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ABSTRACT

Wearing the right clothing can not only lessen body dissatisfacion but can also enhance masculine charm,
maximize the display of personality, and increase one's attractiveness to others. This research uses the method
of Grounded Theory to collect reports, discussions and evaluations on solving male height dissatisfaction from
online media and social platforms and constructs a theoretical framework for eliminating Chinese male height
dissatisfaction through top-down three-level coding. The research found that there are eight initial categories of
clothing that can be used to eliminate height dissatisfacion in Chinese men, which are upper outer clothing
styles, bottom outer clothing styles, clothing color, clothing fabrics, clothing patterns, clothing matching, clothing
technology, how the wearers themselves can solve their height dissatisfaction. These eight initial categories can
be further classified into four main categories, which are the three elements of clothing, clothing decoration,
clothing technology, and wearer. This research can be applied to help clothing manufacturers and men's cloth-
ing designers understand the dress choices of Chinese male consumers who are dissatisfied with their height,

and provide ideas and inspiration for the design and development of modern male clothing.

Key words: Chinese male(5=F ©43), clothing ways (5728 ¥2]), grounded theory (7 ©|&),
male body dissatisfaction (g3 A &£ 7F), male height dissatisfaction (FA 7] 7).
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Data sample principle

N

Extract to eliminate male height dissatisfaction
Relevant information of keywords

Data collection to achieve theoretical saturation

{Fig. 2> Data Collection
(Drawn by authors, 2022)

oz
r
i/
24

o
g

itid

rﬂ

3
[o

o
g
o

o)
S
=

It
e
4

oE 2
>

g
oX
lo
ok

ra ol
e
o

Hu&
)

XN
g
w—‘r_‘ﬂ

N
o
2
re
re
e

o]

2
>
rr

FIT)

pal
=

=
il
o)
ifd
ol
fot
ol
ol
ox

i Rl

2

I to i
B duot Ay oo

2

A FH,
I

FEH g
o8& wiAls) =

5319 A=
1 F Y wAdAE F 257,
SYFH LA EJ AW L(SNS) oA
zk 1654, 1374& 353k

o] A+ dHelH

Lo

=

rlo
K
s

N

rr

e}
AZE

TE

ﬁol
,
a2
b
>

e
ol
-

tlo o 2

I

v

o Jfy

r'BE
o

w
HI
1z
OE
I

AEYlANA FHE A5 TAE F
°]£(Grounded Theory)s 7I¥tO2 A3t
Aol2e] ATHHE 71EY ARAdA AEH
5E A F AAA o|E2oE WA=
02 ZF AAA AFPAA olEE FIMIE
dolth(Glaser & Strauss, 1967).

oA olEL B1E AFeAM HE HoY

aHE YA, =949 ASEY

% a 3
549 Frd, oldd 54 B

e & dAFellA g



kAl 2872%: 59%

A 543 FRE rd AFH HFE stlA
BEd W EE VIE ol8H Edo] AET A
42 5 Z2E Wl v 244 Ags o
g 5 Ak ATt 7122 G BUEE i
NAFE 5% 28 WA o7 AR ZE o]
B4 Edo] glonm nudy W A4 o
TN, AE Aol Adtsit:

& 47 27 o8 d7E T AEY A
2 2 ESA ME2(SNS) A 713 3y
o BENEE dag 5 de I A" JAL
EE 5 ARE FHA I ¥ 39 ZHe
E AAHLRE EAst 7142 v A 5%
Hg Aol g o84 Rds 7E¥eE
A AT HHE 2t At

7hH 9 (Open Coding) ol A+a7E 33

(Table 1> Main Results of Open Coding

52 B4 HE v % hdEsEh W 5
= o
-

H(Glaser & Strauss, 1967).

TN
o
=

n)
o
i)
r'O mlm
=
2
_O‘L
Fd
ofjr
(3]
w
)
1o,
% o

Category Initial Concept Code

Extract of Original Materials

Wear a shorter

C25 The shorter the upper body, the longer the legs. The longer the leg,

style upper outer the higher it will be visually. So try to choose shorter shirts, T-Shirts,

clothing

suits, leather jackets, jeans, etc.

Wear a waist
retraction upper
outer clothing

C36 The waist shirt can even highlight the figure. For example, many
military uniform designs are slim at the waist, and the wearer will look
very tall and straight. If you have a protruding stomach, don't wear

clothes that are too tight around the waist.

Wear a low collar
upper outer
clothing

Upper outer
clothing style
to solve height
dissatisfaction

A35 The neck ratio should be lengthened, and you can wear a V-neck
jacket. The V-neck can modify the neck and face shape, lengthen the
neck in the head body ratio, reduce the head proportion and make the
head body ratio more harmonious.

Wear a upper
outer clothing
with sleeves of

A25 The sleeve of the coat is also a part that we often ignore. If the arm
line is too short, the whole person becomes short hands and short legs. If it
is too long, it is not sharp enough. It is better to just cover the length of

appropriate length the wrist, or push it up slightly to expose the edge of the inner garment.

Don't wear loose
fitting upper outer
clothing

Al4 People who are short should not wear loose clothes, such as tent like
shirts, hip-hop style and oversize men’s jackets. Loose clothes will pull the
lines horizontally, making them appear short, while clothes that fit can

pull the lines vertically, making them appear thin and tall.
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Category

Initial Concept Code

Extract of Original Materials

Don’t wear long
upper outer
clothing

A1l If the length of the long coat is too long, and it reaches below the
calf, it is not suitable for a short man. It will appear that the clothes are
too large and the height is lower.

Don't wear O-type
upper outer
clothing

A15 O-shaped T-shirts, shirts, coats, etc. will make people look fat. It is
suggested that a short boy should try not to wear a coat with a fat coat.

Don't make your
upper outer
clothing pocket too
big

A19 An Oxford shirt may have a breast pocket, which is too big for a
short, thin man. Not to mention, it may be too low in the chest, which
will only make you look shorter.

Bottom outer
clothing style
to solve height
dissatisfaction

Wear a high waist
pants

C33 It is best to wear high waisted and slim pants. The high waist will
optimize your body proportion and make your legs longer, while the slim
pants can optimize your leg shape.

Wear a pants
with appropriate
length

B17 When wearing pants, you must pay attention to avoid excessive
accumulation of pants on the vamp. There are a large number of
accumulated wrinkles at the ankle, which makes them look very messy.

Wear a bell-
bottom trousers

B26 Bell-bottoms are suitable for matching with high shoes, modifying
the leg shape and showing great height.

Wear a straight
pants

C28 The design of high waist straight pants is more inclusive. Long
straight pants can be directly matched with high shoes, or rolled up to
match with high shoes.

Wear a wide leg
pants

B30 Long wide leg pants can stretch the visual effect of long legs. It is
recommended to choose long wide leg pants with high waist for more
obvious effect.

Wear a pants
with slit hem

B29 The side or front and rear trouser legs are split, which can stretch the
lines of the legs. With thick soled shoes, it is very suitable for short men.

Wear a slim
cropped pants

A27 Cropped pants are a very effective and universal method of
heightening, and can be used all year round. Dark color is relatively
higher. Wearing cropped pants in winter can match with dark socks.

Wear shorts that
are above the
knee

A18 If you need to wear shorts, you should choose the position where the
length is about one punch above the knee. Such pants can expose the
thin part of the thigh, making the lower body more slender.

Don’t wear crotch
pants

B13 It is suggested that men with low stature should not wear crotch
pants as far as possible. If the crotch moves down, the leg lines will
disappear or become very short, and the legs will naturally appear short,
so the stature will appear very low.

Don't wear low
waist pants

B42 Low rise men's pants will move the waistline down, making the
lower body shorter, which is not suitable for a short man.

Don’t wear pants
with tight cuffs

A31 Loose pants are suddenly tightened at the cuffs of the pants,
resulting in a large number of wrinkle, which is easy to divide the legs
into two sections, and will also attract visual attention. It is not suitable
for short people.

Clothing color
to solve height
dissatisfaction

Wear a bright
color clothing

A7 Black jacket + black pants + black leather shoes make the whole
line. White is a bright color, which only appears in the upper body. This
collocation will be much higher than the multi-layer mix and match on
the left, moving the visual center to the upper body.
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Category

Initial Concept Code

Extract of Original Materials

Wear low contrast
color clothing

A20 By wearing clothes with low contrast, visual unity and consistency
can be increased, such as dark blue tops with black pants. Try not to
wear the upper body and lower body to form a sharp horizontal contrast.

wear the same
color Shoes and
trousers

A9 The shoes and trousers are of the same color, so that the legs and
feet are connected as a whole. Visually, the length of the legs is stretched,
and the whole looks high. Shoes and trousers are of the same color, but
they do not have to be completely the same color. Similar dark colors such
as dark blue and black, dark gray and black can achieve this effect.

Wear cool color
clothing

A52 The cold color system generally includes blue, green, purple, etc.,
which will have a “shrinking” effect visually, while the warm color
system generally includes red, yellow, orange, etc., which has an
“expanding” visual effect. Because the clothes in the cold color system
are thinner than those in the warm color system, they are also higher.

Don't wear bright
pants

C38 Gorgeous and bright colors are very easy to attract people’s attention.
It's best not to use them on pants, which makes people focus on the
lower body at once, so they don't feel high.

Don't wear bright
socks

B5 High purity and bright colored flowered socks attract visual attention
to the feet.

Don't wear bright
shoes

B39 Bright shoes are not suitable for short men. They will focus
everyone's attention on the shoes and appear to have short legs.

Clothing fabric

Wear longitudinal
stripe texture
clothing fabric

C46 Try to use some fabrics with longitudinal stripe texture. Whether it's
tops or pants, adding longitudinal lines will make them look higher.

Wear stiff clothing
fabric

A43 Tt is suggested that men choose stiffer fabrics, which will make the
lines of clothes more straight and more able to modify their body shape
than invisible fabrics. For example, straight suits will be thinner and taller
than soft knitted coats.

to solve Wear natural drape B37 If the pants fabric is natural, it will appear that the lower body lines
height fabrics pants are particularly smooth,thin and high.
dissatisfaction A22 Bulky, fluffy and oversized coats often dwarf the short man, making
Don’'t wear heavy him look shorter and stronger than he really is. It is recommended to
fabrics coat wear a lighter down jacket or wool coat instead of a heavy down jacket
or lamb hair coat.

Don't wear C32 Fabrics that are prone to a large number of folds will appear sloppy.
wrinkle prone For example, thickened sports knitted fabrics will look layer by layer after
clothing fabric wearing, and will easily deform after washing.

A10 Vertical stripes pull the vision vertically, while horizontal stripes

Wear a vertical expand horizontally, so the vertical stripes look higher. One piece of

stripe clothing striped clothes includes striped shirt and striped jacket. Striped suit is the

Clothing pattern most common match for the whole set of striped clothes. However, it is
pattern to

solve height

dissatisfaction
to solve height
dissatisfaction

suggested that the vertical stripes should not be too large.

Don't wear a thick
horizontal stripe
clothing pattern

C21 Short men should try not to wear thick horizontal stripes. Thick
horizontal stripes will appear too large on short men, and the horizontal
patterns will also appear short.

Don’t wear clothes

A34 Too large, exaggerated or too rich patterns will be visually more
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Category Initial Concept Code Extract of Original Materials
chaotic, lack of unity, and will appear shorter. At the same time, it's
with rich clothin better not to use the pattern on the pants, which makes people focus on
atterns & the lower body at once, so they don't feel high. It is recommended that
P you choose solid color and simple pattern at ordinary times, which is also
grand and fashionable.
Don't wear socks
with rich clothing B5 Flowered socks with rich patterns attract visual attention to the feet.
patterns
Don’t wear shoes A40 "Wearing white high top sneakers is the short leg effect in the
with rich clothing middle picture. It goes without saying what effect short people wear. The
patterns black matching on the left shows a much longer figure.”
Cl Fix the visual center at a high position, and you can use the
Use head matching of hats and glasses to attract attention. Or wear it with men'’s
accessories earrings. If you wear a hat, you can increase the height of the vertical
lines, and you can also achieve a high visual effect!
Clothing C3 It is also possible to attract the visual center to the collar. In winter,

accessories to
solve height
dissatisfaction

Use shoulder and
neck accessories

scarves,neck ties, collar pins and necklaces can be matched to attract
attention. The long bib is suitable for lengthening the curve of the body
and the proportion of the body, so as to achieve the effect of showing
height and thin, especially for short people!

Use a suitable belt

B41 After the top is tucked into the pants, a belt can be tied to make
the body proportion better. However, it is not recommended that the belt
with bright color or exaggerated style will move the visual center down.

Clothing
technology to
solve height

Use shoulder pads

A47 Shoulder pads are used on the shoulders to decorate the width and
lines of men’s shoulders, making them appear tall and straight and more
energetic. But be careful not to pad your shoulders too much, because if
your shoulders are too wide, you will be short.

Use linings

A48 In the upper collar, front placket and waist of trousers, linings are
used to make the clothing style structure more reasonable, comfortable

dissatisfaction and modify the body shape.
A49 In jeans, leather jackets and other decorative lines or color contrast
Use clothing line lines, the lines on these clothes have the function of decoration and
lengthening.
Choose a A2 Hair sticking to the forehead or flattening will lower the center of the
. . face. When the hair style on the forehead is exposed, the visual center of
three-dimensional . . . . . .
hairstvle the face will move up. With the three-dimensional hair style, the visual
v center will be further improved.
comfortable C23 For short men, you can wear high shoes, such as Martin boots or
The wearer booster shoes thick heels, but you should be careful when choosing elevator shoes or
how to solve lifts, because they are not particularly comfortable.
‘the 'helgh't C51 Similar to suits, jackets, denim coats, and even when wearing shirts
dissatisfaction Put your coat

open

as coats, you don't need to fasten the buttons. The coat opens and
naturally forms a vertical line, which makes people visually taller.

Tuck your upper
outer clothing into
your trousers

B24 Increase the proportion of the whole leg in the body, and move the
position of the waist line up as much as possible. Tuck your coat into
your trousers.
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Category Initial Concept Code Extract of Original Materials
Don’t button th . .
toonbuttl:nocr)lf thee C44 A short man wearing a jacket with buttons can button one or two
i . buttons less on the top of the collar, making his neck look longer.
neckline
B53 Pull up your trouser legs, match them with socks of the same color
Roll up your . . . . .
in winter and expose your ankles in summer, which will make you feel
trousers .
like your legs are long.
Roll up your B45 If the sleeve length is not appropriate, you can roll up the sleeve to
sleeves make the arm longer.
Al6 Keep a good posture, raise your head and keep your chest straight
without bowing your back, so that the physical increase is two
Don't slouch centimeters, and the psychological increase may also be two centimeters.
To do this, you should pay attention to your usual walking and sitting
posture. In particular, many office workers and students sit for a long
time, and their habits become hunchbacked.
A24 People who have studied art should know a concept called "head to
body ratio”. Generally, the head to body ratio of adults is 1:7.5, and 8 or
Don’'t wear a big 9 heads to body is the golden ratio. The larger the head to body ratio,
and wide hairstyle the higher the height. The body proportion of Asians is different from
that of Europeans and Americans. Generally, the head is larger and the
shoulders are narrower, which will make them visually shorter.
Don't wear high B12 Men wearing bright color high top shoes are easy to divide their legs
top men’s shoes into several parts, damaging the overall smoothness of clothing.
A8 Short people are not recommended to wear sports mix and match.
R . This kind of mix and match looks like it will divide people’s body into
Don't mix and . . . . . . .
match clothes five parts: black jacket, long white T-shirt, shorts, long leggings and high
top shoes. If a short man wears it like this, his already short figure will
be shorter because he is segmented.
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(Table 2> Main Results of Spindle Coding

Main Category Initial Category

Category Connotation

Wear a shorter style upper outer
Upper outer

Clothing three . clothing
clothing style to . .
elements . Wear a waist retraction upper outer
solve height .
mode clothing

dissatisfacti .
fssatistaction Wear a low collar upper outer clothing

Don't wear loose fitting upper outer
clothing

Don’t wear long upper outer clothing

Don't wear O-type upper outer
clothing
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Main Category Initial Category

Category Connotation

Wear a upper outer clothing with
sleeves of appropriate length

Don’t make your upper outer clothing
pocket too big

Wear a high waist pants
Wear a pants with appropriate length
Bottom outer = Wear a bell-bottom trousers .
. . Don't wear crotch pants
clothing style to Wear a straight pants R .

) . Don't wear low waist pants
solve height Wear a wide leg pants Don't wear pants with tight cuffs
dissatisfaction =~ Wear a pants with slit hem P &

Wear a slim cropped pants
Wear shorts that are above the knee
Wear a bright color clothing
Clothing color to Wear low contrast color clothing Don’t wear bright pants
solve height wear the same color Shoes and Don't wear bright socks
dissatisfaction trousers Don't wear bright shoes
Wear cool color clothing
. W longitudinal stripe text . .
Clothing fabric eat gngl Y 1@ stripe texture Don't wear heavy fabrics coat
. clothing fabric R . .
to solve height . ) . Don't wear wrinkle prone clothing
. . ) Wear stiff clothing fabric .
dissatisfaction fabric

Wear natural drape fabrics pants

Clothing pattern
to solve height
dissatisfaction to

Wear a vertical stripe clothing

Don’t wear a thick horizontal stripe
clothing pattern

Don't wear clothes with rich clothing
patterns

. . pattern Don’t wear socks with rich clothing
Clothing solve height
i dissatisfaction Eas
dcoaition Don’t wear shoes with rich clothing
mode
patterns
CCClOt}Eng " Use head accessories
accesso ?S ° Use shoulder and neck accessories
solve height .
. . . Use a suitable belt
dissatisfaction
Clothing Clothing Use shoulder pads
technology to L.
technology solve height Use linings
mode s Use clothing line

dissatisfaction

The wearer how
to solve the
height
dissatisfaction

Wearer mode

Choose a three-dimensional hairstyle,
Wear comfortable booster shoes

Put your coat open

Tuck your upper outer clothing into
your trousers

Don't button the top button of the
neckline

Roll up your trousers

Roll up your sleeves

Don't slouch

Don't wear a big and wide hairstyle
Don't wear high top men’s shoes
Don't mix and match clothes
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