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ABSTRACT

The purpose of this study was to systematically categorize fashion media types for fashion communication
i a media-centric modern society and identify the historical development direction of the types. To this end,
this study carried out literature research based on prior research on media in the field of communication
and informatics and fashion media in the field of fashion. The results of the study are as follows. First,
fashion media is a tool of fashion communication, for fashion designers, editors, and brands. Second, the
fashion media types were categorized into representation media, carrier and intermediary device media and
real object presentation media, reflecting the visual communication characteristics inherent in fashion, based
on the media type categorization criteria, information content, carrier and intermediary device, unmediated
type. Third, the examination of the historical change in the fashion media types showed that the fashion me-
dia reflected the development of the society, culture, and technology of the time, and developed steadily
alongside the art of the time. With the recent development of digital and internet, mobile technologies, in-
formation processing and distribution methods have changed dramatically, and the fashion media type is
changing to digital, media convergence, and interactive communication. As the boundaries of contemporary
art expand, the artification in fashion media is increasing quantitatively on a wide scale. Based on these find-
ings, I hope to provide a holistic and systematic basis for fashion media, which will be helpful for exploring

the direction of subsequent research related to fashion media.

Key words: carrier and intermediary device media(F& - 7] 2] #H o),
fashion media types(® A v t] 0% +3),
real object presentation media(AE Z @ A e o] A W t]o]), representation media(A] & ©]T] o)
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Print Technology  Newspaper Photography Radic, Movies, Album TV, Video, Cassette  Computer, Internet Social Media
Magazine Telephone Cable TV, Mobile Phone

{Fig. 1> The History of Media Development
(Jung, 2022, p. 7)
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(Table 1> The Categorization of Media Types

Category

Media Types

Content Type

¢ A type of media that is an expression form in which information is constructed so that
humans can sense the transmitted information
- text, spoken words, sound, still image, moving image, music sheet, picture, diagram,
map, photo, essay, poetry, drama, advertisement, documentary, etc.

Carrier Type

e A type of media that store content-type media for playing or operating through an
intermediary device type
- record, cassette, videocassette, DVD, hard disk, CD, software, online resources, platform,
mobile app, book, newspaper, printed materials, etc.

Intermediary
Device Type

e An intermediary device media type for playing or operating the carrier-type media to
make it human-recognizable
- audio -+ video player, TV, computer, smartphone
- unintermediated media (real object-sculpture, mock up etc.)
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(Table 2> List of the Types of Fashion Media Extracted from Domestic Fashion Media Prior Research

Category

Types of Fshion Media

¢ Basic component

. Expresslon format

Content Type
: Representation

: text (spoken, written), image (still image, moving image), sound

. fashion text(fashion article, SNS comment), fashion drawing(fashion plate, fashion
illustration, digital fashion illustration), fashion photo, fashion video(fashion film (short
film, animation, fashion show video, fashion exhibition video), short form, motion
graphic), emoiji, digital collage art, hologram, VR - AR, fashion game, fashion

Media

metaverse

* Expression purpose

. advertisement, advertising campaign, advertorial, POP, advertising illustration,

advertising campaign photos/videos, TV advertisement, internet advertisement, mobile
advertisement, SNS advertisement

¢ Print media

Carrier * . fashion magazine, newspaper, fashion book, fashion publication, catalog, leaflet, DM

Intermediary |°
Device Type

. Carrier * e Digital media
Intermediary

Device Media

Broadcasting & Electronic media

. fashion cable channel, videotape/fashion cable TV, video

 fashion websites, mobile apps, platform, social media, online fashion magazine, webzine,
digital magazine, fashion newspaper section website, internet TV platform /computer,
mobile device, digital signage, HMD

Unmediated e VMD

media
. Real Object |e
Presentation

Media

Fashion presentation

: show window display, store display, VMD+video, VR + AR

. fashion doll, fashion show, digital fashion show, stage setting, performance, Fashion
show + digital video, VR - AR, fashion exhibition, fashion installation
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*Representation Media (Content Type)

@ Mediated
Fashion Text
for Ad, PR +:

Fashion article
Fashion comment

@ Unmediated

Text(spoken, written)

Fashion Drawing
for Ad, PR
Fashion plate, illustration,
Advertising lllustration

Fashion Photo
For Ad, PR
Fashion editorial
Ad campaign photo

Fashion Video
For Ad, PR
Fashion film, short form
animation, motion graphic
Ads campaign film

Image(still, moving image) + Sound

convergence : emoji, digital collage art, hologlam, fashion VR/AR, metaverse, game

@ ®-1 ®-2

*Real Object Presentation Media
nmediated Type

Store display

Fashion show, exhibition,
performance,installation

Fashion Newspaper
Fashion Book, Publication
Catalog, Leaflet, DM

®

* Carrier & Intermediary Device Media
(Carrier & Intermediary Device Type)

Fashion & - ; iqi i
VMD e Print Media Broadcasting Dlgv:tbasgtewiedna
Window display LGSENIANON Fashion magazine . - . App
Fashion Doll, Electronic Media platform, SNS

Channel, Videotape Digital magazine, Internet TV

Fashion Cable TV, Video Computer, Mobile,

Digital signage, HMD

{Fig. 2> The Structure of Fashion Media Tvoes
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T A% HA FPFE AY FHOEA

P 7= B AFae E g
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VELVETE ENT

<Fig. 3> Fashion
Doll Aug. 1770.

(Voyles, 2019)

A WA AFYAAe] shsshAT A%
A AZAT dAME, AgS FAISHEZ (Duffy,

2013) W 2MACIA ok wiH Al A

FHAd 59 ]‘3101 Jﬁ’q FE Y RE
APATE BE AZAA mdo7t f5532 v
ol 292 fto] ®© 18~194719] <l1a) 7]& <]
A% dEol SAstE%, g 44
3S A F A tH(Eluwawalage, 2019). £3] 4
2E# o)A Fe o A FaEs 1880 Tk 1)
Ego} /\]71 "J—Er %}7\]9} e AN EAA
do s

[}
@ B Sga SRe AEE B8 2013

=t
(Eluwawalage, 2019)<Fig. 5). 3|4 24 mt]o]
o FEREE AFHLEA AE LFALE I
AFae A, AR & 95 gxEdoel 9
Al A AES NGO RN AE T F YA
A FEE 2HAAA AAEHE AdE ZHAH -]
A HHolEA 194171 T4 g e A
ol % F4d dg HHth(Jeon, 2014).

2) 20417] Auk
204171 Ak 1941 7] & FHE Y TA o
3 2R |y Ao AT thEelA At

{Fig. 4> The Lady's Magazine,

{Fig. 5> Victorian Ads.
(Eluwawalage, 2019)

(‘The Lady's Magazine', 2022)
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ok Aok FASE HALE o]ofA AL Bt

Geh(Huh, 2011). £ FRYNES o)A A7)
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{Fig. 6> Poiret’s Fashion Show
(Troy, 2003, p. 100)

lllustration

(‘Paul Poiret, n.d. )

Steichen) 8 AMXE AZE IAA 71HES 43
o 33 L 2HE kﬂl(Troy 2003), =t eﬂo}
(Man Ray)= 2843949

= Az 341’4/‘} & ’%?;Wr 011%91 0741

AL o
=k

WA BAEEY] A mHoE 53 &4 F
o2 & xS faZgold s YT 1920~
0ol ofEdE, FH|E, AT T TA
dEREE G7HE e & AnS fgaZyols
3 Uy, 1 FAA olgAE, A tA
JHete] FetEgol s A A Francis &

{Fig. 7> Lepape’s

{Fig. 8> Man {Fig. 9> Dali Window Display
Ray, 1929 (*Surrealist Window, n.d.)
(‘A Man Ray,
2020)

24 A tately, BAES] o|nxE x¥s}
&2l wiA 7 = Ak(Suh, 2012)<Fig. 10).
A, 2041 7] TRkl AE ZH A ol HT
olZA A HAIZE A Wt PR FES
WA H Atk A A 71D 2047 22 A
8 27 1900 el ke Rrrsd of o
AAGe] A AL A ke el Ao A A
AlEol A AR 1971d AlA - H]E(Cecll
Beaton) ] ‘An Anthology(1971)" AA(Fig. 1DE
o2 NYHAL 1980t Eo thol
oft} B % (Diana Vreeland) ] HEZZ g
FAHAA ] o]B A 2ol o] JfHHHA
A oA AA7E A3 9T Clark, De La Haye,
& Horsley, 2014). o1 3|4 AA7F SdsiAH

rir

L ELE

A weg o AAZE ohle A el 2
Sudold, ANFY WA AN Fd 2 o
@ oed A ANE] NFHAL olHF )
A AN HELE Fal, 2047 % A% A7
o o we} 54 xBdelH, HEHe)
Yool gFHUA HA AW, A Q25
ol AAE A Zede oA vrlele] fEo
24 A s w9

S S 2 d%H S Za e ol el
ke e Swe A ZelAH oA oA A4
148 B9 Aol wet thae] A DA
SAsEA 434 A4 Htelz FEHUt
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{Fig. 10> Alexander McQueen, 1999 Spring
(Frankel, 2016)

1976'30 & 57l

& W%‘—Ei v 10* deﬂl 0113]11% st

R
B>
o
bl
o
inj
[
e
o

%)

A4 AgReE AT feshe o
4% zaAeold vtols /)5 Ack

ZEZ oA, HAAIS 8 WA AFUACIA ]
A&HL Aoy AEA FEES Ad vl

5
Qg FHolE ofv]

A9k tEo] AMFEE "HE T Sdol, A7 Yo
oA tEdzA mozs i JE F=xe] A
S Ao, NS BA "ol whek AAret
FAel FJlo] 7R E 17k Ao w4
e o &3F<l vYdE e siA = At
e eg HollA s FE 2047 Sk s
A BAEe F23k A AFUAlA FHo =
G857 AAATh A D5 1910 EEE
‘Fifty years of Paris fashion 1859~1900& #HZ=
2, 204171 %ol oln] SAT 204]7] AWk 22
F 3olygA Zal(George Hoyningen-Huene) 2
2 A ARZTEES F olm Ao g A
o= Qs AzE 7] AFFPA N, A Bl Sl A
WA 55 ded BAE T8 FHoR ARt
A ® A 20471 Fukel vk (Kwon, 2016)<Fig.

12). o]= o]& 21A417] Auk gL A3t ol
H<=(Anderson), Z&27](Polanski) & #%

(Clark et al., 2014,

<Fig. 11> An
Anthology

{Fig. 12> Helmut Newton
Cold Eye, 1980
("Jun Roveé CM, 2011)
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A+ (cross-platform) ©] &3 TH(Bartlett et al,
2021). AAZAE WL E tALstEo] FHA
ojmiAle] FAE ol §FF TH=E T3
o fAlE AfFUE, SNSE T3l FEAE
FEALIYL, A AT AolE TV HA 1At
E, SNS 5o 22 EdEFS W0l HEE A

0

SHowstudio

{Fig. 13> Show Studio
(“Givenchy AWZ22, 2022) Curated by Francisco
Risso, No.23
(‘Francisco Risso,

2022)

{Fig. 14> A Magazine

(*Luca Mainin/, 2021)

H A Y] o] (Visionaire), A "l A7 (A Magazine) (Fig.
14>t 22 o’ FA e o] desliels A
2E WS B HAUHSmith & Kubler,

AEAYL Ad mdold A dzEd ol
S AR Al AL st E T HAE 7]l
ol AE 7+ gl AFEAAEA AE vy
7P AWAAE JdebgEd, SRYF AL F9%

o] A¢d "Ad F#HF otE(Fig. 157 HA

)

ARl & H(look book) &< A mr]e]
£H71% Yok(Kim, 2017). ¢4 7Hst @
AAE YUEE VR - AR @7l #iA

=z SHAL O dobrt 1T AA
x@g A AY B oA e g

a

an

B

Fig. 15 Digital
Collage Art

{Fig. 16> Zepeto x Gucci
Metaverse
(‘Zeveto x Gueel, n.d.)
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<Fig. 17> 360° VR Video of <Fig. 18> Valentino Exhibition Fig. 19> Calvin Klein Flagship

Dior 2016 SS RTW (‘Valentino Garavani, 2012) Store by Sterling Ruby

(“Christian Dior, n.d.) (Menendez, 2017)
Hg ek HAa4he Fo ARl HAEEA & - AR 71&& g9 &R P AdS
Y=o, §94. VR- AR ZX AXE Fd &4 L3ty Jdth(Kho, 2015). X d&8 o] &4
I3 AHYAS FEs L JKFig 17). &, Al - 204171 $xF olgf ol Zg Al oldo] Bt
S7F Aokl A Wojy BAHE ¥4 AFO]EL SNS S ol FAAHA The olE|AE FEtH Y

2 YAY mYolE: Faf o VIP ##a ool Yel glem, olggt FHH <&

ol AFEod HAXE o2 AEHoly DR AV FAHEA med, Aegels o
gAg "ol 5o FHoE FFIOEHN AH| o A zg Aol del 718Ey 1y, VMD
Aol A w7bzkek A Al JA] HFHOE 9 oA Al o]HE dwF FAU wet Y 5
e AE AAEHE WA o dolrt HAAL 5] Bz o] ofoldlElEE ®dsty] Sl 154
2, 44 28 5 OE THE Ao E dvdxs R FHI4d 2Eo ¥ AAE dsststy
AU A dAAZSE Ve, MESAS Sl A= Aotk (Smith & Kubler, 2013)<Fig. 19.
AA AN FAE AFE F Ade VR AAE AF7HA Ad71HoE i mte] 3 W3}
T8

I Q3(Fig. 18), VMD =g tjx4d A}o] g &Y AFE ARE AYHE™ ol
7 F&3AH VR (Fig. 2002 2t

@ *—0—8 ® ® ® o

15¢ 17¢ 18¢ 19¢ Early 20C Mid20c Late20c Early 21¢
» Portrait » Fashion plate » Fashion lllustration » Digital Illustration
» Fashion photo » Fashion VR/AR
D> Fashion film-------------ocemeeeev -» Game, Metaverse
» Fashion Ads
Type 1 |
» Fashion magazine » Fashion TV, Video, DVD P Digital magazine

» Digital platform

Social media

----------------------------------------------------- » Show window display-------------------
» Fashion doll » Fashion show » Fashion performance, Installation
P-Fashion EXhibition--r--=r==rmmrmemmeemee—ne——- > » Digital

fashion presentation
Type 3

{Fig. 20> The History of Fashion Media Development
(Type 1 : Representation media. Type 2 : Carrier & Intermediary device media. Tvoe 3 : Real obiect presentation media)
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oA, el Ae BN BE $AV o o 0l oow el da Aol
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2] 9] 3] 7] A 5lo s 7L o3
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(Table 3> Historical Change Direction of Fashion Media Types
Fashion Media Type Historical Change Direction

- Format: manual image—mechanical image, still image—+moving
Contents Type image(multi-sensorization, narrative structure)
_ Representation - Technology: handwork—mechanization of shooting, editing skill—>digitation, media
Media convergence, interaction, realization of virtuality

- Art: realistic representation—artistic representation, artist collaboration

Carrier & . . . . . .
. . - Format: print media—broadcasting media—digital media
Intermediary Device . . ) . . . .. .
- Technology: no intermediary device—intermediary device, limited time, place—beyond
Type . L . .
Carrier & time, place(global scale), digitation, media convergence, trans-media phenomenon,
arrier . . L . .
- . interaction, realization of virtuality
Intermediary Device . o . . .
. - Art: artification as survival strategy of prior media
Media
Unmediated
Type - Format: realistic presentation for delivery of information—aesthetic presentation
_ Real Object - Technology: media convergence, interaction, realization of virtuality
Presentation - Art: increase of artist collaboration, artification
Media
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