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ABSTRACT

The purpose of this study is to analyze modern fashion culture in the 20th century
through changes in transmedia in order to better understand characteristics of fashion
contents. The study also strived to identify the characteristics of remediation in modern fash-
ion and media by exploring the cultural code, and use it to establish an integrated view.
The subjects and the method of the study are as follows. First, the study analyzed the de-
velopment of transmedia and fashion culture since the 20th century. Second, it identified
the transitional characteristics of transmedia. Third, the study analyzed the characteristics of
remediation in modern fashion culture by using the characteristics of mediation, which ap-
peared with the transitional characteristics of transmedia.

The study results are as follows. First, the types of remediation are ‘borrowing,’
‘Representation,” ‘Expansion,” ‘Refashion,” and ‘Absorb.” In old and new media, each type
can be aesthetically experienced in ‘transparency,” opaqueness,” ‘Hypermediacy, and ‘Immediacy.
Second, fashion culture can undergo a transformation from its original form to a second
and a third iteration, and this process allows for possibility of an expansion of multiple plots
and well-rounded character settings. This opens up the possibility for fashion consumer par-
ticipation, and signifies a transition into an environment where expansion of time and space
is possible. The third finding is the non-mediation of fashion objects. The mediating rela-
tionship between clothes and media is directly connected to the development of new media.
The immersion of new media by fashion consumers has the characteristics of ‘transparency’/
"Non-mediation,” and the reinterpretation and reproduction of original fashion styles have
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the characteristics of ‘opaqueness’/ Hyper-mediation’
9, ‘Representation, ‘Expansion, ‘Remodeling; and ‘Absorption,

variability. Through ‘Borrowin

Fourth, fashion culture has data

the cultural hierarchy of reproduced fashion forms a multi-layered integrated network.

Mediation code, which repurposes fashion culture contents, also creates new media fashion

through transmedia.
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Transmedia history

| Movie TV Drama | Sitcom | Web content| Animation | Game Images |
Remediation concept

‘ Mcluhan | Bolter & Grusin | Jenkins. H. |

Explore of patterns between cases
| Type | cases |
Case study

| Fashion history | Fashion Culture Contents |
Development method

‘ Borrowing Refashion Representation Absorb Fidelity |
Characteristics Analysis

| Intrinsic value Remediation Characteristics |

Fashion Culture Contents

| Conclusion & Planning proposal |
Fig. 1> Research process
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Mcluhan

Bolter & Grusin

concept borrowed

- The expansion of the media narcissism

- Mediation of the mediation
- Parameters are separated impossibility of

Vi f . . . .
thele;vegia - Apply the repression’ concepts of Freud existence: Reproduce, borrowing
mediation - All media content of the following medium: |- Media reform, the reality itself, expansion

The contents of the movie are fictional. - Renovated, attack, absorption
Trans-media concepts presented - Re-purposing
1950-60’s Since the 1960’s
. . . ) - Hyper-mediated
- Hot media: Mediated changes in the culture |- Non parameters: i
; . - Re-regressive
Movie media transparently Mediated
- Modifications to the aura through other media| suppression of acts parametersl
. - Hyper-mediated
reform - Other re-purposing . .
. virtual reality
media screen .
movies
. 1950’s-1960’s Since the 1960’s
= - Cool Media N -
= .. - Expansion and reversing the letters of the on pargmetersv )
o | Television . . Substantiality - Hyper-mediated:
5' tactile media culture process cadence and : o
s fragmented sensory life - Re-purposl(ng Tue Digital Technology
E‘- other media

Comic |- Cool Media

- Hyper-mediated

books/ |- Involved in completing the tip only a few of |- Regressive re-mediated by the new
Animation| the data (information) and analysis

media, old media absorption imitation

the game turns

- Cool Media
- Expansion of human social and political
Computer .
associations
game

- Rules and patterns change in the culture of

- Hyper-mediated / non-mediated

- Provides heterogeneous space

- Re-purposing

- Expansion of individual or collective
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eme 1a' lo.n Concept Remediation method
characteristics
. To re-use a property derived from one of the media in the other L
Borrowing . Hyper-Remediation
medium
. the digital media reflects the characteristics of old media appears in the e
Representation Hyper-Remediation

form of old media is restored

In an advanced form, rather than hide the properties of the old media in
Expansion the extension of reproducible highlight the difference between the old
media and the borrower to the interface of the digital media

Hyper-Remediation

The digital media hiding the relation between the old media to provide

Absorb
Sor an experience that seems to be mediated to the user

Non-Remediation

Refashion Using the old media type in one media genre looks identical

Hyper-Remediation
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(Table 3> 20™ Transmedia conversion characteristics of fashion culture

Major Transmedia conversion case o
Year fashion igi itchi Remediation
Orlglr-lal Title Switching Title characteristics
culture media genres
) Musical Les Miserables,, 1934.1998. |Representation
Modern era | =, |Les Miserables. Movie  |1995. 2012 /Refashion
costume 1913 Animati L os Miserahl Absorb
1910°S nimation |Les Miserables, sor
19'th .
Newvorker Novel Great Movie Great Expectations, Representation
stifle Expectations, 1860 1917.1946. 1998 /Expansion
Th t Gatsby. 1974, .
Movie 2016,3 great Latshy Representation
Flapper Novel Flgppers and Drama The great Gatsby, 2001 Expansion
phenomenon philosophers -
Theatre |The great Gatsby, 2014 Representation
1920°S Novel The great Gatsby,1925 Representation
Movie Gargonne,1923.1936.1957 Representation
Gargonne Novel La Gargonne, Magazine |Gargonne, 1930-1932 /Refashion
style 1922.
TV Movie |Garconne,1988 Expansion
LOSt. Novel A Farewell to Movie A Farewell to Arms, 1952 |Representation
generation Arms, 1929
Superman,1978
/Superman2,1980
. /Superman3,1983 Representation
Movie .
/Superman4,1987 /Refashion
/Superman returns, 2006
/Man of stile, 2003
. Superman-doomsday,2007
Superhero series, .
/Superman-Batman public
1938 . .
enemies Representation
Animation /Superman-Batman /Refashion
Apocalypse, 2010 /Expansion
/Superman-Aallstar /Absorb
Super hero Superman, 2011
1930’S| and fashion | DC comics /Superman-The Elite, 2012
character Game Supermam returns,2006 Absorb
Batman, 1966.1989.2005-2012
/Batman, 1989
/Batman2, 1992 Representation
Movie /Batman3, 1995 /Refashion
/Batman4,1997 /Expansion
Bat ) /Batman Begins, 2005
atman series /Dark night, 2008
Gotham, 2014
v /The Batman, 2004-2008 Refashion
/The Batman: the brave /Expansion

and the bold, 2008-2011
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/Beware the Batman, 2013

Video Hl Ewl | 2008,2010,2012 Refashion
Snow White And The
Seven Dwarfs, 1937 Representation
Animation |/Snow White, 2012 /Expansion
) /Snow White and /Refashion
Fairytale Snow White, huntsman, 2012
1857 .
Fashion .
. ) Expansion
business |Snow White character
Comic fashion item Representation
Movie /Refashion
Dissocial Novel The Grapes Of Movie The Grapes Of Wrath, Representation
culture Wrat, 1939 1940 P
Militaty L. Everybody comes . .
‘ Jook Sinario to Rick's, 1938 Movie Casablanca, 1942 Representation
1940°S
Zoot Suit, 1981 1941
. o Movie /Belushi, 1979 Absorb
Subculture Music Zoot/ Swing jazz /Malcome X, 1993
Cartoons |The Zoot Ca,1946 Absorb
N Rebel without a Caus,
. e.vvyork Bit generation Movie ebel without a Laus Absorb
Bit times 1955
eneration ists’
g Short story Th? Cyclists Movie The wild one, 1956 Expansion
Raid, 1951
R Holi
Audrey Scenario lgggan oliday. Movie Roman Holiday, 1953 Representation
Hepburn Refashi
style Musical |Funny face, 1927| Movie |Funny face, 1958 erashion
/Expansion
Quiz show |I love lucy Refashion
1950'S Comics I love lucy Representation
Lucy style | TV Sitcom |I love lucy, 1951 Chira‘:ter [ love lucy Absorb
item
Honor’s
Lucy honors ball center Absorb
museum
. Cinderella, 1899, 1914, Borrowing
Movie .
1950,1998,2004,2015 /Expansion
Cinderella . . . , Borrowing
Fairy tale |Cinderella 1697 Ballet Cinderella, 1948 .
character /Expansion
Animation |Cinderella 2, 20022007 Borrowing
/Expansion
regular Magic mister Representation
& & v Movie Magic mistery tour, 1969 /Expansion
album tour, 1969
/Absorb
1960'S Bleatles
mods look TV A Tale of two streets. Expansion
Music Beatles Program |1966 /Absorb
Animation |Yellow submarine, 1968 Absorb
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Comic keep on trucking's white Expansion
man /Absorb
. Truck in my Fashion . . Expansion
. Music . white man character item
Hippy blues away item /Absorb
culture i
Poster white man character E/in);:j;%n
Au.toblograp Taking wood Movie Taking woodstock, 2009 Representgtlon
hic Novel |stock /Expansion
Dissocial Musical Expansion
culture and Musical |Hair, 1967 . Hair, 1979 P .
Movie /Refashion
Rock styler
Star Trek, 1979,1982,
Movies 1984, 1986,1989, 1991, Representation
A 1994, 1996, 1998, 2002, /Refashion
Sci-fi style | TV Series | oo Lrek series. Reboots,2009, 2013,2016
1966-2005
el Animation |Star Trek, TAS, 1973-1974| Expansion
tar Trek’s 50th
Artwork S ar- rens Y
anniversary arwork
Tribal Rites of Musical |Saturday night fever, Expansion
Disco Magazine |the New Movie 1977 /Absorb
fashion articles Saturday Night, . Saturday night fever,
1976 Musical 1998 Absorb
1970°S - - -
1950°S retro Movie Grease. 1971 Musical |Grease, 1978-current Representation
fashion ’ Movie Grease, 1978 /Absorb
1930’s retro . . . The Sting.1973 The Representation
The st 1973
fashion Caper film € stng, Movie Sting?2, 1983 /Expansion
" _ Expansion
' Pol'1t1c TV Drama |Dallas, 1978-1991 / Absorb
Yuppies society Democrat (Soap E -
henomenon opera) 081-198¢ Xpansion
p P Dynasty, 1981-1989 / Absorb
Department . . . . .
1980°S store Movie Manequin, 1987 Movie Manequin2, 1991 Borrowing
Do Androids Movie Blade runner, 1982 Representation
D Of T Blad . 1982 E i
Cyberpunk | SF Novel ream , A% ade runner xXpansion
Electric Sheep?. | Adventure Blade runner. 1997 Refashion
1968 Game ’ /Absorb
) Movie Bugsy, 1991 Absorp
We only Kkill /Refashion
1940’s ret Novel | eh other, 1967
s retro """ | TV Movie [The Virginia Hill, 1974 Absorb
fashion
1990'S Musical |Evita, 1978 Musicla o0 1997 Representation
Movie /Expansion
Matrix,2 Reroaded, 2003 Borrowing
Sci-fi ] . Movie /Matrix, 3, Revolution, /Refashion
style Movie Matl’lX, 1999 2003 /Expansion
Game Matrix, 1999 Absorb
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Science We Can Movie Total recall, 1990,2012 Representation
Remember It For
Novel short
. You Wholesale,
stories 1966 Game Total recall game, 2012 Absorb
Madonna . Blonde ambition Blonde ambition tour, Borrowiflg
Music Performance /Expansion
style tour, 1990 1990
/Absorb
4 ATk Bolter & Grusin(1999/2006)¢] 74 <]k g SFE RFEA ol AT 2001 LYAlel’
sl |alw A LEEltole] B4 IR xz: 3P Ry AESG 2P Rdsy A
wedstel B9¥ PR ehbs P40y, 8 B U2IF P OR AT EUY 94S
T e A A FEIde] AEsol s A)AQ) 7S APEA Bdsd
2HEE Aol AT st wYo] WeA FHAA Agste A YR A2E 1940
YA AGE WAL FR o stolx  dr Zoot 2HULS A=Y} AFS sk FQ
e A ZRlxe b tig Av) gl HA 35 tiwste dAolH, 93k (Malcolm
o] Fgst= AFE AT o] wisfwkA o) X, 1993)ell A HAFE AA®E Zoot Suit Riots'$
A2 e A HAek EdEY RgEE 28 WARE S50 wdl J15A3d Y AP
AZ A= HAAEE Heo] EF ol I A E Wxe mifolt), o)z 2ol ‘Al
19503 gfol= A3k} njto A TVE &', A, MR w2 AlodE wkg s
ghutel A EF wdo] AlZrE o] HA7)d Hol& HAESE A EHEA vt 43t MY
d o shitdd Aand, g mr o] He AujFQl onA & BE3 mtjo] 9]Xt9]

7] 7b o] F 7 Aldoltt. &7te FA(I Love
Lucy)= 1950dt) m]FollA 68% AlHEL &9
A|EFo|t) 19549FE 19629 7HA] 358 ] FA]
hshA | FAz2s A2 AAvrsl dH A= B
o] 1990t A E2, 1952\ ¥ E% 397 A& ths)
of AAFAY 1953 & F
Ed Al ofz AHZE ]u e AgE
oA 1950t o] FA] AEtdS FA, <lH g
AE 5 OIS ALY FE % ?ﬂr“ﬂﬁ}oﬂ R ES)
1970y ‘:]ii ﬂﬂﬁ% Xl *ﬂﬁﬂi ka7l
93} (Saturday night fever, 1977)& Y £o| &
NMELE BELY whe] REFoolgts JFA7|AE
vigre 2 AZE A o|th(Saturdaynight
nd). 19779 ZAFol A Y £IAZ A% &
7371 819, AFAPE, A5

EER
19989 AZHE ERRALES 7090 & LeF

fever,

3. 25 0|Cj{e} At
(Absorb)’

Bolter & Grusin(1999/2006)-2 wltjole] wj7|
o] EaA Agkslo] AT mTele &
AE Wsn Tdzel Qs FUE FLE
g MEQe mre] 2nz Sgd ofvA
g waE ojuAe] AEAe Azd AR 1

Azke] whE AEE YZAL AHE BASY

or o] uhu] AejolN xzol=el ‘elg wjAY)

He a@sw Aty FAat Fetel(fAg
vrjoislel #AE 2
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fitl
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AUZo] AEFS Tahul wlul 42 Ak AQoR ATE ASE AGAT YR EF
B AYE B8 dEsts 19999 DCHYs  OF 34E AARS RS AFHDE A
o s MED Azt SEvdelst Ful  gEie #AAHe] AREL Aotk BF EE
<>1E Yuss e waS el dulela o el e AYHe) AHsHAE BY% 1)
Q3 TVARIZ, ofuvleld, 2% kel A4RAE Fsels A=A 348 olmAy
£98 AYHE JUD ANTEE MBS 4 wRg oAAZ ARLH YZANEE B8
e QA Esel Agstel FuSEt A A Boh Aguse] Edsvvels we &
$4 729 wake ARl GACE ARFW  Edv} LSutel(nsh e EAE Bs A%
Aniace] APx FHOoT wesdAt Yy o UW]EM oelAlel EAE (s, Ao A
B glo] EfEdnon 2Es A7 99 @ WFHD 1 AN AAAYHE DAl
S HAAZ e A0l At Kim & 3 A4 A4 4399 20 AEAL A4
Kin (012, p219)® 03] ADEAL 98 ERE AW AL GAAe BUSE A4

I‘

2 xdss A AMYE e bR, wis-9 ZrelE AldA

Axgs 24, M7 0% AE 52 5 A 43E =

¢

(Table 5> A case of fashion culture expressing the way of Transmedia

Remediation Examples of fashion culture based on trans-media Media Conversion
type Features
- Novel > Novel
B . - Movie > Movie
CrTowing CFig. 3 <Fig. 4 <Fig 5 <Fig 6y <Fig. 7> |- Comic > Comic
Manequin2, Grease, 1978 Blonde Gargonne Matrix,2 - Music » Performance
1991 (imdb.com.n.  ambition Magazine,19  Reroaded,
(imdb.com. d.-b) tour, 1990 30-1933 2003
n.d.-a) (en.wikipedia (quizlet.com. (imdb.com.n.
org.n.d.-a) n.d.) d.-c)
- Novel > Movie
Representation - Comics > Movie
(Fig. T <Fig. 8> <Fig. 9 <Fig. 10> <Fig. 11> - Sitcom » Comic
Great Man of stile, | love lucy  Total recall Taking - Sci-Fi film > Film
Expectations, 2003 (chsstore.  game, 2012  woodstock,
1917 (en.wikipedia com.n.d.)  (en.wikipedia 2009
(en.wikipedia .org.n.d.-c) org.n.d.-d)  (imdb.com.
.org.n.d.-b) n.d.-d)
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Novel » Drama,

TV Movie

Comics » Animation,
Movie, TV Series
Fairy tale ) Fashion

Expansi Fig12y  <Fig. 13> <Fig. 14> <Fig15>  <Fig. 16) character
Xpansion X . . . :
The Snow White  Zoot Suit, Cinderella 2, Cinderella, - Movie » Drama
Batman:the and the 1981 2002 2015 - Music > Movie, TV
brave and  Huntsman, (en.wikipedia (en.wikipedia (movie.daum programs, cartoon
the bold, 2012 orgnd.-f) .orgnd-g) .netnd.) - TV > Animation
2008-2011  (movie.naver - Magazine Articles >
(en.wikipedia .com.n.d.-a) Musical Movie
org.n.d.-e)
MAGICAL MYSTERY TOUR TS AL THE MIND VKNG
- Music > Movie,
Animation
- Sitcom > Fashion
Character
Absorb .
<Fig. 175 (Fig. 18> {Fig. 19> {Fig. 20> (Fig. 215 - Movie ) Game
Rebel Marlon Magical Yellow Total recall - Novel > Game
without a Brando Mystery Submarine, game, 2012 - Socio-cultural
Caus,1955  (en.wikipedia Tour, 1967 1968 (smart.game phenomenon » Movie
(imdb.com.n. .org.n.d.-h) (movie.naver (naver.com.n shot.ne.n.d.)
d.-e) .com.n.d.-b)
- Sitcom > Quiz Show,
Refashion Museum
Fig. 22)  <Fig. 23> | <Fig. 24> <Fig. 25) <Fig. 26> - Musical » Musical
Lucille Ball love lucy | Love Lucy  Hair, 1979 Star Trek Movie
(shop.lucy-  (shop.lucy-  Displays &  (imdb.com. fashion
desi.com.n.d.  desi.com. Exhibits n.d.-e) analysis
-a) n.d-b) (lucy-desi. (thesnipene
com.n.d.) ws.com.n.d.)
oA dg Audty dgos 27 £ AY 502 niort G HUA Foyel Fa
e 4D YBE FAUASS 199090 HAol @ ool A o P AFT TANE B
F2 AT AFAN FdFge Fr1E e o2 JHddA Fol| ZAEU PFEAE o
BEHoA Q&S Zgdete] RAIEE FE 3 2 ZE (Total recall, 1990)-& Philip K. Dicke] €
23 wbA (Matrix 2, 2003)¢F (Matrix 3, 2003) 2+ A4(We Can Remember it For You
M= olE UL AAFIA AMAE(Soutane) Wholesale, 1966) ~E# & x&3tRom, 4 A
S ARATIE YA el FEEAE B AW vl AE 012 F5 viveldl A9
oz FEE &gt ol M (2012) = A2 Ak,
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/"'// | Movie W .
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Politics/ Social “\ ﬂfA

Music

/ E //,// [ \‘\ \ \ 8 Fr' ‘I“
/ #3 // /) "\«\\\\' \:;\f | AZE
[ a7 NC T RS \
/ / { “" \ % "\\\ Y iterature te:
Game “ A A / \\-jj\ \- ‘- \\\ 7 \‘L (Fil::;nn tfairy:al:(ti’\r
\ / //f ‘.‘"‘ \ ‘I“I \'\. L JZ//’%/‘? L t;cles.._ i
;'7 k / | U I k) /7’
| >\/ J"f \\\\\i\ -~ = ‘I \ // I“I /Jf
| 7 Ny / il % \ /
\ 4 ¢ e"ﬂ /// | "‘\/% f \\% I -f//ﬁ/
\ RF/E %\ P ‘J/ \,/“.\ \ff\ /\R/E/A"’ i
Musical E/A/( ‘f / B{R ‘ / \\\‘Tvdrama/Slt:
/ A \ R /
—— \ E/B // R/EJA -\ f/ R i ;
‘\{\ ) E/B\ /A \ Jl«/ //R/ /ﬂ Borrowing  -->B
ANDN e Reprsentation -->R
N RF/E| ] / / F/E Expansion  -->E
Animation :J Comics Absorb —SA
L | ¥ Refashion -->RF
{Fig. 2> Explore patterns between cases
(Mediated method according to the media conversion characteristics)

Qo] HERY LoF(Magic mistery tour, |43} 7ro] mtjoje] wrA L Futjole} &&
1967)2 11 AAZR e FH=E FAoH ntjole] JAE AAAsA A F3E S
B2 29 AxA <= 93 (Magic mistery Fom Fel=o] AEF e AlF7he] xdE g
tour, 1969) ¢+ TV Z=Z1% (A Tale of two street, 2 FS FAT AA, AR LA o
1966), ofuymo]A (Yellow submarine, 1968) % 5}, G3tellA] FAA, GstlA AY, A3ollA 7
Roltel2 dtols) W HWA AZe Zazxz g Zaxdd, SoblA g Zdx S oz
BT MERY BAS EASE 4 2 8 P40 AW 3 MR F5E A
of FESE sl 2EES Bio AR A Fal LM WSAZon HALHE AT
U2 Aol FA el AR A4S Fitst stH o2 Avste AAH FHE AFsAT &
<l 7193t th(Bellery, 1999/2003). A, SEutjoiel B AEA 33Y HAER

A7 24004 AQe ABE T AN A% A9 dEEEe $4oR 9AH g
< AR Fojot EYE Bl Fr=e] HA HEZ A4s g 28 ggol MYg=o] A=
2HUS Aesy WY 28 BT 4 Ak B3 Ay NAAEAe Bolrk st wea Ay
Ao FAZ B 5 Ak F 9 2R & AA(ERAN U BUlE F ARNS YU
olut Al AHYE L] Wl oyt ZrRIZS & = 95g B 2EYE FPAINL NEE 2B
Eelge] AAAEAe AP Ae AR g PEE FW1ES 489 FAR M
A E Foste A 7HAE sty AR AlA g g AT AR, F3tolA oEwmA A
S :rL%"S—E 3 Ao JFgHE 72 "ok ojy HFH ALSZ H3E uwrjojo A sfHaL
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Aeel 54 olmAw g FEE Fou
QuAG AFF e Axse] BHD ©
A FRo FAHE NH(AR) S FHOE
AES 4AS g4e B3 BARLAYY 2
ED9Y BQS AT /189 3450 AA
9ee o 5 Ak

IJH7HEM
e g £ ) £29 A8 B8 A
o ol 20" WrjshHRste] Edzve] WA
A AFE RS AA AN gl skl M3
49 9ge Wy AAHAYT. Edzveld )
CER IV E R ERIE EEE BRI

< t=3 ZtH(Table 5).

1. {MZHHS| 7 H|O§7H(Variable
Immediacy of fashion object)

olter & Grusin(1999/2006) <¢3}A o
712 wiAYUFe] SEr|tofo] 285
Jo] n)std 71x7} Aske Zlog AolstH
Lrmole] AztA EelA oule] E ThE

HAE l*"‘“’i’ﬂ JEH o] A5 Huj7/|Z 7

g3t} Jenkins(2008) & ST wtjole}t

o

B
o=
LR

¢

i rl

A,'L OlN' >

u1r4°194 F5¢ FHA0R 40 AR
4349 gels @Pi&%zi g3 gu

(Trans, Cross)¥
L4 FA0] X]"ITEH] HY == 7PEAS 8
AlEtAth &, vigoe] MALEE] A ZHPdS

(Table 5> The characteristics of Remediation in 20" Fashion culture

Variable Immediacy of
Fashion object

<Fig. 20> Matrx IRarsad

nazhrno adaaey

«Expansion of self-idenftity of fashion user / Symbolic symbol to realize surreal ideal value \
«Material and design with cutting edge technology

«Signifiers that reveal the power and identity of the hero with psychic powers
-Representing variability with dual lnnir of ann-narametric_and hvoer-parametric

Contextual hypermedia
of fashion culture

Ere)

2305 fmas remn g 2 Tors 308 e i n e o e
«Borrowing and moving between media media is a contextualized culture <
»The hypermedia of time and space through socio-cultural signifiers reflects the values of each age
»Fashion prisoners are recalling the story of the former media and actively participating in new media

.

Repurposing of fashion
business

Change of car model and change of absorption method

To spread socio-cultural values and reproduce new meaning
Spatio-temporal network deployment consists of a hyper-
Re-targeting depends on the role of representations in the media
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3]skel ¥t S§5 whddte wdeizke] 7hd
A 3% ZAL(Kim, 2015) w7} sto]H
g FAO Adoh (Fig. 28)¢ (Matrix,2
Reroaded, 2003), (Fig. 29>2] (Total-recall game,
2012), <Fig. 30>¢ (Bladerunner, 1982), (Fig.
31) 9 (Darknight, 2008)¢] Alel= @zl vh3}o
AMEE JPdEAd FRx2 dstEaA A A<

Goslolze] o dHaN A FEAS & 5
ek A4 o)E] HALEAS NAS
AEE oF e AAAL SAEo el 78 %
of sl AYE e 4T 44 PAsE Aol
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7132 AgE AT

2. M=5tol MatatE ofJH(Situated

mediacy of fashion culture)

TS OBt AolN Ea4 onE Hou
o EEel WAz A8 o B Wersy 25

BE Rl st E@

(Fig. 32>¢] (The Great
Gatsby, 1974)& oAd7o]l AR Wt &
A4S ZEdE Abgolth 19209Y ZHHE A5
A 7pA B FAHOZ ARS wkAlEF g o
Haly AXA4 elx Ao Z M (Sen, 2009) w1
ALEle]l WstE dElFe AAA 7IEdY vz
Folut 7= g3H(2013) A ZAHE wF A
FAE Y otolE ~Eed 7|EE Yehdth (Fig,
339 (SnowWhite, 2001)ollA Wid FF5 4=
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de s & dom Aqd, g, xd
kS B8} (Fig 34>9] (Great Expecta-
tions, 1998)
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3. WMLl =X St (Repurposing of

fashion business)

&

Bolter & Grusin(1999/2006) 2 &4 3t&
48 WES OE vHo] §24 o] Ros
o7 Aojsn AFH AU dHH AR 7 %’
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