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ABSTRACT

The purposes of this study are to analyze the marine look within the aesthetic characteristics of Gaultier’s
fashion by examining marine-look pieces from the Jean Paul Gaultier collection and to provide information
on marine-look design’s mnspiration. The design characteristics of Gaultier’s marine theme were examined, fo-
cusing on the marine look exhibited between the SS 2013 and the SS 2020 fashion collections. First, the
origin of Gaultier’s marine look 1s that the sallor shirt (marimeére)-a reinterpretation of the sweater that was
traditionally associated with secamen from Brittany, France-became his signature piece and is centered on the
traditional French sailor look. French fashion sensibility expresses a playfulness that combines haute couture
with a sense of humor. Second, the gender boundary was broken by combining male and female codes, so
that the design characteristics of Gaultier’s voluptuous and decadent sailor style combined femininity with a
masculine sensibility. The aesthetic characteristics of the androgynous image were expressed as “the absence
and ambivalence of sex.” Third, an optical illusion focused on the physical avant-garde, employing both ex-
posure and concealment to interact the body that was hidden by the garment by incorporating the surrealist
trompe ['cerl technique into its design. This experiment showed the effects of modification and distortion on
the method of dressing the body.
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{Fig. 5> Jean Paul Gaultier 2020 S/S
(Bowles, 2020-b)
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{Fig. 6> Jean Paul Gaultier 2020 S/S
(Bowles, 2020-¢)
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<Fi_g. 8> Coco Chanel- 1928
(Tramuta, 2016)

<{Fig. 9> Boy Toy,
Jean Paul Gaultier 1984

(Fig. 10> Jean Paul Gaultier 2007
(Jeanpaulgaultier, n.d.-b)

(Jeanpaulgaultier, n.d.-a)

{Fig. 11) Le Male Parfume
(Jeanpaulgaultier Instagram, 2020)
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(IMDb, n.d.)

{Fig. 13> Ah Nous Deux La Mode
(Jeanpaulgaultie-r Instagram, 2021)
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A8y FEAL £ ARXIE AXS EHg

e S A @ AFHOE wE
FomH w2 72 F2AL 43 BEIY

Y (Chung & Choi, 2003).

A= 983 FEAL FEA AIYA U
oz FAHAN, HA9 &o] FHEC] ARl
ZEo] FHo APYMwith MZE "Hvlel A sie

AFHA Qo AAo] FHUrKFig 16). 923y F
2ge 520 423 AHOZ 29 e ol

A 29 AMAzAL Qe ojnA!
g mdsie ARUEE Suo) HnT B,

3 44 2AE

19879 & £ FHA= @
SELERERIEIES =
HAE 4G NEHe)T 4AsT §EHow
Hojof BTHL 774 S19UtHChung et al, 2018).
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<Fig. 14> Madonna,
Blond Ambition 1990
(Lawson, 2013)

{Fig. 15> Madonna Cone Bra 1990
(Julien, 2020-a)

{Fig. 16y Barbes Collection 1984
(Jeanpaulgaultier, n.d.-c)
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<Fig. 17> Marine Skirt
(Jeanpaulgaulti-er, n.d.-d)

{Fig. 18> Pleated Black Skirt
(Delaunoy, 2015)

EZZFHF(trompe-T'eil) & 1930t ZHAF
o &k ¥ 7IH T IUE FAY £5
d 7o E ) dAel 5FHA IS AFst
Atk o 7ML AT WA xd 5ALS
219279 7)otz P e EFxES gid 29
HE AFo R HIe] wExdete] A o2
71744 ‘L%fi A BACoN EREZEHF 7HES
fapele &85l ‘FHEAM RS AAGT
Atk F % JEY Y] EFEZEfE ZAES E
Fo PAo7 AMEHo] & Hof] FAX AAE
OB o] BAFOEN kE 299 Mz #
AE BHoFE=(Jang & Lee, 2018) Al2YA T}

olo] ti(Fig. 25).

4 & JAEdde EFXZERY
19963 SS (Pin Up Boys 7”—*1
(Fig. 20). A A AENME
d Hole # 9 ZA(pin up girl: #2xF A
AFZ g9 2d, e 5 44 =

=1
)
£,
N
2

“’*rﬁé
2
>
1>i_l

N _1}
32
S
o

3

.y
tlo
ol 2 R oo

=
A
o
>,
rit
>~
>
)
[o
B
v}
il
O]
ol
fd
kg
o
tlo
)

pads
o
)
=8
e
=
(o3
2,
—d
po)
[o H
0
o
o
B
&2
rlo

jgjgﬂn
HUMSOWFLJFEPSFX‘L“%N&_I‘LE{H

FH
rel
o
ox
rU.‘,
2
o
re
e *
ob
9
)

M o
2

[ Ho off

r

rir I

w Hono
Ho
(=
re

- O
L
>

ol
re
r)'
9
o
M
1o
x
e,
2o
fl
o

ox ¥ (K
=X

=
ox
|o

{Fig. 19> Tartan Kilt
(Julien, 2020-b)



MRl 5572% 35%

<{Fig. 20> Pin Up Boys 1996 {Fig. 21> Trompe-L'ceil Dress, 2003 {Fig. 22> Mesh Tattoo 1994
(Arteurial, 2012) (Borrelli-Persson, 2021-a) (Vogue, n.d.-¢)

-

mariniére !
stripes : / corsets
Jean paulm
signatur(iesigr%
skirts trompe-1" oeil

WHS ABNZ AFolBT HATHAdm et SATh HRAe] ki wEEE AA @AY
al, 2016). EF 4 E TEE FEINANE Qo) 243 FHE Edse] 94 Tasel @

of FRAE HARA B F A4S Beld  SAd EHE ZEAAT ok AAlsh 4 A
o7l ERZIS ZUE TS BE PP AR A H908 sye] $98 A%ats Ay 7



2 £ JEl9(Jean Paul Gaultier) AlZZYUA tx}elo 2 9] npdE A4

el
>
oX,
o

A% &9t (Han & Geum,
994 d SS EHF A A
, F,oie 22 RExe
2] vy ZERY

Ao whEolA

o
i
fd
ful
2,

2010).

2
e
2 ~

lo,
o2
oX
ro

Il
[d

>
4m oo
_0|L
2
ud

2
(o
ot
i<y
nG oftt
1=

= om
oo
2

o o 2
2o g

)
N
AV

°
|o
i
o

H
=

o
», of
iy
M rlo
B
N

o
[
s
o
= o
ol
ol

o e 4
TS
o2 X

HO |0
i:‘

=

n

lo
G|

Bl o

o2l
qC
i
i
re
B e
Lo

g] o)

.nsz,ﬂmmwnz
=

(Adam et al, 2016)<F1g 22
md o] Fo Alde i_E_F)ro
upx g wjdo}l AT EFIF
B tiKFig. 2. °lA | & & 2H
2H, SETHE &4 FAS E
ofoltjefd] B k¥HS 72Ut
Wy g, o8 Lo FAZ A
sk SUES HEe £
19 F23F AITIYA HARle] H

o]}g;} Lo] X]— z 37_1:/]01]_4 H%H

A4 mow el wEol
AAMEE AMAE dEeln FAld dF
S3oE olelnzA AR AdE AT

g 758
Ak B At A F 2EelE Uy %
1=]
w

2

\/
it
Yo X
2o pop

4o
)

o
£
o
A
2
b1

(&

e

& 2
I fr
THU [H
]

> oo

—

© P W oL

1‘
o

r)v
o
e e oF
2o
=2

12
>

IH

lu
3o it
oo mlm e
5|

N r
i

2 e
_>‘.1_“
N L Irt
o
l
;
[

= @ AIUA GACE w2
gholx, ‘9B I, WA 2AE

% ZUES BE Sol A #1 e
o) A

A o

Atk olde Aelskd vaa A (Fig. 23).

0}

4> ofm e

‘E
KR
=

ne ‘m

m. & £ 1E[09
or2lE M 24

F E AgoY mEES 19849 AFL
YER 52422l tatelYEA Y] SHE MAgH
ol MEUVHOZ AP 2021d FW A M7}
A S 19849 SS A MM wiE ~EE
o]z ¥ ‘Eo] Hol'(boy toy)E AL Z Aok}
AL AWl A Ao AFOE uiEFo]

BTt o] 19979 SSell= wHEES "R A
Mate] olglHog 8/ ZES A uh Ax
1930 st olmA 9] ¥kgl FpAtnkS (pajama
look) 9] PFE&ES HAFAKFig, 24-25). EFX
& ofoltolE HERZ Fztd FLo AUty
AAeA Edes AMeR TEd 589 nY
3 gz ﬁfﬂs}cﬁt} EZXI{ FEE ARSI
T vk 2Edo|E} Fod UAIoR ey
th(Borrelli-Persson, 2019).

ool 2000 Z2uke] mpE S Al TIU A Q)
ugl AEgo|ZE g2 74 yF29 mal
53} Qe 2EZo|xe) 2AE QI olEste]
A st AtkFig 26). ©lF ntES& %3_%(2013)
I AFe] A BEehr w14224H2015),
E5(2019), ZAAF(2020) ¢l ©]=7]7}4A] E} Fk
kel Agstel Amsteth 19 &8 20209
SS ZYgAMdME LEHAY AIYUAS ‘I]-Zré
s AgHos maAx Adele] A5 B

ks
1=X
i3

T
o

AF ek AYA A4S vhage] s e
2013, 20154, 20194, 20209 ZAHYHE F

2 OAae AsnIg dv Aga 249
We A Ul 24 B4 (AR A &

A, HE, 25)S Adst gl 548 24

By

o
R}
re
ko
o
1o
Shid
X
rlo
f ofl
{u
=)
re
Hu
4
=
fitl
A

)
e
1>
(ol
=
)
o,
=
>

o
2

oX,

lo ¢
ol
rlr
A
lul

o o
oX 2 HI o
2o &

-z

N

>,

N
fe ey

=

u)

)

X

[>
BN Do

fuj

e

>,

2
o
Al
2
&
X
2



MRl 5572% 35%

e

{Fig. 24> Jean Paul Gaultier 1997 SS  <Fig. 25> Jean Paul Gaultier 1997 SS  <Fig. 26> Jean Paul Gaultier 2000 SS

(Vogue, n.d.-a) (Vogue, n.d.-b) (Borrelli-Persson, 2021-b)
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{Value of signature design)
brand symbols, identity, differentiation, heritage inheritance

{Jean Paul Gautier signature design marine look)

{Analysis of Jean Paul Gautier collection
- Marine look design characteristics)
1. Theme-French sailor look combined with French sensibility
(military uniform, androgynous, sports, funk look, folk costume)
2. Silhouette-Y line, bell, avant-garde silhouette
3. Fabric & Textile-signature mariniére stripe, stripes and textures of
different materials
4. Color-the top is white, the bottom is black or navy-a color of con-
frontational structure
5. Accessory-le chapeau de marin, matroos cap, anchor jewelry, stripe
socks hill & leggings
| |

{Analysis of Jean Paul Gautier collection
- Marine look aesthetic characteristics)
1. Amusement of traditional French sensibility
2. Decadent sailor style sensuality

3. An optical illusion focused on the physical avant-garde

{Archival Succession to Jean Paul Gautier)

{Fig. 31> The Process and Contents of Deriving the Aesthetic
Characteristics of Jean Paul Gautier's Signature Marine Look
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