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ABSTRACT

This study aimed to understand whether or not academic outcomes in digital studies shown in
detailed field of costume were generated appropriately according to the development of digital
technology by analyzing contents of studies in the digital-related studies, which were conducted
with a background of the digital age. First, as a result of frequency of digital-related theses by
the age of ‘Internet Age(1994-2000)’, ‘Digital Age(2000-2009)’, and ‘Smart Life Age(After 2010),
which were classified according to the digital environmental changes, the number of theses in-
creased drastically based on the transition point of each age. Second, representative keywords that
appeared in each age included ‘digital’ and ‘Internet’ in the Internet Age, and ‘digital’, ‘smart’,
‘Internet’, ‘3D’, and ‘wearable’ were shown in the ‘Digital Age’ and 'Smart Life Age'. Third, re-
sults of analysis according to the field of costume show that relevant studies were conducted in
three fields of marketing/information, clothing construction and fashion design in the Internet
Age, whereas the Digital Age produced relevant studies in all fields, and Smart Life Age was
characterized by increase in studies in the field of fashion design and clothing construction.
Fourth, results of analysis according to the contents of study show that relevant studies in the
Internet Age were shown only in two subjects of ‘preliminary study and trend of study’ and
‘studies using technical programs’, and ‘preliminary study and trend of study’ decreased, but rele-
vant studies in other fields of subject increased in the Smart Life Age. As shown above, relevant
studies appeared as various subjects in many different detailed fields of costume in costume stud-
ies according to the stream of the Smart Life Age, which is growing fast recently, and is consid-
ered an inspiring result for development of studies in the field of costume according to the envi-
ronment of the age.
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(Table 1> Changes in the digital age shown in the advanced studies
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(Table 2> Items of Contents Analysis

Year of Issuance and

. . Representative Keyword
Division into Periods k Y

Field of Study Subject of Study

1. Internet Age(1994-2000) ; ?nl felilet
2. Digital Age(2001-2009) ’
) 3. 3D
3. Smart Life Age
(after 2010) 4. Smart
atter 5. Wearable

. Fashion design 1.
. Marketing/information

Digital contents
2. Design and product

. Clothing construction development
. Textile/fiber 3. Studies using technical
Costume esthetics programs

History of costume 4. Digital age paradigm
. Fashion illustration 5. Preliminary study and
Etc. trend of study
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{Fig. 1> Number of Digital-related these by the Age and Year
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{Table 5> Keywords shown in Study Fields
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(Table 65 Distribution of Study Contents by Year
Internet Age Digital Age Smart Life Age Tl
ota
199711999 | 2000 | 2001 | 2002 | 2003 | 2004 | 2005 | 2006 | 2007 | 2008 | 2009 | 2010|2011 | 2012 | 2013 | 2014
Digital 1 ol o o o ool s 6|05 |1n]w]izle] 9]l
contents
Design and
product 0 0 0 0 0 2 1 3 2 5 7 9 8 7 3 10 | 12 | 69
development
Studies using
technical 2 0 2 2 2 4 5 5 9 5 11 9 |15 | 7 13| 8 16 | 115
programs
Digitalage | | | o | o | ;[ o 1|2 |1 |2|ls|2|alo|lal|s]|7]|sw
paradigm
Preliminary
study and 1 6 7 18 | 23 | 17 | 29 | 14 | 23 | 25 | 30 | 29 | 25 | 25 | 27 | 30 | 23 | 352
trend of study
Total 3 6 9 | 22 |26 | 25| 36 |27 | 41 | 47 | 58 | 60 | 62 | 60 | 56 | 62 | 77 | 677
100%
90% -
80% ® Preliminary study and trend of study
70%
=1 - i
E — W Digital age paradigm
k=
& 50% —
E ® Studies using technical programs
‘= 40%
&
]
30% —
M Design and product development
20%
10% - M Digital contents
0% =
~ O O o~ ™Mo o w0 Om o A ™M s
(=31 (=3} [=] (=] (=] [=} = = (=] [=] = [=] — — — — —
(=3} {=2] [=] (=] (=] (=] (=] = = [=] = (=] [=] (=] [=} (=] o
— - ™ ~ ™ ™~ ™ ™ ™ ™ ™~ ™ ™~ ™~ ™ ™~ ™
Year of Study
Fig. 4> Distribution Diagram of Study Contents by Year
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{Table 7> Relevant Keywords shown in Classification of Subjects of Digital Studies

Division Digital Smart Internet 3D Wearable Total
Digital contents 9 7 76 4 0 96
Design and product 21 ) 9 7 7 69
development
Studies using technical 10 3 7 94 1 115
programs
Digital age paradigm 40 1 3 0 1 45
Preliminary study and trend 98 55 241 91 7 259
of study
Total 108 98 329 126 16 677
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