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ABSTRACT

This study examines the reasons why fashion streaming services are struggling only in Korea and aims to
clarify the fundamental problems and growth directions of domestic fashion streaming services, based on an
understanding of the changes in fashion trends. As for study methods, literature review and qualitative re-
search surveying fashion streaming service experts, including industry participants and users, were conducted.
The results indicate that domestic fashion streaming services suffer (1) a lack of diversity due to a lack of
cooperation with brands; (2) a lack of convenience due to a lack of community and reviews for service
users; (3) a lack of reliability in laundry and hygiene management; and (4) a lack of satisfaction due to
products failing to meet consumer needs, and difficulties in handling services. Four growth strategies were
identified: (1) ensuring diversity by using individual closets; (2) increasing cooperation by using brand promo-
tion channels; (3) restoring hygiene-related reliability through service operation transparency; and (4) resolving
balance and inventory problems due to styling services and sales channels. This study is believed to be
meaningful data to expand the research horizon of fashion trends and fashion streaming services i the fu-

ture by revealing the field's perception of changes in fashion trends. trends.
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(Table 1> Research Results of Current Status of Korean Fashion Streaming Services

Fashion streaming service Current status

Fashion streaming service

Current status

Service discontinued

Wanttowear in 2018

Wing closet

Service discontinued
in 2018

Service discontinued in

Project Ann May 2018

Salon de Charlotte

Service discontinued in
September 2020

Concentrate service range

Reebonz . .
with luxury accesories

The Closet Company

Increase the proportion of
P2P method
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{Table 2> Characteristics of Interviewees

Interviewee Years of experience in Fashion streaming Fashion streaming
the fashion industry service period by worker service period by user
A 10 years 5 years
B 5 years 4 years
Fashllon §tream1ng c 4 years 3 years
service industry
workers D 2 years 1 years
E 1 years 1 years
F 1 years 1 years
G 13 years 5 years 1 years 3months
Fashpn streammg H 13 years 1 years 10 months
service industry
workers & users I 7 years 4 years 1 years
J 3 years 2 years 6 months
K 11 years 6 months
Fashion streaming
. L 8 years 1 years
service users
M 6 years 1 years 2 months
e Sy A 2EY Muxe] shed 3 o7 FFIA FFEHF ke oAolth o] &
T HAs A% BPs Adsiit fste] AEGH#EY o] s tgd BAESH A
oS B AFS FEToN AFY v AE
VI 9541t TFH1e] EAE sAs Fok AT S A &
EY MuA ZHEY] A G USSR Qg
1. = oM AE2( Mu|Ao] B2 @l EAM AEA BEoE A&HZQ HAseto] FY A
7 RARA RAG O A R FAE $
Hygc A Bnzoz olg tjoky R=
D oedEse wE TEET g gae 2693 Quse BAE 99y
ARATeE AT QB W& MER AT A goy zugze 28 BEYRY I v
A RS Wb YR M2 et @ g g8 2@ Aol Az A9 2 4
2t AFES A 2EYY AH|AE d9E 58 ol & g BAHT
e A4 EAES] 22 ¢o] B & rks A

?Zr ShU=E OJTSLE]‘}iE}(Kwak 2018:

T 3

AL RS £ wEsA 94X et Aol
97 R £ 2EAY & 5 UE olg@ A
Mze A% 2 3P ¥4E & dve 94
of tehgth 187 A4 A sEY Al
2 EYES AFY 2HURH IF BAS, A
A EATE] U, B AelZ Fo] A%

FU A 2EAY AU ZHRE AA oY
a2 2 Rk ohel. Tet By ol E

BAE ZF oA

dg QAs Atarla

-
F94

WA P2t Az A7 A B 94 B2

7 AdE He

Ak EgAdsitt By A3 A

Y237A 48 ARAA Hol At AR E o]

FAAA GE 7

A 7ot

(I, personal communi-

cation, January 8, 2022)

&

> dfY o

4F FHIE
ol g,
ZYPEEo

Qb T of o)
2T

4y |z Erfe r&'i
ioec) l>

Aol vl

el BHzel o] 7t
AT oba T A AE
2 FRE o|FelAA @

TAbste] Ao wE AmAMZA T

g Fuel g7 wEel



kAl 2872%: A%

A ds B9 @2 47 FE2AAS 1¥E F
W gl As AN u A A FAIAE F
e GHMNMEAMZA AYT o|f7t A He
A Zota, At BRHE A YA E Ao
2h2 Aol viAlY HEYER fled HAwR
o A d5Y TES AT of7 fle Al
Z. 28 By olFHYr = 71gel waiA o
FAol F "R st A A= 43 ZHY
t}.” (A, personal communication, December 21,

Do
f==3
Do
—_
—

D) ARz A4S A ARUE 2 A%

Bgoz A W4 25

U7k gx 2dM 284 245
& A%l by B, o7 WA B

Fol & @ RAT ded o W

PEA ok AAET AU 2E A &R
" (G, personal communication, December

oy
% A

AR S A o 2R Bel sty Fulsd
ol A = 2" Zd oA gddFE &
AEZos AR it d3Z e, a8y e
P W EEE BEAL, AbolR HdEs] UE
olfgda+2.” (M, personal communication,
February 20, 2022)

& 71 ARV AY SNS BA odtfE 2ol
% AER ek gl Ay Agel 2w O N F AV IA AR S
A Eagl2 gl @R =gz 2Eiy 9e Kwun(2018) # Lee & Oh(2020)°] AT-ellA®
ARolty AT A AEFH Au| Ao AL ol A", Al S AAE Rt e
ZYPZ Y ARYUEY AL B2 5o A% FA e AR wdFE e & 5 A
Azde] Hom wASe B mak AT S BAES HYPY A AARE QI g F=
Pie REL olRYE T%ol Lee & Oh(2020) oA FAMME RIAZskel GHA AA A7
AT AeA BHEo] A 2EF T AHAZ o off& olft Fol A, A 3 A9 AF
£33 9dvhe Aol BllelA deiAE Ag A =F RS Clh AREse S HEel 2
= 2H|RSo] B EX wEo Aoz H EUR 8 2 % el AE 0gEsh Eot
oltt ole] wWa}t Afol %, WM. EA Zo et AY A g A E A= BE2 Sl oAl &
A AR} B2 wal Au|RSo] Alo] 2 w3 EgH Auze] Fx1) IS mAL e AL
T omolom old] gt Mo W Buln uoirjs 2 Uetstth ol Won et al.(2022) AFolA
o) 7doltt o3 o AL Kwun(2018)¢] ZEAE & U Wx JRE et Rt 2S5
ol AFE Z7)o] UEY Eu 438 BEARE X BRQlo] ol AFE Aolghs Azl 7] WEol
gt} 538 ZEUH9 A o] F 2kl ado] F ol g RE TaAITY FH% AT Azdx
ZawA ol ME2E Ago] Axt wy Hy  AEEIH
BA Zetrets 2ele Fi A EE 5 ol
£ dRe 240 SUHT dgdE ool o RN el SN S S
A8 2 A4 AEASY ARUE ] AFA B qe we 2 gole. ZRUZ sl AT o)
Aeel olE g Fou, AL A&HA e BAT olgaE (e SAAuzE FusiA @
golo] HATE o Aol ;ll?lea;l]li;};] 2‘(3;;;& (I, personal communica-
e o e e N HAE YRAME AY BUEA oF A7)
ATSAA AT S8 A o 3E LU A A aE ua s ane
dEe WAG WU, Wk oA 2o el R SAs HAR U olHeAL BaAHEel
g gelt FEE UE QI8 AT A% AE B S I I
o] 1A ojmtt 3¥ o]A HEZF Aok g & ' N ]

oMl e AAEL,

agth 6y o 23

P
=

- 116 —

Fo Bobe 4F A& Fo

TAZ GAl A3t



S A 2Ee Ause] B4 Wt AT
A oFAA Ax Azldl 2AT opgE AHol “BEN A0 FEAUA AT 4L n@dn
AAE O5 vad EAdol ot ¢ ael £ R B ol 471E vigk] MZAYEL
sl A Zrol” (H, personal communication, De- 2 Lo ¢ AHE 32 e A Zoll. 159
cember 20, 2021) HAE AZ AT PitolE 3l Aelel, AEF
M, AASe] AAE WA oA FEA g
- ) ) A RE oF Y27k Lertn AE AT A
) 20z vze) R X2 AEes A QFel 29 A7 £ BATA) WEA ol
ALY B Y=g 47 ZodE 4 Je Aol AH 2EF
_ ) Y A 2el A gobe, 19d F) A% oA o
MZ2¥A59] A5 Al Sl &Hsto] & Foly s9 BdT Hn 9w waHd 9z =
NE B3 PES FaE o)2uk ZTYA(FLEX) ) BASSe] gou, A¥ASZe] A4 FuE B
oo ] 2 7l opdrl Aele. ASE dRE Histe
gt 2ele A" 2l Al floh 53], & HAEE gar WEIUAEL" (D, personal
Ho 07 Woz= MzAUY AS A 9] communication, February 5, 2022)
Helg W AR ERS ok 28] YE 59 Al et a4 .
1 kU
YO WAL OB oW &ul Al e O o Lo B R AR A AR
£ 313 g w@ o8 Fa AN AP A AT gEe wee A8 =sed
EHEUE Ao GokKim et al, 2021, of 1= AT 2 AE TS A wgel 4
#et MZ 2H 250 Asko 2 ols] therst sjA et} shARt f3 WAEsE =2 A FEY
ENES WA BERT A weo) Age @ o7 DA ARE AFE ) AAd wES
Aot AT ) Q. sEey Aus z IESS SR AT del Frad $Ed
_(FL %IH E%EQ}Q/] QE_I]_ _:Q;:% %IH E%E Xﬂ%‘ —% Lq]7]' El %E}-T‘_j 9’]71:]_0]]:}‘ oli ?_l_é—H ’%9’] ?‘
A So] WS olfaitt MU H|zl Q3= g FA4AY g SA 249 BERoR Fofe
W e s g aESol quwold oma  O1F AFAXT ol WA teigt wel, ol
ES TR BEES Won ot al )4 VoS SAY SR AL AT T4 AE 5
@ aHAsel A AF g4 Aol g w ) FEE TS SAH 4 AEA%G Aw =
BR/ISh 2 A o) Faske pAge = LAY A WA EAC S S
WAL e ASE vk wge] 4 TR AR UWAE % @ dit =
$ fARel Baze AL 7 sldo] it o By AFY] FHE 4R G o2 A% AX
AANATLA wuEte] goy ZU A AEY #-3H4) o] e F Ao VA E bE T2
Aezel $A0] Re mA Aow paggn  NESF Flabrdstel AL Hesier shod ol
g AE] ANFIE ZEe o Edo] HEtst
prdE dEEANEeY Qoage guw = osol AHAE R el Sl sl A
BE S g% Sol o YZst 2% MzAl W Aju] 9] B 9lelojgls o) Aolt)
A E@ote. TM WEEC HaT AT & o T T
Z A2e FU RAESe ® I AR
G, FA AR FHUH 2 At 94 & ‘A AEFE AHAE Qukel Adzel @
sl Q3 2ozt aElAEel 2ol Welsug golE e Assh anAe A8Ee AA tha
%LUH;;lzgz ffﬁ?'i‘?ﬂ ﬁ?;ﬂéli]:} Buh Aol A whds= A 2do] WERPORN £
£ HALAAY WEA Fol f % He of U, 127 Bl v wul AA olae &
°]71= 3tx&." (B, personal communication, o w Lol WAFZE AV AE MEg-FA €L
November 25, 2021) = AZ gg nLo] 2pEoE B 1A

- 117 -



kAl 2872%: A%

&S FoliA 45 Fold, viE g1l A
= A= oo

A Fys EE2 gL, NMEE EAL dEL
U 5o BREe] HFHI Y FER R
FFS HHAL. 53 £ EdNE FU7 UF
w2 By 9 % FA4AF vE 24Egsy
9" (E, personal communication, February 7,
2022)

"EAE FU|E &I, Ao|RE thekEol sttt B
Y £ vg giv] E5es A

opE ol st=d RS dAdsts Alxwe] FU
oM mulety & Xx AR mpgeElA] 42 Al A
Ao]Z&” (], personal communication, January 7,

2022)
22U WM As2| Ml2e| JHSN o
% Mag 98 O

1
o mln oll‘[
N tlo
1o mﬂf(
rr

" w %
N oL
n R
lo i 2
RO nifm

o2
ox o
o 2 Jo
: o o
£it
ofs ol r"O
- —~ O

>
41
2 = 2 200 ff J

EI:, O 3 & oox _Oﬁ
ofr [‘[ - r
Ti2x3k
" (Lo i
[N ©
R
o oz X =
x = L
)

= 0

e

2

rlo

ol

A

:c){:"/

O

o

o

2

o

4
o
poy
|o
fitl

Lold APES £ 0 AAY, uHA 2
Aol s W welzl obhed QA 9t %
gl old AL A4 At Adn v
o] gu S FEolE £ Aelsh: At ol
Aok Qe £2 RW 148 EE W 5 A,
AN ApelA B BAAA HFL L
JE QgNA e 250 B U Fuet

<
~
al

A ORA 2F BolE o MuATt gl 2=
ozl o] FAbE AEFHI e A 2kl (K

personal communication, February 15, 2022)

2F P2P Aol wh2A RS gloje. A
A9 71gol AsHE A YPstel Lfetal, 1Y o
o] AETe AE M¥EE Agse AL AE
ool AL e FHel glole. oje %
oA AAF AAe] A FLE oojE F U=
5 ZRES AT A A" Fope & 7
ZA7L 2 Ao A8 FAME dFsti lFH
o e AES 2Ade dd 3449084
gazg 29 F J3, 489S Agae AQe
2ok B3 9gd FES wuE ¢ L BES
Agehs MAE B 2f FES A AFEs
A g e A8E AFstd 2o B2
FoL & FE W WEd o rE 2 JF
He LA g7 A4EUn” (E. personal

communication, February 7, 2022)

D) BAE FuAYE 248 IAS 27 0
Aety o2

S EdSe) s @4 2 bes ane
H2F & gE = OB PHoRE HIE Fu
MRS o4t} A4 HAE P BASste] HY
e EYOEA AWASY 209 AAHEL =
ol ol A2 EAL cloy ¥ 7
FHE MBS RS HAYL BE A% F
ALY wol AH 2EDY A2 YEE
HEND F Qe PHol B Aoz BAHAL
SR o) Tz 2R Ag 2w A
Y= AR A8 Fhel A HASe FYy
o] Woltke ol EAlelth oleid FAE
Ast7]) Slal BAE Fu % ARE TR AML
Se Ag Fole ARE HAEIL AR
BAEe A4ES FRT 5 AT A F )
274 oloiA] & oMY Ad g S



ENIE PN DU PN

Ir

o 9

N

[0

2

oft
=
R
[

&
R
S
X,
rir
o

dEejol & Ao HelTh
Aol g 7h4 4w EY viilE

r\j
o =
, ol
o

o
g8
flo e

2

N

=
o @\

)

(2

|z

2

It

o

1o

gt

)

)

off
ofr
o
N

[e)
3 a9 BAse) § WY
o

g Az 5o 4Us

B3

39 A TIAAME o123 AH| 2] AF

58 F Stk AE dAARE "AE dd
AgelA AFS U 2 dd

of, AlF-EA o] that ‘Al 713

| £770] 2o
2l A crord A o]z 281U e AY
Ae 718E AFstal 2 dEAA G
ACoAE A BAE 7HAE QA F=
es A48 F& 7t 985 A% vz
olgkal Fok(Kim, 2020).
sy FE Ado] goldtid Ferp zopd
2 ZEUT BAEAME JAES] 94 Hop B
AE FE A 2 &4 $£E 9E HU
L. ARG 191 AETH) 9] A
o MEYL z7de AWM AE AFE XE
ZEo7b Aol HAAAL, olF Ao Frtetd
Arrel Auzg FRESSIEAM Y E2AE
EHOR e HADADE S Fastil, 9
(g, A, 4 5)2 dEU-dN} se B4
L2 EZIUF AAHA HAsUS § A

2EY AMulz 3AE FoueA Adgsty 1
5 53 diyt AE R =g Hu A
Stobd, BET ool HYS AALGA ol FoiF
Ao 7 AZFEYT” (A, personal communication,
December 21, 2021)

< TH 5 A SEgd, A

g of7]a BAHESo] Fojd A o}
8. 8F 2AEAA FHY AMuE oJHA B
o] aF&ot. old A I g 3oz A7)
2 2&7+ A7) 2.7 (L, personal communication,
December 19, 2021)

- 119 -

P S o> it o

o

o
AF3IH An, Kim, & Lee, 2022). £3], 2
A

D Az o FHAL BT 94 B2 494
5%
A AES WS ge, AT W we Py E
FQEN TR sl 2vAE A7
QE Aol ZLHTI veidTh o2 S84
Fol Age oo Aol 4HE 2HAg} B
SolA ARA RS Ed BAT A
g AE AT Ve AAE F AL e
o 2% Ao% uA, oHF FHHe =
94 A Aol gt s A

20199 #xd 224 5§ 719 UBSH A&z
Al oS, £YAGL & AT AR /19

W, BRAS FAE MZAA oA A
2] FRAe 1o AFE FFL vA 7]
of 2AEE ¥l A4 247 2 5 AL A
2 Bt

“FHUlel A5 A #elt ofgA o]FAA X, ¥
A 7 oW EA e tE HSHer TR
A A7 obs ARle A ZFUT dARA
2o ddded I oA s AR AR
a¥xe. 3%7) WEd 94 el W de
b A Aol g A whek Al e 8
2AA el W FHA A FhETE
ol & Aozt A, DA A3= A7
€ A fuelEsty =¥ Fold Y

o}.” (I, personal communication, January 8, 2022)

A ol Fe JdEl, 2 W dEAtEe JERET
= @A el s g AR e I e
o] &ttt ¢t o] &3tfe] TS AR E A
o8, AX WolR Y & AJEiZb AR g 9
A ¥y WES A AAEL 293 I9 Yo
WHEE T B, MB|AE ¢F o] 88 Y8
(M, personal communication, February 20, 2022)

4) ZetdR Anlzet g A FHlE AP

FAEAY 2 AL A 2

WA 2ELY Mul2e & 2 AL B



kAl 2872%: A%

2 Q% 2 B3 il 2EFY Mui A HNE TUHAIA AL BH), FHH S 7149
ol F AYE F R EAHAY. ol sl4 ste AH FER AuzEC] sty Ut
371 flst ez s AEd Y A sl 7H2 ) (Botsman & Rosers, 2010). 53] 374 3 59
AdstE Mu|2E S8 A AE My g8 % 7FA] ABE FA s MZ AldlelA oy s A
& 7171 WHolth Won et al.(2022) $F Lee £71538 AHlE EFCE APy Yrh B2
& Oh (2020)9] AFAAME WFFo] 2edd ga] o g 0% ©A4 wjE e AEgoZ 9
A2 o] SAEAA MASE AHAE e g oA AME, FElER AN, XA FH] 59
T A0 E A7 A 2EFH AME29] T} TAE A 2EZY AMEA7E Fd A&Thse
Ao e g oL oo FHFHCE ALty Au|zol7tele 9EE AAEAT(Lee, 2022).
Uelgth 2822 AEsE seE MuAE A AT A &7bse g WA AT oA
FaT A 088 TANY 4 U Aol AR BA R TR ANE 5 879 938
g Aot} tlEo] tho] Auj AN T1X]R] 3 =Y F Jde WS st o F TR,
odel a7t & o JF5EEE st HAH AE T3 A AFe] £HE AT A vAE=
g MU A7F FH FaW o), Ful A FEE AAHOZE Folz Wl e 4v9 F
29 AYe Foow VLANW Wi ALE  BPE A4S 0% Q4 AU ol BRA
273 FTEE AN 7Hssked, AAL Aglel o st MZ AUE EFAEY & JdeE 249
HEdE o AE Ego] & Zolg Bl 37 kolgts g Aotk
A7y G712 2Edy Muart AgE " Fu) ‘A 2EY Muls BF 2 g 2 3
AEAQ Aozt g7l & &9 T dAES 2 A% U 2 SHER WER Q8 HH &
B 2edd AMuj2avt g a4 £ ukeg Egy Auxrt X*‘“ A &7bs 7t e 9ol
yo7ity stHeEtr. $IvEE 2F fHd & HT S0 AANHEZ AR slL. AT H2Y2F
Bd8 59 AEEC & FEY, 159 THIH SN st FES vidEly I FELE 9
L A@or I9A 28dy AuAE £ AAE 3wy FHANEe £98 Wi, YFdE FIE
58 & 243 22 335 ¥ A gol” (C Hei7bA st shuhe] AEoE 2¥el o
personal communication, December 15, 2021) T UE Aol dEel AV|HeZ HW ofF
HE Y& ¥2RYzsty AZ4EYr, IHEE
# g 7§—°r“ 2B ME-NEXA 3 A o]y & AL FHES AR, B EA
e 58 gMe oI A2 s 3101& gl o w1 MZ Aol Al “H‘j’i A2 4 A &7t
E *H’é—ﬁ'—% 23 ddg AFES 839 WY & A2k 2" (G, personal communication, December
oS %‘%3}1 NER O F37M43 Ag dE9 7, 2021)
M E AAZEOE wusy Ag }\oﬁ-’] Aol
718 BA3T, NEA AIYEE i 7Y ZAF
WA F3 B oleiAn At v V. 2E
2 WEA ARIEE B8 $32 AES WYsiy
g AEST &, OA e FH77t mEEkd ey = =
B %) gpﬂiﬁ_’. EBH NES FhuEs TZRIE esd oA GAdA AMZE HE FEFY &
Fole AESL dole. Tt HY b gAR H JEE A 2EFH AujXo] ud B
Oe F94¢ =3, I g = wE #H 3
o174 7o}lR2" (E, personal communication, Fe- FAHCE UL o, F9 7Nk AnHj 29
bruary 7. 2022) A 1 AT A%RT Ao I E 278
U A 2EFY Mujie o g K
5) MZ AN EdE, A9Ae AP R A A S g T
A AL A LA ) o]d waEt & A+
A 2EAY AVIES ASTE SAA ©l g aa 2ace) W g o8 g Awe
e de Aoz A ofoldo] i3} ALE 2 o= oAl A ~Eg T Au 27t 74



=l oA
o ~EE Aju 2o

. .
o ulzk /\]_%X]—

M%]@
i o]
E%mum@_%iﬂl
i = uf B E I
%u@ﬂ@ﬁ% ﬂEqwﬂwr
ﬂo_EEoLfE_ﬂJE IHM_.J%‘]&LHALMM]
%_Lmoe_ed.wrwg b%;ﬂﬂuw N R
uomooviﬂﬂﬁﬂu.%_:uﬂ%lxHEWLWATJ
NLaLlommiﬂuﬂﬁMM JI.ALMmo_\,quAE_ULHL1Hm%2]
X ~ _s}mME@ﬂre ;ﬂo]ﬁ n_rmE;%:auJ7d
| o= 3 W= o e o I 3 o) T o % To
o2 T L.foq%gotz @mw@ ﬂrﬁoﬂow T U
;OL\I‘WE_MO] T‘Nﬂx_l :.L»A#O# = Jlﬂ_moﬂro‘n_lnﬂﬂ_l
womﬂi@]rwwﬂé R o= Lemomuﬂu%o_a%urmowﬂﬂuﬂéw
qJZ_xwmoa@ﬂqA@w@@@;émgawzqg I L )
o 4 15%%% aoﬁiﬂu ﬂﬂ.ﬂaoxxs%z ,lﬁlmi nl_ﬁw;
J ) zo o © ) N B 1 o T o B [
LféL.me ?AEHAToo_LtmﬂEe qulﬂ_uu gl Mo o%ﬂAmu,_ﬂ.o_ uWoL,Ao
hmm;a@n%aquw%ﬂn@am@o;4g%%o = & o B3
1514 23214
101,%%05 Tﬁ]aﬁo%V%Luﬂ@ga@EAgei galjl»ﬂuﬂum = ~
ﬁmumMﬂméuxEﬁwmﬂwwﬂﬂ7&uﬂmoi@mmﬂuH1.|H§A7W¢|mb§1 Jnmﬂmﬁﬂmﬂ
— P — o vl —_ - L
MTEOMﬂximﬂﬂ;. er%coﬂuwxiahﬁyxiu%@ﬂa%%owe %E&u@%
r< e Mﬂ]MME T OJIAOPL ﬂ|xo ™ <
ﬂQagﬂ%n@;u ggaggiaﬂiLA 2247 PE LD
o~ A 7ﬂ%wﬂu%z@oza m:omomqamsg o vo oL
ﬁH]_ix_,muleﬂﬁ T = E:Lxﬁmﬂplomﬁonxl‘_._ﬂ.ﬁ JLAIﬂ;o
- i %;ﬂ@g@a% %Lﬂ@%g%mh " 1 LRy R
.HUA%ZOJI JIUH‘_CMﬂUTﬂE__u;AUMﬁWﬂ ﬂﬂﬁEE.ﬁﬁL Wow‘olq HU:LﬂlﬂWmﬂ_
7 » T Y ! %% T -
7 PHE L oqq%wawwwywﬁw%iﬁ% FrELL
- HTLI_HQ_OAO.A,_% XojxwhﬂoﬂLr‘olL‘aun_@ o T - Mo
_uauﬂ.]@ uﬂmﬂﬂrm)wwoﬁ _ K 9% B = oo n_/n@mﬂg_o mﬂuf;]oﬂ%
g T e % Ry T T B %EQTEﬂuE@ ?Wh%éi
=y = %o]EA]_ﬂ_&&mwrdl oE@;oﬁE.ﬂo] W% ™ ol @L%Ailuw_
EEX&I () H,WH_JOL L.oq ﬂ.]n_x‘.ﬂo qE%ﬂl .9L‘U|_|
L S 1,.1%‘_11 T]ﬂﬂ X ﬂeoooa X | & pul] = —
5 5 w A o) T %o o W , R F o @Wm#nrn
.5 oA N x \/in_mo _z o) o ’ L o o0 T zte._OM T
mﬂrmﬁar @LMTDZEQ%J ﬂ&ogééuﬂ_ﬁﬂuwﬂbﬂﬁﬂz I
i aﬁgéﬁﬁam u%ﬁmgw,g%waW%igdﬁ,
V_JL_,OID..%LMHT 5 %o B Wo_aﬂxiﬁ?eﬂ 1%ﬁoﬂﬂmm%kﬂoﬁo
ook W%,ﬁﬁvﬂy Anozowﬂyﬂa%ﬂ%qzﬂi e T E B W E
mﬁm,ﬂmémﬁx]@ﬁoﬂ%ﬁgo o ok bl B _OLE_Eﬁmmﬂ%vd.ﬂmEﬂﬁﬂﬁ ﬂn%ma
—_ ! — o O —_ LT o —
ﬂﬂﬁwwqumxﬁlu ﬂﬂﬂﬂwoﬂﬂwA@%@mz;oﬁm UE#
HW% Eﬂ@ﬂ%ﬁr? wﬂuéﬁi@ﬂxﬂﬂdﬂﬂ.%Liﬂ.%ﬂ - = o
w_IW_.MO _vaoé,ml.‘mq,m_xw%uot mwwﬂaLMHmmoMﬁomﬂﬁqoLmMﬂloL EE,WM
o "z ! g 5 =
)am;th@gi#%%: MDﬂ%%WMW@@VOW%SM?;%a@
Mw_w.ﬁeﬂm%mﬂﬁdwwnwtﬂ;m.uﬂeM.A%Vﬁzeazﬂm@m%wﬂo%tﬂnw
=~ " ™ ! ]_5 N - P B Jlx
uomﬂxﬂﬁ.u_.hqoz_)am;.iaﬁr?z 55E74,Woﬂu.og{e:ﬂéxﬂ
e oF ,q5 oxozlrﬂ-__nﬁa_z._oﬂvﬂ:i]Ao - e ﬂl,mo‘HIHE._
o %o NE & £ -H_ 0 o ;oLﬂﬂmﬂ " o a_.qux_u‘ur7 e = A A
Ee#zéiwﬁqs%oﬁm%ﬁﬂ%oﬂotﬁz%AML
m 7 c_.en_rm 7o mﬁﬂio B .]M_.ﬁomﬂl.nx_uu]ﬂwulloe
o] HL‘AOE e io%ﬂ Jo 5 X
W aﬁaﬁﬁf.} _uoaxo W o ﬂ?ﬂﬂuﬂ oy
o) B BE o m o ﬂ_u,‘.WL T R ol oF M oK N s il J) o
moHHﬂMAﬂ%@%VHAﬁﬂokkeviw
Zﬂxo_LﬂoﬂLﬁoﬂwﬁMHﬂﬁwumﬂuq.
o T B X o
OA‘*ﬁHoMuUT\WoﬂﬂﬂqulﬂﬂmﬁMo
uumﬂauwo_axﬂoﬁlﬂhﬂﬂ
= & < “.WA‘:._V
o_a Mﬁﬂ
= 5

1ol
Aot IR IZ

[

x

-

L

12 A

K]

<] .
’é“—]ﬁ
- 121 -

=

=



kAl 2872%: A%

0

19 F4] o] %
2EZ Y Au] 2o
1 A7} o] F

A4, & dA3e
AU st Ao

1% AE®

Ehi
ke
2

}

(¢

_}r_;ﬁo
=

o]
oA
DS

pR

fu
o

>
ol)lr
lo

pid

ut

o
oo
=

o

iy

o o
o
re

o o

o
=2
e

i
(o mu

it

ko o |2 KN ox o o 4
o

M;EHUB;J}LU%

pou)
|o
fru

References

An, C. Y., Kim, Y. S., & Lee, Y. J. (2022, May 29).
Transparent clothes, sneakers, why are consumers
going crazy? [[FH3 23 538 LHAES 9
G338l ohmynews, Retrieved from http://ww
w.ohmynews.com/NWS__Web/View/at_ pg.aspx?C
NTN__CD=A0002838836

Botsman, R. & Rogers, R. (2010). What’s mine is
yours: The rise of collaborative consumption. New
York, U.S.: Harper Collins.

Business of fashion & McKinsey & Company. (2019,
January 11). The year ahead: Self-disrupt or die.
Business of fashion, Retrieved from https://www.b
usinessoffashion.com/articles/intelligence/the-year-a
head- self-disrupt-or-die

Choi, I S. (2016, January 14). "‘Wanttowear™ sales rise 300%

in five months ‘a splendid achievement’ [‘gF 4o}’

54 gt W& 300% ‘4% ‘MA'). apparelnews.

Retrieved from http://www.apparelnews.co.kr/news

/news__view/?idx =159324

Y. J. (2021, July 15). Two face of clothing rental

service [oF @Y AMu|xe F L&) Planet

Times.

Choi,

Retrieved from http://www.planet-time-
s.com/b53

Creswell, J. W. (2015). Qualitative inquiry and research
design. (3rd ed.). (H. S. Jo, S. W. Jung, J. S.
Kim, & J. S. Kwon, Trans.). Seoul, Republic of
Korea: Hakjisa. (Original work published 2013)

Demailly, D. & Novel, A.-S. (2014, July). The sharing
economy: Make it sustainable [PDF document], /
DDRI Retrieved from https://www.iddri.org/en/pu

Du, K. A.

Iran,

Jung,

Kwak, Y. J.

blications-and-events/study/sharing-economy-make
-it-sustainable

(2020, October 3). CEO Sung Joohee of Closet
Share, who makes money from sleeping clothes in
the closet [ & Hale 202 & Be F24
Aol A3 th®] woman donga. Retrieved from
https://woman.donga.com/3/all/12/2188026/1

S. & Schrader, U. (2017). Collaborative fashion
consumption and its environmental effects. Journal
of Fashion Marketing and Management, 21(4),
468-482. doi:10.1108/JFMM-09-2016-0086

H. S. (2020). Suggest why did your subscription
model: Fashion is a clothing store. publy.
Retrieved from https://publy.co/content/44347r =
set-detail

(2018). A study on consumer attitude of
fashion rental service (Unpublished doctoral dis-
sertation). Seoul National University, Seoul, Re-
public of Korea.

Kwun, J. H. (2018). Success factors of fashion sharing

Kim,

Kim,

Kim,

Kim,

Kim,

Kim,

Lee,

122 -

platforms and measures for their growth in Korea.
Journal of Fashion Design, 18(3), 153-173. doi:
10.18652/2018.18.3.9
N. D., Jeon, M. Y., Choi, J. H, Lee, H. U, Lee, J.
Y. Lee S. J., .. Lee, H. W. (2021). Trend Korea
2022, SNU consumer trend analysis center’s 2022
outlook, Seoul, Republic of Korea: Miraebook Pu-
blishing.
N. D., Jeon, M. Y., Choi, J. H., Lee, H. U, Lee, J.
Y., Kim, S. Y., .. Kwon, J. Y. (2019). Trend
Korea 2020, SNU consumer trend analysis center’s
2019 outlook. Seoul, Republic of Korea: Miraebook
Publishing.
G. H. (2018). A case study on fashion-sharing
platform by introduction of sharing-economy:
Focused on product-service systems. Journal of
Fashion Design, 18(4), 93-115. doi:10.18652/2018.18.
4.6
J. S, (2018). A study on the perception of fashion
streaming service using text mining analysis:
Focused on PROJECT ANNE. Journal of Fashion
Design, 18(1), 107-118. doi:10.18652/2018.18.1.7
J. S, Ji, W. S., & Kang, S. J. (2014). Future and
success conditions of the Sharing Economy [3#7
Al (Sharing Economy) 2] Pl e} HA3x27], fssue &
Analysis No. 134, Gyeonggi, Republic of Korea:
Gyeonggi Research Institute.
J. W. (2020, November 9). "Try it on”...Cheil world
wide launches experience-based e-commerce ‘GETTT
(g WEALR" AL71E, AP 75 o] AMAA
E'2A] Kyunghang. Retrleved from https://www.
khan.co.kr/economy/market-trend/article/202011091
137001
H.J. & Oh, H. S. (2020). A study on the property
of fashion rental service and consumer experience.



S s 2Ee g Auze) B4 U A

Korean Society of Basic Design & Art, 2I(1),
471-482. doi:10.47294/KSBDA.21.1.35

Lee, H. R. (2018, September 13). ‘Project ANNE', a
clothing rental service that SK Planet ambitiously
released and received a ‘poor report card [SKZ)
Hol oRNAA gt e A w2 R/
A" AMul2 project Anne'l. /Insight. Retrieved
from https://www.insight.co.kr/news/178198

Lee, S. J. (2022, May 9). Can fashion rental service
grow as an alternative to fast fashion? [=)A @€
AMu) 2z, SAE sfAe] fgigte g 44 9
74?1, Prolog. Retrieved from http://www.prolog.
kr/news/articleView.html?idxno=10516

Lim, E. J. (2019, September 10). The fashion industry’s
‘enhancing online service'..home fitting service
3D virtual fitting [AAA "2kl Aulz= 73l
=98 Mu2-3D 739 "], Daily Pop. Retrieved
from http://www.dailypop.kr/news/articleView.htm
17idxno=40931

Lim, G. R. (2021, October 25). Will the fashion world’s
Netflix "Rent the Runway” IPO succeed? [=}4A
=g ey AY ol IPO 48711, Fashionpost,
Retrieved from http://fpost.co.kr/board/bbs/board.
php?bo__table =newsinnews& wr__id = 2689

Lim, S. H. (2021, May 31). Get ready to go back to yo
ur pre-COVID-19 routine in New York, Bring the
clothes rental industry back to life [77& 2419
ojd Ao E Eold FH], % YA U] HIF
o}]. Kotra Retrieved from https://dream kotra.or.
kr/kotranews/cms/news/actionKotraBoardDetail.do?
SITE_NO=3&MENU__ID=180&CONTENTS
NO=1&bbsSn =243&pNttSn = 188896

Nan, L. (2021, March 31). Why sharing is caring in China.
Jing Daily. Retrieved from https://jingdaily.com/china
-sharing-economy-rental-ms-paris/

Park, M. H. (2016). Consumers experiences of collabo-
rative consumption based on sharing economy
services., Journal of Consumer Studies, 27(4), 175-
205,

Park, H. Y. (2020, October 19). Lotte suspends ‘salon de
charlotte” at fashion rental shop [F©l, Z|A AL
A2 T AR 29 apparelnews. Retrieved from
http://m.apparelnews.co.kr/news/news__view/?idx
=185656

Park, J. H. (2022, March 10). Ribbonz, expand customer
experience with luxury subscription service 'Rent It’
[E2 BF +5 AUz "MES B 14 3F
4], Money Today. Retrieved from https://m.mt.
co.kr/renew/view.html?no = 2022031013502076266 &
type=outlink&ref = %3A %2F %2F #__enliple

Rehow. (2020, December 02). AirCloset, Inc. “meeting
clothes at home” is a new standard with Corona!
7?7 monthly fashion rental “airCloset”, new monthly
members in October exceeded 300% year-on-year.
Japan NEWS, Retrieved from https://re-how.net/

all/797622/

Rifkin, J. (2000). The age of access: How the shift
from ownershion to access Is transroming modern
lite. London, England: Penguin Books.

Shim, J. Y. & Kim, Y. S. (2004). A study on the ben-
efits sought and the rental intention according to
rental clothing experience. Korean Journal of Human
Ecology, 13(4), 599-607.

ThredUp 2018 Resale Report (2018). THREDUP. Retrieved
from https://cf-assets-tup.thredup.com/resale__report
/2018/2018-resaleReport.pdf

Weitzman, M. L. (1986). 7The share economy: Conquering
stagtiation. Boston, U. S.: Harvard University
Press.

Women spend £1,000 a year on their wardrobe but only
wear 30% of their clothes (2008, December 5). Mail
Online. Retrieved from http://www dailymail.co.uk/
femail/article-1092100

Won, Y. J., Jung, H, J, & Lee, Y. R. (2022). A study
on information types and value perception of fash-
ion rental service platforms. Journal of the Korean
Society Of Consumer Studies, 33(2), 113-131. doi:
10.35736/JCS.33.2.5

Yoon, J. Y. & Kim, S. L. (2017). A study on develop-
ment of fashion sharing platform for shared econo-
my: Focusing on fashion rental service case.
Journal of the Korean Convergence Society, &7).,
199-205.

123 -



	국내 패션 스트리밍 서비스의 활성화 방안 연구 - 패션 트렌드의 변화를 중심으로 -
	ABSTRACT
	Ⅰ. 서론
	Ⅱ. 이론적 배경
	Ⅲ. 연구방법
	Ⅵ. 연구결과
	Ⅴ. 결론
	References


