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ABSTRACT

The objectives of this study are to develop a cosmetic involvement scale focusing on Korean
men in their 20s and 30s, verify its validity and examine the characteristics of this group. The
results of this study's analyses showed that cosmetic involvement scale could be classified into 5
factors: ‘trend & interest involvement, ‘prestige sensitivity involvement, ‘price and value involve-
ment’, ‘skin involvement] and ‘obligatory involvement’ Also the cosmetic involvement of the tar-
get group was classified into ‘amusing high-involvement group’, ‘rational low-involvement group’,
and ‘obligatory high-involvement group’. This study has significance in showing differences of cos-
metic involvement factors by gender and proposing a cosmetic involvement scale of Korean men
in their 20s and 30s, which has taken men’s distinctiveness into consideration.
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{Table 1> Composition of 1st Questionnaire

AMOS 19.0% 831999 ™ Cronbach’s a, RlIE=&
A WAHEA] BEAHEA] Duncan-test, 8413 2.¢1
g o]
2

al hul
24 % 598 2ARNS ANt
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Factor Number of Questions References
Prestige sensitivity 4 Baek & Kim(2004), Shin(2008)
Interest 3 Park, Chung, & Kim(2010)
Amusing 2 Kim & Hwang(2013)
4 Kim & Hwang(2013)
Risk importance -
2 Written by researcher
Trend 2 Park, Chung, & Kim(2010), J. Lee(2011)
Price 3 Baek & Kim(2004), Yu(2011)
obligatory involvement 4 Written by researcher
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Table 203 2 A2 N9, 298 NHES AFe) 9
3t Cronbach’s a AEE HAZFWHS AH-3HA
(Table 2> Demographics Statistics of Respondents
Demographics N %
o 20-29 170 50.0
Age Distribution
30-39 170 50.0
) Single 248 72.9
Marital Status -
Married 92 27.1
Seoul 101 29.7
Gyeonggi-do 108 31.8
) o Gyeongsang-do 68 20.0
Residence Distribution
Chungcheong-do 32 9.4
Jeollanam-do 23 6.8
Other(Gangwon, Jeju) 8 2.4
High School Graduate or less 25 74
) Attending College 73 21.5
Education
Undergraduate Degree 210 61.8
Graduate Degree or more 32 9.4
Student 83 24.4
Office Worker 138 40.6
Professional/Technical 53 15.6
Self-employed 17 5.0
) Manufacturing 11 3.2
Occupations -
Service 6 1.8
Soldier 2 6
Freelancer 8 2.4
Not Employed 21 6.2
Other 1 3
Under \1,000,000 77 22.6
\1,000,000 ~ less than \2,000,000 57 16.8
Average \2,000,000 ~ less than \3,000,000 107 315
Income(/month) \3,000,000 ~ less than \4,000,000 61 179
\4,000,000 ~ less than \5,000,000 20 59
Over \5,000,000 18 5.3
Total 340(100.0)
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ok SAE #ARE = 20 & diE 2 A 10)4E 71Fo7 298 FE3 A3 F24
(Table 3> The Result of Exploratory Factor Analysis of Cosmetic Involvement for Men
. Factor |Eigen | Variance Cumglatlve Cron-
Factor Question . variance ,
loading | value| (%) bach’s a
(%)
Vi When I Wgtch TV or read maga.lzmes, I am 859
Trend & interested in issues about cosmetics
interest CV2 |Cosmetics are something that I value a lot 828 13.287 | 16.434 16.434 898
involvement| CV3 |I am very interested in cosmetic related 825
CV4 |It gives me pleasure to buy cosmetics 811
b i b
Vs When 1 uy cosmetics, IAam concerned about 816
being not right to my skin
When I switch cosmetics, I am concerned
6 ’ 751
cve about being not right to my skin
When I face a shelf of cosmetics I find it
) CV7 |difficult to make a decision because of 716
i Skin variation of price, function, ingredients and ect. 2.952 | 14.762 31.196 794
involvement 1 = th ol ——
Vs m; e the wrong choice w enA uying 660
cosmetics, I suffer from psychological stress
Whenever [ buy cosmetics, I never know
cvo whether I made the right choice or not 990
Vi OI am annoyed with rpyself if it tulrns out tha}t I 519
made the wrong choice when buying cosmetics
Vil Thg brand rgputathn of cosmetics is a good 850
indicator of its quality
Pre.St,lge I tend to choose high-end cosmetics even if
sensitivity | CVIZ2 . 796 | 2.841 | 14.206 45.402 846
) they are expensive.
involvement —
CV13| Brand name of cosmetics is important 764
CV14|1 tend to buy cosmetics of famous brands 760
CVIs When I buy cosmetics I am concerned about 855
value for money
. When I buy cosmetics I am concerned about
Price and CV16|low prices, but I am equally concerned about 830
value brices. b quaty : 2358 | 11791 | 57.193 | 796
. product quality
involvement
I compare the prices of different brands of
CV17|cosmetics to be sure I get the best value for 683
the money
; . ; but it ]
VIS Putting on cosme.tlcs' is annoying, but it is 773
necessary for social life
Obligat
. ‘satory Using cosmetocs bothers me, but it is a way 1.683| 8.414 65.606 613
involvement | CV19 122
of self-management
CVZ20| Using cosmetics is a basic etiquette 619

CV = Consumption Value
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{Table 5).
CFI
0.882
0.926

GFI
0.863
0.902
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sl
df
160
94

509.705
282.563

Fit

Modell
(20-question)
Model2
(16-question)

{Table 4> Model Fit of Cosmetic Involvement Scale
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{Table 5> The Result of Confirmatory Factor Analysis of Cosmetic Involvement for Men

Standardized

Factor Question path COI’.lStI’.I%Ct CR. |AVE
L. Reliability
coefficients
Vi When I watch TV or'read magazines, I am interested 0.873 a
Trend & in issues about cosmetics
interest CV2 |Cosmetics are something that I value a lot 0.877 0989 |20.757| 0.957
involvement| CV2 |l am very interested in cosmetic related 0.778 17.267
CV4 |It gives me pleasure to buy cosmetics 0.783 17.417
Vs Wher} I buy cosme‘tlcs. I am concerned about being 0.913 a
not right to my skin
. Skin CVE Wher} I switch cosmetlcs. I am concerned about being 0.760 0.973 13.693 | 0.924
involvement not right to my skin
Vs If T made the wrong .ch01ce when buying cosmetics, 1 0,648 11.859
suffer from psychological stress
Vi Th§ brand‘ reputation of cosmetics is a good indicator 0.793 a
of its quality
Prestige . - ;
I tend to choose high-end cosmetics even if they are
sensitivity | CVI2 . 0.803 0.983 | 14.588 | 0.937
expensive
involvement —
CV13|Brand name of cosmetics is important 0.742 13.52
CV14|1 tend to buy cosmetics of famous brands 0.708 12.851
CVis When I buy cosmetics I am concerned about value 0.790 a
for money
Price and ; :
value CViE When I buy cosmetics I am concerned about lqw prices, 0.859 0.979 13567 | 0.940
. but I am equally concerned about product quality
involvement
I compare the prices of different brands of cosmetics
cviz to be sure I get the best value for the money 0643 11.343
Using cosmetics bothers me, but it is a way of
i V19 0.657 -2
.obhgatory ¢ self-management 0.934 0.877
involvement - — - -
CVZ20|Using cosmetics is a basic etiquette 0.605 6.37
model fit | x* = 282563(df = 94/ p=0.00) GFI=0.902, CFI1=0.926, IFI=0.927, RMR =0.062, RMSEA =0.077

-% Because of the case that unstandardized regression coefficient is fixed at 1, t-value is not deducted.
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(Table 6> Average Variance Extracted and Squared Correlation Coefficient of Variables

Trend & interest Skin Prestige sensitivity |Price and value| Obligatory
involvement involvement involvement involvement | involvement
Trend & interest involvement 0.957%
Skin involvement 0.086° 0.924*
Prestige sensitivity involvement 0.233° 0.062° 0.937%
Price and value involvement 0.092° 0.183° 0.039° 0.940?
Obligatory involvement 0.167° 0.195° 0.081° 0.297° 0.877%
: Average Variance Extracted of Variables(AVE), : Squared Correlation Coefficient of Variables
{Table 7> The Result of 2nd Exploratory Factor Analysis of Cosmetic Involvement for Men
. Factor |Eigen | Variance Cuml.llatlve Cron-
Factor Question . variance s
loading | value | (%) bach’s a
(%)
Vi When I Wgtch TV or read maga}zmes, I am 857
Trend & interested in issues about cosmetics
interest CVZ2 |Cosmetics are something that I value a lot 834 13179 | 19.867 19.867 898
involvement| CV3 |I am very interested in cosmetics 830
CV4 |It gives me pleasure to buy cosmetics 821
Vil .Th? brand réputatlgn of cosmetics is a good 854
indicator of its quality
Prestige ; ; ;
I tend to choose high-end cosmetics even if
sensitivity | CV12 . 803 |2212| 13.823 51.074 846
) they are expensive
involvement —
CV13|Brand name of cosmetics is important 774
CV14|1 tend to buy cosmetics of famous brands 773
CVis When I buy cosmetics I am concerned about 874
value for money
. When I buy cosmetics I am concerned about
Price and CV16|low prices, but I am equally concerned about 852
value brices. b auaty : 2193 | 13703 | 64778 | .796
. product quality
involvement
I compare the prices of different brands of
CV17|cosmetics to be sure I get the best value for 696
the money
V5 When I buy cosmetics, IAam concerned about 860
being not right to my skin
. Skin V6 When I §W1tch cqsmetlcs, I amAconcemed 858 | 2781 | 17.384 379251 810
involvement about being not right to my skin
Vs If I ma'de the wrong choice When' buying 749
cosmetics, I suffer from psychological stress
Using cosmetocs bothers me, but it is a way
i CcV19 790
Obligatory of self-management 1389 | 8680 | 73457 | 569
involvement - — - -
CVZ20|Using cosmetics is a basic etiquette 786
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Table 8> Analysis of Differences of 3 Groups by Cosmetic Involvement Factors

Group Groupl Group2 Group3 Fvalue
Cosmetic Involvement (n=115) (n=67) (n=158 )
Trend & interest Mean 3.48+.55 2.00+.68 222+ 59 I
involvement Duncan test A C B ’
o Mean 3.80£.65 2.08+.56 3.59+.56 "
Skin involvement 198.555%%*
Duncan test A C B
Prestige sensitivity Mean 3.51+.61 2.41+.59 2.98+.54 78.950%+*
involvement Duncan test A C B
Price and value Mean 3.85+.53 3.08+.70 3.52+.53 30 129***
involvement Duncan test A C B ‘
_ _ Mean 3.87+.54 2.85+ .83 3.40+57 B
Obligatory involvement 57.772%%*
Duncan test A C B

% pC 001
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{Table 9> Analysis of Demographics Differences among Cosmetic Involvement Groups

. Amusing Rational Obligatory
Cosmetic Involvement| . = . . L
High-involvement | Low-involvement | High-involvement ¥
Demographics Group Group Group
srap (n=115) (n=67) (n=158 )
20-29 56(32.9) 29(17.1) 85(50.0)
Age 2.199
30-39 59(34.7) 38(22.4) 73(42.9)
Single 81(32.7) 45(18.1) 122(49.2)
Marital Status 2.961
Married 34(37.0) 22(23.9) 36(39.1)
Seoul 38(37.6) 16(15.8) 47(46.5)
_ Gyeonggi-do 32(29.4) 27(24.8) 50(45.9)
Residence Gyeongsang-do 21(309) 15(22.1) 32(47.1) 7425
Distribution
Chungcheong-do 10(31.3) 4(12.5) 18(56.3)
Other (Jeollanam-do, Gangwon, Jeju) 14(46.7) 5(16.7) 11(36.7)
High School Graduate or less 4(16.0) 6(24.0) 15(60.0)
) Attending College 24(32.9) 12(16.4) 37(50.7)
Education 5135
Undergraduate Degree 76(36.2) 43(20.5) 91(43.3)
Graduate Degree or more 11(34.4) 6(18.8) 15(46.9)
Student 32(38.6) 11(13.3) 40(48.2)
Office Worker 52(37.7) 35(25.4) 51(37.0)
Professional/ Technical 13(24.5) 7(13.2) 33(62.3)
Occupation Self-employed 5(29.4) 6(35.3) 6(35.3) 18.993*
Manufacturing/Service 11(28.2) 7(17.9) 21(53.8)
Other (Freelancer, Soldier, Not 2(200) 1(10.0) 7(70.0)
Employed)
Under \1,000,000 24(31.2) 8(10.4) 45(58.4)
\1,000,000 ~ less than \2,000,000 18(31.6) 17(29.8) 22(38.6)
Average 900,000 ~ less than \3.000,000 32(29.9) 21(19.6) 54(50.5) ,
Income 21.023*
(/month) \3,000,000 ~ less than \4,000,000 22(36.1) 11(18.0) 28(45.9)
\4,000,000 ~ less than \5,000,000 12(60.0) 4(20.0) 4(20.0)
Over \5,000,000 7(38.9) 6(33.3) 5(27.8)
with and with sister 31(17.7) 78(44.6) 66(37.7) —_—
without sister without sister 28(17.0) 67(40.6) 70(42.4) '
Military Served 42(13.3) 130(41.1) 144(45.6) 0 668
Service Unserved 7(20.6) 15(44.1) 12(35.3) '
*p<.05
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So weh f9% Ao/t Y ACE vehigh  FAel 9EA ol dEAY FHE oy =
$AE Bl Yool weh AYEAS AvuE, 92 wAse] ASPRAn. 2UGTE 2UE
FHATHAARE Aol FHAABAYY A=A & A Rk Pl 4B FE
ANE AGEl vgol g BA ehdow o AuolA WA okslolN FEA, ZRF o)F
FATHANTEL S, QRIS AGY, A SAE) U@ BAe] b AEAR whe] AZ
Z 9 Auagel mgo] BA Uehdth =9 3 gskdth 1 2% 494 S4% 257 48 @
AL FEAILH AT olo] RAIBAY  BolM KA Aol EOH o AFAF el
SAHE T2 Aol A eht BREBe]  AE 9% Aolsk vehtA ghgith
7 Be JUYe ¢ 5 A HQH 54 FBOINE (Table 1003 2ol
ES, SAE welE AEALS S8 NS F4 gudest Besite g3d4 gud A
ARAToA G4 SBAF BolEel YA 5 o} uEgth faAnBAPUlN ATA 9
4, FEFAEA, AARAGTF Be 9% Basl bg gol B2 RACE et 59
Fo A0R uuEdlEd $HATE 43¢ 4 FIRTGE 994 540 SEEAILE 247
3 AwE Ael7k gk ACE veyth o] X 2 % 4 gt
AL E AFAG N WES Foto] 49 FERIAEHS HPE BTt 2 79
4 B4S 9T ARS Bol B WAk § AR PY, ARATHARA ZrhelA of
P @t YR F BAME we] FHs YRS Bel YT U Jow 843wk
gom AAFART 9N AAFA FAME o FuolA] Tyl dARG 0B} Fepha 2

(Table 10> The Differences of Professional Characteristics and Military Service Environment based upon Cosmetic
Involvement for Men

Amusing Rational Obligatory

Cizouro High-involve Low-involve High-involve
F-value
Content ment Group ment Group ment Group
(n=115) (n=67) (n=158 )
I rather meet people on Average  347+926  332+936  3.25:.974 1228
] business
Professional 0 eed appearance Average  356+819  296t919  3.08+1.006
Characteristics i -
management (face, body, skin, Duncan 8.259%#*
fashion, ect.) on business test A B B
When I was in military Average  343%1.134  3.07+1.118  3.11+1.082
service, I mainly used to be on 3.048*
: y Duncan A B AB
outdoor service test
Military ) - Average  347%1.127  3.02£1.000  3.43+1.058
. When [ was in military .
Service . . Duncan 3.863*
. service, my skin got worse A B B
Environment test
After finishing military duty, Average 3.63+.741 2.72+.976 3.20£.939
my interest picked up about Duncan 20.649%**
. A C B
cosmetics test
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(Table 11> The Differences of the Types of Sister based upon Cosmetic Involvement for Men

Cosmetic Involvement| . . Amusing Rational . O?Iigatory
High-involvement | Low-involvement | High-involvement W
With/without sister (fioﬁ%) (i'rzozs) (nG:rclnég )
Younger Sister 32(44.4) 15(20.8) 25(34.7)
Older Sister 45(43.7) 25(24.3) 33(32.0) 2,690
Without Sister 81(49.1) 27(16.4) 57(34.5)
Total 158(100.0) 67(100.0) 115(100.0)
7 o]F sAFe td #o] Eokxithe & 2 A7 25 goketd tE 2
AME o]l 7P EA veEh Aol sEER AR, sPFE Hodol W 2R A
Ao FHFFEAE FAAMe JFeA] 2 A SEE FdE Ade fE R Fr #
FIFE WIS ¢ F Ak FUfF WFE Jeon TS I ) o B B D S I s B,
(2006)©] AFAAE Frielre] Aygo] o of'e] 574 Ao FAHo] A ATt
At FAEstl B2 9T Fe WY A, 3HEE B E HEoE JdS F33
= sty FofrFel mE sE AR o A, 2300 FAES SHEE Hdkd m
3k zHolE EA oY Fog Aot gle A A A, FY A dA{E, T AL
S8 vetgon B AFdAE FUFFER F HAHF o2 FP AT
YL wele 2 A7t HeEtRAT ol 9 AR, sHgE Ho HAded e dFEAA =
P oG SAstrpel wel A3 Ae AHEY) A8 wAEAe A 2t 4
Jmel Aol7t A & AL & & Ak a5 A0 mek FoA Aelrt Atk E@
ARPAFE Y Aol ATHFNAME FE Al SA4S o A ZuEr] S8 A4
Tt B2 S AFd de ATt 52 A 54, 2EFEAEE5A, AAZARZ U F=
o7 Yep oy B Ao A= (Table 119l = AFAst A Aol 5 FAT A3 HYF
HEo] FAHOE fo@ Ao/l vehid @k B4, FRRBASHAM @ Aelst vehg
ool WAE S$AFE Tl A A ABgel  ov IRAYAASE JT dnwe}t B2
U EE REgd g AFS AdaAY  A9e 23 9om ZRREQY 9PO o4
FRY A we) 2aw SgEel U 4R FHelEst Fohiee ¥ 4 A
2 A% PE ARSI 9L fFANE 5 2ol Al wE WARE NS o
31t S35 2
AR, F3e SHAE HAd oA T a1
V. Z#=2 9 ®of ol FAeE Bole BHo| 02 AoE ekt
o ole ¥ Fdtolgsirets wojo] FH o
o] A7+ 230t FEAS ISR SEE utebr AbE Aol FujgFe] BE F des f
AL Z4& s A 2 gddSs A5 FalE  don old wet nAY M e A
27 itk wd HEE sAE dokd wet s Folof & Aol
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