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ABSTRACT

In this study, I analyzed the daily situation of Korean women in their twenties and thirties in
terms of their preferred fashion image and handbag design according for daily use. The study
included a survey and in-depth interviews. The results of this study are summarized as follows.

First, the daily situation of Korean women in their twenties and thirties was divided into three
situations: public situation, complex situation, and private situation. Second, the appearance of
fashion images preferred by Korean women in their 20s and 30s was classified into "intelligent",
"active", "gorgeous" , "masculine”" and "pure" fashion image. Third, handbag design preferred by
Korean women in their 20s and 30s was classified into "gorgeous boldness", "mature sophisti-
cation", "casual activity", "youthful cuteness’, "neutral masculinity", "sensual sexiness". In conclusion,
Korean women in their 20s and 30s preferred fashion images of "intelligent" and handbag design
of "mature sophistication", "youthful cuteness" and "neutral masculinity" in daily situations.
Conversely, "masculine”" fashion image and "gorgeous boldness" handbag design were the least
preferred.

This study is significant in that it analyzes the pairing of the types of handbags to carry for a
specific fashion image. These data are helpful when designing fashionable clothing and handbags
for Korean women in their 20s and 30s.
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(Table 1> Feature and name of various handbags

Name Handbag image Feature
Tote bag Small handbag with two handles for versatility
! )i
R
Hobo bag J \ A handbag on the bottom reaching the entrance through both side

Messenger bag

A bag in the form of a cross-back derived from the use of postman,
workers

Boston bag

Travel bag with a rectangular bottom and a rounded top and a bulging
center

Pouch bag

A bag with an ironware and a drape like a purse
There is also a zipper or tie closure.

Shopper bag

Large shopping bag or large shoulder bag for shopping

Clutch bag

A bag designed to hold hand without straps
It is relatively small, light and has many types of rectangle.

Baguette bag

A generic bag that is designed to hold a hand without straps
It is relatively small, light and has many rectangular types.

Shoulder bag

A collective bag designed to hang over the shoulder
The length of the strap of the bag can be adjusted freely from fixed to fixed.
Also known as a shoulder strap bag

Cylindrical handbags such as wood through

Barrel bag There is a type that hangs on the shoulder and something that can be
held by hand
Muff bag A bag with the role of muff

Cocktail bag

A bag that gives a more elegant and soft feel than usual bags, used for
special occasions such as cocktail parties
Small in size, embroidery, beads, jewelery and many other decorative bags

/] m In the 1930s, it was transformed from a bag that was carried with a glass
Bucket bag %, of champagne
(N Tighten the entrance with a cord and it becomes a cylindrical bag.
A large bag used by the crew
Sailor bag @ It is popular for light weekend trips and outings because there are many

waterproof materials that are durable material
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Satchel bag

* A sturdy bag with handles that combines a handbag and a briefcase
e There is a shoulder strap.

Fashion Text Dictionary, Britannica Visual Dictionary, Wikipedia, Naver Dictionary, n.d.
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{Fig. 1) Classification of everyday situations of Korean
women in their 20s and 30s
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Handbag Design Elements

Form . Detail &
Name - Color Material | Pattern .
How to hold | Handle |Form of Body| Size Decoration
fringe /
Boston bag to hold in the rectangle leather | geometry tassle
'''''''''''''''''''''''''''''''''''' hand : .
Tote bag large special line | wrinkle
leather
square
10 tud
Shoulder bag colors fabric | abstract stu
Crossbody Bag 0 Achromatic
Shopper bag |, put on one trapezoid patent | graffiti / | animal shape
Hobo Bag shoulder lettering plant shape
""""""""""""""""""""""""" . medium
Bucket bag semicircular plastic plant
———————————————————————————————————————————————— quilting
Satchel bag circle suede animal biz./
sequins
o PCCS ; artificial R
cylinarica. 12tone straw X Carm 77777777777777
Clutch bag to hold the small plain
body by hand X none
etc etc etc ..............................................
etc
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M A ANe HASE et Ay g 0N SUSE FEARSA, of S LdR
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Qe (Table D3t o] @A) F5¢ Az 4 IV TESANEA SATH Qe (Table
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A omA'Z WWadth IfAE 372807
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{Table 4> Survey items and Analysis methods
Survey items Contents Analysis methods

Demographic characteristics

Demographic characteristics of research subjects

Frequency analysis

Handbag buying behavior and
wearing behavior

Consideration Factors and Factors Considering
Wearing When Buying a Handbag

Frequency analysis

Preferred by daily situations
Fashion Image

Fashion image type classification and reliability
analysis

Factor analysis
Cronbach’s a

Preferred by daily situations

Handbag design

Handbag design type classification and reliability

analysis

Factor analysis
Cronbach’s a
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{Table 5> Dimension of Preferred fashion image

. Factor
Division
Intellectual Active Gorgeous Masculine Pure
Intellectual .845 -.085 .062 -.009 -.031
Sophisticated .802 017 135 -.165 -.093
Luxurious 775 -.202 174 024 120
Formal 726 -.295 -.106 103 .204
Neat 701 .328 -.164 -.147 -.024
Mature .686 -.246 -.013 .169 275
Active -.149 .824 .190 107 -.017
Casual -.245 798 197 104 -.007
Natural .065 77 -.067 .002 .203
Youthful -.180 652 422 .009 193
Modest -.013 .582 -.167 170 533
Gorgeous 102 .019 .838 105 .160
Sexy 142 -.034 697 192 253
Individualistic -.067 .307 .686 163 -.094
Cute -.101 .316 .600 -.100 435
Masculine 023 .007 .069 .839 -.087
Neutral .016 194 -.001 773 -.231
Idyllic -.126 .046 244 687 .263
Bold .039 019 .562 .599 -.041
Pure 153 242 .349 -.086 714
Feminine 278 074 391 -.260 .639
Eigen Value 3.728 3.285 3.049 2.431 1.840
Variance( %) 17.751 15.645 14.520 11.575 8.763
cumulative(%) 17.751 33.396 47.916 59.490 68.253
Cronbach's a .861 840 179 174 197
< FEE olmA'R WHEAL, FHI, A = Fds}st of dEolmA] F 4071 &
@ ANAAL, AL olWAE EFeE, 2 L 2ARNS AT £ ALY AFS
=W olnAE HSEI, WAHd, s UA Q84 ZPE ag0s B A4
FAAL, AAAL, YR olMAE EPE 2 oledY $4 A% (Table 6)7 2
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oG oA E EHEH W7} Higo wat AAE dn AR An2 upe
o Aggon, #34 %43 A=Y
2. 20—30CH &t= 0{del M oHE=EH CJX}Ql AFES (Table 7)3 2] AASATH
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Table 6> Dimension of preferred handbag design
Factor
Division Gorgeous Mature . Youthful Neutral Sensual
boldness sophistication Casual activity cuteness masculinity sexiness

H31 775 079 130 -.013 123 .014

HO1 751 -.037 129 .003 061 .010
H37 738 -.006 .070 142 .087 -.063
H35 736 -.012 -.030 022 115 -.104
H20 725 189 161 -114 .059 038
H10 704 015 156 121 -.036 315
H39 .693 067 198 123 -.099 293
H22 .680 -.052 .108 .316 122 108
H29 671 183 162 .061 -.036 .255
HO7 667 .007 121 209 -.087 227
HO03 631 -132 119 .359 105 150
H26 611 .061 -.009 .359 -.071 192
H12 564 .256 101 .058 .016 .385
H21 .000 755 -.072 171 .094 .047
H32 071 742 -.062 .293 -.036 .084
HO8 -.117 705 .050 -.112 .349 120
H36 153 .693 .003 -.099 .160 .009
HO02 041 688 178 -.058 144 013
H18 -.074 .653 226 -.188 .350 032
HI11 -.049 .651 112 173 -.118 223
H30 .201 627 .004 273 .043 .051
H25 070 .63 165 -.111 .953 -.055
HO06 119 .094 847 -.037 154 .051
H15 180 078 .826 157 .089 -.004
HO05 .266 -.018 766 121 .057 .080
H16 .305 297 534 .259 .029 .058
H27 293 .065 .094 767 -.060 107
HO09 .048 325 .063 .690 .039 154
H19 226 -.031 .243 676 .229 -.021
H34 183 108 .070 183 775 114
H24 -.067 357 .091 .025 747 .095
H28 219 435 291 .081 .504 -.118
HO4 334 .094 .053 148 105 747
H13 .385 .265 .044 113 .099 .698
Eigen Value 6.992 4.924 2.784 2.469 2.243 1.747
Variance(% ) 20.563 14.484 8.189 7.263 6.598 5.137
cumulative(%) 20.563 35.047 43.236 50.499 57.097 62.234
Cronbach’s a 924 876 .826 736 722 764
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(Table 7> Factor-specific stimuli of Handbag design

Factor Handbag Stimuli Factor Handbag Stimuli
3 »
™ A W
H31 HO1 H37 H10 H39 H35 Mature H21 H32 HO8 H36
Gorgeous L
boldness / sophisti-
m_ e | | \ / cation X Jay
e g ]
H20 | H29 | HO07 H26 | HO03 | HI2 HO02 H18 H11 H30 H25
Casual Neutral ﬁ & ﬂ
activity masculinity
HO6 H15 HO5 H16 H34 H24 H28
| |
Youthful | I : \ Sensual , "m"
cuteness ( u i sexiness
H27 HO09 H19 H13 HO4
Wk 8911 steld e o R HHsgion, AA, ‘st g A=y Yol (Table
IFAE 6992012, 2056%<] AHHEE 1A, o 83 o] EE dlo] 7 ByoW tgoE &
A 29 F b Ee 49ES et o W, G2 9 golgith 1 R v
212 M AN, R3S WAH BB, W, T8 W, w3 9 5 OFE R ATyl
29U+ e A9, 295 'FAAY B4 EE ATk 2A9 FHe ZAE I At E
AL Vo R 29168 g AN R W o] P BRI A, wad, 98 #elle
gatath AFE AE A% A4 71 2%le A W, I7l¢ Ad AOlRE VFoE AU M B
g5 dugke 2qllel A% 094 291291 4 %X We woldn Bl gE A o
< 0.876, 2.913¢] 79 0.826, £.914<] 79 0.736, 2919 Af-ellE HEoly 2R, 2HE, A¥F
209159 A% 0722 29169 A% 07647 ZEW o] YT BE B A IuE, As,
5 gHgke] 070] dol AFEV vy & & 4 T oY £%el A AAE SR
At et 553, jng, Feay, 28 F U
2A7F vebsteh A 3¢ R, YR, Y, PB, Bk
2) 894 Jd=w tzlele] EA 9} strong, vivid, soft, bright, light A% 5 ¥-&
QQAEA Azt BRE 67 2909 A=y o Azl ekt Mgl 2AHAY. kA "3k
ole okx EZd Tw Txpel W} Hio] gotieA A= Ul Ao WA w
2ol 291 AEW Uaele] BYL FRsgdn.  © TR ) A8y BE 2rude ¥
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{Table 8> Analysis of "Gorgeous boldness” handbag design by element

Division Tote Bag » Shoulder bag > Cross-body Bag > Shoppper Bag > Hobo bag, Bucket bag
Form of body Square, Trapezoid » Rectangle » Cylinder > Circle

Size Small > Medium » Large

Pattern None » Animal pattern ) line, Graffiti) Geometry, Abstract

Detail& Deco. None ) Tassle, Fringe) Sequins, Studs

Material Leather ) Special leather) Fabric, Plastic, Straw, ect

Color / Tone R. YR, Y, PB, Bk / strong, vivid, soft, bright

o] 7k Egoly T 9lE, 718k £ Aol 4ol & & ik
= ZYUA, ZEHES e A, dHE 7hEel AR, AT e AEN gAele A
obd 2, tAEE A FFE wol e 74 52 A4 B AP el A5
& 5l datrA EFA oA Folon A7]= o,
=A, 5T AP A= YAl (Table T 2R odn F% AT SEHE Y
9o o]l EE o] 7p ¥grom & Wk 3 I} F A Fol e axE BE JFEHoIN
Al BYTh $A FHE AtdEEe] 7 B o A Bk, dark 429 PB, vivid 2%9 R
I oo E AR, uh e wolglen A7) I RPE EAHI wex AFEdd SFA
B T A7 2AF 24tk B9 BE A A= G dddoy 4d 248 F= &
ovl tE A A2 gle Aol 7 gk BlE o] e AHg el Felolt 7hed BEE
Agel = A=Y fAele] s xFHAUS ot A=W NF TS Age Apuol
27 WS 7 2o gaxr Bels AFLE B4 A= bAQe] 5ol &
SeYE s 2FHUT A= Bt Mg @ Atk ©lE sty (Table 1003 2t
o oS ° =2 dark® dark grayish 21%29] YR, A, st AgAd sy el (Table
Pale A29] R, light 429 PB, W AA17} et 134 3ol whelgoluh 959 Az 2ur] wo
ek mEb A= Y By, SfolE, A9 2eb #AHs, B A2 2719000 g2
Aelm ¥l flE 7 2Ale 24 FH Aol gAY fisieh HEldst A2 w5 3
o BEMoN} ¥ o] gl 7HE 279 A BEA F2 FEF 2EY Aol Btk &4
749 geje] Evo] Hud AW Ay o T EF JtEollen MAlE Bkeb pale Ax9]

{Table 9> Analysis of "Mature sophistication” handbag design by element

Division Tote bag » Shoulder bag

Form of body Trapezoid ) Rectangle > Cylinder

Size Large ) Medium » Small

Pattern None

Detail& Deco. None » Quilting

Material Leather ) Special leather

Color / Tone Bk, YR, R, PB, W / dark, dark grayish, pale, light
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{Table 10> Analysis of "Casual activity” handbag design by element

Division

Tote bag > Satchel bag

Form of body

Rectangle > Square

Size Large > Medium » Small
Pattern None

Detail& Deco. Stud > Charm, ect
Material Leather

Color / Tone

Bk, PB R, RP / vivid, dark

{Table 11> Analysis of "Youthful cuteness” handbag design by element

Division Cross-body bag

Form of body Cylinder » Semicircular

Size Small

Pattern None. Curve

Detail& Deco. Wrinkle, Metal(closure), String

Material Leather

Color / Tone Bk, R / pale

RAJOZ FAHNUG EdaliA g & Aoly ¥a74 o7t EAE A

Bae dad AGH WS Ol BAS Aol o] 4N ARk AAE BF s1Folg

FE7E FAo]l Eol7t FEHE A4S FHA A o MAls EF Bkeldl 2}4 (Table 12)9}

A3 B3 TAQ1Y AE At o] TRl A 2ol Bke st i =717t

54ole & 4 2 & Wl 27 wo] Tuks)
AR, EAA W s RS A 3 S5 17 Acu oz}

HEE, EE W3 &3 W, BAE ol 3l B 9l BHejg & &

AREd A= EA Y FH= AT 71 HAH2} o, A URele 3t

Y, Al E, 48 27le AAY T3¢ oy o] = HAok EA e

o S Yotk UHdd AHe F 4 FelE A on} Boe A4

{Table 12 Analysis of "Neutral masculinity” handbag design by element

Division

Tote bag, Shopper Bag, Boston bag

Form of body

Trapezoid, Rectangle, Cylinder

Size Large » Medium
Pattern None » check
Detail&Deco. Charm » ect
Material Leather

Color / Tone Bk
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{Table 13> Analysis of "Sensual sexiness” handbag design by element

Division Clutch bag
Form of body Rectangle

Size Small

Pattern Geometry__line
Detail& Deco. Metal(closure)
Material Leather, Suede

Color / Tone

Bk, W, YR, R / deep tone

2 Aol Ezith UEHIY Y AL Y & Aoln)x| 9] zpo]E dolr 7] 9l A A EALE
Ae A&7 A9oltHom M= Bk, W, deep A (ANOVA)F AFZAAR O Z Duncan testE A
Az YR Rolth wheba] &3¢evt o] gl gtk I A A 74A 43 stelA pirel
A717F #om Rdsty MEE AR et 0.000(p<0.001) 2. & F&J3}7] wiZol 20-30t) &=
AR ES FHAe] Bokel FeAMol LA olde ARWE AE O RAolNAE A5
AN AEW HaRle] E4olzt & + Slth e AS & 7 deH, I A= (Table 149
72,
3. YAk AtElE MS THMO|0|X| HEH AA, AAL AMeIm AL o ¥mE - zeA
C| Aol gHolAd A8l A Hdo] 4092 AZ=7F 7T =
R, EOE DY EA - FA - G
NS ARk DL e s . . s
2R9 old e AURE - HlolE A8 H4A
20300 5 o4 QA 4 Asse )
{Table 14> Preferred Fashion Image according to Daily situations
Official Complex Personal
Situation ; 1 | famil theri meeting with
ordinary rr?jetegla y amli gZStermg blind date / friends / F-value
Fashion Image work g. B . date Self-development
presentation | /Parent Meeting .
activity
Average 3.63 4.09 3.83 3.74 3.29
Intellectual 93.815%**
Duncan test D A B C E
. Average 3.65 2.94 3.26 341 3.85
Active 106.025%%*
Duncan test B E D C A
Average 2.80 2.42 2.65 2.94 2.87 -
Gorgeous 27 511%**
Duncan test B D C A AB
. Average 2.50 2.40 2.29 2.14 248
Masculine 16.355%%*
Duncan test A A B C A
Average 3.38 3.15 3.29 3.63 3.16
Pure 21.056%**
Duncan test B C B A C
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(Table 15> Preferred Handbag Design according to everyday situations

Official Complex Personal
Situation external |family gatherin meeting with
rdinary meeting / i iest & blind date / friends / F-value
Fashion Image work g‘ E . date Self-development
presentation | /Parent Meeting .
activity
Gorgeous Average 2.09 1.79 2.11 2.15 2.30 -
24.348%%*
boldness |Duncan test| B C B B A
Mature Average 3.58 3.66 3.53 3.24 2.94 o
R 68.646%**
sophistication| Duncan test| AB A B C D
Ca.su.al Average 3.32 2.74 2.93 2.84 2.98 24105+
activity Duncan test A D BC CD B
Aver 3.26 2.72 3.24 3.47 3.43
Youthful verage 47.129%**
cuteness | Duncan test B C B A A
Neutral Average 3.50 3.37 3.17 2.83 3.03 s
‘ 42.969%**
Masculine |Duncan test| A B C E D
Fashionable Average 2.83 2.59 2.85 2.78 2.88 & G70***
sexy Duncan test A B A A A ’
T A WA A & dSs Al OAA, ‘TAAAQA EA44 AEY Yl ¥
R Aol ASss DAYS & F ok A2F Ageld A HEE ¥gow oo
A, AFLE BEY A=Y O WA 2 9oy sgddeld 43 A4S - A%
o7 A3 UH A e e 458 A Ab - 23] - REEY A3 e - AU
SEAY FAIF AFS AT o] AFs b/ Al BF 4g o dowrh =%
Mo B kel 30vRte R HAHoE Ht o} SHAIRE o] #e AUE - HolE AgelxE
< W AFEsr EFA AT gl oigh Hgkel 3.0 Pz FAojy FH7F Qi F
AZEE B4 5% ¢ F Ak Wty HHe FAAA EAAA e YAl
A, Gt AEg A=y el o)A A Ao R METrF &g & 3o
o 2709 - dolE A%z Ad AT - A W AAA, A AN AEY TR 9
WA AR BE RPN Mg AEEA BA oY mdaEeld 4ES AR ol 4
el T e R HASE 48 SR o EF MeErt Hl=gom eRuE -z
XA RS - FEERY M ASmrt gold AgtM Azt 7 dekth 377}
=kon, Ruy - g AE old dselM 7H 23 ERY &7y o] gle F8A ez
e SRS won old@ Ade A 4w pAR RAH A4 Asy gRe 3
T oRgsEA A Lo Az W A A sk b B 4RSS ASY Brre 4
4 g5el o] 28 - HelE 483 A FolNk AsEvhs AL < 4 Ao
- ARG /27 A G gl 7
Ho| Adsdte A & F Ut
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