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ABSTRACT

The purpose of this study was to prove how sociocultural perspective of obesity, differences in
consumers' perception of body and attitudes of accepting obesity affected individuals' clothing be-
haviors through cross-cultural studies. The data collected were composed of 612 Korean and US
consumers in the 20’s and 30’s that had experiences in purchasing plus-size products. The results
were as follows. First, BMI index was lower in Korean consumers than the US consumers, but
Korean consumers received more stress from being overweight compared to the US consumers,
and had a more negative attitude about their body. Second, although Korean consumers had
lower BMI index and degrees of obesity than US consumers, they were severely stressed by obe-
sity and were found to have a higher level of dissatisfaction with their bodies. Third, Korean
consumers responded more sensitively to obesity and had a tendency to display a more negative
attitude regarding obesity, and a more passive dependence on clothing. Forth, differences in the
body shape were reflected even in wearing evaluation, and US consumers showed a more positive
attitude toward evaluations of size suitability and fitness. Fifth, the plus-size market for Korean
consumers was still not active, and most products purchased were generic brands obtained from
online shopping malls through the Internet. However, in the case of the US, in which the ratio
of obese people is high and the plus-size market is growing, consumers were purchasing plus-size
brands through various distribution online and offline channels. Sixth, Korean consumers were
less satisfied than US consumers with shops, sizes and fitness; however, they were more satisfied
with design factors. Finally, it is expected that this study can offer practical implications for mar-
keters and product developers running plus-size market for young obese consumers in their 20
and 30s.
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Za s AJolZ wile] BEEy AAEHIE H) AT =of AgeTe FH A ArsE
g Fo| A vRE AHFH BHE A8 A, FHE Tl F3tEA AR AR F
QRAAZ A HEH ArEe] BAA A zbol| A 22 Abel2 v RIF 4R AEEHI 3lon,
2 HW AEAES Be AE7RTH Yy AL ZhElol e 82 Ale]2 wilo] AIFAE THA
29 9o 4 gl U HFEY gE 27EWO Y = FAARLR A glo] FEUA vk A AlA
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PR SRARS A% vy 2uAEY g8 B 7] 4E]
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T A4 9 BHE {3S gs3HS B3 goir 50%. 30t7F 50%2 @3 EEHHAJL wERIF
ek w2 el F4, A4, w54 9 A 69.3% %Atk dEe] A digEYel 512%% 7+
Zo BUR VEE ) FFS B B2 Aol @S BEEZ &3 JUow, Bl 155%, 1F
B v HE ANA B HES 9 Sl Z4e] 149%, AAbolgel 84%% ehuth
ABEANE SPSS window 1802 AHESEOM, ¥ AYRIE o] 27.0%0] HF B &L AA
ERA, NHE B, BNE QRN WA, O st 9w AR 224%, AYFRIL 193%, 1%
ARA B4 (ANOVA)# t-test® AAISHTH o] 13.0%, Aul2 B Ho] 62%, AEH] 37%
o UrE} I 71t 84%Ath 4 7 F
3. S} EN FXE Y 2009HY 012 ~4005H o] 87 7ko) 38.8%
2 M =2 HFoden, 9 2009 013}7}
AR AFEAA A4S ATEw, W= 255%, 4 4007+ 0] ~600%H oat7t 14.3%,
Fes Aol aMAe] A A¥EES 007 goouigi~g00mr) o)8k7t 87%, € 800 01%01

{Table 1> Sample Description__ Demographic characteristics of the respondents

KOREA USA
Demographic

Frequency % Frequency %
20-29 161 50.0 193 55.0
ase 30-39 161 50.0 158 45.0
Single 223 69.3 138 58.5
Marital Status Married 94 29.2 76 32.2
others 5 1,6 22 9.3
High school and above 48 14.9 76 32.2
Education Attending college 82 15.5 45 19.1
University degree 165 51.2 83 35.2
Master’s degree or higher 27 8.4 32 135
Office jobs 72 22.4 44 18.6
Service and sales 20 6.2 30 12.7
Technician 42 13.0 23 9.7
Job Professional 12 3.7 17 7.2
Students 87 27.0 42 17.8
Housewives 62 19.3 46 19.5
Others 27 8.4 34 144
~$ 2,000 (~\¥ 2,000,000) 82 25.5 70 29.7
$ 2,000~4,000 (¥ 2,000,000~ 4,000,000) 125 38.8 72 30.5
Monthly Income $ 4,000~6,000 (¥ 4,000,000~ 6,000,000) 70 21.7 37 15.7
$ 6,000~8,000 (¥ 6,000,000~ 8,000,000) 28 8.7 17 72
$ 8.000~10,000 (¥ 8,000,000~10,000,000) 9 2.8 13 55
$10,000~ (¥ 10,000,000~ ) 8 2.5 27 114
~10% 118 36.6 104 441
10% ~20% 145 45.0 50 21,2
clothing expenses 20% ~30% 46 14.3 52 22,0
30% ~40% 9 2.8 17 7.2
40% ~50% 3 0.9 9 3.8
50% ~ 1 0.3 4 1,7
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20~30%7t 14.3%. 30~40%AX 28%, 1 °]’%e]
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v EH2 Al 2ol A% AREEE 20
7F 55.0%, 30ti7t 45.0%9 ¥&E ZJ HAeH
HEAE 585% At HHe] A HAEAe] 352%

=
2 M Be BYE &7 X9 7158y £9o)
32.3%7) B3 B|go|gon, oisksle] 191
Aapolito] 1354%2 UElgth AYEEE
21.0%° 71¢ =&
195%, dxb AREAo]l 186%, AW

H
12.7%, 713l 9.7%%, AH el 72%%

4N 1o © g
ol
o

O N T oox
[«

[ A2
=)
& o =

Au|2 o] v go] 2 Holuh € JH &
B = 9 $2000014~ $4.000013H+70] 30.58%
27 22 vFeolden, € $2,000013HE 29.7%
dom, 4 $4,000001%~ $6,0000187F 15.7%, 4
$10,00001%4= 11.4%, ¥ $6,000~ $8,000013}7} 7.2%,
€ $8,000~ $10,0000]7Fe] 55%° TEE =
PRZIA R vw PFASEITHG @2 Ao x
AT oEY] AEHTE A5 10%c]st
141%7y AFH YA, 20~30%T-l 22.0%.
10~20%F7ll 21.2%. 30~40%° 7.2%, 71 ©]’to]
55%9 REE BTk v AS @ Ty A}

=n
=

=
=

o] =&

2B 2]

F AR Y=

L. H2tz Xto] & AlX|elX] £ H

@43} v Auae) AT HEE Aolel BMI
A Ed A% #% ANAEY MU SE 2523,
W% aulAge] MRASE 33082 F7h 7 A9
MRS o8 FEAd 2 Aol uehwt
(t=-16.286, df=592, p= ). WTO= HIRHE=e] &
Bol #337 wFe] G 2L A8 R,
B ATE olo] 2%k ATTAT Atua @
AFH NS Agsel ARY WBAES AF
Mg 2ol W 77 4gRoR BRadT, 2
2 AES TS ABS MHE BF AHRE
RRESE PR DR RS S LI SEE
L oASs AAFe Hge] Bew Wl mFan
o Zmulmolge] uFe] UACE & O
2 Jeh} 488 niEe vigEs b o
So ArjHoE Be AL FASATH Table 2

ZF R Aol AT FF AR

dls) Aol ojuu] e

{Table 2> The result of cross-tab analysis toward the distribution of BMI between Korean and the US

a7t

= =]
RF EyA

KOREA USA Total
Type

BMI Frequency % pM] | requency % Frequency %

(expected) (expected)

Normal range| BMI(23 | 92 (68.3) 28.6 BMI25 | 34 (57.7) 125 126 21.21

Pre-obese |23<BMIC25 [113 (1014)| 351 |25<BMIC30| 74 (85.6) 27.2 187 31.48

Obese class 1 | 25<BMIC30 | 87 (86.7) 270  |30<BMI35| 73 (733) 26.8 160 26.94

Obe];e/ﬁass BMI=30 | 30 (65.6) 9.3 BMI>35 | 91 (554) 335 121 20.37

Total 322 100 272 100 594 100

X =63.047%%% (df=3, p=.000)
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geol Hlge] =AW, EFY widElE 7HE XF TH(£=-11.254, p=.000). AT v]FEA o <3 9|
o v&3 o}xﬂﬂlﬂj ol Ag9] Hlgel =A Yehy B g Ee daanaEe] HE 613022
AgATolA B de e HY 94 AnatE P8RS B 52029 MW Ete] Fod FFo
o] Ay %%J?Jr AT & F YA FH7HE Ak A oH g FGE(1=T7414, p=000)S W= Ro=Z
£33 E¥E By 33 AHAEY A9E &4 H L ERG T Table 4).
el AYY BNl dE A HYS 227t 20 ol el AzE F3l B w 20~30t) S Aol
v, m AREE AAENE Ve BREvel 2 2AAEY AFF HUEE wEAnatEe] &
03¢ 237 Ao g =4 Yt Table 3 SR AERT A AT vTe g <l oy
g 29 AA| Ao Zel] T 1Al T Solle g dxAuAEe] © mpS AL ¢
#He FFAME = AnabEo] B AIT2R g F ANt =3 7R AY §3 22X OEXA
ZHAE HFE 39508 BHoh g o ZE3] Alo) ghooks R A muiAgel 54 EFFY v
25 A3 UAUAT FEAFHCRE FoFt Aol o] AuFeZ A Jehdth ol #E Hwk &
UebubA] @Fgbth(£=-1.849, p=.065). H]¥O 2 <1 HxEe APYERS THsA deEvd 2Ed B
AAPEHEE 20250 22082 W= aH A} H ok B oopEl g Brte) doloz Zas 4 gl
o 3438ETE Fo3 FFoA v AR XA =& AALSHLE

{Table 3> The result of cross-tab analysis toward the distribution of body types between Korean and US

KOREA USA Total
Body Type
y lyp Frequency % Frequency % Frequency %
(expected) (expected)
A-Type 6 (66.3) 26.7 0 (59.7) 13.8 126 20.6
V-type (31.0) 71 6 (28.0) 124 59 9.6
O-type (98.4) 20.5 121 (88.6) 417 187 30.6
H-type 77 (51.6) 23.9 21 (46.4) 7.2 98 16.0
X-type (74.7) 21.7 2 (67.3) 24.8 142 23.2
Total 322 100 290 100 612 100
x> =66.371"** (df=4, p=.000)
w001
(Table 4) The result of t-test toward body recognition between Korean and US
Items country mean SE. t df D
i KOREA 3.950 1.277
the accuracy of perceptlons of body -1.849 610 065
size USA 4172 1.684
) ) ) ) ) KOREA 2.298 1.084 o
satisfaction with their own bodies -11.254%** 610 .000
USA 3.438 1.413
i KOREA 6.130 1.057
the effect (?f overwelght on 7 4144+ 610 000
purchasing behaviors USA 5.292 1.653

w5 001
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LU 2 o BaEd tig W= uze) ¥

AEs AT

2. H|2rEE = Hlw

D A4 Hgke =

3] WRe] ABA o] okl wwo] T
A4 Aw

2
HoldE drlse A

2) A5H WlweE
AEH wHHEsl BANNE oBo] sk

S B e 63%01]*1{— =7} 7 Apol7h JERG

/\}\OII] /\}5124 ﬂﬁ*} oA A¥E FAsE A A erorx|uk ~Ele) W Bt x)akw 93« ek}
2 Yelyt, A7MEZE = ANREY] HRHAE 2ol = ¢ gad sgoz 9]%% go3= /=2
Al Wk 528602 AXA VLE BML A7 g quae gsadE 3 2 et ek
SadE Bt vF AH RS (mean=4.616) BT} {Table 6.
Freleh peld Hinh SRS H wel v gl 2423} QA% vgeEe] & o 2359 o
= ASE BAHAUTA=6616, p=000). T, F7F g wel 0F 2u4E(mean=4114)0) BF LviA
@ lwAs AR NRARAS AR QAR grean=3mnnn 438 A594E By
EAS FA Mad A A5 2SS BMUA (o3 pmgo1), o) el ATl we
WA Emasdse Aok A AR EAE H g go) gA) wEE 284S E5F A7EH
M8l (F=3629, df=3, p=.013), P15 2MA5E BMI & S = o5 B el dis F4A HEE
Aol MEE e A A7k B AR Y ey wal, ggE AokzA A4ae A9 g
EhaHCTable 5). Aol vob BAYSE A AW APAINE
F7b ALl AN ARG NAER VWEE oz gue Agsel BARS FEoEE
bAuHes e A aviRel Wil HE - pgs nee soz 49 £ Yrk(Wiklund &
AR A o s wssel wwel o

ra
244 Yrg vF 2MASHT Fsl 345D
9\}2)\3} 3k H]u]—]:7}- Al T2 B]u f:EEﬂfl A=

Gollwitzer, 1981: Park, 1999).

QA BF AWAE] BT YA W G

EET e ° FAEE A U He 2¥s B o = 4
7h SR, MRRITIE 66%7F W F EEA gge wme) mgsA AN A A4S B2
B2 238 gl tid 2EHAE AA L Y gS WE/ROgE wuHFEe AWey] 98 5
Mevl WEmsh 2EA2 AuA ARAEE goz oue o)gan o)z dddl WF AuAED
ol ALE et olze A HvLrt 43S gaks BAd Holzt W AoF Mol =
AAREZ Lo} T2 AA ] e et Ao = Hlubo 2 o3t AlAA Aole] TlE ukEzle] wre
< ¥ ol AFEEH RS HAFE Ve E

&m0l

{Table 5> Comparisons of the obesity stress by BMI groups

o= E Al

EEREEREY

N 1 Ob 1
BMI group orma Pre-obese |Obese class 1 3¢ Class F df D
range 1T /111
5.027 5272 5.494 5.525
KOREA 3.629* 3 013
b ab a
USA 4.375 4.594 4.625 4.768 652 3 582

*X.05. a, b: Duncan:s test
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(Table 6> The difference of behavioral attitudes of their over-weighted body

dimension’s country mean SE. t df D
passive appearance management (will| KOREA 4.844 951
to manage appearance through 731 610 465
clothes.) USA 4777 1.200
active appearance management KOREA 3.727 1.293
(seeking for trendy styles and -3.323%%* 610 001
high-end-brands) USA 4114 1.449
e K001
g% FF5H s Holn, Hgtd g AEH AT} ol BAE AAEATh Varimax3HS 53 FAEL
A3 QA0 dg AEge] B VFANAS] F BHL ANse T 10 oA 2912 F33
Y oug B9 284 Jl5e 349 2oz A4 4% F 3] S9asle] 22Ut 4 299 A
¢ 5 o £2 Bs] s ABwE IR ARG
o BAAR 0773~086622 & 7F ulF d#Ay
3. EHA AO|= oS ATAME H|W S elekidnh AA 2909 RS 64375%F E2
Hog Q91X ‘Afe|zolf AJAAHTY, 29l 2+
D Ael= 497 g WA BF, 29 32 'He %o BAE
Mo odf ¥R FLF L4Z & WEelATKTable 1)
$3HE Alolz AEAES Fotus] sl WA Abe] 72 9919 HaAge B F7h 2 Apolz AgA
Z A4 2w Bkl #2 3RG del & 2 2 BARHES D t-test A3 Aol = o
{Table 7> The result of a factor analyses for size fit evaluation
Factor Item Fac‘tor Eigen Explanatory Cronbach’
loading value |variance(%) a
The clothing line fits the body very well without 899
wrinkles.
Factor 1 There is enough space in each area. 782
fit evaluation The size in the label matches the body size very well. .766 5758 44.289 866
of ease for - ’ (44.289) '
size The overall silhouette complements my body form. 750
Length is sufficient enough not to need repair. 660
Location and size of adjustment is appropriate. 634
Vibration part does not match very well. (R) 822
] Factor 2 The location of nipples does not match very well. (R) 803 11.927
fit evaluation 1.551 .808
for tops The breast are gets pulled up.(R) 680 (56.216)
The abdominal part does not match very well.(R) 604
Factor 3 |Crotch part is too short.(R) 837
fit evaluation |Crotch part is pulling.(R) .803 1.061 ( 684135795) 773
for bottoms | Thigh area is too tight.(R) 678 '
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{Table 8> The result of t-test for size fit evaluation

factor country mean SE. t df D
KOREA 3.889 717

‘ Factor 1 , ~4.800%** 610 000
fit evaluation of ease for size USA 4.250 1.066
KOREA 3.956 747

 Ractorz -1.652 610 099
fit evaluation for tops USA 4.081 1.061

KOREA 4.020 822 )

: Factor 3 -3 499+ 610 001

fit evaluation for bottoms USA 4.321 1.223

% pC 001

F AN sel Al Htel Uie FHelA

=7} 7+ foe Zel7t e, e %A Hot
of talAe fFes Aolvt gl AR wEAY
{Table 8).

AR o7 Alo)= A T B Frte tisE)

A Bl aulAEe] § FAAolg A A2

Aee] W BEggo] JUHOE A UE F 9
g ovise RoE BA FFe Fex Aoz
WL Abelz A7) AEE GHHOE BeET
@3 urh 0)F FHx Alol2 o] F o ¥a
I A%H B Aoz 2so] FFH 9

W WS wese gz a4 & Atk 8,

Fel2 Alol2 AFE Tl A ) BAE f
o] Aolg Lotr7] 93 HA /o=l Tl
EEE HnE AT g AHAEY] 2l )

EEE BhI%E W= AHREC] 21.3% AU

=St Table 9).

O]EVFP 71?%‘” Aedte ol il e waHE
A AAAAME JEET S5 28RE9 435%7)

St A RIEC] HE &MAE S et Afe] gt NEl aF BN FHE A HEs Theo
Al ek Hrtel Kol AolE HolA kARt 2 955%¢] o927} SPA HelTsl wo] ¢jAgol
ake] SteAl HrbelA s AiHoz vl Hrheksd 9 £FES o]L3= HoF ZAH T o]o H)
o HES AAHT sAb| o] e Ay EA A W AHAESS AAoz omalel oELs}
HAHAE F ok A vRH g =9 E HH & o ol W3l (391%)S HEsA AER(252%).
HIAES o] sl gk el tis) she] ot W E(206%), FAH(200%) = thekst 0 majol
(Table 9> Chi-square test for on/off line dependence
, KOREA USA Total
on/off line
deendenes Frequency % Frequency % Frequency %
(expected) (expected)
on-line 180 (138.9) 55.9 71 (112.1) 27.3 251 43.1
off-line 142 (183.1) 441 189 (147.9) 72.7 331 56.9
P =AT.948%%% (df=1, p=.000)
#5001
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(Table 10> Chi-square test for the preferred purchase place

KOREA USA Total
TR e | | e | % | ey |
Department Store 30 (71.7) 9.3 97 (55.3) 39.1 127 22.3
Shopping mall 82 (75.1) 25.5 51 (57.9) 20.6 133 23.3
Specialty store 32 (32.8) 9.9 26 (25.2) 10.5 58 10.2
discount store 15 (26.0) 4.7 31 (20.0) 125 46 8.1
Internet 140 (94.9) 435 28 (73.1) 11.3 168 29.5
TV home shopping 3 (2.3) 0.9 1 (1.7) 0.4 4 0.7
Catalog 0 (2.3) 0.0 4 (1.7) 1.6 4 0.7
Mart 11(11.9) 34 10 (9.1) 4.0 21 3.7
Others 9 (5.1) 2.8 0 (3.9) 0.0 9 1.6
Total 322 100 248 100 570 100
X =130.057*** (df=8, p=.000)
%0 001
Table 11> Chi-square test of the preferred brand type
KOREA USA Total
Plus-size brand 45 (72.3) 14.0 8 (50.7) 34.5 123 224
NB plus-line 63 (67.6) 19.6 52 (47.4) 23.0 115 21.0
SPA plus-line 67 (49.4) 20.8 17 (34.6) 7.5 84 153
Superstore PB plus-line 39 (32.9) 12.1 17 (23.1) 75 56 10.2
Department store PB 41 (60.5) 127 62 (42.5) 27.4 103 1838
plus-line
non-brand 67 (39.4) 20.8 0 (27.6) 0.0 67 12.2
Total 322 100 226 100 548 100
y* =106.029*** (df=5, p=.000)
% p 001
FeAEE Msdhe 20E Yepton el &3 AE FEY SPA BAE9 Z#i 2Rls 53 B
B SHAY 11.3% %] A5t AJATK Table 10). WE AFS Fste 2R ZAEAT o] vl
FE A Afo]l2 Fu) BAE {3lo] w3k F3kelA skl wl= AHAREY FEA Alo]x ) B lE
B3 2HAELS AEY £RBAA AFAE HE §FS Tax Aoz ARHA= W 5o &
A= AF FUE 7P WIdE] s dlem, dF SHA PBollA Arste E A Aol AE el
2RAETR] GAISE PR QIEY AL T2 AL WAd BERE9 T2 AF B 5 oY 2
ojZ M BAES HI B F5Ue sy E Y E YebETKTable 11).
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2> Alo]

Z 9 AF FeAd 23 (f=-3582, p=.000) H
E 9 ASY 7 HAx A e (£=-2.334, p=
020) 3= ARARYG BHEE7 E Ao Yehyt

and g4 9 3
& Aol 7} §191TH Table 12).

o HEE BT AR WINLYE 2E W)
F) A% e Aol2 250% 2HAEY FL
g 32073 AT A7 TRl fadl o
BRAAE f8 AGH 4L e e EH
Aoz AMAES §7F FEANA TaL A

{Table 12> The result of t-test for plus size market satisfaction

< AARETE B g A SEA Abol= v
ol &AstsA] oot YAz A z Al
e HSETE S S Abol= )23k
o] Apo]z b Al g WHEE 1A%, &
obg 8 A F2 FETA ]
AT FHE FHL AlolR AMIAE Al
HheS HoliL glef 9] oz Be &
A
V. 28 % M

e Abolz A el vis) Ha AAl
ApolZ7F AXIL ZAA W] THlEo] Eohgel
gt A&HeR sl A & AAE
e AAstEA ol T+ & Al
ZHe @ Ade wEklrt 24 soluA A ¥
H2AY 718 oidet ofgtzel o £7E
FEANE e 2o dE F27t SgdHY sl
w ATE AEA @73 vl @Ael thE gt
ol=o] Ml Est ATE s 2] A
Al AR o} Wk =7t S gk A
BEsta Alzke] Apolzh AjQlel Eol
e E 7 en, R EHx = vl
Aekdd met EgFo] g e 454
Sz AFsdrk=t 997t itk

satisfaction country mean SE. t df D
KOREA 4.422 0.801 )
design and trend 4.755%%* 574 .000
USA 3.953 1.526
) ) KOREA 4.095 0.695 -
size and product fit -3.582%** 565 .000
USA 4.369 1.122
) KOREA 4.143 0.856
overall product quality -1.717 574 087
USA 4.311 1.470
KOREA 4.525 0.934
fabric function 884 580 377
USA 4.438 1.412
KOREA 3.921 0.863
store and store policies -2.334* 574 020
USA 4.142 1.393

*X.05, ***p< 001
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