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ABSTRACT

As the Hanbok market has diversified and grown with the recent trend of New Hanbok, the
number of new entrants has increased. Concurrently, there has been a growing need for educa-
tion that reflects the unique characteristics of Hanbok within fashion business theory to strength-
en the business capabilities of workers in the Hanbok industry. This study examined the case of
curriculum development and applications for the “2019 Korean Hanbok Business Education,”
which was hosted by the Hanbok Advancement Center and managed by the Korean Society of
Costume. A combination of literature reviews, expert interviews, student surveys, and interview
methods were used for each phase of curriculum development, implementation, satisfaction sur-
veys, and feedback. The study aimed to determine the academic significance of Hanbok business
education and to derive practical insights that could be directly used in future education to nur-
ture the Hanbok business workforce. There was a high level of competition for enrollment, and
attendance was high overall, confirming that demand for such education is substantial. The fact
that 53% of the students were preparing for business indicates that the market is growing. The
results of the survey regarding the general contents of the curriculum and individual classes
showed an overall high level of satisfaction. However, the participant comments indicated that it
was difficult to derive insights that they could apply directly to small businesses.

Key words: business education(H]Z4Y227%), curriculum development(x$ 374 7] 2,
Hanbok(3t%), Hanbok-business($F&H] 21 2), Hanbok-industry(2Hs4H)
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(Table 1> Structure and Human Resources of the Fashion and Hanbok Industries

Item Fashion industry Hanbok industry
Market si
f}rioie;)lze Approx. KRW 44 trillion (as of 2016) Approx. KRW 1.3 trillion (as of 2016)
- At least 70% are big/mid-size enterprises - No big/mid-size enterprises with Hanbok
Company .
tvpe - At least 300 companies have annual sales of brands
5 KRW 50 billion or more - Focused on individual businesses
- Jobs are well divided: Raw materials — pro-
duct planning/design — production — adver- |- Jobs are not divided adequately: Hanbok
Management| tising & PR — VMD — retail management designers are in charge of everything including
system - Has brand marketing strategies to achieve planning/design, production, and retail
market dominance, promote competitiveness, - Insufficient brand marketing strategies
and differentiate from others
- Annually produces at least 10,000 college
graduates in fashion majors - Insufficient graduates majoring in Hanbok
- Easy for firms to secure specialized human - Inadequate industrial size with unstable
HR supply resources that completed concentrations in supply of new human resources
each field - Difficult to develop into experts specialized in
- Can develop a career as experts specialized in each job
each job
(HAC, 2017. pp. 9-11)
Y& 94 oS AL e Ae=Z HAHY A Y Hae S5 A U T4 o) 7Id9e
o], gHE Ade S f8l i dAES] A 2 HAR AL Ho] AR 8 AR =4
AY FEI7} FEY T8 ACE AAHL 3 ol S 1Yol uxzFHOE H|wHe] 9t) I
O AERE QA7 ojEe S Aol olfEE o A AYel: WY FA/Y B oheh AFE
g A ARS)A QR1EC] ASH AAHLE & AZEY Ev &7 E F59de B A 7137t
NZZNZAA S wE AH9E W oo, A& AsEes 558 A4Y EokE, &R #4d H=
o] ZFast Aol Tae S TE 2o F 2ok Aed F AT o8 9 AF A o
A S PAL Je ASER BAHIL Jrh S w& AgEHo] M= JAH(Chun, 2000).
ER, A A% gl AYNM 29 ST HANZYX AP AR FES AL Do)
F 7180 mMEFRd SH BE 9 o FAHY ste 4He HAHE ol fEE AR YA, A
PA P2 HAH BASZ A9 JFgo] n|Fet Atteld, wAHE, AFAY F A 2YL A
AOT EAFATE of7lo] A Als S A A4 tZvH(Seo, Hong, & Jin, 2002: Son &
A w&H GA PSR v 2YL A TFstel 1) Lee, 2017). oA A¥ SHEANA sjdn| 2=
Aste] AYo RN Azdol YA BH HE B oTA WRT Al B ATE F2 )
o] F2 RO E A|7]=oI$ItH(HAC, 2017) AFEgete] vz2ys 59 st s 235
s 98 Al = oi$koh(Chung, Lee, & Han,
3, MH| =LA I 2011: Han & Lee, 2016: Kim, 2006).
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(Table 2) Classification of Courses Related to Fashion Business in Fashion Colleges

Primary classification

Secondary classification (numbers in (

) are the numbers of courses)

Industry and market

information Practice

Management (2)

Fashion Marketing (8), Fashion Information (5), Consumer Analysis (2), Field

Planning and production

Fabric (4),

Design (12), Product Planning (7), Production (6)

Sales and distribution

Sales Management (11), Sales Promotion (9), Retail (11), Coordination (9), Display (4)

PR ZY A FE I H5S (Table 2)8F Zo] & Lee(2016) 9] EF= 29 Chung et al(2011)2
FaQch 94 LAEE AGRA, V19 ¥ 4 ER vE o YYHoE IES R F4
A E) R E Ao pRaAYE, o) 0 o2 PRI YL Rl
=4 71ge QurEel 4R 580 0E 2R B AFIME olEd WM W2Ux B% A
ok FAGl EA ¥l MD AR, T EPel AR I NRYA dE fED
AL AN, G - RFA] AFE ARHOE  RolekE b Sl I MZY2 D8k TAof
FEE AR & & Atk o9 &AM A x AR FEIAQL A @2 N=2Y~ I
g9 554 tRE 2 i, dwEE g9 wael Y UdN 54 ARE AgsE
AU, NJAYE, AYAE, AN2E ggdelrug R4 MEYA A g BE 9
AR, ARBG LAY it ol BB R Y3 A% BE AP 1F 2k =
g AZaE S MEUX % 43 B AFE 799 A/t 04 Qow Bued
33 9l Ao FAsh %3 74 A % BFE Chung et al(2011)9)
38 Han & Lee(2016)= =u sjAAEsHY BH 7S 7RH0RE B85
EFA gt AFAN wHYPAE HATA
Q, BIA B AR, HHAH2EH|H, 2B M. o7 dh
AP AE, AU ZYA CAD, 7|8 ggoz
IR, o] T HAHEUL e wHES E Ao es Ay AFoA AdE w§33
AvrAE, HAMDAR, HAA FY, A A A F ke W&o dAAS Eole Ve
Aol mFdudtiold’, VM, ‘WA VMD A JLHT At A 2as 7o g A%
AFAA o7 FESL =, ©]#d Han & 7re]l Y&o g4 AGE M Exz = A
May - Jun. 2019 Jul. - Aug. 2019 Aug. - Sept. 2019
[Step 1] [Step 2] [Step 3]
Develop Implement Collect learner
a Hanbok business the Hanbok business feedback after the
curriculum :> curriculum :> classes

(Jiterature review, exvert
interview, Student
interview)

(student survey,
additional interview)

{Fig. 1> Development and Implementation Process of the Hanbok Business Curriculum
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(HAC, 2017. pp. 46-47)

Topic

57 FA6) 7l Azl
3. Fashion Product Planning, 4. Brand Marketing, 5. Fashion

Trend & Color, 6. Styling & VMD, 7. Online Marketing

1. Orientation, 2. Fashion Business Management
8. Team project (VMD), Presentation and Discussion
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Item
Practical Learning
Workshop

Basic Learning

o Chung et al.(2011)2] AAFolA A

Weeks
2 weeks
5 weeks
(3 hours a week)
1 week

(3 hours a week)

(Table 3> 2018 Hanbok Business CEO Curriculum Plan

(two-day workshop, 9 hours)
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BT ol & H2RYXE w& HE 7|H 4>9} 7t
o] HAYg Agelx VMDel E3H 71del I 20199 WSk 2018 WA AL FH
AE et w4 A 5 FAC A ate] oA M AUL d 9AE E2ESH AR 7
TH ATS HId Ao SoHY FANE o] FAY Fr Hujg solxA ATk AR A
- 54 FA HAFE XgEG AR Wy 5 o] FAE E0]7] Y3 2018d w&o] 857 AF
AR H2YAE QJ3e o Fas Ay M Aoz 679 FA FA T 3A 7S Fof et
S EBHOE GRE LFo Besty A4S W PAL WAsC] 0199 LS § FAY 2
AANYE, F A Z 7oA AAE AtE g0l 2 AT T 12788 AT A FAlE A
24 SPA BATS e gy AT AlEe]l  AFsh AurH A /1Y) PR ZAAE w
F& o3 go} AFE AQAT AE FEE B ARRA D 29N 718 L AW, )
AREE 97] ojEditke ool #AEe) olg R HF B JYoz FERA
wred sk Wk o] Hod AT A, AR g HANY ERT SEH]
ZUze] B4, 2HAZAL AW G0
2) 2019 &8 B2y x FE = AT/ AR, AR ERS o] 14}
B oo QA A AdolA] SEe Aoz w 2 AREAoY, AR7E At AdE e
OFEA A= A H|RYA o]Ro] FHE H|RUA £ I#ske] HAae] EFE FHEH|ZY 29
A GEF ZolTE 7MY sl AR TKAS 54, R (OAIA A/ ANA) Al A
Murstglch ool Azdr He) Bd p7E He w < AASAL, AAA WAl FA= A=
s34 BA AR} 1 71E SR g Aol W2 Wty AEE s 588k
Wo| FHAE AL tal Awe HE: 2019 0 20199 LKA wEA A FAC g Fb
SEHRYAT S FAE W& tE (Table 5ol 7hsste s At
{Table 4> 2019 Hanbok Business Education Weekly Curriculum
Week Topic Detailed topic Instructor
Lecture 1 Fashion industry trend Trend research specialist
Lecture 2 Industry and Characteristics of Hanbok business Film costume and' Hanbok brand
market management specialist
information |pegj ich k
Lecture 3 Aes1gn e t§ /trademar Patent agent specialized in design rights
rights/copyrights
Lecture 4 Planning and |Basics of fashion merchandising Fashion marketing professor
Lecture 5 production |(Daily) Hanbok product planning Daily Hanbok brand CEO
Lecture 6 Hanbok offline retail strategies Fashion marketing professor
Lecture 7 VMD strategies Lecturer specialized in VMD
bei -
Lecture 8 S.ale.s agd We sﬁg/onhne store management Lecturer specialized in online store
distribution |strategies
Lecture 9 Styling and content management Visual content production specialist
Lecture 10 Social media PR strategies Lecturer specialized in social media PR
Field-based |Dankook University Seokjuseon
Lecture 11, 12 . . 2 museum curators
learning Memorial Museum
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{Table 5> Satisfaction Survey Results of the Curriculum

.. Ratio of positive | Ratio of negative
Evaluation item . . Note
evaluation evaluation
1. Do you agree with the purpose and need of this 96.0 40 Highest ratio of
curriculum? ’ ’ positive evaluation
2. Does the content of education meet the purpose of
. . 92.0 8.0
this curriculum?
3. Was the timing and duration of education for this Lowest ratio of
. . 86.0 14.0 o .
curriculum appropriate? positive evaluation
4. Was the curriculum helpful to learners? 90.0 10.0
5. Are you satisfied with the educational environment? 86.0 14.0
6. Are you satisfied with how the curriculum is operated? 96.0 4.0
Average response rate 91.0 9.0
7y EAlEE AL AR £ Ak S A A7 FEE T EMAE LR Batd AR
g 29 4 AR A=A AT ESH ZAME AAEA, F 103] Aol Wit SHE
105 43s ddiste Zod= AME-asled, 3 [ (Table 6)3 2ok SHAE 103 H+ =
W oFE b5 A9 AN FAAL AERT A A4 69F 6090 SHARen, By 4
AHe) NS0 0% OPOE Eol U YA FARL THELS 865% FE, IE WIE
F 300 WHE BN BSLE o) o AW SHES 135%2 BeWL VHE o
ol A" AR FAHJY olg 22 Ert Al Adtdor =2 £ Aoz AT
= AES B3, Bu AR FAAES oL Jeivh Aol tigk AR 7E AA 7 (86.5%)
2 g FAES AZIA dFe A8 253H o] ¢ke] W& HA g FAHF HA(91.0)
o] Zos Aog FHAET} Hop ARigog g £3& 1o Fol Eus
M Zhelol gt Hrbe v (Table 6)¢] 5 8dlo] EAg AL A& F YA
T35 53 AEE AT 1735E 1073714 AL R S L [ e b A e

(Table 6 Satisfaction Survey Results of the Lecture

L Ratio of positive |Ratio of negative
Evaluation item . . Note
evaluation evaluation
1. The lecture matched its title. 89.9 10.1 Highest ratio of
positive evaluation
2. The content of the lecture is helpful for business. 86.9 13.1
3. The lecturer was well prepared for the lecture. 86.0 14.0
4. The lecturer communicated with the learners and saw
. . 85.9 14.1
things at their eye level.
5. 1 participated in the lecture with enthusiasm and Lowest ratio of
. . 83.7 16.3 o .
sincerity. positive evaluation
Average response rate 86.5 135
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