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ABSTRACT

This study recognizes the importance of the social network platform as a new fashion me-
dia, and analyzes the significance of various digital fashion images, based on the 'Aura theo-
ry of Walter Benjamin. The concept of “Disappearance of Artistic Aura’” can be summarized
into three discussions: 1) the change in the way of artistic perception, which is changes in
value from worship to exhibition. 2) the change in the way of artistic acceptance, from per-
sonal to mass. 3) the emergence of new artistic concepts such as camera and film. By re-
viewing characteristics of the 21* digital replication era, the study tried to discover and eval-
uate the expanded significance of the ‘Aura represented on digital fashion images, which
are infinitely generated, modified, reproduced, transmitted, and shared in social network
environments. The ‘Burberry Instagram was chosen as the subject of the study. The study
reviewed around 2,500 images, which were uploaded from February 2011 to July 2016, and
selected 200 images deemed the most representative of Burberry, and categorized and ana-
lyzed by the extended concept of ‘Aura. The study results as follows: First, the ‘Aurad in
digital fashion image appearing on social network platforms signifies the expansion of prod-
uct value in fashion, and it also represents inherited traditions and modernization of images.
Second, it also signifies the democratization and globalization of fashion through the open
replication and sharing as well as the interaction of criticism and acceptance. Third, it signi-
fies the personalized taste and fashion as everyday lifestyle, through personalized services, se-
curing playful space, and real-time updates.

Key words: Aura(°F-2}), Burberry Instagram(HH g Q12EF1H),
digital fashion image(JAE s o]n|A)), digital replication era(t]Ad EA A ),
social platform(4/3Z %)
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{Table 1> The Extended Concept of Aura by the Changes of the Media Technology

e Extend Concept
of Aura

‘Artistic Aura’ in the age of
Traditional Fine Art

‘Disappearance of Aura’ in
the 20th Mechanical
Reproduction Era

‘Fashion Image Aura’
in the 21st Digital
Replication Era

Authenticity
Authority Historical value
Mysteriousity

Concept of Aura

Disappearance
of Artistic Aura
Emergence of
New Art Concept

Brand Identity
Design Originality

Ephemerality Uniqueness
Durability
Eternity

Visual Meditation

Artistic
Perception

Impermanence
Repeatability
Replicability
Nowness
Instantness
Tactility

Infinite Replication
Beyond Time and Space
Interaction
Multi-sensory

Worship Value
Personal Identification
Bourgeois
Mystical Unity

Artistic Acceptance

Exhibition Value
Product Value
Popularization

Academic Analysis
Amusing

Expansion of Commodity
Value of Fashion
Global Democratization
of Fashion
Personalized Lifestyle of
Fashion

Traditional

Artistic Form Art Work

Mass Media Art
(Photography, Film)

Digital Image
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oh9ets eI T AYTAFAA o)
RAEL Wt HAE A% GAg 7}
12 AsaE, 4 A RE NS0 41 &
JHoz AL THAE 4TS HTL ASS
8 4 9t

2) Yzl AR St A
s 20009t 5E =goolgr TjdUH,

AY2EY HUdgE FAH0TE Byl BHalzo o
Ag HZ I 9 ohe (Britishness) ol gt Bl
To] g4 247t A e EAAIE 9F9

Aok ZZ2AHKim & Yeo, 2016). QIEFLH
INE EdXTES BHste] AL wHo] 7
0 g omAES B 4 Stk (Fig. )& H

o]

7 T

Wl i3 geAaE sl e Bl

o 192439 59, WHEls 2FEWME(Scotland)
0517

A% T4 Ele(tartan) ol A G7E ol 9,
stolE, Qx| Hahg dde] wHEe EIel
SA 1A S ¥ IHY AAFHE AR
o HHEE o] HES ENXNIE o=
A Ed, ERNAIETL T A7E W
A e I T e BAE o] =3
TH(Global Brand Encyclopedia online, nd.). %3

wHE EAXNIETS] FAHS de D-9
(D-ring), W&, @5 59 #AAFig. D& A~
gl AviEAEE, ol#d ol AEL 1890
ddl EvA w7t Jiwd & #Hd ZEE
HEE AR o, M A=A
2w, D-¥(Dring), 7154 A% 55 A&
EAXNIE 7 PSS FEsE Ao th(style-
chosun online, 2013). 3+ HH 2= 1

g gl FEAS T3 TS B 459 FA
7IAF Y EAHS BEB3E 23 (Burberry Eques-
trian Knight Logo){Fig. 10 >—EE— E%E Iz =
ekl ole wiHe B 3744 olwA|
7b ol dA7A L\:}-B}\] ‘jr%k@}ﬂ] g8y
Ak,

HHgE QIAEIHE Fdtd EMAIES
tjztel 2A X (Fig. 11), MY AN =(Fig. 12), 1
g3 W8 g olel i (artisan) o] AH A @Ete]
Aoz mRgsts wA34<Fg 13H7HA E-A
AFES] ALAAE FAHA BT it 9
A Mol Aatsts EMAIEE 54789 uf
o z7}, 36709 @5, e 54 e, 09 W
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3) olvl=]e] st
HH = 2008957 3AF WeRHOE HE
AT GF WS UA" FRFZOE A,
BAT Arhst Fgel mista lh(Stylechosun
online, 2013). 2009 Az HALA HZZE o
ALE AFAse 5 A4S dAgE J53 o
Fe AlEel M Jow, 2011dFEHE &4
UWEYA MHIAE gH e 2B 190 283
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Moss) & F2E AAToEHN vy EAXNIE
E Y42 AoE E2E duyF ojnxg HA:
AAGE FYste AVIE wtEstA tKFig. 14).

HH 2= A7t gAE |A7F FE8A &
UE NEE &M AZFSFE 1980E ) ZH-E 2000
ddf & Aol 24 HEvg AdE A o
A" wAE &5 AL, AA2HA dFedA
A BA=ge 94 AAHTHKim & Yeo,
2016). ¥ e Fie AT A 299 AE
ou|AE  fFASHEAME  o7|vlA W(Aqyness
Deyn), 7+&t @@ Bkl (Cara Delevingne) 3 Al o]
% (Jacobs Young) 5 9= 419 32 2d(Fig.

= o A AfrEEe 95 A1
Ae FHsT ¥ U oplE AEYIYAE E
71 2(Tom Guinness), FA4A F #AZ(Roo
Panes), 437= AE wd2](Fenton Bailey), ¥l
St=(Emma Watson) 5 %22 o= o
T3 olEold AAAZ ool (Iecon) s %
J RYE V)85, BEHE o|n|A]e] #Hujsld
8§ tH(Global Brand Encyclopedia online, n.d.).
(Fig. 16514 qlm} ko] Y3 e EMNAIE
gelBde A4 omAE dYEde= AHE
(stud) & 7F5 A2eted, 715 FH4 %
oA Hlolup ¥ AFLed 2ER S #H
oStk ES HEEe 2R
Beckham) olgb= @=ro] g2 AlAIA <]
dlelu| = ® 7 (David Beckham) 2] o}& )

ZNA & FEE WL Ak HHe A

23 W (Brooklyn Beckham)< ‘®®#z] =
sl ZEIHHE JFkAL,

= =] T <

do] sty Y& B
oy

. .

olmA|

7 (Romeo

fr
lu
ach

3131314 Aes A8ty %
+ dFgela, A ddF olmAE el
st 719e & s Tagh TR WY
2 ofF 28 ZZAE (Burberry Acoustic Project)’

=)
>
o
POV
(o3
fu
o
',
-

olth, ol A4 olEE tHE, AYLEY WY
7] (Christopher Bailey) 7} 20103 %8 A% 9

g olE|l~EE whZsly &A1) 98 71383
ZEIYHOZE 20119+ =3 ol AESS

=g HPEY ML WE & tHGlobal
Brand Encyclopedia online, n.d.). $12~elZ1g)A
T g HHLA ol 2EE] FARFS 4
SHoE FHIAEH, HEAQL dE dF9] &
A(Dorset) E41¢] FAA, F #1Z(Roo Panes)

= WM oF2YS Fd FEL we W,

rl

F/W12 wiwg] 33 A Rd2 weyre
P oiFig. 18). o1&t HAE oA EL HH g
o] AF5E #X o}fﬂxu A EA=ZE ML=
At A 7HXE Feke Mo ddid ojnx
g ZAzxstd, w9 AEIXE Fustete of
2] g4 S5 xdska QU

2. o] ==Y tiFsl

HopRl & ZlEHAAY obf-2tE e WF
s MEeE A THKim & Ann, 2011). ¢
2gn|t)o] AAqAE g3 BA9 THE E3)
Al Bt vl mﬁﬂﬂ- F&8 of
CEERENCELEL P y
Hl s Aotolgle] 4
gol glom, §84, o2ty ey o4
Faku 271E NEA °
Fr AARY AHaE BERT A 9
< ®9T & 9/ B AL,

A aaksk zvlae] EAES <lujatn, o
el Ag B oz} gye FHEE FH9

22 ovja,

2 e ese
SEERIEER R
S/S10 2 A 45;
258 292 4348

AL

(Burberry Prorsurm)
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FHE F A7l WEoltH(Global Brand En-
cyclopedla online, nd.). E3 F/WI10 Z& Mol A

kA ddlM Ay &5 Be =9 3D 9

Z(Fig. 1DE AA)HE do771% (Yoo,
2013). 20109dl= ©HAE o
Interactive) & 23 A7l =Y
404 the] FvetE Tt FYFoEHN, 2
QAT AFS Fisty 360% IAdeHa +
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Brand Encyclopedia online, n.d.).
s EE 20119 29 AFYL AaEY F

2 Qxda9e A2t 19 201
Ao = FAdo] A= S/S12 FAE 2
?l_]/ﬁ gdolB ZAE AXelaHA AL TH3I
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ARl tEo] v AE sde 2 2 29
A 37, Bda w2, J83 ol Ao
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A9 ZPES B3 Ak, 2016F00= A
290 W FHIAAA 71 AA PAE 9
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Mulzgls FolM FAA g Hrte WA gl A 5 deke A A9 F on(Fig. 26)
EHBae 2011). w2z d3oz 2016 3¢ mu e FHo|XE T3l oH A=A Felof
99 QA2EIHANME W EAXNIE o % 7}538 o Cosmopolitan. 2016). ¥ g o1 ~el1#
ﬁﬂ%oﬂ Pl E A 3FAA A4 F e B 2 201614 69 9%, BAE 2EZE ZI4
=Y MEAE FEAST F 157HA HE e A 69 104 ~30¢ 59+ ©3=E ‘A Celebration of

{Fig. 1> Ernest Shackleton in  <Fig. 2> Burberry & Sons  <Fig. 3) Britain’s first flight <Fig. 4) Burberry Campa|gn
Burberry in Basingstoke, 1880 dressed in Burberry, 1968
(Burberry Instagram, (Burberry Instagram, (Burberry Instagram, (Burberry Instagram,
2011.2.16) 2011.3.27.) 2014.8.2.) 2011.5.20.)

< 8 g PR |} AN e

{Fig. 5> The Duchess {Fig. 6> Burberry London (Fig. 7> Festive Campaign {Fig. 8> Weaving
in British Vogue Flagship -Naomi Cambell the Burberry Check
(Burberry Instagram, (Burberry Instagram, (Burberry Instagram, (Burberry Instagram,
2015.11.3.) 2013.6.16.) 2015.11.3.) 2015.10.13.)

(Fig. 9> Signature Details <Fig. 10> Burberry Equestrian <Fig. H> Trench Coat Sketch <Fig. 12) Over 100 process

(Burberry Instagram, Knight logo (Burberry Instagram, of Burberry Trench Coat
2015.10.16.) (Burberry Instagram, 2014.8.28.) (Burberry Instagram,
2014.6.26.) 2014.8.27.)
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{Fig. 13> Burberry Artisan’s <Fig. 14> Kate Moss in 2004 <Fig. 15) Cara and Jacob in <Fig. 16> Emma Watson in

hand-finish AD Campaign S/S11 Campaign the first Burberry Bespoke
(Burberry Instagram, (Burberry Instagram, (Burberry Instagram, (Burberry Instagram,
2014.6.20.) 2011.3.8.) 2011.5.22.) 2011.3.13)

{Fig. 17> Burberry Brit Fragrance

<Fig. 18> Roo and <Fig. 19> Burberry Beijing  <Fig. 20> Behind the

Campaign Photographer, Gabriella, A/W12 campaign Hologram event Scene Shots
Brooklyn Beckham, 2016.7.11.) (Burberry Instagram, (Burberry Instagram, (Burberry Instagram,
2012.5.31.) 2011.4.15.) 2011.2.13.)

B RBE 1y

PRORS U A

o

00| 01|58 57

st

(Fig. 21> S/S12 Menswear {Fig (Fig. 24> Cha, S. W. @
live show capturing by iphonebs (Burberry Instagram, Hannam-dong, Seoul
(Burberry Instagram, (Burberry Instagram, 2011.3.6.) (Burberry Instagram,
2011.6.18.) 2013.9.18.) 2016.3.13.)
- 1"‘-. =
 YRY
B
| .\_‘_\_\H "-\.\_\_“‘

{Fig. 25> Burberry Kisses <Fig. 26> Monogram Threads <Fig. 27> Burberry Artisan's  <Fig. 28) Floral artist Alfie

(Burberry Instagram, (Burberry Instagram, hand-caligraphy (Burberry Instagram,
2013.11.20.) 2016.3.9.) (Burberry Instagram, 2015.7.29.)
2016.6.21.)
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Craftsmanship and Personlisation’ 3AFS 2 W3}
Aok oA g A AFoE XgPH o]
A M oE]itEe] FH EWRX FESG
Zhel AARle] ojUAdE MAFE ALEmPe]Z
HEY ZZAEZ QAXAEFIAAAMT 89 ¥ o]
Z3H3At 69 21¥olE= W] ofelAk FlotE
(Chiara) 7} B9 XMH|2E 93] oget Za)
2 EZ] oYAHe TY JE EH5S
A Fig. 27).
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