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ABSTRACT

This study is to provide basic materials to inspire creative design by analyzing and formalizing
characteristics of listed association words through analogical transfer on image words. The main
words for the experiment were feminine, mannish, classic, and avan-garde. The main subject was
freely described in the form of mind map and the collected data implemented contents analysis
and statistics analysis. The experiment targeted college students taking fashion related classes,
fourth year students, and graduate school students in fashion-related majors. Analysis used 70 cop-
ies of test papers per image word. Feminine association words, such as ‘feminine’, ‘flower’, ‘clean’,
‘pink’, ‘skirt’, ‘soft’, ‘pastel tone’, ‘lace’, ‘thin’ and others had frequency of 10 or more. Through
the result of cluster analysis, the association words were formalized as ‘original design’ and
‘feminine sensibility’. Mannish association words, such as ‘suit’, ‘shortcut’, ‘black’, ‘pants’, ‘mannish’,
‘necktie’ and others showed frequency of 10 or more. The result of the cluster analysis, the associ-
ation words were formalized as ‘modern men’s styling’ and ‘formativeness of suit’. Classic associa-
tion words, ‘suit’, ‘classic’, ‘brown’, ‘meat’, ‘music’, ‘traditional’ ‘Chanel and others showed fre-
quency of 10 or more. The result of the cluster analysis formalized as ‘classic traditionality’ and
‘formative beauty of suit’. The avant-garde association words of ‘unique’, ‘Comme des Garcons,
‘creative’, ‘avant-garde’, ‘peculiar’, ‘fashion’, ‘artistic’ and others had frequency of 10 or more. The
result of the cluster analysis formalized as ‘experimental artistry’ and ‘unusual creativity’.

Key words: analogical transfer(f+5-% Z°]), associated words($1% ©13]),
fashion image words(3|A ©] 7|2 3E)
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=
=

n : frequency

Image .
Words Associated Words(n)
feminine(42), flower(28), clean(27), pink(26), skirt(24), soft(21), pastel tone(21), lace(19),
Feminine thin(18), curvilinear(17), frill(16), elegant(15), one-piece(15), fragrant(15), sexy(14), chiffon(14),

girlish(10)

dress(13), flower patterns(12), lovely(12), ribbon(11), see-through(11), cute(10), blouse(10),

suit(53), short cut(30), black(26), pants(26), mannish(25), necktie(25), man(22), shoes(20),

Mannish |chic(20), gray(20), shirt(19), genderless(17), linear(16), strong(14), jacket(14), achromatic

color(12), woman(11), urban(10), exercise(10), neat(10), boyish(10)

suit(39), classic(22), brown(21), neat(17), music(17), traditional(17), Chanel(16), luxurious(15),

Classic unfashionable(15), black(14), basic(14), tweed jacket(13), old(12), British(11), refined(10),

hard(10), Burberry(10)

Avant-
garde

unique(23), Comme des Garcons(21), creative(20), avant-garde(19), peculiar(18), fashion(16),
artistic(16), huge(15), abstruse(15), grotesque(14), innovational(14), free(12), black(11), haute
couture(11), new(11), Paris(10), futuristic(10)
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{Fig. 2> Principal component analysis for feminine and
mannish image words (frequency of 15 or more)

{Fig. 3> Principal component analysis for classic and
avant-garde image words (frequency of 15 or more)
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{Fig. 4> Principal component analysis for feminine,
mannish, classic and avant-garde image words
(frequency of 20 or more - ‘suit’ overlap)
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{Fig. 7> Cluster analysis for association words of
classic image word (frequency of 10 or more)
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{Fig. 8> Cluster analysis for association words of
avant-garde image word (frequency of 10 or more)
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(Table 2) Classification of associated words about fashion image words

Image
Words

Classification

Contents

Feminine

Original Design

image: girlish, cute, lovely, elegant, sexy
source: flower

color: pink, pastel tone

fabric: see-through, chiffon, lace

item: skirt, blouse, dress, one-piece
pattern: flower patterns

detail: ribbon, frill

Feminine Sensibility

representation of femininity

Mannish

Modern Men's Styling

image: neat, urban, linear, chic, strong

mood: mannish, boyish, genderless

color: black, gray, achromatic color

item: shirt, necktie, pants, jacket, shoes, short cut

Formativeness(Suit)

shoulder line of suit

Classic

Classic Traditionality

image: classic, traditional, refined, hard, neat, luxurious, unfashionable, old
item & color: tweed jacket / brown, black
symbolization: Chanel, British, Burberry

Formative Beauty(Suit)

mood of suit

Avant-garde

Experimental Artistry

image: futuristic, new, free, innovational, grotesque, abstruse
form & color: huge / black
symbolization: haute couture, Paris, fashion

Unusual Creativity

image: avant-garde, peculiar, unique
icon: Comme des Garcons
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