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ABSTRACT

With the introduction of digital fashion, the scope of fashion, which had previously been recognized as
only a physical consumption, began to expand to include virtual content, and an NFT' fashion platform that
purchases virtual fashion content as digital assets and broadcasts transactions was developed. The purpose of
this study 1s to derive the current status, participation type, characteristics, and pursued value of the NFT
fashion industry through case analysis and to analyze the possibiliies of the NFT' fashion industry from the
perspective of sustainability, which is a limitation of the traditional fashion industry. According to analysis,
NFT fashion industry participation types are classified as follows: NFT fashion makers, NFT fashion plat-
forms, general NFT' plattorms, NFT' fashion collections, and NFT' fashion collaboration. The findings of this
study can be used as both basic data to understand the structure of the traditional fashion mdustry and
NFT fashion industries as well as basic data for individuals and brands looking to enter the NFT fashion
market.

Key words: NFT fashion(NFT®] A1), NFT fashion collection(NFT=] A Z & A),
NFT fashion maker(NFT=] 4 ©] o] #),
NFT fashion platform(NFTSH A Z2;F), sustainability(A & 71 4d)

This work was supported by the Yonsel University Research Grant of 2021.
Corresponding author: Eun Jee Lee, e-mail: gee@yonsel.ac.kr


https://crossmark.crossref.org/dialog/?doi=10.7233/jksc.2022.72.4.070&domain=http://kjournal.co.kr/&uri_scheme=http:&cm_version=v1.5

NETHA AHEAS B8 NETHAN 72 olsh o A%7k5 @ 7]

L M2
gAg g7 dvtsl, rptdde] diie 9
ASESE obel A 4w FAujol #H
HEHE vy Jom A Adgde] JFE wH
Z At yA" EdAFyolA(digital trans-
formation), E=4¢1(blockchain) 71%&, wIEM 2

(metaverse), NFT(non-fungible token)@te= &0
g o] A2 Fo7t ofuy, HME5H 4Hg
gxg 71ete] Al S sl AlE

I, OAE Ve T P wEA AHE EoF
T A ddE AdEn 93k =k AR
A F)oldeh ol I wste i 4k}l
AfEo]l UAY TYOoZ Mol pxg
237k 7bs 7] gEold, MEHIE 8 29
z9] Ffrek Muart 7hsd Aol 2AEN

w Folth(Lee & Lee, 2020).
A, A5A HAME 9GA gAY ERAE
ojlde] AL AL dow, fAl, wAY, A,
F59 A #Ao] gAY 7Nte Ve AR
AAL T ok T3 VR, AR, MR7|&¢] &4k
g b 2ol =2, q), B AZE ] )
W St wEA APHIT Uk 5
Ao 5% A E2F Avudoznl 914
HAY A HesE 7y 2 :

Agon, A ZUxE Tx

m
o
O
D)

@

d
Atk A Z~®ig](Morgan Stanley) 9+4& ZA}
BuMoe] mE™ 2030d7H4 wWlelH 2~ 2 NFT
#A AFel gAE =Y 10%E A 2

© 2 dZ(Chandar & Ferraioli, 2021)3l= %

g Al FESE el WS A% 248

Ao g wolr}
J8v dA7A GAE Al g At F
2 7P o] Axge] &8(Lee & Choi, 2021
Lee, Lee, & Lee, 2015: Shin & Kim, 2022), VR
71%9 &8 8% 7FeAd (Lee, 2019: Lee et a
2019: Nam, 2021)° gt A47F F5 ol FL
on VRIE o2 NFTH A ek 273zl
T A9 o]FofAA kT Utk oo B AF
NETsj A G 9] Al A4S T8, NFT3HAA
a3, o Ky 54, FF 7HHE B8, °
g 7INeE NFTH A 7hFeAdel sl =98ty
o 53], MEA AR Al A&Tk

=

.

Lo rr r2 @

2 g 7}
o] ZHoA NFTsHAMEE] 7h58E As R
2 gty B AT Ade A% dddds o

£ NFTHAGRY 728 olsiahe 74 2wzt
5o, A1z nase) NFTAA vl Aol 28
* ol

= 9= 7% AEE FeE S 9L

L

I. 0|2 Hi4

1. NFT 72t heiol st

NFTE 2249 7150 71w o)
Edolg onz, wehdolEst B

Agste] AR, 1HAS AUES B

A &7] 918 DRM(digital right management) A
29 AMESte, OAYE A Fde] B
BAY s XSty dE 7H AfAE
o] HlolEle] HIF & UEF ste VEs

g Astell &3 otk "A" AHEL ¥
(minting) A4S 53l NFTAMte] & 4 e,
o] IFolA AEH, ZAF A, a3tA ojvA ¥
A, AF A Al e e EEH HE, oY
A g 5o BEZF 98 (Park, 2021), NFT

A AL AR G &, Ad ool B
13

o
R

T

Aolel 7N=Ho] YR dof 7} FHAaA
ZHA == 0] JTHKim, 2022).



kAl 2872%: A%

3 g, Zds gRs A9 Kang & Sung, 2010) NFTIHAXGE NFT
™ > A FREE tF+= ICT

714re] i eh

A 5 g ddd FE&HT AHKim & Lee 2 FYE HRY2] fYolth TAE HRYA
2021). 2021}d ZA NET Algol Al & oiu] = ¥4 T8 5 oy FAR f3o 77 F
AFE(57%), °YE(29%), WMEP2(3%), 2EZ=(2%), Tt 7HX e ARE 28T F JEE 15E o
ADQ2%), FEHE(1%) A2, dA7A 3 g 87L o|m3tH(Chang, Lee, & Noh, 2016)
F (collectible), oFE S} 72 FElZ= A ek n]Fo AFA el Al AnA, AFSE 74
7Hg =tk ole YA Y olE9 by g A7t Hod, gAE FHE v2YLE V2R £
A AEE 713 & AT F dvke A, "A RE, FFA AR 28 M E A E (Lee
g zato g o] Exl stsAolals AA A o] & u & Yang, 2019), SHAQ AR 7+ AdH A
wolH, FRFH NFTOE A2 Ha A2 A AL 53 AHIANCZE 73] FEo] He 5H]
o2 Ay Jvh(Noh, 2021). 9ltH(Borgh, Cloodt, & Romme, 2012). &, A%

HHAAGAME NFT71&9] Hge] o= 2 R2AE FAe] 9 Z Y% E (one-sided plat-

ATE 20199 NFTS|A A& dlo]AQ] w2 form)# 28 od S E (multi-sided platform)

71E9 dEA A

< 53 NFTHAY

E(The Fabricant)® NFT7}3iA  ‘Tridescence’ S o4y R Zez= Az}, A ZEx}E, AR
c@lav) 95002 el AA BuE olF, wHzE, %S s Aua Fodo YEYA EFHE £
TR, FolHE £ Mg HATES ZAow & WA P22 2EvH(Yang & Lee, 2020). %
NFT=) A, NFT9A NFTﬂ]?J Az Fol §&% 3, NFTHAY S A% gAaxdades & g
2 AT 9o, AMAELS NFT/1ES A4 Ad 79 gd S9E Q08 ZRELS o
& A ZElxES NFTESHEAA 44 0 A2 o o9 N FZE 9o FAREAEAE
% % A HU% NEFTHA 94 NFT71£9| 7 ZRE AZAS 7 AR

e AHS AT dEd, AR AAAPeR 5 7he YEYA FId 42 4 2EL o=
REle gxgs, FANA 1Ed FAS P TEE AAE, AR AR

=374 Aol A8, 2949 N, FuF T 9 TEE 20T B 5 JkFig D.
FAEHY(SCM)E 3 AL7154, Auv) 4 ol B AT A=

Aolgts 49 2-=tHLee & Kim, 2021). 1) AEFEE SPEL /MO 3 NFTHANY
U NFT A1%4¢ @, bAg sidsde] &4, 9o 3o §383 98 B4S 2

OAg Ao e ssAe meh NFToHANY o NB 722 BeldHTA Fr)

o mg HANYe) AxsF B Ao HolAw,

NFTHA S 729 54, A9d So that 37

4 A7 ol EAQoR o|FolA) 9 e e

Aot} o7 F4d NFTHANHS 98 ot

3 HEH AT BRF A Holnt. ——

Group 1

Cross-side
Network Effects

Same-side’
Network Effects

N
El
s
rr
1%
ic]
=
|
_|
El
rx
rr
1A%

Group 2

\) Same-side

Network Effects

{Fig. 1> Multi-sided Platform Structure

(Stavkova & Damsgaard. 2015)



NET#HA Al S &3

NFTHHAG 22 o)) 2 A%7bs e 714

3. NFTIHM

2021956 7H3dA 7lge] A i A
2| wEe 29 93 NFT A4 A4 =9
o] Hth WEHA ZYE SHOE F4 A
At FAeE AE, F54k ofolE] Edlae MY
59 5 At FA, AR 7He A AAE
£o] 7158 2™ (Choi, Lee, Ko, Kim, & Kim,
2021), WlEPH 2 2ko] A4A3te| wel NFT+ 7t
A8 & AANBES T FdoR B3 EY)

A2 cH(Lee, 2021). WlER 29 7ido] S5
A, A" EYF Aol AAE BEEAHEA
A, D&G, LVMH, Wi¥z 53 22 gAMe 9
A BREE BAE ofo|dlE El e} AEAS

1%), StELA, 7S 5¢ NFTEdZ2=
T QAAEE 35l dth(Ryder, 2022).

ol9} 7+ NFT#lAHL WE A4S Ea s

[e)
4

o
= &

l‘l-ll

=

o1zl gAY el oA Ao g fAY o,
gA" s dAAE, dAE s e 2Ed o
A, A FE, AR, AEE 5o gYd FEE
g ok o5 HEH A A A st
obd A s zpitelw, AA sjHstde 7]
g3 A4k vA"A 9ES mAs A% =T
2 98ty ok bgAg 3749 sp&slel wet
NFTsHAS mlefH 2 o] /ol HaAg
2f 2 AHE olyg AA M AFSE BEL
Agshs WA ¥atE S ZoRE AW

3 JtH(Han, Kim, & Cho, 2021).

Kishan & Umer(202)E #AMel A4t
/\}Eﬂb'“ ATE E3, NFTHAol AHA,
, AR, B EAS AYL doH,
4GS NFT A 7o) AHAES]

AEE FolX tAtelY, Ao, 7]
B2 713 A2 =R g8d

2
4y My o x oR Lo

r% E;O_L;

[e)
_r

}

>

4
2ol

Rt gy

ol

2o
a

4 NFTIHM I X[ &£7Hsd

A (environment), AF]3 (social
equity), AA 2 (economy) ZHE 3842 &7}
L3 APYAE WSy 93 AHA AA"A AT

A&7V 7
%

e
m

g oujait 2ulAe] A4 277} @A
BE /195 A%/k5Y $5S FRAAL, 9
B ARE FHOE WBhe] A& A4
A4 o FF5EL

A tH Henninger, Alevizou, &
Oates, 2016). A&7 AL 7 H 5 9 AL3] A
Aol A AF Az AL UA
HE Az #H7 EA, &R

Ftl UBOY
o oY I

=
(@]

=
.
D

D

Do
(e}
Do
S
O.\..
lo
i
=)

NFTHH/‘S_% X}?‘i 1}191 M-S %01: Lﬂﬂﬂ
At SHA A &7Hs e wel] 7)o g (Kishan
& Umer, 2021). A& el Edste] tA
g FoRe] tAst 284 AE At 2dS

540 at= NFTHAS AE A, A3 #,
ERF % 59 ol loAHA A A 3
7 falst H71Ee] flox L bRty AE F
e Fo A IS AT F AT

Tk 549 7es €89 NFT e 3
FHoZ EAL njgog AES M 4 9l
7] W AuAbE At ARE FE Sl o2
2\NA FHEA AES] 71EE FAYE £
Z NFTHAS 233802 39 A4S 2y &
F HE 7 AFES UXNEIFoEN A
&3 874 Helx A&7FsAS FE S (Kang,
2021). x4 ¢AdE A EHE Carling®] CEO



kAl 2872%: A%

Y mlo]Z<=(Ronny Mikalsen)< CNBC ¢!
7VeAde Q1% tieky wdely A
] A M= gGEFS HA3E

il

9]
Je= Weto g NFTH A 7MeA S olob] st
7 ATH(CNBC International TV, 2019).
2 Y53ty 7]6rel NFT7F ol

U4 Hepdols wuld AFE Agel 9Ea
L ESA0S BEITE A4 drdAE
NETSl #7414 ZHe] go5el A% Hes
T gtk ole] wWe} Ess Aol i 437
st A A 5 FAE ASkEA 2H
Asel arel ANAL ATHDoyle, 2021). @
A BAEAG U@ BAZ Folstel she A
el ZvolA NFTSHAS A47bsAel o 7}
SA3 g e B A7) Rt

1. o4 gk

20223 1€¥ 20¥95H 49 2047HA HEF =
el TEApo]EQl FF(www.googlecom), Ulo]
W (www.naver.com)olA Aol NFT, NFT
fashion, NFT digital fashion, Crypto fashion®] 2}
= 71955 AMs NFTHA % lo]#A, NFT
A FH2E R TAE, 7] g BAE
ZAEQ A E SIS

/‘\l,

Ak A v1E 2019, A

l

A
4 n:&

{Table 1> Categorized Cases

A

Ao, &, Aol wet F3ds ERFAL,
=5 @JJr NET= A wlo]# 107, NFT=A =
E 170, NFToH Zd= #v, f5ste o
NFTEZHEZ 177), NFTHA 294 312 F 4
N A Table 1). NET#H A4 ] 72t 52
yA7L(Lee & Yang, 2019: Schreieck, Hakes,
Wiesche, & Kremar, 2017: Yang & Lee, 2020)
£ 7IWte 2 EYE 7k v 2y 2e V) "TLZE
shobal 2= gl oldr S8 (Mu 2~ AMLx), Tex

A 732 8 (competitive fea-
AMatem, v (vision) <
T ouA, v AdedA] Al

=EFeiL =EHE 19EE T2
T+

I NFTTHAATY R3E ge S

1) NFTSHA wle]A ¢ 5§74

NFT# 4 wo|AE NFTHA Tdxs Az,
#jsts AR F 10709 A =
NETHA SHE, 4 NFT Z3Fo] 574 4
F& YRR W, £5& Adse A% 99

Role Type PCS Case
Maker NFT fashion 10 The Fabricant, RTFKT, Overpriced, Mutani, UNXD, MINTNFT,
maker Republige, Institute of Digital Fashion, XRcouture, Tribute brand
NFT fashion 1 The Materialised, Replicant, DressX, CryptoKickers, Neuno,
platform Artisant, Exclusible, Digitalx, MetaZ, Wear, FAME
Platform NFT platform OpenSea, Binance, Cryto.com, Foundation, Rarible, Basic. Space,

dealing with NFT 17
fashion contents

Trusey, Nameless, Nifty Gateway, Decentraland, KnownOrigin,
SuperRare, Christie’s, MakersPlace, Zora, Mintable, LooeksRare

Communicati NFT fashion 3
© unication collection Week

Crypto Fashion Week, NFT RUNWAY, Metaverse Fashion




NETHA A4S S8 NFTHALY 222 ol s A%7bs e 717

NFTHA wWolAE < 392 AZ}HE 251,
NFTHA =& Az, dvjsies 4¥s 230
Ao el olyyzgt s Ha=gle] Aok
28 Fd2E FE AZs= HHS 58 NFT
ALY Foke] HEAS 23T AU
NFT#Z A dlo]A7l g+ Sd=E= Uxd o
A, gRE 2UAZ, 7 294, 28y, 1
A FE So|ddh tE A NFTHA 2l =9l The

Fabricant<] 73—?—, E]X]?—i A9l ‘Tridescence’ &
E3) 9,500 s}
A 2<(Fig. 2> 2020 Eﬂ AYg¥ RTFKT+= NFTZ2Y
AZge AEF ZH=E gFWA NFTHAA
ol BAAoZ M3t vfol7lel 2021l <A
Qoq‘:KFig 3). NFTHA Hol# = 2onzzlo]
E(Overpriced) & AA 24 7}53 SEEME
9} 7P agEe 2@ AEFs A
Al Zpel7h Sl 26000‘?-__} 2ol FjEE FEEA
25 Fui Al A FEEM =S A, NFTAHE
We A, o}ol%]ol EREAY BAEHH
g V-codeE °l&3l A AFS ATEE
UEE 313 Aok 7] Ak E84 ARt
dAsa #e, AFdE F de ANE"Ss 25
AR THFig. 4).
NET#H A wo]Ae] AbgAE sfjd B
oz Yy, H BHHE9

o
e
(g
)

L ol

o}o

koo

I
S

rSl b
o
3
X,
K

EAES | 9129 HIH FY(UNXD, The
Fabricant, MINTNFT, The Institute of Digital
Fashion, RTFKT)ol{th 7%l AR§Ake] 7 7+
FAE sty olE &8 F JEF ALt
3 4%+, Republige, RTFKT, The Fabricant=
chekst wEtH A S0 A8 b5 NFT A
H2 Y A2de 233, 7Pt A A4
ARZH 9, 7 FF 9 olmA] S Adsty
Atk The Fabricante 7Hdaid e 4855 &%
a7 8 Aew ’\(Sandbox) AL EANA =}
Aol ohutete] 7HFAS QAT 5 e AILE
Algatal ATKFig. 5> Al NFTHA oA
A BHEete] PYs B3 NEE ZHE
YUAE FAskE HFo] z1oH, Ae BE
A JRQIS] NFTHA A4t dwi= NETHA
FTEAFF Ao At
NETsHA Uﬂ°17194 HH 3 Aol ek WEs
Z 1071 5 6712 wlo]#(The Fabricant,
Repubhqe, MINTNFT, Mutani, RTFKT, The
Institute of Digital Fashion)7} ®]A 3} Age =
Aol A mE e WA, A& JH’E‘_
A F2H HAS A iy HANF ]
< AAste AE AEY BHOZ AA ST 9
ATk 471 ®e]A(RTFKT, MINTNFT. Mutani,
The Institute of Digital Fashion)& TAE Az

l‘HI

{Fig. 2> Sandbox Cases
(THE FABRICANT, n.d.-a) Dress
(THE FABRICANT,
n.d.-b)

{Fig. 3 Iridescence

<Fig. 4> RTFKT's NFT

<Fig. 5> Overpriced Hoodie
Sneakers (Perper, 2021)

(Choi, 2021)



kAl 2872%: A%

o|E ¢ F ]zj. 29 713 A
ogeS =3 NFTHAY &3S
7 (The Fabricant, UNXD, Overpriced) &

71]9} tAg e AAE ddstes 7l

_4_4_L4E4_4

(Table 2> Features of NFT Fashion Makers
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{Table 3> Service Descriptions and Features of NFT Fashion Platforms

tent
Brand Platform service Con 'en User Vision and role
provider
-Providing knowledge and -Digital fashion asset-based
information about the utilization and business model that challenges
The transactions of NFT fashion -External the traditional fashion industry
. ‘NFT fashion content listing support | designer . -Transparency and equitable model
Materia- . -Individual . . .
lised AR wearing app -In-house -The pursuit of inclusiveness, the
-Digital fashion outfit capture image | project environmental and social impact,
file production and shared growth with the
-Game skin linkage possible digital community
-Providing digital fashion fitting -External
image files and guides designer Individual -Unbounded creativity and freedom
-Supporting SNS linkage and NFT -In-house of self-expression
Replicant | fashion content listing project
-3D digital fashion image and . -Conscious consumption, pursuit of
. . -In-house | -Designer . .
collection production and ) sustainable fashion value, and
. project -Brand . L.
collaboration provision of digital assets
-P ing th \ f digital fashi
-Trading digital fashion items and -External ursung the ,Va ufe.o lgital tashion
; . . . for the sustainability
self-designed NFT fashion content designer | -Individual . ; .
DressX ) . . . -Proposing partnerships with
-Supporting AR simulation app and ‘In-house | -Designer . . . .
. . . . designers in developing countries for
social media content creation project .
sustainable development
-Providing Sneaker making tools(a
pixel type 3D sneaker prototype -External R
. . -Support creation
Crypto | that anyone can design) designer L. e .
. . . ‘Individual |-Connects individual creation and
Kickers | -Customized sales platform -Individual business
-Supporting NFT fashion content creator
sellng and design tool
-Supporting NFT fashion content -External . -The role of digital content
. -Individual
sellng designer platform
Neuno . i -Providing personal collection assets
-Supporting NFT fashion content -In-house Fashlop
. . . collection for the metaverse
production of fashion brands project production | -Enhancing digital experience
-Supporting NFT fashion content -Self-expression as a sustainable
sellng -Individual way
. -Providing simulation when uploading | creator -Individual |-Using 3D that can be connected to
Artisant .
photos -External | -Designer the real
-Virtual try-on service and design designer ‘Network support for designers,
support brands, writers and collectors
-Providi lock
Exclusi- | . roviding mefaverse assets(clocks, -External | -Individual . ..
jewelry, cars, spaces, etc.) that . -Advocating digital luxury
ble L designer | -Brand
advocate digital luxury
-Uploading digital fashion content -Providing and producing
. . -External .. , .
-Supporting NFT fashion content . L participants’ ideas
. . designer | -Individual o ) C
Digitalx | selling . . ‘Providing physical & digital items,
s . ‘Individual | -Designer .
-Providing a global designer network production support open source
. creator ;
and open source library and designer network
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Brand Platform service Cont.ent User Vision and role
provider
-Purchasing and listing digital .NFT_ platform integrating on and
sneakers -External off line
MetaZ . . designer | -Individual |-As real-based NFT,
-Character, media art, music content, . .
) . -Brand -Connecting virtual and real
‘Interworking with OpenSea . .
purchasing experiences
‘Providing NFT marketplace and -External
Wear gallery designer Individual ‘Pursuing future digital luxury
-Strengthening partnerships with -In-house business and sustainable systems
luxury brands project
-Content digitization -Digital fashion | -Individual
FAME curation service -Minting assistance | creator Individual -Presenting a new business model
-Crowdfunding and marketplace -External using digital clothing
provision designer
CryptoKickers, FAME, Neuno, Artisant, MetaZ), ZFEE o YWk NFTEZRE3 NFTHAH Zd=
‘A&7 s e 7EA A4H]'7F 570 (The Mate- o] OFE e NFTHA =9 e zez]d
rialised, Replicant, DressX, Artisant, Wear), ‘9] EAL At
A3 249 2AFE Aol 37 (Replicant, Cryp it A AE|AE Algdtie WA, De-
to Kicker, Artisants), 'W/AE Mz Fdo] 271 centralande= UXE Zelze] AlY oMoz
(Exclusible, Wear), ‘53 x84 271(The Aol MY 9 FFEe] Ay A E 534
Materialised, CryptoKickers), &3k A3'o] 27} o2 AYste AREE ZFT A, Y
(The Materialised, DressX), ‘A}3]2 32’ (The NFT AZAE9 AYe 453t vk Hol
Materialised) ©] 17§ AFo]Ee A A =T, A ARl ATE 17 FRE F MY A
¥ (KnownOrigin, SuperRare, Zora)°] #AZAE
3) NFT)A 22§ FI) st 44 NFTEHE AR & ARYE S A3y AL,
NFTERE Zo4 A4 92 2d28 Age  ©f T Zoasl 3% NFTAAe) #5744 o
= gEd TPzse AguEd 17747 9on, A A ARA, A SHe Axde
2 543 AE2 WS (Table 4)9h 2tk AEH M-S AL A
o5& duk NFTZHZ0|A A #d 7182 NFTsjA ZgFo] HAE s|d 74d A=
22 ATety, gA" A 2 gy A A IR g AfRE v 2YL BE o) A, A&
e, 94, 29 5o ggd azg 3 JHed Wde) vhA Av) e wde AR
M YA chrRe] SPEL NFTAHA o) AdeIRE 7HH pes Akl 9= 23
Ak M AR FESL BE FA5T AYS g2, Ak NFTESRE] A5 Zoras Al €]t
o gEd HaA w2 o] NFTIHA ArE A, FAA 7RIS mdE wee X2

ARy} AeE A2l glthe= Aol & HAAth

o
=
0,
o
i)
R
1o
oo
oy M
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{Table 4) Features of NFT Platforms Dealing with NFT Fashion Contents

Brand Platform service User Feature
. .. . -Providing digital fashion by category
-Purch 3D digital fash d . . . .
Open Sea urehasing lgital tashion Image an -Individual | - Various contents such as digital fashion
dressed avatar . .
and fashion illustration
-Total NFT marketplace,
Binance -Purchasing and selling digital sneakers, ‘Individual | - Total NFT marketplace
fashion illustrations, etc.
-Providing digital fashion by category
Cryto.com | -Selling DressX products -Individual | -Various contents such as digital fashion
and fashion illustration
-Providing digital fashion by category
Foundation | -Selling Clothia, The Fabricant products ‘Individual | - Various contents such as digital fashion
and fashion illustration
. . .. . -Providing digital fashion by category
. -Upload d h digital vid . . . .
Rarible po? g and purchasing digital videos -Individual | - Various contents such as digital fashion
and images L. .
and fashion illustration
‘Providing NFT category among fashion
Basic.Space platforms Individual -A platform including NFT contents in a
b -Selling Baby Birkin, fashion illustration total fashion platform
contents
-Providing clip videos of Nars Cosmetics,
Trusey Imran Potato, Gucci Turtle, Louis -Individual | -Providing clip videos of fashion brands
Vuitton Teletubbies
-Brand -Creating NFT tent dl f
-Creating and uploading customized NFT rag reating content regardiess o
Nameless contents -Business format
operator -Supporting distribution and consulting
Nifty -Uploading and purchasing digital videos Individual -Keyword search
Gateway and images -Digital fashion illustration contents
-Creating digital fashion items .
. . -Supporting games, marketplaces and
Decentraland | -Connecting to game assets -Individual .
- way to create and trade creations
-Providing marketplaces
_ | Digital art, digital fashion illustrations, _ .. | Supporting trading and uploading digital
KnownOrigin ‘Individual | art
marketplace . . o
-Supporting community building
Digital art, digital fashion illustrations, _ | Supporting trading and
SuperRare -Individual | uploading digital art
marketplace . . g
-Supporting community building
Christic’s -Contents of various art areas, Gucci Individual -Auction
fashion film, Fashion illustrations -Selling digital art
-Total NFT content marketplace,
MakersPlace | fashion-related digital fashion images, ‘Individual | -Total NFT marketplace services
fashion illustrations, fashion videos
T
Zora -Selling and uploading fashion related -Individual P &

videos and digital images

financially sustainable, accessible and
community building
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Brand Platform service

User Feature

-Total NFT content marketplace
Mintable -Selling and uploading fashion items,

videos, and digital images

‘Individual | -Total NFT marketplace services

-Total NFT content marketplace
LooksRare -Selling and uploading digital sneakers,
digital fashion illustrations, videos, and

images as search items

‘Individual | - Total NFT marketplace services
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{Table 5> Features of NFT Fashion Collection

Brand Service Participant Vision and role
user
-Digital collection
Crypto ‘Lectures Designer ‘Embracing digital fashion and expanding the
Fashion |-Workshops Brand world of new design into areas such as
Week -Showcases sustainability
‘NFT fashion sales
-Transfering designer’s fashion to NFT
‘Promoting designers in the NFT space and
NEFT -Digital collection -Designer exploring the connections between technology
RUNWAY | -NFT auction -Brand and fashion
-Promoting environmental sustainability
-Supporting charities
-Shows and collections using the
Metaverse | Decentraland virtual platform . -Providing a shopping experience in an
. . . -Designer . . .
Fashion |-Selling NFT fashion Brand immersive virtual space
Week -Purchasing and delivering real ‘Intermediary role between virtual and reality
products

nability:  971),
(innovative/ alternative business model: 871),

WA A5 HE A HD(shared growth & sup-
porting mutual collaboration: 87]) & yelgch
I ggeg 7P dde FAA A (inter-
mediary role: 770), HAE 2o 2 o] A (digital
assets:  470), AejAel W] ZY A3 (connecting
creation and business: 37), HE3d HA (equal
relationship: 37), tXE A2 AA &= (digital

fashion economy activity: 37]), NEFT®A ] 2

4ol 7)o (contribute to the expansion of NFT
fashion: 370), ©lX8 723 A|&(digital experi-
ence: 37K), AEFFAIE M (inclusive fashion: 2
M), #2148 3|4 (ethical fashion: 171), A& H
A 9 @A 3} (fostering and revitalizing pro-
fessionals: 170), Ze43 7188 AfF F+
(pursuing freedom of creativity and self-ex-
pression: 170), 9413 44| (conscious consump-
tion: 170), ¥& wiAYZF A3 (educational me-
chanism: 17])& A=A},

A
| YEES A%

w3 258 s7)se) B 849
AA. 87, B4 o) BRIy 1670 3
13709 FA AP AST e FRe L

lo
o
=2,
>
rir
D)
4
N
olr
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re
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{Table 6> Keywords Analysis of NFT Fashion Industry

Keywords NET NET NFT Total Sub—categ'orie's' of
maker  platform collection the sustainability
Sustainability/Sustainable 2 5 2 9 Environment
Innove?tive(alternat.iye) busin(?ss model/ 4 3 1 8 Economy
Changing the traditional fashion system
cflllllabr:)};jatig;s ?::tf;i?tﬁgtic?;ﬁ?oﬂ ) 2 6 0 8 Equity
Intermediary role between virtual and reality/
' Real-based NFT ! 2 3 2 7 N/A
Digital collectible asset 0 4 0 4 Economy
Connecting creation and business 2 1 0 3 Economy
Equal(equitable, democratic) relationship 2 1 0 3 Equity
Transform digital fashion economy activity/
Digital content platform 2 ! 0 ! Bconomy
Contribute to the expansion of NFT fashion industry 1 1 1 3 Economy
Digital experience 0 2 1 3 N/A
Inclusive 1 1 0 2 Equity
Ethical(transparent) 0 1 0 1 Equity
Fostering and revitalizing professionals 1 0 0 1 Equity
Pursuing freedom of creativity and self-expression 0 1 0 1 N/A
Conscious consumption 0 1 0 1 Environment
Educational mechanism 1 0 0 1 Equity
Total 20 31 7 58

Fostering and revitalizing professionals
Contribute to the expansion of NFT fashion
Digital experience

Digital fashion economy activity
Alternative fashion
Changing the system of the traditional fashion industry

Innovation in technology-based modern fashion
Sustainability

Conscious consumption

Ethical fashion

Equal relationship

Pursuing freedom of creativity and self-expression
Inclusive fashion

Supporting mutual collaboration of creators

Mpes

{Fig. 6> An Analysis of Mission Keywords in the NFT Fashion Industry
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{Fig. 7> The Frame of NFT Fashion Industry
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+ Assetization of NFT Fashion

Economy fashion

Environment

Sustainability

Equity

partnerships/community

+ Creating a new fashion business model based on digital

» The expansion of the fashion market into the virtual world

« Zero pollution by materials, processing and production
« Zero carbon emission by logistics and distribution

+ Zero pollution by management and disposal

« Resolving the problem of overproduction

+ Consumption and transactions based on transparency

= An open and equitable fashion industry model where
anyone can be a creator and a consumer

» A Business model based on authoring ethics

- Efforts to lower barriers to entry by supporting

Sustainable Characteristics of NFT
Fashion Industry

» Sustainable process

» Open creation and consumption
through transparent and equal
relationships

» Pursuit of alternative values in the
traditional fashion industry

{Fig. 8> Sustainable Characteristics of NFT Fashion Industry
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