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ABSTRACT

Many ASEAN countries have high growth rates in their cosmetics market, making them attrac-
tive markets with positive responses towards K-beauty and great interest in eco-friendly cosmetics.
This study concerns developing package designs for Asian women reflecting Korean sentiment for
K-beauty skin care products that use plum and ginkgo leaves as natural ingredients. The devel-
opment process was composed of three steps : theoretical research, image positioning analysis |,
and design development. After positioning analysis of 340 domestic and foreign natural ingredient
cosmetics package designs, eight categorical images were derived: clean, pure, technology, charac-
teristic, natural, essential, elegant-feminine, and traditional. By linking how Asian women perceive
K-beauty based on theoretical research, natural, essential, clean, and elegant-feminine images were
selected as the four main images. Design development process was proceeded in the order of
brand concept, brand naming & logo design, conceptual image, and container and box design.
With "the breath of nature" as brand concept, two age groups were selected as target consumers;
women in their 20s and women in their 30s to 40s. The design development was carried out
with emphasis on ingredients being visually identifiable, Korean sentiment being expressed, and
differentiation being provided per age group. For each target group, two sets of container and
box designs for each plum and ginkgo leaves essence and cream were completed.

Key words: Asian women(otAo} 914), K-beauty(K-HEl), natural cosmetics(Z+ 3+ 3),
package design(¥ 712 t] #}<)
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traditional (T 2
e S - 7
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§ ml o 4l | — m H i T% - pure
J o= L
o'y

= E@ g
natural "’I IQ“LEJXb —) = .k
y ls_ @f

"I i [
e e
l{! : \ 3 = - | =
essential & s i& :
: d A - elegant
- m g q £ - 15 { /feminine

RyE é -&.Jb

characteristic
{Fig. 1> Image Positioning Map of Package Design
of Natural Cosmetics
(Photo by Author, 2018)

& Kim, 2008: Yong, 2010: Zhao et al., 2016:
Li, 2018). K-H¥Elo] thsle] o}rajo} Al Eo0] ¢
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(Table 1> Frequencies of Natural Cosmetics Package Designs by Image Type

(N= 112)*
image type frequency (%) image type frequency (%)
clean 17 (15.2) characteristic 9 (8.0)
pure 9 (8.0) essential 21 (18.8)
technology 7 (6.3) natural 27 (24.1)
elegant-feminine 8 (7.1) traditional 14 (125)

* As in most cases container and box have same design, container design was only selected. Also the samples which

had low visibility was deleted.

{Table 2> Design Characteristics of Natural Cosmetics Packages by Image Type

image design characteristics cosmetics samples
=}
2 (1
< : z -
e simple, clean image z &
e white & mainly blue color }’
clean ® no illustration ]
e straight lined typography - ‘_L
{Fig. 2> THANN (Fig. 3> 1ZIA
(Thann, n.d.) (Izia, n.d.-a)
e future-oriented image l I l
e white, light color
e transparent or semi-transparent
pure - k-]
container
® no illustration
* simple typography CFig. 4 1ZIA (Fig. 5 Aromatica
(Izia, n.d.-b) (Thearomatica, n.d.)
e high-tech image l I}
e silver, gold, white, gray, black pusrsa |
color. e
technology e simple typography =
e no illustration assymetrical =
design <{Fig. 6> Fromn {Fig. 7> DARPHIN
(Naturancefromn, n.d.) (Darphin, n.d.-a)
e soft, elegant and feminine l l ‘ I : ‘
image' Bl Bcj\uj:“wmm
elegant/feminine | ® use pinkish color

e use curved lined container and
typography

{Fig. 8> Darphin
(Darphin, n.d.-b)

{Fig. 9> IS0l
(Isoi, n.d.)
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image

design characteristics

cosmetics samples

characteristic

e cute, fun, lively image

e focus on characteristics of each
character,

e illustration(flower, animal)

e use pastel color(pink, yellow,
blue, purple)

.,

-

/i E‘g
B!

{Fig. 10> TREEANNSEA
(Treeannsea, n.d.-a)

{Fig. 11> TREEANNSEA
(Treeannsea, n.d.-b)

essential

® healthy, light, natural image -
represent natural materials with
its typical colors

e simple illustration if necessary

e cheerful typography

{Fig. 12) Fresh
(Fresh, n.d.)

{Fig. 13> LORANE
(Kloraneusa, n.d.)

natural

e natural, peaceful image

e use various tones of green
e simple container

e simple illustration

e soft typography

{Fig. 14> Innisfree
(Innisfree, n.d.)

—

(Fig. 15> CAUDALIE
(Caudalie, n.d.)

traditional

e image of natural materials
(chinese medicine, ginseng,
grain..)

® beige, brown, purple color

e no or little illustration

e container and typography with
curved lines

{Fig. 16> Hanyul
(Hanyul, n.d.)

{Fig. 17> Sulwhasoo
(Sulwhasoo, n.d.)
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sAES ASske Aol 2 55 98 w4 AHEE SUE 298t (Table 3), ALE E&F
I 2ol AANEE Axsy, B4, A < (Table 4)°l A A3
ol mel Tl ojrA e xEstE FH| Al
A, ofAlo} ANENA dxEIE LEl7] {3 D @A 94 25 Q)
FFAA) PAE OAQOE HHs=E JHL AL WL o AFYE) AMAE NG o)
T golxIese FUIAl HEsa A FIAYARANAME AAAA RS FXRIAAE,
o de|2Es Ado wel FEste] ZF Algie] MRS TEdtn] Ao HA Ay ojwR] %
o] Aeer WMoz gasdt ANEY o o FatPt} o= Yu(2016) oA walxl upet
Aol AAE 2EH =, I EIS Fo L 7ol HAGEe] AT T/AHS AT FA
2ZtE ARGt 7F AAlet AREE YA o AQI AtFAEE NYEES Folsle oM
{Table 3> Summary of Design Characteristics of Carrier and Box Package
target Prunus mume Ginkgo leaf
respiro
respiro
young l’t‘SPf FO bR
women o . respiro
image - clean, essential image - clean, essential, feminine
color - white, green color- white, vellow (use pink carrier)
illust - stylized Prunus mume illust - stylized ginkgo leaf
TeopLto respiro respiro respiro
5 i s AB GP-E LAB GK-E LAB GK-E
(Green plum Essence — Ginkga Essente Ginkgo Essence
Adult R
women
image - natural image- essential, elegant
color - various tones of green color - yellow
illust - abstract expression of illust - graphical expression of
overlapped mountains in Korea Ginkgo leaves

(Photos by Author, 2019)
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{Table 4> Display of Respiro Natural Cosmetics Package Design Samples

Prunus mume Ginkgo leaf
type > :
container box container box
cream
young
women
essence
crean
adult
women
essence
product
group

(Photos by Author, 2019)
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A7e] B2 #E FI AASGES Asen 200 ~40t) o4 Eo] Foldte olvWA, NYH}
© S gAsel AALAE o gdte] AR F /15T WU sefsel MAS A4 L AF A
43 38e AT AES FRAYT AA AL A Aol wPHs dan a9
°] =Z(respiro di natura)’® Aty HA= 24 EES w3H =TS AREEte] A
AR0E ANAAHSoRE TS AFYARl 7S Hi A A olvXE BES A AQL W
F7] 93l ARFE YAJLES WA MEEHL o o A2 HARlE Asdte 200 #2 o
710 A 47FA] FolrAE T MA 2T 4 AESY 7128 v Aolm 3137 sHgEIA
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