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ABSTRACT

This study aims to present a direction for design activism by analyzing Vivienne Westwoods diverse social
participation through fashion design and its meaning. I conducted a literature review to understand the defi-
nitions of activism and fashion activism, and examine how the concept of activism 1s represented in fashion.
The examples of Vivienne Westwood's designs were limited to the men’s wear line and her Red Label collec-
tion for ten years from S/S of 2013 to F/W of 2022. The elements of activism found in Vivienne
Westwood's fashion, all based on resistance, can be broken down mto 1) communication of identity ex-
pression; 2) tradition based on historicism; 3) inclusiveness of value recognition; and 4) satire through parody
and humor. Communication reveals itself as an expression of identity through the slogans, graphics, and stage
compositions, which convey such messages using various methods, either by exemplifying the themes and in-
spirations or becoming the subject itself. Tradition shows unique modernization by adding individuality to the
traits of historicism and Englishness. Inclusiveness breaks down boundaries by respecting androgyny, contributing
to the progress of developing countries, and acknowledging the contribution to the pursuit of public benefits.
Satire uses metaphors so that heavy themes can be accepted more easily through humor and parody. Vivienne
Westwood also enacts activism through sustainable collections, including the Red Label line. The brand ex-
presses its identity through words and actions, as well as fashion, by posting its ideas in succinct forms on on-

line journals and social media, and taking part in demonstrations and marches.
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HAsle] HlH|ol JAEST Y g NEHZ E I A S THE] Y3 9 B2 T o
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{Table 1> Prior Research about Activism

Author Title Activism
Kim Practical Characteristics of Actions for social, political, economic, and environmental
(2021) Activism in Collina Strada’s change that take place online and offline, divided into
Fashion natural, human, social, production, and financial areas
Fashion Activi in Social
Chung & Yim asllon ctvisim m' ocia A concept that starts from social, political, and economic
Media - Deconstructing the . . .
(2020a) issues and extends to various fields
Ideal Beauty
Th t of luding individualistic i 1
Chung & Yim Fashion Activism for e. a§ 0 exc'udlng 1nd1v%dua istic 1@pu ses and
. . . . achieving practical and social reform in the concept of
(2020b) Sustainability on Social Media .
the New Enlightenment
Kim Contents Activism-Contents The‘startmg point is c.hfflcult to underlstand, but as the
media develops as actions to solve social problems, the
(2019) that Acts : . o
unit of resistance expands to individuals as well as groups
A Study on the Fashion Type | A term used by Kurt Hiller to define a trend formed on
Noh & Lee . . . . . s
(2017) of Design Activism for Social the basis of German Expressionism, all activities centered
Roles on practice for social change
A Study on the Correlation
Eun between Design Activism and Actions designed to influence political, economic and
(2015) Social Enterprise - In the Point | social change
of View of Activism
At 3tk Markussen(2013)2 T } & e AR HAH IAGE M- FA
HEHFS AMSH WstE FZIA7|AL 7HA ¢ A ZAAEE AU o A oAtk
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‘ Natural ‘ ‘ Human ‘ Social ‘ ‘ Financial ‘ ‘ Manufactured ‘

Ecologists Education Civic Beveloping warld and Buildings
Poverty
‘ Environmentalists ‘ ‘ Work ‘ ‘ Religious ‘ ‘ Low-carbon ‘ ‘ Technologies ‘
Alternative consumer ‘ ‘ Family ‘ ‘ Political ‘ ‘ Anti-social ‘ ‘ Transportation ‘
approaches [ movements ]
‘ security Of_ natural ‘ ‘ Personal ‘ Alternative economies ‘ ‘ Education ‘
resources
Alternative consumer ‘ ‘ Health ‘

approaches

Energy and nature

{Fig. 1> 5 Capital Structures of Activism
(Fuad-Luke. 2010)
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{Fig. 2> <{Fig. 3> {Fig. 4>
Alexander Marine Serre  Eckhaus Latta
Mcaueen 2020 FW 2021 SS
1999 SS (Vogue, (Vogue, n.d.-b)
(Met museum, n.d.-a)
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A(Ahn & Joo, 2019)elX& AHS], &4, &3t F2 FAH mdo® WEHEE FAste WY
A4 7HE SRR VY &, ﬂz}‘ﬂ &8, & AE, A, AAET oyt AbSjelA ejHE AL
vl f2lE s vAleof Ik gty 9le 74 BEE 2déke Bd Aol vEda Sl
o, 73 A, AA kAL AR 2 5 ALY o, nHold, A, ot 22 Fdi +A4
£ 9% OAe ggd 2EE U EdS Foexy g vy FelA B4 HIHoR
71&3 st Al aFstE Abo]= AFuAeldsts £ dESL Utk
o7 9} ofjo]= Satel] thek AE B WAL i APATES o E siioA BoX= dF
stEe HAl ez yehdty 243 (Park, S ot 2ok s Qe Afe dF
2018) Ed% AGS g o s AU AUe

dEHE 2 A dEHES BAS Agd OAlE AAET 02 (Busch, 2008: Miller,
oA uvehd bzl 54 2w gaa 2o 2005), A7ReE =7ke] 1d HoE fs =719
A&7 AuA F4S f8l 18 oA A R8s 7 e gdsklth(Vargas, 2009).
2 & ARor HE LHE VA e € A7l & 387 (Body positive), &E]H  AM],
25 oA, vALE A Frlo g NAdE ARE F #74 Heo Ay &7 Mde A 24 mdd
Tote E A, FEAHA £4 dels 2 Ao w xg&Ad, &d4, AeAE4S UehiA
{Table 2> Prior Research about Fashion Activism

Author Fashion Activism Characteristics & Method

Kim including politics, economy, and environment
(2021) through fashion, is a communication tool that a

fashion brand must have

The concept of making positive changes in society,

- Eco-friendly materials
- Model inclusiveness

- Slogan

- Satirical direction

- Communication

Practical method to reform social problems and

Chung &
'g fixed ideas by changing society, politics, economy, . .
Yim . . - Model inclusiveness
and environment through fashion, accelerated by
(2020a) .
convergence with technology
* SNS hashtag campaigns
Chung & Practicing various movements based on feminism, . & . baig
. . . . . - Ethical consumption
Yim anti-fashion, and environmental issues through

(2020b) fashion

- Environmental protection
- Improvement of working environment

Vareas Express support for political movements such as e African human rights protection
s human rights and equality through the use of - Traditional materials and hair styles

(2009) L. . . . . .

iconic clothing, hairstyles and accessories - Iconic clothing

Aims to criticize and improve the system of fast . . . .
Busch . . . - Religious, social and artistic resistance
(2008) fashion, and it appears as a practical strategy such _ Responsible Desien

as meta design, fashion hacking, DIY, and craftism P g
Miller Fashion drives democratic communication on social - Individual freedom and equality,
(2005) and political issues mutual respect
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(Chung & Yim, 2020a: Chung & Yim, 2020b),
AYAAAN A&7, 244, AN, &8 5
9 2 % A9ITHKim, 2021)(Table 2),
ole} o] A dEHIEF EAS AEIIEA
(Sustainability) = W3t &2 A (Ethicality) 3
b (Diversity) &2 Uehgton, Az7bgAo=w
AT A&7 34 AEHE &
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{Fig. 6> Sex’s Shop

{Fig. 5> Vivienne and
Friends Outside Let It Rock
(Wilcox, 2004, p. 38)

the Shop, 1976
(Milligan. 2010)

Assistant Jordan Outside

Live, Too Young to Die’
axJgert ddEe ZE HA

‘SEX'2 43ltiKFig. 6) BF Wakde] 33 &
A2~ B ~EZ(Sex Pistols) &) mUAZ 4
S7+9] HEIAF S X E T Seditionaries & A
HASAT A Lo 2 “World's End el A
25 AAdsta ApalRte] ofe|dEEE
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{Fig. 8> Vivienne Dressed as
Margaret Thatcher on Tatler's
April 1989 Cover
(Francesca Carington. 2021)

<Fig. 7> Pirate
Collection, 1981
(Fury, 2021, p. 23)
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{Table 3> Prior Research about Vivienne Westwood and Design Characteristics
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Author Research Expression Characteristics
Punk
Subculture Romanticism
Match with Deconstruction
Shin & Lee Change of deconstructive fashion with heterogeneous Historicism
(2020) semiotic perspective Combination past Retrospective
culture and history Ethnic
in modern fashion Distortion
Satire
Kim & Kwak Tribal mood in Vivienne Westwood's 14
Ethni tif Ethni
(2016) S/S. 15 S/S, 15 F/W Paris fashion week tHe mott thnic
Jiang & Seo Study on makeup design in Vivienne Reinterpretation Retrospective
(2014) Westwood's deconstruction fashion Deconstruction Deconstruction
Yun Symbolic meaning of woman's body and Distortion & satire Distortion
(2009a) clothes in Vivienne Westwood's fashion Satire
Distortion & satire Distortion
Yun Iconological analysis of Vivienne Westwood's Parody Satire
(2009b) fashoin Tailoring 1 .
. Historicism
Englishness
Punk & Ethnic Punk
Kim & Cho Fashion design of Vivienne Westwood's Feminine Historicism
(2007) 1980s fashion Eclectic Retrospective
Retrospective Ethnic
Bae & Kim Plural' e'clec_ticisr'n_and aesthetic . Histo'ricism Historicism
characteristics in Vivienne Westwood's Ethnic .
(2006) . . Ethnic
fashion Infra fashion
Song & Kim Punk 1I?Ililsr‘ltl(‘:ricism
& British image in Vivienne Westwood's work Twist monarchy . .
(2006) . Distortion
Englishness .
Satire
Punk
Punkat ici
Yum Aesthetic characteristics and featured in unla u re . . Rontlar:.ltlclsm
. , Erotic intelligentsia Fetishism
(1998) Vivienne Westwood's work . . .
Anarchic collage Distortion
Satire
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stH, a9t Fao s A HEE HEAS o] Waele &4d e WAANE 71222 A
< HEH F8 EFJoE AFHe 454 840t 3] #2(13 S/S, 14 S/S, 15 S/S, 21 S/S9), A+
FEete AAFYIE Joem, FA AF A3 9 v #(13 F/W, 14 F/W, 15 S/S, 16 S/S, 17 S/S,
T s AlEA A 2AEAES A 3 18 S/S, 19 F/W, 20 S/S, 20 F/W, 21 S/S) &
Ao Baoly 9 AE 248 duFoz ¥ o tg FAE 7 F3 AR

te A B HER A, dARS o APATE F3 HHeE A2ESE] el
g JAOE AFE oAy HEH AERd, A 5242 (Table 3)llA &8 A} o] HA,
£ diFste ARy bAl, F34& 7hmg AF2, FAF, W&7 FA Fo Al AF
=2} 5o] tiTable 3. H3 9tk HHISE YAESEI} Qo] Fo] ER

BAE Fote ARl g FAH wds 9 9 A2 I § A4 mteier 2El wiAE
A HHQE AESES] AL FAVE F/H o 53 s dEHE #E A8 24 AHE A
MO g e H AMEZL A AR wn gt o3 2ok AA, AAFE A F
etk 2 F A3 AANA GE Lo dlxy P33 A2 AHE F32 FE AHEE 5
ZEH S JESA FAA L F T v F=A AEAS A HASEL AU A4l
5 AEA ouE dEsy th(Lee, 2005) o] AA AF B BIAS AL AY A3 A st
1999 5-E 20169714 1A &5 THO FHO A= Aok BA, ohgst AR Al s
2 9= 2 Fele A A2ESEE 20109 2o F4g xdsh] Sl €24 dAE AR
olF HE T3l HoFH T4 AgS Ro ol A ¥ oflgt &4 mYolE &Ystal A9
FA AT 201095 &EH @A oJUMER deds 22 A9E IAAY Fdste § AR
(Ethical Fashion Initiative)'9} §<Fste] o}z 27} YAlRE FosH Adsty des ¢+ A
Aol AAA AWE wAL JoH, 2011E5H ot COVID-19 °¢]x%H vxd= Ha93as A
“HA AR, & AEeta, ) A8 Buy less, Hel AAAE thddt &% BHE AEsY e
choose well, make it last)."gh= €27 ofF A A& & F Atk AA, EFlE 58 A&7tsd
&7bs #d A9 st Aok 2017 F/W 2AE AHEAY &8 S B AQAS e 4]
AEREE 3 2943 HuRdoE FEEd A ALY, 99 FE 294 78 52 344 &
HeelE SAd Jgste €4 AP (Co-ed Ha Qdd EW ZAE gy =25 59 8
collection) & FAFYL dow, 2018 F/WE 713 A AeS AAEIFA WA, 7 HEA
o2 gAY ZgAgeag MHeE § FTAE S 53 o4 Ao HEA AFIUY Z2A
o wEA HAE o]HWI A ojvf FME Axse wHAML 2SS 4

g 90 E ATAAIZ HHIQE JAELEE
. HH|9F JAESE TfMOf| LIEIt A4 28E B3l WIAAE Eo aRHoE AY
CHEH|ZS EAM EAM oL Utk ARSI ol E HolAP ot A

e B AFACE seuHA FASsAL Q)

B o3l uu|gt JAEST ] s e olg} 7+ &S HiEgo R HH|¢ JAESE
HEHF BAS 98kl 2 10d 7 287 HE) o] A dEHE 54 AsE, ATFAHA
A 1,3447¢9] olmA| e} g AdA g g gy SHAAM A&7, G284, RS vgeR
#Hd A olHA 83FS FHEATE A A HHY AFA, 9AF Hlge] AFA,
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B HAE Agss weA, Adts 4
9 2440 VR 2RY 5 At

A
W 2TAe ety e, AA F A FH
Z Ui sloh A, 243 2R84 2
F 2"s T vAAE dEst ok 20104

“=97% 2 (Moral outrage)"9t 7 =HA Lz
2ZE7F AR €27 HMHZE EHo|A] $24H
(Tracy Worcester) 2] "sA] A 2¥(The Pig Pledge)’
of AAatH, FEH AHE I H3H TH(Sigrun,
2014)<Fig. 9. &3 AFuAA H&& dgst
= AHEIEE 2014 S/S A ZEAoA B EE
e Tgigs “ZA(Truth)"e] WA =24
Bz} v o] Abds} “F1A7e] A3l JAE &
of Bzek Abg(Fig. 105, 2016 S/S U= ko

“Az191e HERAY(Politicians R Criminals)” 5

{Fig. »
2015 SS
Men’s Collcetion
(Vogue. n.d.-d)

<Fig. 10>
2014 SS
Men’s Collcetion
(Hero Magazine. n.d.)

<Fig. 11>
2016 SS 2018 FW Collcetion

Men’s Collcetion
(Vogue. n.d.-e)

o] gitiKFig. 11). 20183 FEl& ‘7F=E°| (Playing
card)' & EHEE AR o0 AL 3 19
ol tazl 7tE #HE vEY 23 Fu wjHl=R
Fg3tqrt o] W, FEE AtE AA A, 10U
FHS A, gololE s ‘Rust gy 22
7, AFelEE A FE AvE Hold AAY
U Asst AR e st guE o3
tH(Burbano, 2017)<Fig. 12). 2020 F/WollA&=
“o] 4 YE(This way up)”. """k~ Z(Midas
King)"o & g9} 75 watgion, 2021del
T 2xgelg FAIgd A e R PFA
(True Punk)” BIMZ22 HAAS sz 9
tH(Fig. 13).

4, Fo dES 58 A%t ok vugt €
2ESTE 19829, dFd 2E HHS 3 Hd 5o
THREHT 5 YL N XQH(Appalachian) ¥
& ol F5 Fv HEHAE HHon AFL
2 HJHALFNA FAE AEATH(Yum, 1998).
Ll F

Aol 7} zkol

o
=
|

>

AW W3 =35 "EEA(The Red Shoes)'® ¢l
L 9X
& 2

<Fig. 127 <Fig. 13>
2021 SS Collcetion

(Vogue, n.d.-f) (Vogue, n.d.-g)
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ZE HAoly e QIAF AZkol7 1k g I # oA
=27 3 J99, dolads €83 =
gk 2013 S/S M= oA E FE dF F
ARk A& 1Y A VYW HHAZE AP0l
LAAE vA Az Hojxl 2EpH 3 v x| 5}
AT e, 7 e Edo] sid £E 70
aA A 2EE FHelA 23 715 o] g
#HHE FF71E SFAKFig. 15). 2013 F/W
Y gl E W =8 (Man-drag) s+ 29 9
o] ZHEH EMZd "ve ZA oA

am Julian Assange).” €27& M7A §343 A1
7 e, g HMEE 2017 S/S ‘a’ro A4
oA tAlE A& cH(Furniss, 2013)<Fig. 16).
I 9= 2014 S/S gA HIAAANA BHIYEE
el AT ARE FEsE AbEFig. 17), 15
S/S #= gkl "YES” wiA, 15 F/W g4 2
Ao A FAAe] dZFS ZHUEZ “y~
of “71$8w” wAE FAe AlE o] Atk &
3], 715 43 AEE WA= 2016 S/S AEH
16 F/W AZdAMZ T4stom™, 2017 F/Wel
Tol dHI NS dEE ZdH QAR =

rir

v

1222 %532

T, 2018 S/SelE “FEZo]” o)

<Fig. 14> <{Fig. 15)
2014 SS 2013 SS
Red Label Red Label
(Livingly. n.d.) (lura. n.d.)

¥ ve= S(Fig 18) 2018 F/W Al&HH
uAd zZ Aol A7l A7kA] Zelol

82 Augoz

FH

WA ek FAHOZ
2% st EAo] Atk 20079 2 Ad
"Active Resistance'E® WAl ¥ #AI7FA ‘Climate
Revolution'© 2 &9 3}01 A3 gk A
THy Stk IAESES Y7o A
‘Climate Revolution'dl= 7}E&©] o]w|A]
A Z2 U9 o]F wiFE F8Ydel SNS
ARl F2 dAXM(Friday Speech)’©] ¥
Hof SitkFig. 19). 34 239 "WESTWOOD
WORLD' 7}l 222] Wl ‘Inside Vivienne Westwood’
= B AU AHAF FHAL ofe]FZY o}o)
g ddist f&o] FAJE AHEE THI7IE
shoh, HEgh UNO| A& 7bset sid A o3
A A oUMEIE SRS Yok Fal ofxre
7 ol2E A d7S AAE A&EE 93

=

=

X

oo ox o X

2 Wt odp

2EYS THAGG. HF B AT i 9
AR WA FA, A% A AL B 5L 8

{Fig. 16> <Fig. 17>
2013 FW 2014 SS
Red Label Men’s Collcetion

(Geofferev. 2016) (Vogue. n.d.-h)
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<Fig. 18> (Fig. 19> {Fig. 20> <Fig. 21>
2018 SS Friday Speech 10th Anniversary Rides on Tank
Collcetion (Vivienne Westwood, 2022) with EFI Towards the Home of
(Vogue, n.d.-k) (Vivienne Westwood, British Prime Minister
2020) David Cameron

(Independent, 2015)

grlol AH FHsta vk EAHCE xefF o
N Hk sty g8l 2016 B3 E B3 do)
@ (David Cameron) 9= F& el =318 Atz
(Fig. 21>3 20183 =ZH A8 ¥F I (Preston
New Road) AlF @7 47 <1Zelx €9 A9l
of Foldk AbEl7l ukFig. 22). 20214, et
oA E Sl A 7elE HEWUAE HEO
715 rKFig. 23). oA H A JHoRE A

AL

L§'

WY AREn T L

= #EEFH 7 A FAC g AdYE
LD SRSERS
<Fig. 22> <Fig. 23)
L e e sS g s v U8
(Bobb, 2018.) Assange
(Bobb, 2020) HH|[QE AELEE AASRE ool A
B4 7120 E T 219 AL Hele §A
ae AA BE W an 248 Azen o] Atk HA FopfA &3] T} HER =
- - LA S gAFe] EAE Ado] ofd FHA 0 A
T 3]

o
P Fo AEAS EHHL 9on, Gkl o

H
N8
s } st JF AU (Englishness) = A A AlSHAL
S S T Al wEues M5t Atk GFEAYULE G5 138 des HEeE
_ I » . o= —1= o o = 0 —
A &4, T8 BEFE 93 UtKFig AT A% 78 EAS ojmai Aoz AEA
200. BO2 FFAE AT AYgS & AY ¥
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(Fig. 24> (Fig. 25> {Fig. 26>
2000 RTW 2013 SS 1987 FW RTW
(Morphine.online, ~ Men’s Collection  (Wilcox, 2004, p.84.

n.d.) (Biancasalon. n.d.)
1<>HtTL 9 &&=E 7ldelth(Song

=
c(hang & Seo, 2014) 03?194 HEALL 7HA g
A 3 i elS I7F A8 A

HA] AgaE BHskst *}Eﬂi%
t F dojo] MEAH 9l dF =
£ 2013 S/S @A #AHAMo| 2831 AH(Schneer,
2012)<Fig. 25y, 3N&)2 ES = (Harris Tweed) &
HA(1987)<Fig. 26>’ 2014 F/W HZ dx
2016 F/Wol A Ajsll A et oicFig, 27). B¢t ‘3] 4]
(Pirate) Z#A(1981)"= 2015 F/Well o]o] 2020
ddiel e A&H o8 gty vk 53], 20224
dl= S/S A& A EelE £ o wAE(Tied To
The Mast) A¥41(1998)'¢] =5 Al2~H (drunken
system) RE B9} ‘234 Protrait) 2 34(1990)
o] FEAMES AsiAetAA 0dd A A

22 BEYT, F/W AZolXE (Fig. 28)¢] 77
g wWe 288 B FUCK” BH2E e
ANATKFig, 200, o1AY AXE Ea dEA

171
o F2A4e ¢ mdsL 3tk

{Fig. 21> {Fig. 28> {Fig. 29>
2014 FW “Let It Rock™ Chicken 2022 FW
Red Label Bone T-shirt, 1972 (Vogue,
(Vogue, n.d.-I) (Rachel Burt, 2014.) n.d.-m)
3. Lt Jix| el¥e| Zz8H
HHGE I AELEo] el Yehue 540%
hFE 1A Qs 840l Utk g 9
AE ZAxde FBACY Agsde AN A
£ AASE ooldon BEAY B 44
oFAE oA ] HEs= F(Yun, 2009)
AEBAYL F5 ARoln A gle Bd A4
& BelF Yok A% A4 5 ood 29
AR :LL%L T YA o] RdS 53

2016 F/W Aol = ‘a“* 7”—]"4011*1 gt
Egste Aol ofyet d EdolA ol D(Fig.
3003 o] ZAA vl ZHAE wiAs] 9o
742 e a(Fig. 31, 2017 F/W A&E 7]
Moz dA7HA JY dF Z29ds IPdeR
AT E sk ieKFig. 32 - 33).
JAE9] A FAE & 2014 S/S A AIYA
(Fig. 34>3 ofz7h et HulS REHE B
et §& MBS 2015 F/W = 2 5 N
Eaol tigh 14 @S S8 =¥t Jon
(Leitch, 2015), WH&2 SIAtolE §)7]8] 24
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<{Fig. 30> <{Fig. 31>

2016 FW 2016 FW
Men’s Collection Men’s Collection
(Tumblr. n.d.) (Vogue, n.d.-n)

o] HyFYelzp AT 7A€ olgA - ofzZ 7Y
28 A4 B vs VEEANE NS EEt
o 2bA] (Julian Assange), Pl=F A 71EE ¥
3l EdlAAGr ® BHEY iy (Bradley
Manning), 939 H33tE omgzl a9
&7} AoU=E =€ o) (Leonard Peltier) 9 %+
59 ARE dste AHEES §35e YA
—% X

Auojn] 89 WAAES YeplL Stk

e rlo r-l

= ARE HoFed, dEye fHE 59 F
A EAE vebdn A e} moladl &

2
o FE &8 W 2015 S/S A 2
Aol M A 9 fARE AAAMEIR FER e
deE FxstaAE FH A Zoll A tH(Sigrun,
2014)<Fig. 35). "We are the People, we rule the
world"& A ste Fol I (Parker, 2017)
2016 S/S &= E]rm“’ﬂ/“] Mgl 2ek TrEolxl ¥
HZ Ag AR 5 2017 F/WollMe= Nz &

{Fig. 32y

2019 FW

Collection
(Vogue. n.d.-0)

<Fig. 33> {Fig. 34>
2020 FW Collection 2014 SS
(Vogue, n.d.-p) Men’s Collection

(Vogue. n.d.-a)

Fol gl 4P M2 A%y 23 19 1)
22 e 2 W3t AI(Fig. 36), 2019 F/W Z
A A= 2016 S/S ALY HE 2l Ak

| £27& 93 ez 2389k 2018 S/S
AlEddlE 28 717F @71 AN 2 e e
2R AE 5 8 299 FAE MALY F
A2 712 8HA al A 8k A tkFig. 38).

ATFLEA E971E2 8% &5 7HEcowarrior)
£ Bdshe E04 A AEAE AN E |
oA 78kl He &&s Bt FEs
HARE mlo]A9] § v oAy AHER
o} 2013 S/S #HE oM E 7% RSIE <l
A AL | AlRE AdATIE 54, W
o, @ £F 5 MOE dFo] s 2y
55 BTtk 2014 S/S AlE9 HE 2o A
AzxGol 23 FE8 HAE] S8 F4] of
Y2 das stA ZP o (Furniss,
2013)<Fig. 37), 2014 F/W gAE A A=
Z o] wstr] g8 RdES ol iEdS
$9% HE T3 ¥ulEF AZ319 tH(Schneier,
2014). 2015 S/S A ZAAAAME A& &4

A7 wola *% ABRYGoH, 2015 S/S Eﬂ
ol Ak 13, W QUE, mtEdd WHE,

2

T

ga

rﬂ.l
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<{Fig. 35 <Fig. 36> {Fig. 31> <Fig. 38> {Fig. 39
2015 SS 2017 FW Collection 2018 SS Collection 2014 SS 2018 SS
Men’s Collection (WWD, n.d.-a) (Vogue, n.d.-i; Vogue, Red Label Collection
(Vogue, n.d.-c) (Madame Figaro, (WWD, n.d.-b)
n.d.)
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