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ABSTRACT

The purpose of this study was to present empirically the factors in appearance management
behavior, the differences in appearance management behavior according to various occupational
characteristics and demographic characteristics, and the degree of efforts to manage appearance
for workers. The questionnaire was administered to 1,056 male and female workers in 10 occupa-
tional categories in Korea. Data were analyzed using descriptive statistics, factor analysis, analyses
of variance (ANOVA) and chi-square tests. The results of the study are as follows. First, the fac-
tors of workers' appearance management behavior consist of ‘appearance management for deco-
ration’ and ‘appearance management for a good feeling’. Workers perform appearance manage-
ment behavior for a good feeling more than appearance management behavior for decoration.
Second, there were statistically significant differences in the appearance management behaviors of
the workers according to occupational categories, the size of the organization, the presence of the
dress code in the workplace. Third, there were statistically significant differences in the manage-
ment behaviors of workers by gender of demographic characteristics. Fourth, the largest number
of monthly average expense for appearance management was 100,000~ 300,000 won (44.1%), and
the largest number of daily average time for appearance management was 30 minutes~1 hour
(45.5%). This study presents the tendency of appearance management behaviors according to the
occupational characteristics and demographic characteristics of workers and helps the marketer in
the appearance industry understand the target customer clearly.

Key words: appearance management behavior(2]=#2| 3 %), dress code(EF34),
impression management(31/4#2]), personal appearance(®] %),
worker's appearance management(?°g%19] ¢ X&)
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{Table 1> Demographic Characteristics and Job-related Characteristics of Subjects
Characteristics Item Frequency (%) |Characteristics Item Frequency (%)

Method Online survey 753 (71.3%) Under High school 139 (13.2%)

Offline survey 303 (28.7%) University enrollment or 810 (76.7%)
Male 464 (43.9%) 4 graduation 7

Gender Education Master’s student or
Female 592 (56.1%) Level 85 (8.0%)

graduate

20~29 413 (39.1%) Doctoral student or
22 (2.1%
30~39 422 (40.0%) graduate (21%)
Age 40~49 178 (16.9%) under 2 million won 404 (38.3%)
50~59 41 (3.9%) 2~4 million won 454 (43.0%)
— — P
6069 o (995)| Monthly 4~6 m%ll%on won 141 (13.4%)
Income 6~8 million won 27 (2.6%)
Large firm 260 (24.6%) 8~10 million won 12 (1.1%)
' Small & medium-sized 143 (42.0%) Over 10 milliO}q won 18 (1.7%)

Size of businesses CEO - President 87 (8.2%)

Organization Individual enterprise 270 (25.6%) Executive 57 (5.4%)
Individual freelance 65 (6.2%) Position General Manager 80 (7.6%)

Other 18 (1.7%) Manager 131 (12.4%)

Seoul / Metropolitan 642 (60.8%) Assistant Manager 214 (20.3%)

Gyeonggi Province 120 (11.4%) Junior Employee 487 (46.1%)

Busan / Gyeongnam 105 (9.9%) 1 year 171 (16.2%)

Working Daegu / Gyeongbuk 7 (6.3%) 2~3 year 223 (21.1%)
Area Gwangju/South Jeolla 3 (5.0%) Career 4~6 year 232 (22.0%)
Daejeon/Chungcheong 4 (5.1%) 7~9 year 132 (125%)

Gangwon 9 (9%) 10~19 year 221 (20.9%)

Jeju 6 (6%) More than 20 years 77 (71.3%)
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Cronbach’s
alpha
.860
898

Variance explained %
34.337
(34.337)
28.640
(62.977)

a5l Aol
(Cumulative variance %)

}

kU

-
gl

L)
Eigen
4.464
3.723

=
loading | value

pu

Aol
Factor
824
790
755
678
676
646
571
539
831
.809
776
627
.582

E

=
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=t}
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_‘E—_/Kg
Item

£
Nail care
Skin care
Body & Shape
Face (including plastic surgery)
Overall appearance
Facial Expressions
Dress coordination

First Impression
Attitude or Posture

o A4
Jewelry or Ornaments

Fashion Accessories coordination
Hair style management
Makeup or Beard grooming

Factor
Appearance
Management for
Decoration
Appearance
Management
for a Good Feeling

(Table 2> The Result of Factor Analysis of Appearance Management Behavior
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(Table 3> The Degree of Appearance Management Behavior Factor and Item

Factor [tem Mean Standard Deviation
First Impression 5.68 0.904
Overall appearance 5.59 1.076
Appearance Management Facial Expressions 5.45 1.016
for a Good Feeling Dress coordination 5.28 1.153
Attitude or Posture 4.99 1.140
Sub Total 5.40 1.245
Makeup or Beard grooming 5.09 1.059
Hair style 5.02 1.261
Body & Shape 4.84 1.217
Skin care 4.77 1.266
Appearance Man'a gement Fashion Accessories Coordination 4.63 1.324
for Decoration
Nail care 447 1.468
Face (including plastic surgery) 4.46 1.495
Jewelry or Ornaments 4.26 1.416
Sub Total 4.69 1.599

(Table 4> The Frequency of The Most Important Aspect of Appearance Management Behavior

Ranking Item Frequency % Cumulative %
1 Overall appearance 408 38.6 38.6
2 First Impression 210 19.9 58.5
3 Dress coordination 102 9.7 68.2
4 Facial Expressions 88 8.3 76.5
5 Body & Shape 74 7.0 83.5
6 Hair style 54 5.1 88.6
7 Skin care 45 4.3 92.9
8 Face (including plastic surgery) 22 2.1 95.0
9 Attitude or Posture 21 2.0 97.0
10 Makeup or Beard grooming 20 1.9 98.9
11 Fashion Accessories Coordination 0.6 99.4
12 Jewelry or Ornaments 5 0.5 99.9
13 Nail care 1 0.1 100.0

A

[*]

]
]
]

]

i
o

Abst | Kim(2013) €] A2 3= AA st
o Kim & Park(2016)-& 20-30t 234
M A=A #EE st dRe sojdd
sty & Adiodre SR #Y 5
E FAEAY ol AARIE] dojHeR
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2. Wolx SN mE 9| =RR|HEe| Xo| AAAH 22, B g - DA 247, elg
BAZoln, W& - ATH, AMARA, A3
ARH S0l mE SARBALTA AT H g ggy gonn = 29381970
3171 913k ANOVASF Duncan test, t-test BT o RBARES 4G Bo B0 A
AN AR RANAES A5 ol A9 A B8 s -
EATE A2 SAEE WREL AR o gan gz w22 B
A0 meb] BAACE FB A FA aae o » gn wed A% . AuE
A0 QAR A TRAGN WAL a0 e maawsge spa opad
frels Apolzh A L, o stz Fagtel %S FYew vehy
AAHYl HE Bl Table D Lol F ypwon swae 9Ee 54 9n Agmo
el SARALRE 22 BTN FAALE A o gogon MBS Jeffes, 1998 Kaiser,
AR AelZh AAAYT. TAFT SR L 1000 voo & Choi, 2012)% 7ol EBE 2
Ve AU WA AL FE A AL o) om gge) 2Ll mE 1wl
AAAEIZE, Gk AFE w8 AE Ay e gae) stagan. 5 4EA
A RAA Bl HE HUL WIURT  pge gy g9e ass Ausel no 2
EA40E R Eh 5 o AN B4 aao auauw gomels, o5 B4 04
St AEel BE ARTUT BUET AR 0o o eaa we sge 9as an

AeEe ol Bk 7 S ANEA AR L gaon
A SR -2Ad, duFas d9ve 38 zA7Rol BE JRAYE] Jo|E Fal
A welnl, WE - e ANl=He] b 37] 9lsted ANOVA$ Duncan test® AHAIS
Feishe Aeddel selHnn A3} (Table 6)7 o] FA57 owpe 29
AAFF duBAe BRET ARBIAND o Laon eay gelt desen
A9l we ke Aol FAAAL FAF o L aas gl Aqase godel 2
TSRS AY B IHRAA BEL g zagun 3927 gRBPRES

B AT, D oee 99 - A, 499 go] 82

R FARRE A EeR 2 @

{Table 5 Differences of Appearance Management Behavior according to Occupational Category

Management, . |Lawyer,| Health, | Social SRS General LCUEh =l Self
. [Education,| . . art, Sales, . technology. |employed,
Finance, Public |Medical | welfare, ) ) office . .
Item . Research . Design, |Marketing Information| Private F
Planning (n=86) service | care |Counsel Creation | (n=150) work technology | service
(n=143) (n=83)|(n=>51) [(n=49) (n=87) (n=197) (n=111) | (n=99)
Appearance
Management for 5.59 5.46 5.07 5.36 5.37 545 5.61 5.30 5.11 5.52 1715+
a Good Feeling A A C AB AB A A AB BC A 0
(M=5.40)
Appearance
Management for 4.99 4.63 4.27 4.80 4.60 4.81 4.88 4.63 4.31 4.82 5 oo
Decoration A BC D AB BC AB AB BC CD AB ’
(M=4.69)

*X 05, ** .01, ***p{.001, a: means b: Duncan’s test(A>B>C)D)
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(Table 6> Differences of Appearance Management Behavior according to Size of Organization

. Small Individual Individual
Large firm . . Other
Item (n=260) Business enterprise freelance (n=18) F
(n=443) (n=270) (n=65)
Appearance Management
for a Good Feeling 5.44 5.35 5.37 5.64 5.63 2.048
(M =5.40)
Appearance Management for 4.73 4,67 4.60 5.04 484
Decoration AB AB A AB 2.528
(M=4.69)
*X 05, ** .01, ***p{.001, a: means b: Duncan’s test(A>B>C)D)
{Table 7> Differences of Appearance Management Behavior according to Working Clothes
Item Formal Wear Business Casual | Casual Wear Uniform 1%
(n=310) Wear (n=388) (n=198) (n=160)
Appearance Management - [_
for a Good Feeling 525 Oﬁl Q'éo SﬁS 10.619%***
(M =5.40)
Appearance Management 479 475 141 469 s
for Decoration A A B A 6.097*
(M=4.69)
*<.05, ** (01, ***pC001, a: means b: Duncan’s test(A>B)C)D)
{Table 8> Differences of Appearance Management Behavior According to Dress Code
Item Have (n=689) Not Have (n=367) bovalue
Mean SD Mean SD
Appearance Management
for a Good Feeling 5.46 0.87 5.28 0.96 3.051%*
(M =5.40)
Appearance Management
for Decoration 472 1.02 4.64 1.13 1.211
(M=4.69)
*p<.05, **p<,01, ***p<,001
gats ol FAdAn wHel EuFT AE o BRFWel Yk AU BAFWel E
#E 2AFRA he FAGOD A Aol PTG IPET ARBAYEL © Bo| §
b SEA ekt Ao A A
44 W B K] B2 9 A B G A Hgote BgFRe BE R
el & Felsts] flste] t-testE AAE A g g zolE el 9] ANOVAS
(Table 7)3 #o] T4F7 R #AZ QAdA T Duncan test& AAlg A3, (Table 8)3 7o
FA40E fe% Aolst gaAHAn A% W BPFT R 2% FNFT gue 2

- 26 -



g Y5 2 AFFATE S mE R AP F] Aol
Ql BFolA FAACE Fog o]t &1H A AU, 3ol GART FAHCE {95
o B, H2YUA AFY, AU (EFE)Y ¥ =9tk ol Wong & Penner(2016)°] <153
kel AMFde HFaproh AX, JAFYLS Al R A HHdA BF =gl ¥
s FAS A wet JRAY Fo] et ARE F2e wAo g AREAE Fete A
A, B4, B2YUX AFd, FUER(EFE) S < AA = Aot Lim(2005) 2] FgA4H &
de Aol AFLE v AHHERY JEH AEE IAFT AEAYUY AAFT JEAY
25 Wol gtk Zlo] EAFdTh £ Hatoldsta ol FAaES AL EseE
ojs} e AR, BAFH, HAHF o R A7t AHE A HJATL @A H A
2 AR #eY 5] Aol Form & Stone(1955)
¢ Kim & Ha(2016)¢] 33 7] 23370 4. 2FQlo HE R Q2| H| S LB
M B AACk & HAHZ L EAsH, AtdE etz Azt
T ORT ANASE ARIAYTS Wl s AAolo] QR I F=XHEO Y F QR
Atk AT A ) HAdEel BE oR Dal e bl oo sreloleto
Bl 28 ATIAS GAAW, oldw Ay o oo SR SImEE A A,
X Aoglel gy E#AF W& 109 o
4 4 4ol ¥ 4FHoR Jnnelg
T 4~30ure VRS ALSEE A7 441%2 7
& owsken, 109 vk ARRdte Ak 39.7%
) oIREH B SA0| 12 o|oHz|HEo) 2 2 WFE AAFAKTable 100, 274919
10| A QEAZAITE 302 ol ~1A17HH Y
737t 455%% 7 won, 30w vY Av:
AFEASE EAo mE RAY T Aol 39.9% (e Table 11). & o] FAAAEL
g Fst7] 95t ANOVAREAF t-testE 4 e EBE 98 YWt 307k H|Rhe
Al A, AT SR A YTl FAXHL H-&2 AZFsty, ahFol 1A7km ke A 7S Ab
2 fFog Aol7b HHJCH, veol, e, f3l= Ao gyt
T2, a5 Ed wEtM s fFolg Aoz &4l
A &t D AfA 53 AFEATH 544 &
43 ¢rel EADYELS (Table 99k YA A 2dw MEe Aol
ael 237 gzl 2d 3437 o 494 543 ATEAGH S40 wet Y
g 29 BEN FAHCE f9% ot & F Anpel wge] B AF Ay A5 7
(Table 9> Differences of Appearance Management Behavior according to Gender
Item Male (n=464) Female (n=592) t-value
Mean SD Mean SD
Appearance Mane(ii/[er:fgr'lio)for a Good Feeling 5.33 0.94 545 0.87 2,097+
Appearance Ma(l;\ig:eigg)t for Decoration 459 113 477 101 ~9 797

*p< 05, ** <01, < 001
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FgAE g2 JgLEg 49 -

73} - o & - ARl

JAF AT AT A%

ERE A

ko] 71 81 ek Table 10).
¢ f3el

24787, 154 - 9837,

FAAEH, 49 - B,

QM 225

o AR RS S AFad 42T
Vg AT B YBF IR ALY AR
A lMENT A, U BeAE BH8
ooelgel, Mgt 9 ARG 9% A%
EEFEES 2009v] o 60078 o4 7
SHTE 2009H9 o] ~6005-E R ke A Al

{Table 10> Difference between Occupational/Demographic Characteristics and Monthly Appearance Management Cost

Under 100,000~ 300,000~ Over
100,000 300,00 500,00
Item U0 won | SEEUE won Y WO 500,00 won | 2
(n=419, (n =466, (n=129, (n=42. 4.0%)
39.7%) 44.1%) 12.2%) T
Management, Count(%) 44(10.5%) 68(14.6%) 21(16.3%) 10(23.8%)
Finance, Planning | Expected Count 56.7 63.1 175 5.7
i Count(%) 40(9.5%) 32(6.9%) 10(7.8%) 4(9.5%)
Education,
Research Expected Count 34.1 38.0 105 34
service Expected Count 32.9 36.6 10.1 3.3
Health, Medical Count(%) 20(4.8%) 20(4.3%) 8(6.2%) 3(7.1%)
care Expected Count 20.2 22.5 6.2 2.0
Social welfare, Count(%) 20(4.8%) 21(4.5%) 5(3.9%) 3(7.1%)
Counsel Expected Count 194 21.6 6.0 1.9 -
Job 59.076%**
Culture, art, Count(%) 23(5.5%) 38(8.2%) 21(16.3%) 5(11.9%)
Design, Creation | Expected Count 34.5 38.4 10.6 35
) Count(%) 58(13.8%) 65(13.9%) 19(14.7%) 8(19.0%)
Sales, Marketing
Expected Count 59.5 66.2 18.3 6.0
) Count(%) 78(18.6%) 95(20.4%) 20(15.5%) 4(9.5%)
General office work
Expected Count 78.2 86.9 24.1 7.8
technology Expected Count 44.0 49.0 13.6 4.4
Self employed, Count(%) 33(7.9%) 45(9.7%) 17(13.2%) 4(9.5%)
Private service | Expected Count 39.3 43.7 12.1 39
) Count(%) 29(6.9%) 37(7.9%) 12(9.3%) 7(16.7%)
CEO - President
Expected Count 33.7 375 10.4 34
) Count(%) 29(4.8%) 37(4.7%) 12(6.2%) 7(9.5%)
Executive
Expected Count 33.7 375 10.4 3.4
Position 29.748*
Count(%) 25(6.0%) 35(7.5%) 14(10.9%) 2(4.8%)
General Manager
Expected Count 30.2 33.5 9.3 3.0
Count(%) 64(15.3%) 45(9.7%) 13(10.1%) 4(9.5%)
Manager
Expected Count 50.0 55.6 154 5.0
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) Count(%) 75(%) 96(%) 30(%) 10(%)
Assistant Manager
Expected Count 83.7 93.1 25.8 8.4
) Count(%) 200047.7%) | 222(47.6%) | 46(35.7%) 15(35.7%)
Junior Employee
Expected Count 191.6 213.1 59.0 19.2
Count(%) 6(1.4%) 9(1.9%) 6(4.7%) 0(0.0%)
Others
Expected Count 8.3 9.3 2.6 0.8
Mal Count(%) 235(41.0%) | 191(20.2%) | 26(28.6%) 12(43.9%)
ale
Expected Count 184.1 204.8 56.7 18.5 o
Gender 60.397%**
e | Count(%) 184(59.0%) | 275(79.8%) | 103(71.4%) | 30(56.1%)
emale
Expected Count 234.9 261.2 72.3 23.5
u Count(%) 201(48.0%) | 194(41.6%) | 40(31.0%) 13(31.0%)
ave Expected Count 177.8 197.7 54.7 17.8 -
Spouse 14.545%*
Count(%) 218(52.0%) | 272(58.4%) | 89(69.0%) 29(69.0%)
Not Have
Expected Count 241.2 268.3 74.3 24.2
Less than 2 million Count(%) 184(43.9%) | 178(38.2%) | 34(26.4%) 8(19.0%)
won Expected Count 160.3 178.3 494 16.1
- Count(%) 165(39.4%) | 207(44.4%) | 61(47.3%) 21(50.0%)
2~4 million won
Expected Count 180.1 200.3 55.5 18.1
- Count(%) 53(12.6%) 57(12.2%) 26(20.2%) 5(11.9%)
46 million won E ted Count 55.9 62.2 17.2 5.6
Monthly xpected Coun 5. . . . 50 443+ %*
Income . Count (%) 10(2.4%) 14(3.0%) 1(0.8%) 2(4.8%)
6~8 million won
Expected Count 10.7 11.9 3.3 1.1
o Count(%) 4(1.0%) 2(0.4%) 2(1.6%) 4(9.5%)
8~10 million won
Expected Count 4.8 5.3 1.5 0.5
More than 10 Count(%) 3(0.7%) 8(1.7%) 5(3.9%) 2(4.8%)
million won Expected Count 7.1 79 22 0.7
*X 05, **p< .01, *** <001
=2 93 AEAYY ARE WET ZgNER o Y E#E Aol & AE el 3 7t
o Ao & €97 AR AYME Bo] 25 F o AlF HAL HAAS 2 AY #3, 497
ARAES A4, w7t glon, A7 = 7y A8, A3, Yol Wi, ASFE wet
on, Aol AY -wF 71894, B - g5H, %74]’912 e gk xfol 7t FAF A Table 11).
w8 eds YAl FEATE, 99 - #@uF, A F3e e o E Ageit 4G
A9Q - AANE AF o, ol5e swBAE  F§ /YA, B - 8d, F3-dE - Ul
d3 o Be FAE HL 92T ¢ F Atk BAALA, G- WA, AGY A A 2
°of, A7 7~99 olstd A, A w2
D 494 547 ATEARH 549 92 AFun AG-ged ol Aeol drHew
e o w3 Azke) Aol 7 RALAZ A s AguERt 3
AgH 545 ATEASE S0l weh 9% th vl 300 ol 4Y AguTkE 2007k A
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{Table 11> Difference between Occupational/Demographic Characteristics and Appearance management time of day

Under 30min{30min~ lhour| 1~ 2hours |Over 2 hours
Ttem (n=411, (n=480, (n=142, (n=231, X
38.9%) 45.5%) 13.4%) 2.2%)
Management, Finance Count(%) 56(13.6%) | 60(125%) |24(16.9%) | 3(13.0%)
g s ,
Planning Expected Count 55.7 65.0 19.2 31
Count(%) 32(7.8%) 40(8.3%) 12(8.5% 2(8.7%)
Education, Research
Expected Count 33.5 39.1 11.6 1.9
Lawyer, Count(%) 44(10.7%) 32(6.7%) 7(4.9%) 000.0%)
Public service Expected Count 323 377 112 1.8
Health, Count(%) 17(4.1%) 22(4.6%) 11(7.7%) 1(4.3%)
Medical care Expected Count 19.8 232 6.9 1.1
) Count(%) 16(3.9%) 24(5.0%) 8(5.6%) 1(4.3%)
Social welfare, Counsel
Tob Expected Count 19.1 22.3 6.6 1.1 61 477
0 .
Culture, art, Design, Count(%) 21(5.1%) 42(8.8%) 22(15.5%) 2(8.7%)
Creation Expected Count 33.9 39.5 117 1.9
) Count (%) 54(13.1%) | 73(15.2%) [20(14.1%) | 3(13.0%)
Sales, Marketing
Expected Count 58.4 68.2 20.2 3.3
) Count(%) 77(18.7%) | 98(204%) |17(12.0%) | 5(21.7%)
General office work
Expected Count 76.7 89.5 26.5 4.3
Industrial/ Information Count(%) 61(14.8%) | 41(8.5%) 5(3.5%) 4(17.4%)
technology Expected Count 43.2 50.5 14.9 24
Self employed, Private Count (%) 33(8.0%) 48(10.0%) |16(11.3%) | 2(8.7%)
service Expected Count 38.5 45.0 13.3 2.2
) Count (%) 50(12.2%) | 87(18.1%) [30(21.1%) | 4(17.4%)
year
Expected Count 66.6 777 23.0 3.7
— Count(%) 79(19.2%) | 106(22.1%) | 34(23.9%) | 4(17.4%)
~3 year
4 Expected Count 86.8 101.4 30.0 49
it Count (%) 88(21.4%) | 101(21.0%) | 36(25.4%) | 7(30.4%)
~6 year
. ’ Expected Count|  90.3 1055 312 51| e
areer 36.
7 g Count (%) 43(10.5%) | 64(13.3%) |21(14.8%) | 4(17.4%)
~9 year
4 Expected Count 51.4 60.0 17.8 2.9
10~19 Count (%) 116(28.2%) | 86(17.9%) |16(11.3%) | 3(13.0%)
~ ear
4 Expected Count 86.0 100.5 29.7 4.8
Count (%) 35(8.5%) 36(7.5%) 5(3.5%) 1(4.3%)
More than 20 years
Expected Count 30.0 35.0 10.4 1.7
CEO - President Count(%) 38(9.2%) 36(7.5%) 9(6.3%) 2(8.7%)
- Presiden
Expected Count 33.1 38.6 114 1.9
Count (%) 20(4.9%) 22(4.6%) 9(6.3%) 3(13.0%)
Position Executive 44 435%**
Expected Count 21.0 24.5 7.3 1.2
Count(%) 42(10.2%) 29(6.0%) 5(3.5%) 000.0%)
General Manager
Expected Count 29.6 34.5 10.2 1.7
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Manager Count(%) 68(16.5%) | 50(10.4%) | 7(4.9%) 9
Expected Count| 490 573 )
‘ : - 16.9 27
Assistant Manager Count(%) 80(19.5%) | 95(19.8%) |32(22.5%) .
Expected Count 82.1 95.9 = 4174%)
' : 9.3 284 46
Junior Employee Count(%) 156(38.0%) | 235(49.0%) | 79(55.6%) :
Expected Count|  188.0 s | o L
: . 64.9 105
Others Count(%) 7(1.7%) | 13(27%) | 1(0.7%) ’
Expected Count 8.2 95 i 0(0.0%)
: - 2.8
Count(%) - 05
Male o 268(65.2%) | 176(36.7%)
Gender Erpected Count e 210.9 %) | 17(12.0%) | 3(13.0%)
: . 62.4 10.1
Female Count(%) 143(34.8%) | 304(63.3% . )
. 33%) 1125 153.598*#*
Expected Count 2304 269.1 N
: . 79.6
_ Count(%) : - : 129
20~29 0 112(27.3%) | 206(42.9%)
Expected Count 160.7 187'7 S
: . 55.5
_ Count (%) : 9.0
30~39 o 194(47.2%) | 176(36.7%)
Expected Count 164.2 191.8 e e
: . 56.7 9.2
Age 40~49 Count(%) 88(21.4%) | 76(15.8%) | 12(8.5%) :
Expected Count|  69.3 80.9 %) | BBTH) sy grpens
: - 23.9 :
50~59 Count(%) 16(3.9%) 21(4.4%) 3(2.1%) -
Expected Count 16.0 18.6 — L)
: - 5.5
_ Count(%) . 0.9
60~69 o 1(0.2%) 1(0.2%)
Expected Count 0.8 0 9 - N n00%)
: . 0.3
Count(%) . 0.0
Have o 224(54.5%) | 185(38.5%) 7
Spouse Expocted Count i 203-6 ) | 35(24.6%) | 4(17.4%)
: : 60.2 9.8
Not H Count(%) 187(45.59 . s
ave . (45.5%) | 295(61.5%) [107(75.4%)| 19(82.6%) SLITT
xpected Count|  236.6 276.4 818
Less than 2 milli : i . 132
o illion Count(%) 127(30.9%) | 205(42.7%) | 67(47.2%
n Ex 2%) | 5(21.7%)
pected Count 157.2 183.6 54
- : 3 88
2~4 million won Count (%) 191(46.5%) | 194(40 )
. 40/) YA ~ .
Expected Count 176.7 206.4 i
: . 61.0 9.9
4~6 milli Count(%) 59(14.49 =
Monthly million won e (rjg/g) 61(12.7%) |20(14.1%) | 1(4.3%)
Income % 64.1 19.0
R - : 31
6~8 million won Count (%) 17(4.1%) 9(1.9%) 1(0.7¢ 37.126™*
E : %) 0(0.0%) ’
xpected Count 10.5 12.3 36
N : . 0.6
8~10 million won |Count(%) | 6(15%) | 5(1.0%) | 0(0.0%)
Expected Count 4.7 55 — 14:3%)
More than 10 milli Count (¢ ' - L0 03
won ount(%) | 1127%) | 6(13%) | 1(0.7%) ;
Expected Count 7.0 82 - 00.0%)
: 24 0.4

X 05, **pC 01, %X 001
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