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ABSTRACT

The purpose of this study was to analyze the implications of an intentional fashion mannequin
concept by displaying a Western women’s clothing in the 20th century, which is based on the
type of Floch’s consumption value. This present study uses the method of literature study. The
results of this study were as follows. The concept of fashion mannequin was analyzed by practical,
existential, critical, and playful values based on Floch’s consumption value theory. The following
are the features of each value. Practical value is characterized by usability, convenience, and
comfort. In the fashion mannequin concept, the image is focused on the natural appearance of
everyday life. Existential value is characterized by identity and symbolism, which manifests itself in
a form that presents an ideal female image in the concept of fashion mannequin. Critical value
emphasizes fashion rather than ideal image formation through fashion mannequins. Amusement
value emphasizes non-practicality, sexual pursuit and amusement as opposed to axiological values.
As a result of a timely examination and analysis of the concept of fashion mannequins, two char-
acteristics were derived in the development of practical, existential, critical, and entertainment
values. First, in the expression of fashion mannequin, the development of these values minimizes
the gap between reality and illusion by expressing things as if they have a life. Second, this de-
velopment promotes the stereotype change of the feminine beauty of the fashion mannequin.

Key words: consumption value(42H]7}4]), fashion mannequin(Z) 4wl %),
fashion mannequin concept( A 7% Z4Y), mannequin(¥H] %)
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(Table 1> Ambivalent Value in Fashion Mannequin Concept

Classification

Contents

Value in use |fashion mannequins valued as costumes media

Basic value

as a fashion mannequin represents a woman'’s identity, a social status, a feminine beauty, or a
figure that is expressed in a fashion mannequin is a figure representing real life and beauty
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{Table 2> The consumption vaule on fashion mannequin concepts

Classification

Contents

Practical value

Deploy images to focus on the natural features of daily life

Existential value . L
an ideal feminine image

Develop an image that expresses the ideal beauty of a woman most actively and presents

Critical value

Highlight fashion itself rather than ideal image formation

Amusement value

members of society

Highlight inefficiency, sexual pursuit and entertainment, and present relationships with
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{Fig. 3> Wax mannequin with softly
rounded female forms by Pierre
Imans, Paris, 1912.
(Thesander, 1997, p. 109)

{Fig. 4> Thos. R. Shipp Co.

{Fig. 5> Pop art window display 1960s.

Atwater Kent window. Woodward & (Firestone, 2007, p. 106)

Lothrop, 1928.

(Thos. R. Shipp Co. Atwater Kent

window. Woodward & Lothrop, n.

d.)
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{Fig. 6> 1965 Dayton’s display window
created drama with contrasting light
and Paris geometrics.
(Firestone, 2007, p. 117)

mamnmequin siégel

{Fig. 7> Suitcases by Louis Vuitton,
hat by Agneés’ in Mannequins Siégel
Paris, 1927.

(Munro, 2014, p. 186)

{Fig. 8> Evening wear are shown in
this 1920s window display.
(Firestone, 2007, p. 56)

{Fig. 9> 1958 Oval Room window

display, mannequins in cocktail

dresses share the spotlight with
images of beautiful cars.
(Firestone, 2007, p. 89)

{Fig. 10> Women;s fashion moved
forward with technology
into the 1950s.
(Firestone, 2007, p. 82)

{Fig. 11> Doonan’s det-éctive series,
1989s.
(Schneider, 1993, p. 149)
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TS AR =Y F odE &F % WAS @ k. Fig. 1DE AldA #9715 Wx
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olMAE A AMESL Ed AFAE ddes AR Rzl mE FAA] AHFER S A

gdate] Ao #9718 vehlie Ao A s A8 7HAE sefdt

S Slth ol HAET} AAShE ol 1A

Hog FYshe YY2ES WALE sl BU: 2 AEH A

b a9 WS =7 ste FEe A& 7 QAN FAN ] EAS FpAH o] A4A A

7h FeE Aol (Fig. 100+ o7F 3 3 tve A ANE AEF e 2FES Fesio] B

= B3 Aol Haks wgEA AdE FA71 0 gud Fig 12 olR¢ F0¢ T g

T Aohlle aFE AHSstaL Jen fss 9
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{Fig. 15> Lord & Taylor window
display. newyork city, 1930s.
(Whitaker, 2007, p. 160)

{Fig. 18> Rovert Benzio window series built around an
artdeco train set, 1978.
(Schneider, 1993, p. 29)
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{Fig. 16> Clothing display at Harold's {Fig. 17> etd mannequin,
Department Store, Minneapolis, 1980s.
(Minnesota Historical Society, n.d.)

wearing a dress, in the window at
Bergdorf Goodman, 1940s.
(Carl Van Vechten (1880-1964), n.d.)

{Fig. 19> Bonwit-Teller Window Displays, 1947.
(Snyder, n.d)
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