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ABSTRACT

Millennials, who have emerged as major consumers i China, are a generation born with material
abundance. They were raised in digital culture and maintain a different lifestyle from the previous generation.
Millennials express their individuality through fashion. However, the existing work apparel fashions for work
do not meet their needs. Research is required on the development of work apparel that meets their charac-
teristics and demands. This study focuses on Chinese millennial working women’s desire to express their
individuality. It conducted a survey and developed on workplace clothing that combines fashion trends and
enhances artistry and commerciality. The questionnaire’s results showed that women’s specific needs meant
that they utilized popular clothing items in following order: Blouse, dress, shirt, skirt, jacket, and two-piece
dress, and spring and autumn clothes. Additionally, their preferred style was simple and classic, followed by
trendy and colorful, and luxurious styles. To reflect the results of the survey’s design preferences for each
item, We developed a pair of blouses and skirts to match the colors and styles that work well in spring for
design 1. Design II features a jacket and pants for autumn; design III is a dress, and design IV is a coat.
We implemented a total of four designs. This study is meaningful because it specifically presented the results
of an item-specific preference survey and attempted designs based on workplace norms to identify consumer
needs accurately. Chinese office looks are a challenge requiring subdivisions to match millennials’ preferences
and fashion sense, which differ from the previous generation. As modern life, culture, and business change
rapidly in line with the pace of technology's development, we hope that this study will serve as a foundation

for companies’ rapid and agile response of companies to consumer demand changes.
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{Table 1> Dress Code of Various Chinese Companies
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szses Start-up company Public enterprise Major company National institution
Image & Vi &/
Alibaba group employee China State Shipbuilding CNBM International State Grid
(Aliyun, n.d.) Corporation Limited employees Corporation of
employees (CNBM International, China employee
(CSSCL, 2010: Tencent, 2020) (Sohu, 2019a)
2019)
Light makeup, color of
Make accessories, makeup that .
N Light k
up o dress code matches the color of clothes 1ght makeup
and shoes
. . Fastened with curls or Hair should be often
Hair Ponytail L
hairpins washed
Buttoned suit, two piece suit,| Colors that match the
A clean style that . . .
. . one piece, shirt and dress work environment, a
harmonizes with your .
. pants or knee-length skirt | clean and elegant style
body shape, environment,
nd identity: two-piece that matches your
and identity » two'p Prohibited: mini skirt, image Must be neat,
Clothes suit without tightness .
cropped pants, sleeveless tidy, and
. . top, overexposed dress, tight | Prohibited: clothes that prosperous
Prohibited : gorgeous and . . .
. clothes, skirts shorter than | are oversized, tight, see
sexy style, student-like,
. 3cm above the knee, long through, exposure,
black skirt . .
clothes covering the feet sporty, casual, jeans
Shoes and socks must be
of the same color Keep your shoes neat
Formal shoes are
Shoes | Prohibited: bare foot, socks recommended Prohibited: shoes with
and shoes with complex L spikes or excessive
pattern and a different Prohibited: sandal noise when walking
color from the bottom
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{Table 2> Contents of Questionnaires

Variables n

Personal characteristics 10

Preferred fashion style and propensity to consume 9

Business manner at work and dress code 2

Preferred design details by office look items(blouse, skirt, jacket, pants, one-piece, coat) 36

Total 57
AE ZAE Sl T AT ZAF AlE 9 AR RIS vk 2ol Atk A
B (MEE, wwwwixen)S F3t 289l A A, A HS AHE AR Ao AR E
TAE WEST AE AR 2000 FHHEE 30 o Uehlie= A4e 2E A 2d omxAs
9 FW 48L thE o4BA A3 FAEA 244 % B4 A4S e
(WeChat) #I2AE Fall L2l oz AAsAT =4, EdEo] 9zs 2eyd Alge Asxs
FAE ML H5E 10 0188 1L 25 selHTA EATS 3 A e AN sk
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3o HEAE A 93

A

J

B o= 100%2 35egnh 1F 9B 23
< 5 7 Uy
w4 SR SPSSE AHgate] 715

el v AR, BLR A A4S FAA F2E 7
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{Table 3> Results of the Survey on Subjects’ Preference

Item n %

Very unsatisfied 79 27.0

Unsatisfied 121 41.3

Satisfaction with office looks Neutral 83 28.3
currently sold Satisfied 8 2.7
Very satisfied 2 0.7
Total 293 100.0

UNIQLO 213 242

ZARA 189 21.5

H&M 169 19.2

ONLY 91 10.4

MIXXO 14 16

Preferred brand OCHIRLY 14 1.6
(Subjective multiple responses) ETAM 14 16
GIRCERA 12 14

DAZZLE 12 14

PEACEBIRD 10 11

Etc 141 16.0
Total 879 100.0

Blouse & Shirt 142 17.0

T-shirt 121 14.5

Knit 56 6.7

One piece 93 11.2

Two-piece suit 83 10.0

Preferred it Jacket 89 10.7
Coat 64 7.7

Pants 66 7.9

Wind jacket 23 2.8

Trench 9 1.0

Cardigan/vest 2 0.2
Total 834 100.0

Trendy style 154 22.7

Simple & Classic style 208 30.6

Romantic and upbeat style 88 13.0

Preferred style Gorgeous and luxurious style 130 19.1
(Multiple choices) Style that covers the flaws of the body 60 8.8
Stylish style 37 55

Stand out unique style 2 0.3
Total 679 100.0
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Item n %

1-2 or more times a week 50 17.1

2-3 or more times a month 111 37.9

Once every 1-2 months 66 22.5

Shopping period and frequency Once every 3-4 months 39 13.3
Less than once a year 17 5.8

Etc 10 34
Total 293 100.0

Internet shopping mall 80 27.3

Department store 86 294

Clothing brand store(Road shop) 45 154

) Outlets and permanent discount stores 29 9.9

Shopping place )

Home Shopping 13 44

Wholesale market 36 12.3

Etc 4 1.3
Total 293 100.0

Need for work 36 12.3

Keep up with fashion 35 12.0

Expression of personality 61 20.9

Doesn'’t fit body 25 8.6

Design is unique 27 9.2

Reason for purchase

Change to a new style 27 9.2

For stress relief or relaxation 17 5.8

Seasons change 58 19.9

Etc 6 2.1
Total 292 100.0

Design 131 17.0

Color 124 16.1

Size 65 8.5

Activity and Comfort 182 23.7

Famous brand 70 9.1

The most important point in Body shape correction function 58 75
choosing Material 50 6.5
(Multiple choices) Trendy 36 47
Price 16 2.1

Quality 29 3.8

Laundry and care 5 0.7

Etc 3 0.3

Total 769 100.0

Yes 229 79.0

Interested in business manners No 61 21.0
Total 290 100.0
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Item n %
Strongly disagree 2.4
Disagree 32 11.0
Constraint is needed Average o7 230
Agree 115 39.5
Strongly agree 70 241
Total 291 100.0
714 639 (21.5%), dvl Au|=F o] 419 (14.0%), &3 E 804 (27.3%), 97 BAHE AZ FH(EE
109 u&, AY #A visdd, gAald AF) 459 (154%) 22 2ZEel YL Niss=
ol 7t 10% wIk, AAolAe] ZF 717 3| °] F7F Bte As ¢ F At 2925 FYst
~5d wRk 121 (41.3%) 0.2 A A 1 < olfre MAS s 98l 6198(20.9%), Al
o] ~3d mute] 649 (21.8%), € it Y o] wyolA 587 (19.9%), A% *E%LOH Z93)
2 3000RMB  ©]’d~6000RMB( €F487,5009 ~ <F A 367 (12.3%) 22 YISt 2325 Ad A
975,000¢)) wwk 107%8(36.6%). 6000RMB  ©I TaAeE 2 &5 % Agd 1824 (237%)
2+ ~9000RMB( €¥975,000 ~ ©F1,462,500¢)) =5t o7 2 FAE EIY, YAl 13148(17.0%),
747 (25.3%), 3000RMB(2F487,0009) w=¥ 409 A 12478 (16.1%) w22 Yelgt. AAoA o
(13.7%) 2.2 YEytT) A gtel #ilel A A 229822 (79.0%)
£ A oA sol dzske A dd B ojth. Aol A sl thsl AlokS hsfoF gt
cof wER g Avd #3 AE AP 2 A AZpskEA ool disiMe I¥tE 1151
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{Table 4> Blouse Design Preference

sh (I\/([: Olls_rl Neckline Sleeve Col Material Texture feature Preference design detail
ape ch:icelfs))e (Multiple choices) | (Multiple choices) oot ateria (Multiple choices) (Multiple choices)
Item | n(%) Item | n(%) Item n(%) Item n(%) Item n(%) Item | n(%) Item n(%) Item n(%)
. 126 72 ‘ 79 Elegant 142 | Simplicity without| 41
. s7 | SN | gy | Round ey | GI8OY oy | chromatic] 90 102 | drape | (19.4) decoration (6.6)
Tight Woven - -
(19.5) | Peter | 128 V-neck 166 Bish 146 color (30.8) (35.1) | Soft and | 142 Decorated with 174
Pan | (17.8) line (238) SIOP 1907 light | (194) | zippers. buttons | (27.8)
51 59 40 Crisp 74
Low 1 71 Oval (85) | FAMem | (57 texture | (1010
. 144 55 Neutral 109 89 Points with 190
Semifit] g 3) oo | B2 Boat/ g | Buttertly gy color | 373) | Nt | (306) o 69 pockets (30.4)
& 4 (114) | batean | (16.0) | Bell/ 137 I g 4)
% Trumpet | (19.4)
Funnel 38 Natural 64
141 V-shaped 43 (5.4) and warm| (8.7)
Stand ) )
L 71 (19.6) Crew (6.2) Cold 84 Bright and 54 L 37 Elasticit 86 Wrinkles such as 113
%€ 1 (24.3) Shoulder | (119) | colorful | (185) | ~2%° | (27 | "*"™Y | (11.7) | shirring, ruffles | (18.1)
70 124 96 Slightly 63
Chelsea (97) Turtleneck 17.8) Slashed (13.6) <heer (93)
68 . 103 21 Pastel 37 16 . 86 ) )
o0 | B | (g | BAemmalqugy | POty | color | (127 |FEAET| (55 | SHEEfeel |7y | Embroidered with|
Flare . the brand’s
(69 Et o4 Et 19 Dol 9 Et 2 F 47 Gl 2 unique logo (7.
| a5 ¢ 26) | O (1) ¢ (0.7) a6 51 (03)
292 720 693 705 292 291 733 625
Total o0 | T2 [ o0y | T | ooy | T | ooy | T ooy | TR oo | TR | (1000 Total (100.0)
AER Ao W2 B}~ (Table 4)7F-ol= ofo]el ¥ Tzl tede 19 AS=E Alv 3 (Semi-fit) 1447 (49.3%), 2~ = Z-2}(Stand collar) 141
w(19.6%), Bold2}el(V-neckline) 1669 (23.8%), ¥l<5(Bishop) 2w 146%8(20.7%), =7+ 10994 (37.3%), -2 (woven) 1029 (35.1%), st=AdE =& 9]
zgo] = aA 1429 (19.4%) 9 FHUZ XAEE F tA 1908 (304%)°] A7t =A el
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{Table 5> One Piece Design Preference

Shape Leneth Fitness Color Material Texture feature Preference design detail
(Multiple choices) & (Multiple choices) (Multiple choices) (Multiple choices)
Item n(%) Item n(%) Item | n(%) Item n(%) Item n(%) Item n(%) Item n(%)
A-line 133 Mini 26 Pencil 61 Achromatic 143 Woven 75 Elegant drape 116 Simplicity without 42
(19.2) (89) | dress | (21.0) |  color | (23.8) (258) & Pel (16.2) decoration (6.6)
151 83 178
H-line Above-the-knee Soft and light
(21.9) (284) | A-line | 82 Neutral 187 Neat 66 (24.9) Decorated with 146
Vol 69 K 43 dress | (28.2) color (31.1) (22.7) Criso text 84 zippers, buttons (23.1)
e (10.0) Hee (14.7) nsptexture 1 7)
Fit and 98 25 96
o ftoan Below-the-knee ) ) Slimmer .
5 flare (14.2) (8.6) | Semi- 62 | Bright and | 114 34 (13.4) , . 173
© . Lace Points with pockets
o Sheath 88 Midi 37 circular | (21.2) colorful (18.9) (11.7) Natural and 58 (27.4)
g 2 @ (12.7) warm (8.1)
Sheath 58 48 66
. Maxi Elasticit
silhouette | (8.4) ax (16.4) 155 39 B (92) | Wrinkles such as 128
Pastel color Leather o L .
T 55 - 27 (25.7) (13.3) Slightly sh 26 shirring, ruffles (20.3)
rapeze (8.0) oot (9.2) | Circular| 86 R I EYD
dress | (29.6) ) 86
Stiff feel ) )
Trumpet 39 Ete 3 Etc 3 Fur 77 (12.0) | Embroidered with the| 143
silhouette | (5.6) (1.1) (0.5) (26.5) 6 brand’s unique logo | (22.6)
Gloss
(0.9)
691 292 291 602 291 716 632
Total Total Total Total Total Total Total
8 1(100.0) o (100.0) | " | (100.0) 1000y | | (100.0) o (100.0) o (100.0)

AEA Aol w2W Yy A(Table 5)74-ol= ofeldld Tzl fe|de 19 A3%
length) 839 (28.2%)2] AEe Z#2(Circular dress) 86%(29.6%), =7 1879 (31.3%),
tz}elo] 1739 (27.4%) 2.2 217]

e 2A 1787 (24.9%) ¢t MU E 2IES

=
R

A

+ H#FJI(H-line) 151%(21.9%), F& ¢ Zol(Above-the-knee
S8 759(258%), 132 9928} vRVIAE REHY JpE

o
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{Table 6> Jacket Design Preference

Color Texture feature BEEEEE Gt
Shape Collar and lapels Length Pocket ) ) Material , . detail
(Multiple choice) (Multiple choices) . .
(Multiple choices)
Item n(%) Item n(%) Item n(%) | Item | n(%) Item n(%) Item n(%) Item n(%) Item n(%)
Peak 59 Leneth Ach Elegant 128 Simplicit
X-line at | 95 (20.4) sri?ier 69 | Patch | 80 n:atrl(z: 87| woven | 8 drape | (185) ;rvrllgl ;C:ty 91
the waist | (32.9) Fish 95 . (24.0) | pocket | (27.8) (32.9) (278) | Soft and 69 . (15.2)
than waist color ) decoration
mouth | (32.9) light (10.0)
Middle hi Cri 136
Wide box | 29 | Double | 40 e P17 | Single | 114 | Neutral | 192 87 Hisp | Decorated
i circum- ;] . Neat . texture (19.6) ] ) 215
type (10.0) | breasted | (13.8) ference (40.8) | welt | (39.6) color (33.8) (30.2) with zippers, (36.0)
£ | A line that Hi Faced Bright Slimmer <§72> buttons B
QO i
% Wi(;refls ai 112 Round 3 circ&lr)n— 39 ee:icee 35 arlfd o2 Lace 2 N, 95 i i
& (388) | peak | (118) (136) | “5¢ | (122) (162) (76) | Natual | 95 | Points with | 169
the bottom ference pocket colorful and warm | (13.7) pockets (28.3)
. 56
Egg-shaped, Elasticity (8.1) Wrinkles such 13
ich in th as shirring, )
:Illf . dig anz 9 | g | 56 |Undemeath| 58 Pastel | 92 | . | 6 | Slgntly | 48 fflos (18.9)
(17.0) (19.4) the hips (20.2) In- 59 color (16.20 (22.6) sheer (6.9)
narrow at seam - :
the bottom pocket (204) Stiff feel ?3 Embroidered
(13.4) with the 10
4 5 4 5 34 11 brand’s unique| (1.6)
Et Cl Guit. Et F Gl
¢ @3 | 7 am () ) 1) o8 1) logo
289 289 287 288 568 288 693 598
Total 1 o00y | T2 | 000y | TR0 1000y | T 000y | O | ooy | TR | ooy | TR | (00.0) Total (100.0)

MR Azho] B2W AZA(Table 6)45olE ofoldd Tl TH U 19 ABEE o2z Wolxlt AZ) 112%(388%). A1 vk (Fishmouth) 22}
957 (32.9%), =7F Aol Eal A Aol o] 1179 (40.8%), AL E(Single welt) FHY 11478 (39.6%), 7+ 1929 (33.8%), £ 809 (27.8%), vl2H3k =
23} geizkel 24 1367 (196%) < A3, B3 $02 AAH vl 2158(360%) 0] MEE} Bk
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{Table 7> Coat Design Preference

Shape Leneth Color Material Texture feature Preference design detail
P & (Multiple choices) (Multiple choices) (Multiple choices)
Item n(%) Item n(%) Item n(%) Item n(%) Item n(%) Item n(%)
X-line at the 69 . 35 . 179 83 69 Simplicity without 46
waist (24.2) Hip (122 | Achromatic color| g, oy | Woven | q) | Elegant drape |} ) decoration 77)
74 115
Fingertip Soft and light
Wide box type 107 (258 Neutral color 218 Neat 87 (16.7) Decorated with 137
P (37.5) Ab the-k 28 (36.9) (30.3) Criso text 91 zippers, buttons (23.1)
ove-the-knee (9.8) risp texture (13.2)
35 Bright and 113 30 . 88 . . 210
~ Wide box at the 73 Below-the-knee (12.2) colorful (19.1) Lace (10.5) Slimmer (12.8) Points with pockets (35.4)
Q bottom (25.6) :
& Midi length/Mid-calt | > Natural and 8 ,
(12.9) Pastel color 78 Leather 32 warm (11.9) | Wrinkles such as 119
Maxi/ Ankl 23 (13.2) (11.1) Elasticit 54 shirring, ruffles (20.0)
axi/Ankle asticity
Rich in the 34 (8.0) (7.8)
middle (11.9) 48 . 125
Floor (16.7) Slightly sheer (182) . '
Etc 3 Fur 5 Stiff feel 62 t]i:lzlzrr(:ggtd rj;nthe 82
- 2 - 7 (05) b (19.2) (9.0) logo S CEYT)
¢ (0.8) ¢ (2.4) o 2
088 (0.4)
285 287 591 287 688 594
Total Total Total Total Total Total
o (100.0) o (100.0) o 100.0) | 7% | (100.0) o (100.0) o (100.0)

AEA Aol maw FE(Table DA 5ol ofeldld vl telde] 19 da=s Fol

747 (25.8%), =74 21878 (36.9%), UE(Knit) 87 (30.3%), A& HA+= &A1 1259 (18.2%),

2 w3 1074 (37.5%), <718 € 4o (Fingertip length)

= TRl 2109 (354%) 0l Ao &=7F =9kt

=N wg
& or
A

il

i

rO

T
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{Table 8> Skirt Design Preference

L . Color . Texture feature . .
Shape Waistline height Length (Multiple choices) Material (Multiple choices) Preference design detail
Item n(%) Item n(%) Item n(%) Item n(%) Item | n(%) Item n(%) Item n(%)
36 30 100
A-line Micro Elegant drape .
(125) | Under 61 (10.5) | Achromatic 71| 103 & Pl (143) Simplicity without 40
Sheatt 86 | bust | (213) i 16 color (2900 | "V (36.1) Sott and o | 143 decoration (14.0)
« (30.0) (160 ot and B8 (905)
28 63
Peg-to Crisp texture
gTiop (9.8) Above-the- 60 P (9.0) | Decorated with zippers.| 63
23 High- 146 knee (20.9) 190 116 ) 76 buttons (22.1)
Peplum |30y | waisted | (509) Neutral color| 5y o) | Neat | yo7y | SImmer | (1ng)
28 89 Natural and 85
)
ol (9.8) Knee 1 (31 ) warm (12.2) S 107
= - Points with pockets .
Kick oleat 34 Below-the- 40 Bright and 115 L 29 Elasticit 63 (37.5)
PR (118) | Normal | 65 knee (139) | colorful | (195) | 2 | (10.2) AHAY 1 (9.0)
waist | (22.6) &
Box pleat 20 Midi 17 Slightly sheer 53 )
(7.0) (5.9) 111 36 (7.6) Wrinkles such as 60
Pastel color Leather L
Hand 29 Maxi 4 (18.8) (12.6) S 109 shirring, ruffles (21.1)
kerchief | (10.1) ax (14) A (156)
Prairie 3 Low= 15
(1.0) | waisted | (5.2) Floor 1 Ete 3 Fur 1 Gloss 5 Embroidered with the 15
0 (0.4) (0.5) " (0.4) (0.7) brand’s unique logo (5.3)
etc
(0)
287 287 287 590 285 697 285
Total 1 g0y | T2 Loy | TR | 1000y Totl 1000) | T | (10009 Total (100.0) Total (100.0)
AEA Ao mEH AAE Ao (Table 8)AFde ofelgld T UeH LY 19 AEE+ A|~(Sheath) 2AE 869 (30.0%), 3toldAE
(High-waisted) 1469 (50.9%)2] 3gA =o ]9} FE4o] 899 (31.0%), T+ 19098 (32.2%), UE H(40.7%), FT®IL 7P =79 AA 1437
(205%) e FHUZ ZJAEE F YA 1078 (375%)°¢] 52 ASEE Btk
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{Table 9> Pants Design Preference

Shape Waistline height Length (Multiszlocrhoices) Material (I?/I?:;;Z ila(;iz) Preference design detail
Item n(%) Item n(%) Item n(%) Item n(%) Item n(%) Item n(%) Item n(%)
. 47 . 36 87
ST (164 | Under | 51 | | (125 | Achromatic| 179 g9 | PB4 | (197) | Simplcity without | 48
T 119 | bust | (178) [ Mid- 93 color 312) | VOV | (346) , 152 decoration (16.7)
SIm=Ait 41 6) thigh | (32.4) Soft and light |, )
Bell- 20 Above-the- 31 Neutral 197 Neat 102 Crisp texture 78 Decorated with zippers, 62
bottom (7.0) knee (10.8) color (34.3) (35.7) (11.4) buttons (21.6)
Hig h- 128 Slimmer 8z
;)U Tuxedo P 3 waisted | (44.6) | Below-the- 23 Bright and 7 Lace 21 (120 Points with pockets 7
5 (12.2) knee (8.0) colorful (13.8) (9.4) Natural and 70 (26.8)
@ warm (10.2)
Oxford 36 .. 87
N Elasticity )
bags (12.6) | Normal | 66 Mid-cal 3B | pactel color | Y7 | Leather | 38 (12.7) | Wrinkles such as 72
High- 25 waist (23.0) (11.5) (20.4) (13.3) Slightly 52 shirring, ruffles (25.1)
waisted (8.8) beached (7.60
Gaucho 2 Ankle ?6 Stiff feel [ ) )
0.7 | Low- 42 (23.0) Ete 2 Fur 20 (10.8) | Embroidered with the | 28
2 waist (14.6) 5 (0.3) (7.0) 3 brand’s unique logo (9.8)
Harem 07) Full (18) Gloss (0.4)
286 287 287 574 286 685 287
ol o0y | T 000 | T Tacoe | T | oo | T | 1000) fotal (100.0) Total (100.0)
A

e W= o= (Table 9750 ofoldld izl tede] 19 dove
-thigh length) 93%(32.4%), =74 19778 (34.3%), UE 1029 (35.7%), =R 7H& =79 &4 1529 (222%) % FHUE X

=T

Zol(M
777 (26.8%)°] A3 &=7}

id
3

93 (Slim-fit) 1197 (41.6%), 3telA=E 2] 128
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(Table 10> Design Development

No. Design [ Design II Design III Design 1V
Title Ballet in dream Natural ecology Elegant rose Autumn afternoon
Item Blouse, Skirt One Piece Coat Jacket, Pants
Pol
Fabric Polyester Polyester Polyester olyester
Polyester span
Shape H-line A-line X-line X-line
_ Martini olive Mellow rose Butterum
Skirt-zen blue
Flat
sketches l, ll‘
=
Design
image
I
Expressing the image Reflecting the
I express the curves of | of a modern woman. curvaceous beauty of
the ballet dancer in Emphasizing the the petals, the Expressing a dynamic
form. Layered with aesthetic sense of lines | continuous asymmetric image of millennials
Desien natural and soft with an asymmetric pleat design at a that feel like afternoon
.g. polysilk and transparent | wrinkled design on the | 45-degree angle from coffee with warm
description

organza to express a
feminine image. Pearl
embellishments on the
sleeves of the blouse.

upper body. Resembles
overlapping leaves in a
form reflecting the
natural beauty of
plants.

the shoulder to the
waist, and

button-pointed shirring,

express feminine
charm.

colors reflected in the
window of the sunset
in autumn.
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{Fig. 1> Inspirations for Design |
(Jolly, 2019)

{Fig. 2> Inspirations for Design Il
(MontanaRosePainter, 2015)

<Fig. 3> Inspirations for Design IIl
(Ann Street Studio. n.d.)

ARE SelAd d&H9 MYy FE AL
2 w@stan A4 54 ’
9 Aold] WEE ZIAES
Aol $od MEe wANUT =
AAHOE Fel o] Solzk Xehelo
ggom, Aot AEE 399 vy Aolz Un
stk ALA ok FRAL A4S
A BRI Az uE Fdn 29
E2E RENE Ygkbd, ok 49 $oid
orlAE ved Aot ZEES

s

BY 5 YRS Mg P PP B
02 £ A2 ARSYT 24 B4l el
WA E RS THdes 289 3UE 9%

{Fig. 4> Inspirations for Design IV
(Delyla Design. n.d.)

skt WE B4R ol REHE A
of & ojgd FTE AAUOEZL el 9EEC
24 FEI ol mHEL FEE YRE
A el de £o] ol F2 FEHIT A
JETh Al AR YoM YA ¥x=E A
FE3 ok FZEC #He 5¥d FHS gAH
o] A ¢tk weM FEE AF A EC] FE
3 MRS BIEY F JEE folsty WA
2B S e O $HE T

gl 7+hEe] 2% (Autumn afternoon) &
b gz AR R M As Fa o
e A2 FoZ(Fig. 4, AFFAA U= 4
A ENA WY oF E HQd Aver P
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