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ABSTRACT

The purpose of this study is to investigate the relationship of women's appearance instrumen-
tality, appearance concern and appearance management behavior. Data were collected from ques-
tionnaires of 243 women in their 20s and 30s living in Daegu. The data were statistically ana-
lyzed using frequency analysis, Cronbach's a, factor analysis, logistic regression analysis, multiple
regression analysis and t-test. Factor analysis was used for appearance instrumentality and appear-
ance management behavior, and appearance concern was classified into two groups based on
their mean value after factor analysis. This was used to analyze the study problem. The results of
this study were as follows: Appearance instrumentality did not significantly influence the appear-
ance concern group and appearance instrumentality significantly influenced appearance manage-
ment behavior. Social achievement significantly influenced speciality beauty management behavior
and basic beauty management behavior, and lover relationship significantly affected plastic surgery
behavior and fashion behavior. However interpersonal relationship did not significantly affect ap-
pearance management behavior. There was a significant difference in the appearance concern
group for all five factors of appearance management behavior(speciality beauty management be-
havior, body management behavior, plastic surgery behavior and basic beauty management behav-
ior , hair management behavior, fashion management behavior). In conclusion, this study pro-
vides basic data for formulating marketing strategies for appearance industry-related markets ac-
cording to the perception of appearance instrumentality. In addition it has research significance
by providing useful support for the development of specialized product ideas according to each
type of appearance instrumentality.

Key words: appearance concern(£] 5 #4]), appearance instrumentality(®] 2-843),
appearance management behavior(®] 2. #2] 3 %)
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(Table 1) Factor analysis of appearance instrumentality
Factor |Eigen| Variance % Cronbach'’s
Factor . .
loading | value | (Cumulative %) a
Factor 1: Social achievement
Having an attractive appearance is more advantageous to get a 805
promotion. '
It seems to have social ability if you have an attractive appearance.| .799
If you haveAaAln attractive appearance, it is easier to have a better 765 92,939
social recognition. 4.225 (22.939) 0.903
An attractive appearance gives you more chance to your career. 756 ’
An attractive appearance helps social success. 706
if you have an attractive appearance, that gives more trust to your 695
business partner. '
Factor 2: Love relationship
An attractive appearance is important to attract opposite sex’s attention. | .789
An attractive appearance is advantageous to get a boyfriend/girlfriend. | .774
It is easier to be asked out or to ask out if you have an attractive 761
appearance. ' 91,670
An attractive appearance helps having a relationship. 759 | 4.117 ( 43'908) 0.874
It is easier to get a date if you have an attractive appearance. 720 :
It is easy to get a good feeling from opposite sex if you have an 650
attractive appearance. ’
It is sexually attractive if you have an attractive appearance. 553
Factor 3: Interpersonal relationship
It is easier to get invitations to parties or social gatherings if you 792
have an attractive appearance. ’
It is easier to make more friends if you have an attractive appearance.| .782
It is easier to get helps from others if you have an attractive 753 19.723
appearance. 3.747 (63.632) 0.877
People are nicer to people who have attractive appearance. 676 :
It is easier to get words of consolation from others when you have
. . . . 642
emotionally hard times if you have an attractive appearance.
People are more generous to people who have an attractive appearance.| .568
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H3 08622 AB == E=A YERStKTable 2). 81 vid#A S gAY E 98 gFEd
291 B4 o) BEE/L Q4E dRAY  FS ARBNAL oEdW 49 dojrpas
{Table 2> Factor analysis of appearance concern
Factor | Eigen Variance % Cronbach'’s
Factor . .
loading | value | (Cumulative %) a
I have many products to make my appearance better. 0.834
I am interested in appearance, I try my best to make my
0.821
appearance better.
I have a lot of interest in fashion coordination, and I am good at
. . 0.752
matching clothing.
I spend long time to prepare before I go outside. 0.723 862
) o 4.141 51.760 6
I take care of my skin condition a lot. 0.682
I specially care about my hair style. 0.670
I like to use cosmetic products.(sunscreen, BBcream, perfume 0.662
etc) ’
I enthusiastically make an effort to keep my body in a good 0.576
shape. ’
{Table 3> Group classification of appearance concern
Variables N Min. Max. M SD
High 117 3.75 5.00 4.19 38
Appearance concern
Low 126 2.00 3.63 3.14 43
Total 243 2.00 5.00 3.65 .66

M: Mean SD: Standard deviation



Rl 55684 1%

=
o
of
e
2

>,
o
offl
Lo,
£ 92
o &

|o

oo lo lo T o% o X ot H Koo

i),

sL

Y

mL

ftl

k)

dlo

L

o

o

o g

= o g

2 o

< A

nﬁr L))
L)

o mo o o

2 32 op |
oft

2
9#’
H
2
ofN
ol
[
i
do
ot
i)

(o3
E i
m
lo
__>,4_g(

* o 1>

> &= Ml 3L ol

=
e
o
X

&
ﬁ
%

ofo
o
oX,
oo
o
o oft
o
o
ol
ol
_O|L
§R =
fe=)
b
%
1o
(SIS olﬂ

(Table 4> Factor analysis of appearance management behavior

g 98 A3 v, 713

RIECIELE LX)

o] ﬂé%ﬂﬂﬂ%50ﬂ

061302 el
A& FALEL o
5 WAAZ g

ozt WAL
stk
2. ES24M

>,
A
_,AEHT—LIE

Of e{=axlof DjXl= F&

IEFEA) ME RHA FFL sforal

Factor Factor Eigen  Variance %  Cronbach’s

loading value (Cumulative %) a

Factor 1: speciality beauty management behavior

I get nail and toenail cares (by myself or go to nail shops). 725

I go to a hair salon to change my hair-style according to the trend. .697

I use hairstyling products for hairstyle. 683 2.650 &gg:g) 749

I go to a dermatology or skin care shop for skin care. 630

I get hair dying to change my hair-style. 525

Factor 2: Body management behavior

I prefer low calorie food to make slim body fit. 840

I would rather not eat food I like if it is fattening food.. 817 15.296

I have done a diet for losing weight. 807 2600 (30.882) 800

I do workout for managing my body shape. 627

Factor 3: Plastic surgery behavior

I have had cosmetic procedure. .856

I have had plastic surgery to have a better appearance. (I want to

have plastic surgery) 839 2.149 12.639 786

(43.521)

It is valuable to have a plastic surgery to get a better personal 761

relationship.

Factor 4: Basic beauty management behavior

I do massage or use (face)pack for skin care (by myself). 845

I tend to put skin cosmetics(BB or CC cream) when I go outside. 773 1.905 éi?gg) 613

I tend to use functional cosmetic to take care of my skin. 546

Factor 5: Fashion management behavior

I tend to match accessories with clothing. 842 1808 10.635 780

I tend to buy clothing or accessories according to the new trend. 137 ’ (65.361) ’

_8_



o9 R84, R, SnAYFe] HAY A7
{Table 5> The effect of appearance instrumentality on appearance concern
(N: 243)
Variable B8 SE Wals p-value Exp(3)
Constant 1.398 .966 2.095 148 4.046
Social achievement -.193 228 719 .396 .824
Love relationship -.265 279 901 342 767
Interpersonal relationship 106 244 187 665 1.111
x> =2.616, p-value=0.455
71 Sl RS AR AAYH, Ad# S HFoR RFEAH JRAL] AolE
A, dd#ANE SHHESFE, I, AR 279 9 A A folshA ¥e Ao E el (Lee & Ku,
By o4y WEE FHUFE Sk 2A2Y 017 £ A7ARE AXsE Ao 49T
IARAS AAEATKTable 5). EFAA] of
3 ARE ASAH (X = 2616, p-value=0.455) 3. R 70| 2SO 0|x[= HE
FASA W ekt £ S99 3 29
o) pvaluert B 00587 A folsA 9 migdel sudedsel e 99
ok, wehd Sufg4e duuye Fue) § o o) Aol SRFEd s sudes
oa @ee =x gn oz vehpe o= g JEBUUE 220& FEULE sel s
Ng AN BHAI Table 6) AEHE D
(Table 6> The effect of appearance instrumentality on appearance management behavior
Dependent variable Independent variable yo] t-value R? F
o Social achievement 211 2.442%
marslzz(;liletzt Ze:hl;tjior Love relationship 060 787 0040  3.361*
Interpersonal relationship -.073 -.818
Social achievement .001 .007
Body management behavior Love relationship .002 026 0.002 0.137
Interpersonal relationship .040 435
Social achievement .007 078
Plastic surgery behavior Love relationship 242 3177 0.051 4.273%*
Interpersonal relationship -.449 654
‘ Social achievement -.206 -2.367*
man:;?nfestea;etgmr Love relationship 138 1.804 0034  2.824*
Interpersonal relationship -.001 -.013
Social achievement .009 107
Fashion management behavior Love relationship .260 3.419** 0.053 4.465%*
Interpersonal relationship -.895 372

*X.05, **1X.01
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B E(F=3361, p=0019), A HYE(F=4273, p=
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A AzjERdaEe 29 wig g SR TR SHEE 9S s A4
Wt (Table )& AHEW QRAMN ¥ A ol
A Aznsz dou Azpguegsas w00 p=00. AREALT=AIN. o=00
X]Z_]'fﬂ—q—_—ﬂ_ E_H/::I]Eh:} 01@35:%39] 73_?_ 9’]5’_5 Agﬁésg%(f:4.259, p:OOO), 7 %ﬂ%ﬂsg%(f:
7o) BB YE BEo] o3 IS 1Y 8.060, p=.000), =&Y F(£=8912, p=.000))
gelo] SEBAT ot U AFHom pA oo FE FAS K AEe] Aol W A
Geld(Lee, 2013b) AS B apgste gng = M AW En gRANgEs A9 @bl
AXSE AR ARG qaBAe A4S gg o ISE FE AATES A2 A%
o) B4 sk ABA F440] B Auro] VP A= AL L5 g
& Al vs) AP A g el o =
2 ZoZ Yeht(lee & Ku, 2017) AeldA 7}
(Table 7 Differences in appearance management behavior according to appearance concern
Appearance concern
Appearance management behavior High(n=117) Low(n=126) ;
M(SD) M(SD)
speciality beauty management behavior 3.07(0.66) 2.41(0.68) 7.635%%*
Body management behavior 2.94(0.87) 2.48(0.72) 4.399%#*
Plastic surgery behavior 3.27(1.11) 2.71(0.90) 4.259%#%*
Basic beauty management behavior 4.50(0.35) 3.96(0.67) 8.060%**
Fashion management behavior 4.29(0.64) 3.47(0.79) 8.9127%**

M: Mean, SD: Standard deviation
#5001
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