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ABSTRACT

This study aims to provide a comprehensive methods of expressing gender neutral fashion trends to sup-
port designers' practical design thinking in Chinese menswear. For cases study emphasizing the practical de-
sign methods, an analysis framework was developed from a literature review. Gender neutral menswear fash-
ion in China was classified into deconstructive, queer, fluid, and pluralistic. In the expression of design ele-
ments, the most common characteristics were found to be H silhouette, stff texture, and associated colors
matching. These are presumed to result from gender fluidity, i.e. when the boundary between men and
women has become ambiguous. The design methods by type of gender neutral menswear in China were
considered. The deconstructive gender neutral fashion was characterized by combining elements previously
considered women's wear and menswear, e.g. decorating menswear using materials and details with a women-
swear, or combining female symbol color. The queer gender neutral fashion was expressed extreme feminine
images in menswear through methods that expose the human body, fit and shm silhouettes, transparent, soft
textures or wearing items from womenswear as it is. Fluid gender neutral fashion expressed a combination of
tradition and modernity, the use of materials heterogencous in pattern and texture, and harmony between
subculture and high class culture. Pluralistic gender neutral fashion appeared in new forms, exhibiting ele-
ments in which prior norms were dismantled and recombined under the influence of the cultural and artistic

zeitgeist alongside the gender neutral concept of men and women.
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{Fig. 1> Marc Jacobs
(Johnson. 2020)

{Fig. 2> Panacea
(Driver. 2019)
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<Fig. 3> Nike
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{Table 1> Summary of the Gender-related Design Characteristics in Previous Studies

rsl
(o3
e )
ox 41 Wil O i orlr o

-

ueerness
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Researcher Gender-related Design Characteristics
(leérllg) De-representation Mutual fluidity Pluralism
Kim & Yim Deconstr}lc.tive Sensual masculinity Trac'iitional. masculiin'ity
(2015). masculinity combined with femininity
Kim & Lee . . S o .
(2016) Deconstruction of gender Sensuality, Playfulness Historicity, Fluidity Pluralism
Chung et al. Deviation Contradictory expression
(2018) of female appearance
Yu & Chun Deconstruction Pervasiveness, Retro Epic
(2020) Extreme queer Parody
This study Deconstruction Queerness Fluidity Pluralism
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Analysis items Contents
fasi;?l(ieéNr?;t‘iii)es Deconstructive GNF %ul\(;,;r 211;% Puralistic GNF
Silhouette H I X Y A

Design Texture Stiff Soft Glossy Transparent

component Color Associated Complementary Triadic Analogous
matching colors colors colors colors
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Puralistic GNF, GNF, 47, 21.1%
,47,21.

42,18.8%

| N

Freq.(%)

Types Total
Deconstructive GNF 47(21.1)

/ Queer GNF 29(13.0)
Fluid GNF 105(47.1)

Puralistic GNF 42(18.8)
Total((%) 223(100.0)

(Fig. 4> 2018 S/S~2021 F/W China Menswear Share Distribution
by Gender Neutral Fashion Type
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Freq.(%)
A Types s];'icc?il\;e Queer Fluid | Puralisic Total
Silhoue GNF GNF GNF GNF
I 3 8 13 7 31
(6.4) (276) | (12.4) (16.7) (13.8)
X 16 11 23 5 55
(34.0) (37.9) | (21.9) | (11.90) (24.7)
v 4 4 12 6 26
(8.5) (139) | (11.4) (14.3) (11.7)
H 24 3 51 19 97
(51.1) (10.3) | (48.6) (45.2) (43.5)
A 0 3 6 5 14
(0.0) (10.3) (5.7) (11.9) (6.3)
Total 47 29 105 42 223
(100.0) | (100.0) | (100.0) | (100.0) | (100.0)

{Fig. 5> Analysis of the Freauencv of Silhouettes Aopearance by Gender Neutral Menswear Tvoe Design In China
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Fol FAow olFoFth (Fig. 6) F= Ad 7F 6070(57.1%) & Futolds AA AL oy
FEZ S48 34 f3o) wE g2Fo 2N g2 oW Al YmA EliFole] e
= $4A eIt T oHlge A W, 4 FHE dvste Ad
Freq.(%)
ypes Decor_l- Queer Fluid | Puralistic
m Stiff  m Soft Glossy M Transparent Textu structive GNF GNF GNF Total
o GNF
_ 22 2 60 29 113
2% ST wes) | 69 | ern | o | s0m
) it 17 16 20 9 62
o ° 362 | 652 | 190 | @ | @18
6o% Close 5 7 15 1 28
jd RN Yol 0e) | e | a43) | 24 | 1ze
80% - é B Transpa- 3 4 10 3 20
-t e e ent | (64) | (138) | (95 | (71 | 89
DECONSTRUCTIVE QUEER GNF FLUID GNF PURALISTIC GNF 47 29 105 42 223
GNF Total
(100.0) | (100.0) | (100.0) | (100.0) | (1000)

{Fig. 6> Analvsis of the Freauency of Textures Aopearance bv Gender Neutral Menswear Type Design In China

- 109 -



kAl 2872%: 19%

FEY A #HHO Qe ALE Agd of et F f39 Ul 54 AHE AL
g4 Ay wEY fAFEY A9 W g 2 /FFE Atk O 454 A9 FEE 9
2307} 2970(69.1%) 2 A Z olu|x el YA AL AAE o] 2371(21.1%) 2 TE 3ol
grFoE5r1T 95 Yz Sleu oA Hlg) ¥FIA YelgEd ols #54 AdY FE
theksl AYPHE EACE NELEE F13E U o] £314 949 AFE EAF dHE AL=R
zZholif o] whdo] "he so] Yehd 2oz Heltt Holm FslgAols HAlel A Fslel #HE
LYY XFOZ HUNE FHOE 3 JAE w)
3) A Aol Yetd Az AddE ZAO=E Alsdt oY
(Fig. e %3 AY FED 34E A4 4 A AY FED A= AE g 13
WA 28w 24 A o)) (30.9%)°] ol Hepgtoy g2 3o vsf
WAzl o1 w7kl ujAYo] 8470 (37.7%) A A 270 (4.8%) 7 @ASHA A YEst
2 guhow wo Aow ey, ololA A = o] 540t g A wEL S5 A
A Aol 5870(26.0%). AHLAL AFLF AHE A AR Yz 24 Axes dAF
Walo] 417(184%), A wjAlo] 4074 (17.9%) Ad FELD #3, A AW FEZ £, 455
Zowm yghdth Ay FEY A $3W 24 A9 wEE §3, t¥4d A9 FEE 432 =
Be BE SFA Bl A 1eez g T A WAl b g
E}‘:A“’L} T AR =9 wjao] AdolstAl yERk:
the Mol FE53 wa E4olth WA HAF A V. 5= 0 7EE G445 [l
o FEZ HA2 1599 & wil A 2170 (44.7%) C| Aol H3d diHu EAM =9
o A oA w1370 (27.6%) <k A A
1070(21.3%)°] LE2A Yestth olde %534 1. & o[0|X|2| oix|et x4
AY FELRIYAME FAEHA YEiE e, = Aol A 9 A oA
= Z}olHq o] Ay FE B g Ao A
43 oA oEe] e onXE &85t 54 ° e e
Freq.(%)
Types | Decon- . .
. Queer Fluid | Puralistic
Col truct Total
= soctedcoors = Complementaycolors T corors manaogouscoors | oS\ | g | ONF | GNF | GNF | 2%
o Associated 21 12 35 16 84
20% colors (447) | (414) | (333) (38.1) (37.7)
Complemen- 13 6 19 2 40
40% - tary colors (27.6) (20.7) | (18.0) (4.8) (17.9)
60% - - 13 Triadic 3 2 23 13 41
: Z colors (6.4) (69 | (21.1) | (309) | (184)
8o - . . - Analogous 10 9 28 11 58
100% colors (21.3) (31.0) (26.6) (26.2) (26.0)
DECONé'I':‘RFUCTIVE QUEER GNF FLUID GNF PURALISTIC GNF 47 29 105 42 223
Total
(100.0) | (100.0) | (100.0) | (100.0) | (100.0)
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