA oS B F Qo
HAA ] 7 F AHE AZE ofelto & g
HoZ e, A&sHA FAAE F e Ao
7. oAE AAE FHOR Hew TEE BEE

A, Ae]Ad A (ReDesign) E#E0]
o w2 RIEgA OFE A diA gAoE
Nzxse A, AR ARE BHE7] S8 AE
A AFE st dAelEE & oln] diFA
3187 wraolt) £3) 2019d0l= HER] ERC
of Al o] BAE=TE HANM wHE e 3
34 s AR dEAdd 42zt
(Prada)ell A A=A UdE& Ws x3ate 6
7he 7o g FAE Re-Nylon ZEAS X3
AR, ol& Y Fekid, ofw AR H 7=l
A AAE Aolth(Yaeger, 2019). E3 HEHIE
Z(Viktor&Rolf) & 2020 & ZAIYH E=d e

JalelF F X A= LAZ HEAHT (Fig. 18
= ¥ Hd ANEE & v M@ (Marine Serre)
cH s, 54 AAe duE glo] A &
715 W 7‘]—}3 bee HAFAE e 2AE

McCartney) ¢ #j =

*
Hu
y
I

o

{Fig. 18> Waste Not, Want Not
(Wear do we go from here?, 2019)

AR, FARGAe] FAG 17k A&7
(human sustainability) o1t 2 A =4
ThsA T ofgl QI7Fe] A& TheAE
o] BHAY gtk HH AFE VEE
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Elo] A&Hog FEasor St Vogue voices A, A Zol Ad & JHX otk mFele
2020). M 2E A BADE A A AdS A S R 52 A R I8 %
AHAFoZN EAsETh TR AL AlTs) o] R 5 EE WA 22 Aol A" Aol
FAEAH] NFAFE FEE XS o ds F . oole A&VMSA AEX SZAAH dZHY
AEE AE 293 folst 7HXE Fste A Axols 2HA & 7INE A49
ojt}, ol ¥ HARILZ EE A A EFE AR, AR Ee] HEEE AFFroltt HEo)
Z3th A AAFOR oF9 o 559 30| uj glolxl= vl Alsle AlES U3 4dE FR
H, 27EHe ZdoE yeiged, A&7Hssa, wEo] et AAS BIsyA ste &3t 7
om Qe & ddAMe d3E HAE A 2 Aotk ARHFEA 715, AnES HAE
g wE Aol wrsforstth( Wear do we go gt Al YA ¥g Ay ¥ A9As
from here?, 2019). & A AYH] JFE A 7EAA E Zlolth
A ske Aol ALTEselEE ZIAE AUk o] A, 71€3 7% oo BT AvFFol
T AL T Az A5 FHE 2ol W o wEelE Hete] weE A AEF EE
Aol olAlE EE WolA U&7} Ay A Hell S 715l "gAlE otk #F&3A &
&2 =¥o] FQositt ARk &Aooy, 54 7ol AT FejHQ
A, 2By 7% Efcoltt mg o AFS 2uESAY B3 Al s AlE
AdA = FujA|Fol AtelA sheXd dig o] =3 &3E UEAAZE Aotk S AL
7193 2XE B o] Fojd Zojtt. F, AZSHEAE 22T Ads e e F4
save the future”7} 2291 EJMZ= & EFHI g Aot
AE TEES 71T HAZY o] 2EV} T oA, Fe 283 3R THAFTolth
S #2889 Aot e A dE AR e S BE FoE st Az, A
o] AHES o] A&THES v AL F59 HQ o v FeAE TdeEH, ko
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o el
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/magazines/about-face/docview/2386143671/se-2
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