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ABSTRACT

The purpose of this study is to research the characteristics and types applied to Korean and for-
eign luggage brands, and then develop pattern designs for the luggage by applying Korean cultural
contents that meet the various fashion needs of travel goods. To select the Korean and foreign lug-
gage brands, a web search was utilized by inputting the keyword, ‘Tuggage brand’. The results,
which were extracted from 200 web documents, produced 27 Korean brands and 29 foreign brands
that met the requirements. For the data analysis, images and contents were collected through lug-
gage brand websites, and then 927 pattern designs were extracted. The results were as follows.
First, characters, figures, animals, and plants were commonly used for the pattern design motifs ap-
plied to Korean and foreign luggage. A notable trend was that these motifs were expressed in a
stylistic way with a graphic touch. Also, a singular point was formed from the luggage overall, and
regularly repeated patterns were very common as well. Secondly, pattern designs for luggage were
developed through the application of ‘Hangul, 'Hanbok', and 'Hanok. Nine kinds of patterns were
designed via the phases of change into a vector image and color adjustments, and were simulated
in luggage design. Adobe Photoshop CS 7.0, and Adobe Illustrator CS 5.0 programs were used for
the pattern designs and simulations. This study is meaningful in that it suggested pattern designs
for different kinds of luggage in the motifs of Korean cultural contents. It can be used as a useful
reference, as we are in a time period where travel goods have become individualized, advanced,
and fashionable, as well as laying stress on original design based on cultural interpretation.

Key words: cultural product(:=3H¢3¥), Korean image(3t=4 ©]1]A)), luggage(H & 71,
pattern design(ZH& TIA}Q])
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9 BA 0 U A

g REZz 253 oA§ /P A9 O
etz o £ ATelA @) AL 2w
22 AuHQ g7 AN o g 7}
dol Agaus AEE $¥ 1% Bo TUxE
YA/ TRAH, TR B RAAE )
wel JbeAe Hela B otk HolA ool

£ FHoE o

P& e AME ZEF o3g bl ake] d3l
sl 223, AZEATFNNE T -9 AL
7hg Bl | el §¥9& £4% o, &
= 23 FH2E REZI g8ste] o shd
A OIS st Y gl £33 A+
e £3E fEHES A" Hxiel ZAAA 2
Aste] BA s g bl HE&H tEA HH
gl F3& FEskch 283 " g A
A

1 ojge Jhael Hy X 57

71 (bag)ol? FUELE =& HolFe A&
AAsE FAAA MEeE, AA oujs BAS
Hol EAY dAX od £ A wE SFolt
(Calasibetta, 1998). 7] A= Altholl whe} 4
st W&=o o8] A=, 7P WA 715l
o3 AAHrh(ang, 2009). YF =7 JTZ A
Ziga) 7}‘%}% el WA FHA} ol A 54
& HolwA Aldiel uwpe} HAHR oWyt 2ol 9l
X, 259 2 e pE 910945 E dF
3= tH(Jang, 2009). 259 7S w@eed] oA4t9
Pr—’»%%ol obdl 7]“ 93 A E Ave

A

HAHAn & Lee, 2005).

o8& 7h(luggage) & A2 918 7l EFE
He T AT Aolx EE 7he et AgE

o2 A7t & s TE 01%5& ol Enie
WALEZRE 798t 2ete] HAES 3 o EH
74 A UFE O W& (Fig. D3 7ol vy

gylen, o9 72 A HuE FHHR *,——})\LL
(Sarcina) 2t skith o] %, 7
H)E 24or Be AL Hn —‘%t&ﬁ}l“ Yo =
T EE FAL AEE 9wEoixl E
AHS-E ATt Equli‘rc
(box), 711 1

*FQE]E* 740]‘3}. olFgA {7t T2 FAHS EFAVt
BARoZ shte] S22 AMRE 17A7]RH 194
7] FWA & 5 A tH(Kang, 2011).
(Fig. 2>& o5 Fein| 7hed 59l ERFAE, o
1971747 durd oz Ay, 9zuy, Au
AEE sted AZEdth(Kang, 2011). 194171
o] e ool 7xy w2 A == 33}
&3 AFFAIY HE2 o] F7HE XYL,
olo] wal Ax EET A3 shie] wHaEA
AtH(Jang, 2009). Y& EF A & MA &F
2 EEY W (travellng bag)olyt 7F ¥ (carpet
bag)<Fig. 3), ¥ % (portmanteau){Fig. 4>° ¥
gth 38 7PE HEoE BEE Fol HE
(Louis Vuitton) 2 ol 2w~ (Hermes) 53 722

HEES EFI] 2etdS WSAIA &HAEA
A7) A& th(Jang, 2009), o3
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{Fig. 1) Sarcina
(Sarcina, n.d.)

(Farid, 2005,
p. 127)

2 A
< A% 97E F9H(Jang, 2009). 23 AP L
7}‘%}% Al 22k AAA o] F Jile]l Fulistr]l 4%

o Z3 7EE FEACL EE A 7P g
2 E‘iﬁ}ﬂ N Baggage, n.d.).

AL 7Hte] FRE IA ERI, FEAL
7FAE 9 (garment bag), EE(tote), Y& W (duffel
bag), 7H W FOoE vd F it} %“%ﬂﬂ%
%o Efds Aed UFE wEoA fHE B3
o=, F4A e AN AL shgolth I*’d
Ay P 4wz st oA 7)H],
w71 2] (baggage), 7NElo](carrier) 2t % 3tk (Jang,
2009). FEA ol AE At EFAY oAl o
TOoE, X 3 H(FE)E ¥e AEY A7IAUA
olfl Aol EAUth AAlE TtEolv FEAFAE &
&3 3t Ao|Avt B, BE %}'7}""_13]/\11"5] 79
#53 dEAle EgoE | o] giiolt} &
EAlo]2E 194714 A5 AMSEY S7HA
ME Fele FEEe] 28 o8 7Pl FHerd
W (gladstone bag: G AA7L olFlA AfE)S
Ao E A3 ALAY JHE FHAsA A
(Korea Dictionary Research Publishing, 1997). 7}
E We 28 A kAl xksk] g 7Hg
o2 ol Ry WiHE dold & 4

=
F o9t Yoot EEwe

o

%3 W (shopping bag)

AN FHE AT, HWA Afe]Z7F A F A9
&ol7k I SIFRo] oEZd FuzE 1 5AF
AgAdoz AR HAAZE B 7hdelti(Jang, 2009).
HE B Ay AZ ZIE Fo07 BE 9=

{Fig. 2> Trunk, 19th century

{Fig. 3> Carpet Bag
(Farid, 2005, p. 127)

{Fig. 4> Grey Trianon
Canvas Trunk,
(Lvtrunks, n.d.)

o

< ¥olZkAL Wi vd ke 7PHJ°HH viﬁﬂﬁi
Y (Duffle Bag, nd.). "HAHoE 7431 W2 & O &
Wof| Z-2 3t Al A7 o|EVHA], T4 Fe
2 2AE G583 AL THdoltH(Capet Bag, nd.).

el AL P2 7leAdd "Alel Az
o] thkd AFol AAHL Utk AP 7] 7]
=Ad o= R&Ato] 733ty EE oF3})
woll ofd AAE RrEXUst wg FRsiAth o
g8 7hle] 2AlE dubHoR AZEF|Eod =
EVA, s=algolol= ABS7 %o] 2ol=dH, £

a“;

FHEU Ol E(PO) U 274 E &FrE 22 AwaA7t
AHEEZIE gtk EVA o348 7hle g9 da
Az @ 7Pes, ZedadE e 294 Y
&5 - A Fste] eV el ARFHALE &0
u AE dE7t glel ke hte R gel AHd
o ABS o438 7P stEAE R Bl
Ao gud 22 @ sptoz wHel des A
H7F B gAlez AiE, 100% W7t 7

o7l Wzl wrk gy 7190 Al 0:163

o= Hgst spuolth(Travelmate, 2014). PC &
Ag 7hLe ZEHRUCE 247 © % o%* a7
= 7hge g, 71E Asae e 150, el 250
W, or el 30W) ol kel WEAA (W) S A

~

-~

Ui e 242 FakE olF A BAsks oW
FAdE ddst EEsHHKim & Oh, 2010). ©]
Bk
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Apashe U491 AFSe] Z7hea it
of Aoist W el FER FA AHE7}
EA2ENY b AANNE FHE F AE
47, 29 715 5o 2849 BAYS I
b 5 Theke olelto] A Se] slwEel 9]

o[r

rot

R = 2
%‘ﬂ e

2. M OlO|HI2Z M| ofdllE It

A AA el YA st 2009d 9955129
ol Al 20149 13902 Frtste] AAFE 59%
YeRl 2 ot FAFTSFHI(ATA) 2
20149714 &g o] &- -2 20099 254 oA 8Y
o] Z7}et 339do| o|23, AN FJF FEL
2009 26 HECI A How Q4 wHEC] Z7)3 31
gulgtel] o158 RoZ AWEA, FA AAZIAT
(UNWTO)elA 20113 %0l ®7+8F MTourism Towards
2030, 280 93t 2030 e BFAL oF 1891
o 2% ZoR didsta Stk ol¥E M AAAL
2 Folz e J|9ER ‘ool Rzhge ue} o
P& HHALFA dd F87F Skt Ak 53,
YA MZE B (must have) ofold, oA,
A 59 M2 FofEe] AYPLF FiE F
L lom oot g T Al R el
H3td ANE At Aglole] Hee] o ~Ed
o w22 A FHIZ TH(Kim, 2015). 53], =u]
3 Zo)7t 200 el A 40T 7RI 7L A 2] 50%
Z(Shin, 2014)914 & & UA%o], o3
A FAZ TSz 2533 AR e

NS detdle o84 7kl o

oR @ M rE

N o £ oE m{m ™, ol :l°1'

2 fr 2

EEE

{Fig. 5> Tumi’s Collaboration with Anna Sui
(Laura. 2012)

Aol glel FetRFolAE Ea 553
oy g 7S AEo|A e, 20119
3#H 4 (Crash) ko] FEH oA S F3) Hﬂohﬂ 2
ool e “FEw TAG YA (Kim, 2015)<, 2012
dole HA fztoly ekt Fol(Anna Sui) 949
gRF NS T3l A} Fole] R EYH HE
g A7t 488 9388 7PiFig. 52 MRS
a3 olgEote] 2AFE oYL AMYAE A3}
= 27lE $%(Roncato Uno)$ BT L (BMW)
9} Z2ulAl (Volkswagen) 9 TiAold HWEE oF
AU (Lamberto Angelini) 7} tlA}eld sl=Ao
Aol EFE S AL 1209 IA 5
e o A5ES gAsty gleH, 3007H o]
v A¥ 719 2 3o dste ¥
Sz AFe] 7hsatrh(Kim, 2015). :LFJ_’ ENES
E(Samsonite) &= 2011d f(UN)o] AAg ‘Al
AR H'E wol AU AVFER Fu€] W 3
S A Sle ARRTE Wiy Sek S AYE

HEZ 3 ZFEgod e %’\]?EEHPark,
2011). B2 (Bric's)= " ole] 2E ATzt
yetel FEtudoelds B3 559 txle o9
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<Fig. 6> Chanel 2016 S/S Ready-to-Wear,
(SS 2016, 2015)
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& 7hEs AR Jed, A vty W ZARA Al AR AFSHAAT FLg REz 5
gte] FEtEgoldo g FAHQ dxrgd HYs tatx 327], Wg FHe] b Aeles bE da
A& YAQlE &4 st e sk Qlo zhFstod, ) 26670, =9 661, & 927
olg gt M & sh Ba=®e o H el delHE FHste] e &3ttt
dE gAE HA BAE F9 g spEs da
918l Qi AR (Chanel) S 20161 S/S BAM 2. XIE EA{up
oA TS A HAMZo) ooltlEEE WY
3 Tokek oJale s gxiels Auglnh Apde B2 A7 (You, & Kim, 2008; Lee. 2007
FRAA B 5 9 09 oiw zus g g Lee 20109 HEEA AE Al wH 289 o
E §F7) REZE UEY 43 240 feigzs O wRD A% BA%S R 5 AT S
A BB 3P 547 220k Bip gzme  AWIE R AT A7, A7, AL A7,
oAz A WAESH ofs) spdel mF Aol wd, ojmA R FEste] FA skl (Table 1)l
2Fig. ©F HAYHAHSS 216 2015). 7 A # Aol 2H=2A IRE)= AL2CL. 72
T A (Gueci), =gtth(Prada), H]?_E & 7 (Saint (G2), 44=(G3), AF=(G4), 5F=(GO) T2
Laurent) 5 T}eFet Baltox BHalte AR = H]H FR(@v A8, 5(g2), Ad=5T(g3)
7. A = v OPOIWE]H% A TRl T VAR ERSASH. AN (C)e FEER
QA5 ALsid A YT NI oL 7} °J(C1). F(C2), 1HH(C3), HF(CYH) T,
WS AHo)T 9o AE AT (c) FA8kcl), HAsH(c2), A==
YEH(3) T AR FE3 %*4 ahaath. ZLEW
. :|_|—LH gl O:Ig _g__ 7|_|é|_ EE—._HE—Q—l E%??(T)% :]"é]@,ﬁ?ﬂ(Tl), ARA(T2),
TE C)Xfol EAM ol o3 AAEH(TI) 5 57HAZ, Hee A7(S)+= ?‘1‘%
A71(S1), FZF A71(S2), & A71(SI)E, WE(A)
1. AACHAF L R} B SE < TA(AD, E3(A2), JAE(A3), HF(A4)
o2 Ay emA(De MF ( 1), ZWE((12), 24
U - 9 8L sh Balsel Y gzl & 2(13), WF4(4) 5 107KA= &35 A5 &
g BHH] A% A7 oge Agsy) g 9F S RS e DA el Sel
20159 89 24UEE 259742 A AL E (Google, F=9 A9 vl da 2 £4 = we
Naver) el Al ‘eJ8§ & 71 B =(Luggage Brand)'& =S Polshal ofE ARsEte] NES ARk
A9em AME 7k 200 YEA (/)AL B2 e Yzl 7] FA A REZS A717F AA
AOJE Z)ojA] HE HAT = Alo|Eo A= ol A ¥ Agde AF AVNE VIFLE B
HEE LT Y= = 1077 AL P AR Bz A7E A&, HY fAlY omA =
BAS(F1:38, 9:68)8 FZ33L o & 49 AR B7hE S8 ARl e dEo 9%
8 Jhue] EIS BEs AEo] Y BAL o] Fedste] ojWAE HrtAth £ AFME &
2070, %) 27) HAEE AE BAgom @ys ) ACIEe SEa T4 Aae A% % 29 49
Atk $AREE 201549 89 2645 98 2dzx = SO 71 S8 Gog Coe TS AT S
e 71 HAlTo] YAIO|EES EsjA djHo] A 7155 Atk Y HAd 3 A2 SPSS
$8 ARG gl BF olvAG g sya 00T AES UEEAL AAE
o, 8 OAQE FEET FY BAEA
FU RE|Z HEF7], wEyaS Aydels o
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(Table 1) Analysis of Pattern Design Classifications

Category M‘1d‘dle‘ Small Classification
Classification
- Plant(gl) - Complex Natural - Human(g5)
Nature(G1) |- Animal(g2) Object(g3) - Etc(g6)
- Camouflage(g4)
- Figure(g7) - Abstract Pattern(gl0) - Paisley(gl3)
Geometry(G2) |- Stripes(g8) - Dot(gll) - Etc(gl4)
Motif(G) - - Check(g9) - Houndstooth(g12)
Specific Motif Symbol(G3) | Character(gl5) - Heart(gl7) - Etc(g19)
(g) v : - National symbol(gl6) - Star(gl8)
- City & Landmark(g20) - Letter(g23) - Postcard & Stamp(g25)
Artifact(G4) |- Map(g21) - Vehicle(g24) - Etc(g26)
- Complex Artifact(g22)
Combination L
(G5) Combination(g27)
Hand Drawing |- Watercolor(cl) - Mixed Hand Drawing(c3)
Coloring (C1) - Pen-and-ink Drawing(c2) - Drybrush(c4)
Techmqule-(C) Handicraft(C2) |- Dyeing(c5)
- Specific - -
Coloting Graphics(C3) |- Graphics(c6)
Technique(c) Complex _ :
Coloring (C4) Complex Coloring(c7)
Expression |- Realistic Expression(T1) - Stylistic Expression(T3) - Complex Expression(T5)
Technique(T) |- Abstract Expression(T2) - Weak Expression(T4)

Motif Size(S) |-

Small Size:<{5cm(S1)

- Medium Size: >5cm, {10cm(S2)

- Big Size:>10cm(S3)

Arral(qie)ment - Regular Arrangement(Al) - One point(A2) - Complex Arrangement(A3)
Image() - Casual(I1) - Classic(I3) - Ethnic(I5) - Manish(I7) - Feminine(I9)
& - Romantic(12) - Natural(I4) - Avant-garde(I6) - Modern(I8) - Country(I10)
3. =M An o] 7181&(G2)°] 27.6%, AE(G3)°] 27.1%, A%
E(Gl) 21.7%=Z =A Jesa, I delZs A%
Bna ) ) D =
D) 25k Sz A1 gkl 2(GI) 169%, BTE(G5) 67%=0lh Fu) o
=l - 9 gL she] H88 Y fAels & g8 7P gARlel AHed® Ytz Aee
Aet A3, WA REZ FR/HE (Table 29A 9t 2+ 7185 (G2) 27.1%., AA=(Gl) 25.6%., AFE(G4)
{Table 2> Motifs of Pattern Design in Luggage
Frequency(%)
Nature(G1) |Geometry(G2) | Symbol(G3) | Artifact G4) | Combination(G5) Total
Domestic Brands 68(25.6) 72(27.1) 48(18.0) 51(19.2) 27(10.2) 266(100.0)
Foreign Brands 133(20.1) 184(27.8) 203(30.7) 106(16.0) 35( 5.3) 661(100.0)
Total 201(21.7) 256(27.6) 251(27.1) 157(16.9) 62( 6.7) 927(100.0)
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(%) Mature{G1)

Gaometrg(G2]

0.7

Symbol|G3)

Artifact [G4)

H DoemeRtic Brands

Foreign Brands

10.2

Combination]G5)

{Fig. 7> Motifs of Pattern Design in Luggage of Korean and Foreign Brands

{Table 3> Specific Motifs of Pattern Design in Luggage

Frequency (%)
Domestic Brands Foreign Brands Total

Plant(gl) 17(6.4) 46(7.0) 63(6.8)
Animal(g2) 35(13.2) 43(6.5) 78(8.4)
Nature Complex Natural Object(g3) 7(2.6) 12(1.8) 19(2.0)
(G1) Camouflage(g4) 5(1.9) 14(2.1) 19(2.0)
Human(g5) 1(0.4) 9(1.4) 10(1.1)
Etc(g6) 3(1.1) 9(1.4) 12(1.3)
Figure(g7) 18(6.8) 57(8.6) 75(8.1)
Stripes(g8) 11(4.1) 31(4.7) 42(4.5)
Check(g9) 14(5.3) 27(4.1) 41(4.4)
Geometry |Abstract Pattern(gl0) 6(2.3) 31(4.7) 37(4.0)
(G2) Dot(gll) 13(4.9) 22(3.3) 35(3.8)
Houndstooth (g12) 3(1.1) 3(0.5) 6(0.6)
Paisley (g13) 2(0.8) 3(0.5) 5(0.5)
Etc(gl4) 5(1.9) 10(1.5) 15(1.6)
Character(gl5) 36(13.5) 182(27.5) 218(23.5)
National symbol(gl6) 3(1.1) 9(1.4) 12(1.3)
S(yénsb)d Heart(g17) 1(0.4) 7(1.1) 8(0.9)
Star(g18) 4(1.5) 2(0.3) 6(0.6)
Etc(g19) 4(1.5) 3(0.5) 7(0.8)
City & Landmark(g20) 12(4.5) 34(5.1) 46(5.0)
Map(g21) 11(4.1) 21(3.2) 32(3.5)
. Complex Artifact(g22) 1(0.4) 16(2.4) 17(1.8)
A(rgid Letter(g23) 7(26) 7(1.1) 14(15)
Vehicle(g24) 3(1.1) 5(0.8) 8(0.9)
Postcard & Stamp(g25) 3(1.1) 4(0.6) 7(0.8)
Etc(g26) 14(5.3) 19(2.9) 33(3.6)
Combination(G5-g27) 27(10.2) 35(5.3) 62(6.7)
Total 266(100.0) 661(100.0) 927(100.0)
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g by E DA §3 B4 D U4 A

192%, 4AE(G3) 18.0%, BFE(G5) 102%, =9
o] ALoE AAE(G3) 30.7%, 7182 (G2) 27.8%,
AAE(GL) 201%, A&E(GL) 16.0%, HFE(G5H)
53% wol Ak Fig. .

e tzele] AR REZ FFE (Table 32 7
o] NYEI(gl5) 7} 235%= M &2 HTE A}
A, I o Z2E FE(g2) 84%, =3(g7) 81%.
AE(gl) 68%, E2TE(g27) 6.7% <22 =7 U
wrh sl A, JNYEl(gls) EEIZVL 135%, &
(g2) REZ7} 132%=E %ol &5HJY, I tHl
BE EIE(g27) 102%, =3(g7) 68%. 2=(gl)
6.4%, A=L(g9) 53%, Az= 7|eHg26) 53% T2 =
=A Jepgth F9 BAEE AYE(gls) REZ}

o W A48 7P F HYE ZE2VF 4849 ¢
18] 734 o F-2e] t2Y(Disney), T4z (Looney
Tunes)<Fig. 10y, E$ 71El(Hello Kitty), oJslz~
(Avengers) 5 W= EE dEe] whsl o3} AEgH
g REXE g Atk I FE

g T%e BE X
2 3 AfolE FFig 1), T AL Uy 52 FA
Z AU 29, NHeE, W 5 5E 1Ee B9l
SEH U =9 oP§ st =3 AHYHE REZ
2 g8t e Ale] g, el 499
W7 E UZ2Y(Disney) NYHE FHOZ g
9 Z(Starwars), oJMA~ AL E(Fig. 12)7} wol &

9%, £ ez O A4EFg 13),
AR WFe BRAS Hel 9AL F £

R

215%=% 7 =4 UERi, I elEes &F T3 To| ®ol &L4HY S & F AUTh
(g8) 86%, AE(gl) 7.0%, F&(g2) 65%, E3E g 7hte] HE gl 8dE AN HE
(g27) 53%, =A - AEWF=(g20) 51% o2 wok A48 Aat= (Table £ 7o) 288 71H(G3) ol
{Table 4> Coloring Technique of Pattern Design in Luggage
Frequency (%)
Hand Drawing(C1) Handicraft . | Complex
> > Graphics .
Watercolor | Pen-and-ink | Mixed Hand | Dry Brush (C2)/ (C3-c6) Coloring Total
(cl) Drawing(c2) | Drawing(c3) (c4) Dyeing(c5) (C4-c7)
D -
omestic | 0(3g) 3(1.1) 1(0.4) 1(0.4) 000.0) | 250(94.0) | 1(0.4) |266(100.0)
Brands
Foreign | oq 4 5) 3(0.5) 0(0.0) 2(0.3) 2(0.3) | 631(955) | 0(0.0) |661(100.0)
Brands
Total 33(3.6) 6(0.6) 1(0.1) 3(0.3) 2(0.2) 881(95.0) | 1(0.1) [927(100.0)
100 7 e ——
i L = Foreign Brands
1
70 +
0
sa +7 .
40 -
a0
20 ﬁ"'//
1;) ﬁ/ 3.8 3-5. 11 54 . 0.4 g 0.4 0.3“ 0 o3
g | ety | TR | Joyceion | draciediiig| et
. Handicraft{C2) Coloring
Hand Drawing(C1)

{Fig. 8> Coloring Technique of Pattern Design in Luggage of Korean and Foreign Brands
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B0%E F=FoZ =A Jeisty, Fule <
Ao g 7Y tARIAME BF J#3y /)
(G3)ol ztz}t 94.0%, 955% = 7} @ol Z&d
o2 JehgtiFig. 8), (Fig. 10-13). A& 447
AqME I Z¥(c6)ol 7Y E=A e, 1
ggozE Ams2o)o a3 M (cl) ol 36%2
geEAed e 9 2 AgE B

AgE 7hdel HEE dd Al #dNWS

L=}
¥
2
¥

BE

s
248
%

Bk

ox
X

%44

628%= 7+

EEN
X

i

A(T2) 6.3%, °FstA

(T5) 19% «oZ yesth S -9 &
#(T3)<Fig. 10, 13)°]
=32, A A 28(TDFig. 11, 12)°]

T4

Table 5), %414 EH(T3)o] 643%=
Sog= AMA FE(TL) 24.3%,
x3

32%, =

ztzt 68.0%,

27y 237%, 245%% 7 MAE =94 oKFig. 9.
= -9 g el E8E sid HARle] B

{Table 5> Expression Technique of Pattern Design in Luggage

Frequency (%)
Realistic Abstract Stylistic Weak Complex
Expression Expression Expression Expression Expression Total
(T1) (T2) (T3) (T4) (T5)
Domestic Brands 63(23.7) 7(2.6) 181(68.0) 13(4.9) 2(0.8) 266(100.0)
Foreign Brands 162(24.5) 51(7.7) 415(62.8) 17(2.6) 16(2.4) 661(100.0)
Total 225(24.3) 58(6.3) 596(64.3) 30(3.2) 18(1.9) 927(100.0)
R — -5 = Domestic Brands
& ,// Foreign Brands
50 ’/;_
40 ~
30
20
I I 12 2.6 0.8 2.4
a —
4 . >
tee) Realistic Abstract Stylistic Weak Expression(T4) Complex
Expression{T1) Expression{T2) Expression(T3) Expression(T5)

{Fig. 9> Expression Technique of Pattern Design in Luggage of Korean and Foreign Brands

= 1% P

< B o i
{Fig. 10> Domestic Brand,
g15-c6-T3 Pattern

(Luckyplanet, n.d.-a)

g2-c6-T1 Pattern
(lviza.co.kr, n.d.-a)

<{Fig. 11> Domestic Brand,

<{Fig. 12> Foreign Brand,
g15-c6-T1 Pattern
(Heys, n.d.-a)
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<Fig. 13> Foreign
Brand, g8-c6-T3 Pattern
(Bgberlin, n.d.-a)
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47y 242y 62.0%, 796%= 7V B, T3+ A7)
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{Table 6> Motif Size of Pattern Design in Luggage

Q_oil—‘__

F) - 9] o198 Tyl
2% A3he

= W

AA Yk ek 9 BF
18, 200°] Z+z} 74.1%, 563% % 7PF B, 1
AEJE(A2){Fig. 19>7} 747}
BI%E ANt 53], FH 7
g splEc diEl

THHE ] ®2

EZ7} T”fa
3, F9e) A%
B izt A28 hY AR
Ao ® vebgtKFig. 15).
229 A" Al o
Table 8>3 7ol AFH (1)
olMA7} 523%2 7 ¥A UEhda, I theoR

T A (A1)<Fig.

'a

25.6%,
9] Hylse
0

Jzo(n

e o o

=

& _P" z
=

o= At
AIJER

5
o

(36) small Size(51)

{Fig. 14> Motif Size of Pattern Design in Luggage of
Korean and Foreign Brands

Medium Size{52)

Big Size(s3) (%)
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Regular
Arrangement{A1)

One point{A2)

Frequency (%)
Small Size(S1) Medium Size(S2) Big Size(S3) Total

Domestic Brands 28(10.5) 73(27.4) 165(62.0) 266(100.0)
Foreign Brands 41( 6.2) 94(14.2) 526(79.6) 661(100.0)

Total 69( 7.4) 167(18.0) 691(74.5) 927(100.0)

(Table 7) Motif Arrangement of Pattern Design in Luggage
Frequency (%)
Regular X Complex
Arrangement (A1) Qe pomliA2) Arrangement(A3) Total

Domestic Brands 197(74.1) 68(25.6) 1(0.4) 266(100.0)
Foreign Brands 372(56.3) 257(38.9) 32(4.8) 661(100.0)

Total 569(61.4) 325(35.1) 33(3.6) 927(100.0)
80 x 8 Doume SHCBrands mDomestic Brands
70 - Foreign Brands Foreign Brands
60+
50+
40 17 274
30 +
0+ 105

L~ 6.2

0 ¥

Complex

Arrangement({A3)

{Fig. 15> Motif Arrangement of Pattern Design in
Luggage of Korean and Foreign Brands
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= ZWE(12) 19.1%. A2 13) 9.3%. WF2(14) S 2A(13) 11.7% oItk I3 =9 HA oA
2% o2 ol Yelyth Sy B9 e T ANFLA) oImAKFig. 197 531% 2 7 =%
E AFLU) ovACFig. 17)7F 504%2 7+ B4 ¥, 0 o2 2WEI2)<Fig 20) 191%, 29
el I ggoz2e 2 E(12)(Fig. 18) 19.2%, 21(I13) 83% w22 %ol YelsttKFig. 16).
(Table 8> Image of Pattern Design in Luggage
Frequency (%)
Casual |Romantic| Classic |Natural| Ethnic | Avant- [Manish|Modern | Feminine | Country Total
(11) (12) (I3) (14) (I5) |garde(I6)| (I7) (I8) (19) (110)
Dggiztsw 134(50.4) | 51(19.2) [31(11.7)[15(5.6) [13(4.9) | 5(1.9) |5(1.9) | 9(3.4) | 000.0) | 3(1.1) | 266(100.0)

Foreign
Brands

351(53.1) [126(19.1) | 55(8.3) [52(7.9) |20(3.0) | 20(3.0) [17(2.6)|12(1.8) | 6(0.9) | 2(0.3) |661(100.0)

Total |485(52.3) [177(19.1) | 86(9.3) [67(7.2) |33(3.6) | 25(2.7) |22(2.4)|21(2.3) | 6(0.6) | 5(0.5) |927(100.0)

(%)

b,

504 53.1 B Domestic Brands

t° Foreign Brands

19.2-19.1

117
'-ll rlfl - T -
pltt: | 3 26 34
I 19 19 4 18
h o 09 11 p3
P

) i = o ) ) A &
o&& 656 s""\&g e& & é§ \é{g‘ ’3‘@ S
o #

|-
J/'

a/’

pd 3
i =

&

¢ & o s & & & & &

v_“"b

{Fig. 16> Image of Pattern Design in Luggage of Korean and Foreign Brands

¥ e

W

{Fig. 17> Domestic {Fig. 18> Domestic <Fig. 19> Foreign {Fig. 20> Foreign Brand,
Brand, g27-c6-T3 Brand, g16-c6-T3 Brand, g2-c6-T3 g1-c6-T3-S3 -
-S3-A1-I1 Pattern - S3-A1-12 Pattern - S3-A2-11 Pattern A1-12 Pattern
(Ogram, n.d.-a) (lviza, n.d.-b) (Heys, n.d.-b) (Americanflyer, n.d.)
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g gAY U

=13

RN

2) EFzd d2ed dd ozl dEf3 7NESE FEAT
FU - 9 g APy BASE b AF] A A2 7HE A" AL S 52 3
2 98 gaele] nE 488 £33 Az (Table 2 (Gl-g2)-Ze8 " 71" (C3-c6) -9 4 EA(T3)-
ot 2ot " Ol 2% §30 o9 xpe 7 o4 DISH-FH MAADAFAM) elEA
W 570 o4k el 1071 olAre] Wixst Uehd AL g3 NYE(G3-gl5) -1 71 (C3-c6) - ¢4 4
EE(T3)-F Z71(S3)-9EJE(A2)-ANFL 1), N
(Table 9> Typical Types of Pattern Design in Luggage
Frequency (%)
Pattern Designs in Luggage of Domestic Brands
Represe
ntative
Image i & L E b .
(Ogram, | (Luckyplan | (Atlasbag, | (Luckyplan (lviza (lviza, (Luckyplan (lviza (Travelmat | (Travelmat
n.d.-b) |et n.d.-b) n.d.) et, n.d.-c) | n.d.-c) nd-d) |et nd-d)| nd-e) |e nd-a) |e nd-b)
Gl-g2 G3-gl5 | G3-gl5 | G3-gl5 Gl-g2 G2-g7 G5-g27 Gl-gl G2-g9 | G5-g27
Type C3-cb C3-cb C3-cb C3-cb Cl-cl C3-cb C3-cb C3-cb C3-cb C3-cb
of T3 T3 T3 T3 T3 T3 T3 T3 T3 T3
Pattern S2 S3 S3 S3 S2 S2 S3 S2 S2 S3
Design Al A2 A2 Al Al Al A2 Al Al Al
1 1 12 1 14 15 1 12 I3 12
Fre- 11 11 11 10 8 6 6 5 5 5
q‘ﬁ/fj)cy 4D | @D | @D | 68 | 6o | @) | @)y | a9 | a9 | 19
Pattern Designs in Luggage of Foreign Brands
T : ",Iy:: [F.r e .. il o
Represe ‘i“’ ,;”é' P [ o
o A\ ek &f _ o
ntative LT AR 'E f- 2 ol ; " e _
Image zAmericant (Americanto | (Bgberlin, (V\sioné\rlug (Heys I(Kipling, (Siff.l‘e:f,‘. (Heys.ca, (Siffler,
ourister, urister, n.d.-b) gage, n.d.) n.d.-c) n.d.) n.d.-a) n.d.-d) n.d.-b)
n.d.-a) n.d.-b)
National] U.S.A US.A German US.A Canada Belgium Japan Canada Japan
G3-glb G3-gl5 G3-gl5 G3-gl5 G4-g20 G2-g7 Gl-gl G2-g8 G2-g9
Type C3-cb C3-cb C3-cb C3-cb C3-cb C3-cb C3-cb C3-cb C3-cb
of T1 T1 T3 T3 T3 T3 T3 T3 T3
Pattern S3 S3 S3 S3 S3 S3 S3 S3 S3
Design A2 A2 A2 Al A2 Al A2 Al Al
1 12 1 11 11 11 12 11 13
Eézc 46 37 30 22 16 16 10 10 10
q(%)y (7.0) (5.6) (4.5) (3.3) (2.4) (2.4) (1.5) (1.5) (1.5)
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{Fig. 21> Image Map

(lllustration by Researcher)

- Hangul - Deformation of the Design Source
- Hanbok osrop .
- Coloring Technique
- Hanok : :
: Graphics
(Adobe Mustrator CS 5.0, Adobe Photoshop CS 7.0)
¥ www.keulture,or.kr
‘*'“’“'-““b“"‘“‘me_“kf - Expression Technique
WWw.culture.go.kr . . .
g . Stylistic Expression

Pattern Design

- Motif Size

. Big Size(>10cm)

- Motif Arrangement

. Regular Arrangement, One Point

- Image(Color Way)
: Casual, Romantic, Classic

{Fig. 22) Pattern Design Process
(lllustration by Researcher)
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(Table 10> Pattern Design for Luggage

Design

No Source Motif Pattern Simulation

u
Hangul:
“ghrg”

Design |
_ oL L4
1-1 5 -

(lllustration by Researcher) (Illustration by

N

0 3

r

¥

Researcher) (lllustration by Researcher)

Design Hangul:
& Park Kyung Ri's Poetry
1-2
"Travel,
(Illustration by
Researcher)
Design
2-1 dil
Hanbok : (lllustration by
Jeogori Researcher)
-
g e
Desi (hanbokeenter, n.d.) = o T T
esign | 1 1] L
» S=s==slll " %

(Illustration by T LT

Researcher) ”.H :m.l:.“”

Hanok:
Aﬁ_
Design TU | 'D{_(
B LSS T
31 (Illustration by
Researcher)
(KCIS, n.d-a)
Hanok:
Design
3-2 2505 i
(KCIS,  (Keultur  (KCIS, L L] 5
ke
nd-b) e nd) n.d-c) (Illustration by an+ RN |
Researcher) (lllustration by Researcher) (lllustration by Researcher)
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