/ﬂ Check for updates
Print ISSN 1229-6880

Journal of the Korean Society of Costume Online ISSN 2287-7827
Vol. 70, No. 3 (June 2020) pp. 92-108 https://doi.org/10.7233/jksc.2020.70.3.092

ARSI M2 SA, FAU HEL

=1 |O; Ol L.

deus A0 SAAXM OIXl= S

+

o1 3=

=T

ne
ic)
El

A
SHUS D HAOKALY 204  BEHSD B - 5 &

The Effects of Fashion Student's Psychological Traits, Background
Factors Related to Entrepreneurship and Entrepreneurship Education
Interest on Entrepreneurial Intention

Jie-Yurn Kim - Hyun-Jeong Oh*
Assistant Professor, Dept. of Fashion Design, Honam University
Professor, Division of Fashion & Jewelry Design, Gwangju University”
(received date: 2020. 2. 24, revised date: 2020. 4. 24, accepted date: 2020. 5. 4)

ABSTRACT

The purpose of this study is to investigate the effects of fashion students' entrepreneurship ed-
ucation interest(EEI) on their entrepreneurial intention(EI). The study also investigates how psy-
chological traits and background factors relating to entrepreneurship influence on EI and EEI
The data recorded in November to December 2018 using a questionnaire targeted at fashion
students. The data was analyzed by performing the following using SPSS WIN 17.0 - frequency
analysis, reliability analysis, t-test, factor analysis and regression analysis. The research results were
as follows. Firstly, it was found that the higher the EEI amongst fashion students, the higher the
EI. Secondly, students who had entrepreneurship course experience had higher EEI than stu-
dents without experience but demonstrated no significant difference in EI. Thirdly, the 'fashion
passion' factor, which is enthusiastic about clothes and fashion activities, had a significant effect on
EI and EEIL Fourthly, psychological traits had a significant effect on EI and EEI. Lastly, students
with experience of a family start-up had higher EI and EEI than students without such experi-
ence, and male students in general had higher EI and EEI than female students. Age also had a
positive effect on EI and EEIL

Key words: entrepreneurial intention(% ¢ 2] A]),
entrepreneurship education interest(3 ¢ x5 HA),
experience of a family start-up(7}&<] 37 &), fashion passion(3j4 E4),
fashion students(3] A A F A}, psychological traits(X 214 &4)
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(Table 1> Background Experience and Demographics of Respondents

Category N % Category N %
female 200 7715% 19 14 5.4%
Gender
male 58 22.5% 20 45 17.4%
) yes 78 30.2% 21 47 18.2%
Family s'tart—up 99 71 98.7%
experience no 180 69.8% Age
23 50 19.4%
) yes 141 54.7% 24 12 4.7%
Entrepreneurship 925 35%
course no 117 45.3%
over 26 6 2.8%
V. 913 Z1} Aol BAE Wi/ el LARNT HALNL
AN G WA FPus ANE SH3 623l
I AUmE Balo| FQIX|Y 0HE F& e R4 AT (Table 2% 29T, & 2
b Aol 64375%2 YERT o2 FE A
AT A2 PP B Be
(Table 2> Factor Analysis of Entrepreneurship Education Interest(EEI)
Variance%
. Factor | Ei " |Cronbach’
Factor Measurement item ac' or|een (Cumulative ronbach s
loading | value . a
Variance% )
I will participate in the future if the school or a non-school 874
organization runs a start-up program. '
I'm interested in education for start-up business .835
Entre-A I have a desire to know enough about starting a business. .829
preneurship i on wi 3863 |  64.375 888
Education Entrepreneurship education will help my future career plan.| .810 . . .
Interest |l think that entrepreneurship education needs to be opened 751
as a major subject. ’
I believe that entrepreneurship education is necessary to
. . . 701
cultivate entrepreneurship and entrepreneurship.
{Table 3 Factor Analysis of Entrepreneurial Intention(El)
1 0,
. Factor | Eigen Varlance./o Cronbach’s
Factor Measurement item . (Cumulative
loading | value ) a
Variance% )
I take the idea of starting a business very seriously. 936
Entre- I have a strong will to start a business. 934
preneurial |I will start a business in the near future. 898 | 4.077 81.530 943
Intention |1 will make every effort to run my own independent business| 889
I prefer to start my own business for my future. .855
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{Table 4> Result of Regression Analysis on the Effect of EI on EEI

Dependent Independent . 9 2
Variable Variables s t Adjusted R R £
EIl EE 723 16.733%*** 521 522 279.988%**
£ 5743 52l o 284 A= (Table EEdtEe A%S FHSE o AAAFEF A
Dol AR, F A Aol 81.530%% 1 71 Aeirelsty wWHskdth 292 2+ AfA
Epstth Fdus dA %“?39411—4 LH"q A A 1429, #4F 20509%=A &3 ol thA st
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(Table 5> Facto

r Analysis of Psychological Traits

. Variance% ,
Factor Measurement item IZSS;[Z; ];:ﬁzz (Cumulative Cronzachs
Variance% )
If T try, I can solve difficult things. 731
I'm good at solving difficulties. 27
When something difficult happens, I try to solve it 797
‘ with all my strength. ’
Aff(l)lrei\efzrtréznt éi?f?zlif willingness to do it even if it feels a bit 696 | 8848 éggzi) o1
Self-Efficacy - - ’
I plan what I want to do and try to achieve it. 694
I am convinced that I can achieve most of my plans. 663
I work with passion for everything 658
I have the confidence to carry out my work successfully. 608
I tend to try new things through pain. 791
I like new and challenging things, even though it is 779
_ ) somewhat dangerous. ’
R;ii;:jzgg I take risks and actively act on environmental changes. 759 1.429 (igggg) 877
I have no fear of new challenges. 563
I think to be brave and aggressive in the face of a bit 563
reckless to explore potential opportunities. ’
I try to be innovative and creative in any situation. 766
I have creativity and innovation to sense new 763
Innova-  |opportunities, ’ 1133 20.020 842
tiveness I constantly have new challenges and creative ideas. 762 ' (67.119) ’
I believe that I have enough strength to calm my 534
mind even if something difficult happens. :
(Table 6> Result of Regression Analysis on the effect of Psychological Traits on El
D\izigiizt Independent Variables B Adjusted R?| R F
risk-taking propensity 396 7.409%**
EI Psyctlrlgilfsgical h?nnovatixtlenelsst . .282 5.294%** 266 974 | 310877
#5001
2) AHeAs A WAL I JAFFAAR] 545 4 WA t-test A
WAR T APl P A= FY T2 T =0l A9, FHuds £3AE,
#E WAL waly] Y& FYDA W A4 T3 el wE AdeA Y] ApolE EAHRAL
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{Table 7> Differences in El according to Background Experience and Demographic Characteristics

. Category EI
Variable
Group N Mean t
Entrepreneurship course yes 141 16.673 1898
Background attendance no 117 15.529 o
Experience yes 78 17.807
Family entrepreneurial tradition 3.696%**
no 180 15.438
i female 200 15.765
Demograph}c Gender -2.425%
Characteristics male 58 17.500
*X 05, ***p 001
3 Ae (Table el AAsA 4945, 3 2014: Yoon, 2004). 183 AFFAHA EA F
QEAE +7 YA NABA FYAAE Al BE AN Wetae YA §2)
Sola zol7t UAL, HEY HFPAT Huo] 3HAl =the A3 (Espirit-Olmos & Sastre-Castillo,

(3

o

S:

u) A% Anel ma) FelAe] Fagol 98
A =RXTH(£=3.696, £.001). A& wWE FHY
Ao Aol AsE AT Wepgo] lstae] w)

§:}L
o

2015), Yo7l Bers

oA} ke A

(Chang & Lee, 2014: Hong & Yang, 2014)&

AR} 2#HE DY

=R BN =

3 FAAATE Rl EhTH(r=-2.425, X.05). R R R s I R o P < P [ 2 A
o yolol mek FAAel Folst QA PFL wALA Wl Ad 2R IR
S Bel7] fal IAEM e AR, Ade Mg AAsAT. \A FAE FA2 g Ha
(Table 8)°ll AAkTh FA 22, to]7} Botd Al o3 2FAs dYgIon, 2AMA
5 AR Kol ERTHF=838, p  NEES IHA 12 AR AQB 1595
COD). olA ¥ FARLAT w727 FA oA o = 221 kel 05 olate]a, 211 ¥ 21l gho] F
FL AR BRI, ok FAALS FelFPel S Aol Holx ¥ 33EL AARIL, o
APAE FHAOE FPAVIE B3t ke A 2ARHS AN 3 9o £2H9
213 A (Farashah, 2013: Hong & Seol, 2013) <} th 284 A= (Table D 23, 89 A
= oE Asolgrh RRYo] Alslel AL R WIS 73304%0190th AAHe] 2olEe] Wy
Ao FAAE 22 7HEe APAFel AA d#AFE 98 Cronbach's a &g Flgon, &
Ao AN FF¥HE zte ARl & T 828 oo R e EAVE fle AoE
+& AAse= A s tH(Chang & Lee, Uebsth 29 12 A 6486, B4 27.772% %
(Table 8> Result of Regression Analysis on the Effect of Age on El
et | e | ¢ Javwar] e [ v
El Age 178 2.886™* .028 .032 8.328%*

** X .01
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{Table 9> Factor Analysis of Fashion Involvements
Vari %
. Factor [Eigen arlance. ¢ Cronbach’s
Factor Measurement item . (Cumulative
loading | value ) a
Variance% )
I am passionate about clothes and fashion activities. 851
Factor 1 |I have a big passion for clothes and fashion. 844 07779
Fashion |I like clothes and fashion activities. 806 |6.434 (27'772) 924
Passion I spend a lot of time and energy on activities related to
. 786
clothes and fashion.
I have clothes and ornaments like accessories. 176
I buy clothes that match colors and designs. 756
Factor 2 | of coordinating with other clothes when buying clothes,| 749 26.023
Fashion 1.310 . 828
Sensibility I wear bags, shoes and accessories differently to suit my 677 (53.795)
clothes. .
I often imagine how others would evaluate my attire. 594
Factor 3 |Fashionable dressing is very important. 887
F;rs:;‘;n I shop often to see new trends. 802 |1.002 (;2282) 844
Interest |I am interested in fashion items and fashion brand information.| .682
A2 e digk €4, Rolv Y AR HAE dFS BA] fEte 2RFFE ol&
53t AAF A 0Ty WAL & 3 O3 AEN S ANEG, I A3 (Table
 2¢ AHA 1310, B4 26023%EA A o 1003 2 24 23, Jadds 3494 5
AAE #4, e 23] ofEd, thds I AR TS AT AR WHATHEF=10.103,
old T #AHH WA A olHy HHY XK001)., 53] oA el FaFs wA= AT
SkATh Q9 32 IFX 1.002, EAF 19.509%F A 89 HHAEAH(L=307, X.001) IR, HA
Aol BrEo] & 4719 FoA, 38 ek Bt 27y A HAENE A 291 YA
© &3], F8 FE DAY BEEA HA o fog JFS nXA XYk ole} 2 A=
EdT #qlolzty HHEAth djddeds A ATl Aol gty & P FLS
24, A U, JE 3 CHAE-RE 34 291 F szt AagAelzta A Ed Oh(2018)
o I 8Qle®m FAHE sHAAATE FH A o AFE FRAOZ AR & § AT

{Table 10> Result of Regression Analysis on the Effect of Fashion Involvements on El

D t
ependen Independent Variables ¥ t | Adjusted R?| R F
Variable
‘ fashion passion 307 5.170%**
El Fashion fashion sensibility 033 539 096 107 | 10.103%**
Involvement
fashion trend interest 107 1.810
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{Table 11> Result of Regression Analysis on the Effect of Psychological Traits on EEI

42.631%**

R2

.335

Adjusted R?

327

7.285%%*
7.260%%*

4.703%**

373
371

241

Independent Variables

achievement-oriented

self-efficacy
risk-taking propensity

innovativeness

Psychological
Traits

Dependent

Variable

EEI
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(Table 12> Differences in EEl according to Background Experience and Demographic Characteristics
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