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ABSTRACT

The purpose of this study is to explore the process of how modern fashion establishes new
consumption cultures by analyzing the different types of fashion toys that have appeared in mod-
ern fashion, and identifying inherent meanings of the said toys . The range of this study was
limited to four collections (New York, London, Milano, Paris) from 2000 to 2015. In addition to
these collections, advertisement campaign and cooperative examples as well as examples of fashion
toys that appeared in public interest activities and collections were included. The selected materi-
als were classified into different types of fashion toy usage. From the results of analyzing fashion
toys appearing in modern fashion, the four following characteristics. After analyzing the use of
fashion toys in modern fashion, four characteristics were found. First, fashion toys were found to
be a means to maximize the visual effects of the collection stage. Second, fashion toys utilized as
a fashion object were key elements in transforming neo-pop into modern fashion, and construct-
ing high fashion. Third, the fact that people’s fashion and fashion toys share contemporary fash-
ion means that customers are shared through the integration of diverse media. This leads to cre-
ation of new benefits. Fourth, fashion toys are meaningful because the products reflect con-
temporary culture, and extend the scope of fashion and art, as it can be considered fashion as
well as art. In conclusion, fashion toys were meaningful in that high fashion broke from con-
servative values, and swiftly introduced contemporary culture codes. It derived a point of effective
contact to present a new way of consumption and extended the scope of fashion.
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{Fig. 1> Wooden
Doll (Maspinelli, n.d.)
(Cazottes, 2014,
p. 1)

<{Fig. 2> Bisque Doll
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(Fig. 3> Half doll
(Skinnerinc, n.d.) Doll

(Fig. 4> Casket <Fig. 5> Portrait
(Richard, 2013, p. 70)
(Marimerveille,

n.d.)
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{Fig. 6> Rose Bertin's <Fig. 7) Jules David's
Fashion Plates Fashion Plates
(Damesalamode, n.d.)  (Metmuseum, n.d.)

{Fig. 8> Taglioni Doll
(Ufdc, n.d.)
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{Fig. 9> Boston Herald Lady
(Paper Dolls, n.d.)
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{Table 1> Cases of fashion toy in fashion area

Division Contents Brand Characteristic

. . Alexander McQueen, Franck Sorbier, Gareth

-Stage production equipment . ..

. . . Pugh, Jacquemus, Jean Paul Gaultier, John| Maximize
-Directing a live doll

direction . Galliano, Junya Watanabe, Katie Gallagher,| visual effects
-The emergence of fashion dolls Vogue. it

Stage

Comme des Garcons, Dupre Santabarbara,
Jacquemus, John Galliano, Jean Paul Gaultier,

A ted -Doll that b bjet
ceepte © at became an obje Maison Margiela, Maison Martin Margiela,

Usage as an

. ~ bi
design Collage (Paper Dolls) Olympia Le-Tan, Pedro Lourenco, Seredin & art object
Vasiliev, Vogue. kr
. -Fashion sharing of people and |Bottega Veneta, Chanel, Colette, Jason wu, .
Reproduction Sharing of

puppets McQ for Target, Moschino, Spur(Tisch), Viktor

of fashion -Reproduced fashion collection & Rolf, Vogue. fr, Mattel(Barbie) fashion trends
Adidas, Andrew Yang, Anna Sui, Bape, Chanel,
-Social contribution activities Coach, Colette, Comme Des Garcons, Fendi,
Enhanced using the doll Ferragamo, Fred Perry, Gucci, Ivana Helsinki, Cultural
communication -Doll borrows from fashion Jean Paul Gaultier, Lanvin, Levi'S, Louis|association in
collection Vuitton, Macy's Department Store, Moschino, context
-Fashion Toy Marketing Nike, Paul Smith, Swarovski, Undercover,

Unicef, Uniqlo, Vivienne Westwood, Vogue fr

(Fig. 15> Jean Paul  <Fig. 16> Jean  <Fig. 17> John  <Fig. 18> Jean  <Fig. 19> Like a  <Fig. 20> Gareth

Gaultier Paul Gaultier Galliano Paul Gaultier Doll Pugh
(Smh, n.d.) (Livingly, n.d.-a) (Vogue. n.d.-a) (Vogue, n.d.-b) (Imgur, n.d.) (Anort]h(;ar)mag,

2012). ol= #AZel Fdtde> AREA & IEHEY, ol5s TolB Folgty ok 19
oA A= 7] ) E ol T Kim, 2008). HEdaEs Ao fARD gold 5, T2

& JEelE 20159 S/S RTW Fofell A uf o 7IRE £33 dF2E AFEA 2HEL
o QYo R e BdEe JYSH AAE e why Aol oM HT ol FAY &
HEF 3 ‘golH E(Live Dol)' A ¥ A=3k3 s FE Feh AEEA A AR HA
tFig. 16). 1947] F% §9 A 2oN B AASTE A ulz} gle,
= 245 93 198 22 oA de AHES £ Z+g)ol:(John Galliano) 2] 20083 S/S RTW
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(Fig. 17). °I “Ji}ow A 8] 549E A
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7o g g 7|9E 37 Sk mE <l
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SEF T35 Joll A ojm| 7k ATt
4 & A 20060 F/W RTW Zg Az
(Fig. 18), 2013 S/S Couture ZHHol= Y
o] A3 A AN T Aokl 2007¢
F/W RTW ZIHd3 &g4e] B4 (Alexander
McQueen) 2] 2014'd S/S ZFA7AH AT Tdo]
A4 =3 A SR T3 B olgeote]
2012 12939 & A7 © 97 (Tim Walker)
o] BjA3H ‘Like a Doll'o] A=l <(Fig. 19),

e A5AQ M B uEd AT Al

i

FLIgE A

YA 5, THE ol AAZ ABYTh ol
Ae] 54 AH 5L 54T A7= HANE

o=
Free

=3}t

Fig. 21> Seredin
& Vasiliev
(Livingly, n.d.-b)

<{Fig. 22> Maison
Margiela
(Vogue, n.d.-c)

(Fig. 23> John
Galliano
(Vogue, n.d.-d)

e MoIA ool Hl@S F2e) A58 (Auto-
maton) 49 A% ATKFig. 200, FAW F3ere]
7189 A5G BT A4EHE F)

RS
Sote FgezA A4 ol A7 A,

[\
El
=
rx

: & HHdEel B
(Seredin Vasiliev) = 2002 E:“‘_ S/S Couture &
S A LBEAZ 3?:]—_9_3]_0:1
Hazg AbeputubEl(Dupre San-
tabarbara)t 2006 F/W Couture Z Ao n}
H Q1S FAE tgst olE 9aEF HE
s Aol Yepde v s oAl xHg3) A
2 HYHOEN ALE] 7]FAgo] WIHEHA
EFdtHYoun & Kim, 2014). o= ATHAEA
o= ool gl wet o AA WA=

°

E

A AU E olEojY& Aolth wEtr XAER
HUEHd g7xFeole d3ez F=2o 24
T334 BARA ddrE B FHS FI
ATHKim, 2004). Eg o]0 AFS A9 &
AE sAst] gAel 242 AFASEA #3
Aol IAZE A WEE =gtk ol v
o] 71800 710" FE2Z QA (&2 L)
of A ZAET A, 7lolgHE HEs7] o

{Fig. 25> Comme
des Gargons
(Vogue, n.d.-f)

<Fig. 26> Vogue
Korea.
(Fashioncow, n.d.)

{Fig. 24> Pedro
Lourengo
(Vogue, n.d.-e)
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Folth, T3 oA QAES HWAAYOTH
Hzgle] Zshet o2 <lgk o|nA|e] Wb o] Ajw]
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Alsteto 24 Balt o] AAANS Tedl Aol
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