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ABSTRACT

This study investigated the use of visual analogy in creative fashion design process by ex-
perimenting with 18 designers at three levels of expertise. Each designer took the design task
which asked to sketch a small collection of women‘s wear from the given a source of inspiration
image, and was interviewed to clarify the meanings of sketches. For the analysis, the video/audio
recorded data and all sketches were reviewed with corresponding interview data by the re-
searcher and confirmed with the participant designers and other professional researchers. The use
of visual analogy among three designer groups were differ; The novices tended to copy and
paste specific features from the source of inspiration image to the clothing design and fill the
remainders. The similar characteristic was found in the early stages of the advanced-level design-
ers' processes, but the designs tended to develop to alternative shapes and features throughout
the process. The professionals tended to abstract the concept keywords from the source to devel-
op the design idea. In addition, the professionals chose the structural visual analogy whereas the
novices adopted the surface analogy. Understanding the use of visual analogy in fashion design
process is valuable design knowledge that helps to know how the designer designs, and it can ul-
timately benefit practitioners and educators.

Key words: design education(t] A1 %), design knowledge(H1 A1 A 4)),
design process(FIAFQl ZZAM|2), expertise(FT4]), visual analogy(AZt4 5
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{Fig. 2> The source of inspiration image: The armchair with Tutankhamun and his Queen Ankhesenamun, from his
tomb in the valley of the King (Malek, 2003, p. 207). The left image is its detail (Malek, 1999, p. 175).
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{Fig. 3> The selected still images: the researchers were captured the significant still images in order
to review and discuss for the analysis
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