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ABSTRACT

The purpose of this study 1s to examine the changes in brand keywords that interest the public through
big data analysis of Nike and Adidas, which are representative global sportswear brands. In the research, var-
ious keywords related to Nike and Adidas were extracted using Google Trends and Textom, and changes in
perceptions of sportswear brands were examined through content analysis. The following keywords were ex-
tracted regarding Nike: sneakers, online sales, resell trends, limited edition promotions, collaboration, brand
mania, and Adidas as the competing brands. On the other hand, Adidas keywords included the following:
sneakers, apparel products including leggings, online sales, personal deals based on cafes and blogs, and Nike
as the competing brands. As a result of the above analysis, it can be seen that Nike is creating a culture of
resell and personal transactions by launching innovative and trendy products through various collaborations
and solidifying a brand fandom through services that inspire the joy of online shopping experience. On the
other hand, Adidas has adapted strategies such as marathon events and idol models to make their brand fo-
cus on bestselling items, attract MZ consumers, and revitalize running culture. Additionally, it was found that
consumers share their daily life through personal blogs and communities, and personal transactions are
activated. This study reveals strategies and implications for future sportswear brand growth by identifying how
global sportswear brands are understood and owned by the public. Furthermore, this research demonstrates
what elements of the brand attract public attention through five years of brand keyword analysis. Thus, the

research 1s considered meaningful.

Key words: big data(2] ] ©] 8]), fashion brand(@A E#M ), google trend(7-F EHNE),
social data(A~4 ©] o] E), sportswear(Z23E =] o)
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{Table 1> Nike Related Keywords through Big Data Analysis

G: Google trend, S: Social Data by Textom

Classification (N) 2016 2017 2018 2019 2020
occe oes, R g oe
orda orda Rea
Shoes Cortez Daybreak
Huarache, Uptempo Tailwind, Joyride,
Mars Yard, M2k, Dunk low, Spiridon,
¢ Manoa, Tennis Vortex, Free Z}?fssr I\I\//Ili)r(éu(r}izllf Acg, Moon Racer, React Infinity Run,
Classic. Roshe run | 'un- Basketball . Axis, Basketball Sandals
’ shoes Shoes
Hat i
Cloth/ | Tp, Golf. Kid Pant;,]el(j:eodles. Windbreak, Tracksuit,
eme, Golt, Kids, . i Difference Apple
ETC || Sweatshirt, Hoodies, Golf, Swoosh Shorts, Wind runner Training pants, watch*Nike
Cap Headband

Leggings, Socks

Shoes, Air, Air max, Jordan

Pro-
duct Huarache, Sneakers _
Vapor, Cortez
Shoes Flyknit, Sandals
Uptempo Presto, Mercurial, Daybreak, Dunk low
React, Cleat integral
point
S Product, Size, Black, Price, Model, Sports
Cloth/ Sweatshirt
ETC
Gloves, Golf, Pro Fleece, Pants
Rigid. Elite. Outfield, Leather, Red. Red black Pink, Swimsuit, Jacket, Hoodies,
Soccer. Box, Squad, Classic Number, Runnin, Corduroy, Apple watch
Ultra, Running ’ g Y. APP
G 11st(1197}) 11st(119 7})
Nike US
Nike Hongkong Abc mart Kasina
Footsell
Dis- onolEe
tribu- 0 of orig 0 of orig
tion
e e od
S Exchange, Return, Refund status, ol oo

Status new, Mandatory to request a
refund

Official website

Area

Order, Personal
transaction,
Direct payment

Image

At least the minimum

Products listed below

cut of the photo,

Product name,
Order

Image, Product name,
Overseas, Order date,
Shopping mall, Amount
required, ASOS,
Domestic fashion mall
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Classification(N) 2016 2017 2018 2019 2020
Off-White Stiissy, Dior, NTC,
Advertisement, - Facebook, Instagram,

G Wallpaper Youtube, Promotion Code Limited edition, Enter
Mar- The Draw Sacai, G-dragon The Draw
keting

S Launch, Sale

Sacai, Collaboration The DlraW.HEnter.
Off-White Sacal, Stiissy
Adidas

G
Com- Under Armour Negesli:izce' Asics New Balance
peting .

S New Balance, Mi New Balance,

Mizuno Asics 1zuno Mizuno Kubota

G
Con- : : -
sumer S Posting Posting, Training

Man, Gift, Couple Man Acc\ljt\;amtance. Woman
oman

G - Logo(Swoosh) - Logo(Swoosh) Dunk Designer

Brand S

Nike stock price

Tesla stock, Covid- 19

ETC G Weather information, Delta Air

stock, Apple stock,
Amazon stock

3 MR FE ) ERA oA ANY=TF Y 2 gdxFo Hel AAPYY I Lot L
v, ole 94 o] FUHgel wal el Zhel Kol 13%, ‘miYol 11%Ath °l& o]
o] 4 AF A vFol SE A3 (Lectra, gilel] sk tFe] BEUH #ls BFe A
202) MM E ol2dk A RolFEth R, A o7 2016 20208744 FAT e FAS
A NIYPEE BAHE AHA e, 58 veRATE dAE 100S 7158 20199 5934 2020
o] oAl YA JEF lE T 294 9 1298 7zt Edu s 27H(Travis Scott), <
(swoosh) ZXE BHE FLo o3 tpgs = U] (Undefeated) o] F Edo] wjg A7)
gHg oMo WaFd Wyl ol B olEX 2, O #Ale] ms Utk oEE, Yol
EES EZIE o] &3 ofEYA F{YESl ARFY BAE GAGS BA FOoHA gget F=2e] B
Eo] FREL o2 s AALYHA uvtold niA et FetHe oS 3 Fste BRES
Yol Fuistsl= 5, 4Ed A4 S4E A MAEE ZSEA = W] tiFe Ags e
mf st ik Aol tis] thefe WstE FAFOERN FoH

ol o], yol7] #A JIYE F 74 49& o] A& W3l 7bsd HATEe onAE F
gEstty AdEE 719 oo, R, (o %, Yol7] fEo] gdFseE fusta itk Z
ZololE' "2Eel 2Eof, ‘Yol digk 5137 giRgold At Fole 7MY FFHAd ASE
T AAFS BA A3Fig. 3), oo'7t 65% Bol 11 il tist 7= =A HrtEe g
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Z9)o] BAEe] wgolE A

=

AL B8 Juirt Eop =2 746l sy 2
HKong, 2019). I3 vo]7] Ao tigh o
o] FAL 2El 2Eol'g mjuobe] tig ¥4l
olo} T, o= 2016W 2017 A o)
A YeEhA ¥d AIZIE A 2018 o] F o]
7] 22l 2Eoje wjuole] tigh tiFe] Ao
A FAE FE A & F Aok =2Ed
2Bl gt HAjgo] ‘oo's UAE 2020
129 Yol7] "gaste]et IF4(Ambush) 9t £
HEHo A HFd AFS Yo7l H EESE F
3l SRSk Al7]el sigetth Z1E]a vrel 7] wl
yotel tigt AMEE Frtste FAE UEilE
g, Ao 7 =9kd 2020 8¥ A Al
F A 2YEY W (Kream) Tl F7] o)l
7F AP EHATE 2= golE' 7|9 HMEE
ZrstA =, Aol ogk vo]7] oo} xd
Fo] wlg A7FY 20208 2¥€ 7 =A UrE}
sk 20179 WA b2 2 (Virgll Abloh)e] @3
slo]Eg} o]7]9] FYPLS MZ Aty Zbd
AE o]EHA EA9} FAl A FHolEe
5 A, 2 AgAA grre 1087 de
YA AEIL Adk olH ATAHA HHA

é olN [

Nl

Air: 19.5.12-18(100), 20.12.27-31(100),

iMl“ | h b __‘ _' "“'
4. ™ \‘,‘ Ry NN

AWAA A&Eo] 72 Aol 1 ,
¢ AFol 2AHE A7nig tiFe) BHL
T A% AFE 5 UEde 2

LT =~
430l Shske Reg el HE 7

e
i)
Ir
T
=
N
rUO
_>|4_,
A
zg
1ﬂ [l
N
o
o
1o
L o 0 > o

AFE el DHGF 7}%]7} /\H]Z]—
g vlFe AAEL lon, L}O]ﬂ Au @ =)
Bgol o] that FAF AGd T3 &7 ==
wol7] wivel A, 289l ZZREAM, v, A
T3 A SR oA AdE=

2) efrictx

oftjtie] 71958 #A4
g 719 HE2
AEoA AF BHE o7t B81%((620) =2 7HF
Bk I telE2e f5 B 8] 1969%(25
), &¥AF 12.60%(1670), »FAIE 9.45% (1270) &
ot AF #A e IF E AF #H 2
AE 3071%3970), A 719=E 18.11%(2370)
2 AL 7F EAE=9 A HOHE HL
3tH, (Fig. 5yt o] 73 E-EAAE 9F ¥

2020-12-13, 79

2020-12-4 100
2018-05-12, 100 Average Search

Volume

N Sweatshirts: 5%
A Air: 65%

PRI S Off-White: 6%
Mania: 11%

i L, Jj“ur.n |l

|
I \llllltl.uw.jm S R
i i

Vo MY

Sweatshirts: 19.9.15-21(26),
Off-White: 20.2.9-15(29),

Mania: 20.8.30-5(33)

{Fig. 3> 5 Main Kevwords of Nike through Google Tends
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A #d 224 A 1 Ol ®E % "M, Ql o, 7o 2 ERIE 7IWeE & A A
AR BAE, 7l BIE g9 oldd whd, g, A4 BAERAe Yo7z Held F Ut
2 HolEdME o7 B AF #d 24 #F. 5, Kim & Lee(2018) AolA A1, el X~
2 o' YERY, 11 9ol Al vAE, Eo|, Yol7], 22Ad, 2Eg FAE, nlold F
A BAE HAL g Folddt F 72 E o] 201799 FLT JIHERE VERT A fARe
Aol X AHAe ottt AlF B f5 4 AF}E HoAFAN 2018 Et APAo A Fzt
7N1AE Aol B2 A 2 &4 oA HA @ #AAL EfeldE, viA, Y F
= Uo7l oF % AF 84, A 2 f5 AXZ LFS RS 9F O}OIEJ 719 =9 F7F
et 229 HFo] g2 Ae & F Ak St HlFo] BE bdsiA vehdes 2ol e
ofttts AH F|HE(Table 2)& FAZHC=E & g AU

FHEH, 5d FoF ALKHOR W CREs, ofttts Ay J|9EE FdE A, A
FEHAE, FAEL HAL, CEgeld s, AE, F QYA e A A8 719E7F Be, &
‘AMZ', THAL RS e, CEd oY TvF T3, A g E 2 BEAE, AW e
7 Y AEFH AF #E 24 2ERl 2E e, ‘BAE'E &4 dojElA 5d A%, ‘o
01” mES, Yo, Ty, Tl A =9 A FEESH FEG RAE| S8, gEd
e #d JIAE, Urord WA AL AE. ME Fol AFHOR epith fol2de of
WA JINE, el A, L, A2Bad, dosd U4, 2EE AFY 2609L O
FALERL O b ok 5 2u 2ol s 2elAds dsle] ERHT, o)A RAEE
Zrgdst 54, 44 HASRAe ey B sd, $E¥ PAEE: WEus #log 5§
of btk 1 Q% ‘olA REA SE R shHg, BAFS AE RAE Fo] EYH ol
Z2EL CETS, XL CwYd, CAE, B, wuseke A (three stripe) 3 B9, stole 2
I CstelE, UIQA, R, CAE, WL 92 THE 2A43 £Ese) duiE a4
‘2T o] $EF UEth oldd AYEE of 3 9w, o9 BAF Thd el A,
dos AF 5 +ests v o7 AF 28 2020 Zetth(Prada) 98] F9& 7€ uvb g

procuctciotn 2 x| 7 presee] O

oiswioution | 1: 5 Ditriation = nu
v varers [
Compengernss [ <50 Compen rnc: o2
e I o — 135
o . o o '111? M GoogleTrend M Social Data
. re N <
BN NW B 500 W B0 XW B3
<Fig. 4> Area of Adrdas Related Keywords through <Fig. 5) Area of Adidas Related Keywords through
Big Data Analvsis Google Tends and Social Data
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{Table 2> Adidas Related Keywords through Big Data Analysis

G: Google trend, S: Social Data by Textom

Classification(N) 2016 2017 2018 2019 2020
ee DOO ee DOO
a DOoOo
Shoes occe oe occer shoe
Stan smith Slippers, Alphabounce
NMD, Court
Falcon
vantage Boost, Tennisshoes Golf shoes
Yung-1 BW army, Ozweego
S Hood zip-up,
Cloth/ Jersey Jersey Anorak, Dress,
ETC Shorts Shorts Windbreaker
o Sweatshirts Hat
Pro- Originals, Golf shoes, Golf <h
Bag . - olf shoes,
duct Kids Originals Fleece, Bag Firebird
Shoes, Superstar, Boost
Stan smith Slippers
Shoes Sandal Ozweego
Ultra boost
Sports shoes -
Sneakers Predator Falcon, Cleats spike
Product, Size, Price, Leggings, Model, Black, Training, Exercise, Soccer
White Kids, White, Golf
. . Tracksuits,
Cloth/ Tracksuits, Padding Bradictins
ETC Design
. Both hand Track, Hoodies,
Batting gloves, Bag, — Artifici £ Pants, Sets,
Jersey. Pants, Sports Short sleeve, Originals, rtificial tur Jacket, Sports
Jacket, Sports
Online Store, Store, Naver
Musinsa
G
Abc mart Adidas Japan Coupang
Kasina,
Danawa(thu9h)
Dis- Sell, Buy, Gangnam, Store
tribu- =
. ; . : Private
tion Private transaction .
transaction
S Direct payment
Country of origin, Complete, Genuine
Seller, Direct import, Amount required,
Exchange return or Adidas Japan Country of origin,
refund Region
Con- Travel, Health, Daily life, Instagram, Recommendation, Review, Woman, Son, Childcare
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Classification(N) | 2016 2017 2018 2019 2020
sumer Posting Fashion
Cafe
Baby, Gift, Couple
Irene
G Alexander wang, MiRUN Youtube
Advertisements, ]

Mar- Wallpapers Twitter
keting

S MiRUN

Marathon, Release
Com- New Balance Under Armor,
peting Descente, Fila North Face
Brands Nike
‘ Logo

Brand

S Three stripes

Adidas stock
ETC G Adidas mosquito
‘ ‘ Nike stock

AE TATH(Ko, 2019). o]t o|HEA ng)
g3lE AFAF(Kim, Kim, & Kim, 2012:
Lee at al., 2017: Lee, Kim, & Kim, 2017)°1 4%
mnAGoEAY] F24 9 EHHol AFHAE
g, tiFe ol&s JTAZE F 3, 2d 355
olfths HAAS A FUHAEAA BAE ojH]
AE THALE NI 2 wHAY FHe
EA A 314 ZE ﬁﬂr% 4 4 IHKim,
2016). 1 £]of ‘ofo]™

o

94 Yol AYAE A89E Bgel 3
7 EEA ARt Be BAS Wl 8 ARE
AT F Atk ol otolE 2B 15| g
St A 2 Bace Ue e #YL e

FE A0E 2uhel AAS RYtE BFl 2ol
Z2EE A fetths AYAT(Chol & Kim
2018: Kim, 2010081 @sb7b AlApatsel, Bzl
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a5 dFaie g 2ad B Bgol o
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2, 20189 1099+ £33 A7 2§35 8
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{Fig. 6> 5 Main Kevwords of Adidas through Google Tends
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