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ABSTRACT

This study identifies the impact of celebrity stylists’ individual psychographic characteristics, in-
cluding their lifestyle, and social characteristics, including person-environment fit on their job
commitment and satisfaction. A survey was conducted with currently working celebrity stylists, and
a total of 203 responses were analyzed using descriptive analysis, factor analysis, reliability test,
and multiple regression analysis. The results of this study were as follows: 1) The results of the
factor analysis and reliability test on celebrity stylists' lifestyle and person-environment fit clearly
revealed factorial structures, respectively. 2) Regarding the results of the influences of celebrity
stylists' lifestyle on their job commitment and satisfaction, respondents who had higher new in-
formation-oriented, success-oriented, and conservation-oriented, but lower outdoor activity-oriented
lifestyle tended to show higher job commitment and role satisfaction of job satisfaction. 3)
Respondents who had higher person-job fit, person-organization fit, person-celebrity fit, and per-
son-coworker fit tended to demonstrate a higher level of job commitment and role satisfaction of
job satisfaction. Both celebrity stylists' lifestyle and person-environment, which revealed to have a
significant relationship to their job commitment and satisfaction, could be used as an index to
evaluate potential employees' job attitudes for recruiting celebrity stylist.
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100099 VIR 2779 (12.6%), 4000% 9 o~ O Fokok FHE TIoR pAsel o) B
B000YHS1 W%k 24%(1126%), 191 91 oy 159 AFeleh SHEHh KA HHoN Ly
(Table 1) Factor analysis and reliability test for the celebrity stylist’s lifestyle
9
Factors Questions 11;?;[2; SEEZ currﬁﬂ;)iive bgg}cl”r;_a
variance
I read and listen to news through the Internet or smartphone 0.824
New in the morning and evening.
information |Smartphone is one of the daily necessities for searching new 0816 2.052 20.524 0.79
-oriented  |information. ’
I am a heavy user of the Internet to read new latest news. 0.793
Outdoor |! enjoy going to clubs. 0.794
activities |I actively participate in socializing meetings. 0.774 | 2.013 40.952 0.77
-oriented Smoking and drinking are acceptable. 0.746
I always strive to become a leader within a group. 0.848
‘i?i(:;lets:d I am iiterested in the style of successful peoileA - 0.715 1397 54921 0.72
Consgva‘[ion I highly value famﬂies and home. . 0.813 1287 67786 073
-oriented |Present hardship should be endured to achieve future goals. 0.705
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A9l 2EFA2ES] AFEYD B FFR A7
o] vre AM¥ A3 18 HEX g o] ety 2) Qg zejde2ES M-8 HFA
12l AAHNEH, 299 T WFS 67.786% ANol-817 AFA X 2228S Q01BRA §
] -
STk A3} (Table 2), 5719 29l0] £2HYrh 22l 1
o 9ol ggusel 2RI, Y e AYL
(Table 2> Factor analysis and reliability test for the celebrity stylist's person- environment fit
[
. Factor | Eigen & Of. Cron-
Factors Questions . cumulative s
loading | value . bach’s a
variance
Our team’s management style suits me well. 0.809
p Our team encourages my strong points and helps me to do better.| 0.791
erson- - - —
organization I find our team’s work distribution style reasonable and 0.733 | 3.337 15.889 0.81
fit agreeable.
The values that our team pursues are in harmony with the
. o 0.703
values that I pursue in my daily lives.
I find it very enjoyable and interesting to meet and talk with
. . . 0.822
my entertainer (the entertainer I am in charge of).
My entertainer and I pursue similar styles. 0.761
Pers'onf' I‘ﬁr’ld my job very interesting as my entertainer and I have 0.728 | 3230 31,269 0.77
celebrity fit [similar tastes.
My work as a stylist for the entertainer fulfills my desire. 0.726
I regularly think over strong and weak points of my
. 0.644
entertainer.
I find it my active personality very suitable while working as
. 0.788
a stylist.
Stylists can display their creative imagination while working. 0.716
Ffersor}* I am in a right position to demonstrate my potential to the 0690 | 2.997 45,540 073
job fit fullest degree.
I think I am highly recognized because I work as a very
. 0.651
talented stylist.
My position successfully fulfills my desire as a stylist. 0.650
Our team members care and help each other. 0.808
Person- |[Our team members and I share similar working styles and 0.787
coworker |principles. ’ 2.810 58.920 0.75
fit Our team members I have a lot of common traits and similar 0.701
tastes. ’
Manager is not reluctant to carry and move luggage. 0.783
Before and after schedules, manager drives stylist to the 0.779
Person- |office, which I find very convenient. U
. . 2.616 71.376 0.79
celebrity fit |Manager and I harmoniously work together for the picky 0.773
entertainer. ’
I think manager is in equal position with stylist. 0.679
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4eFT Z ¢ 5 JES el F= 5o £
o= F4He Qo AA-2H AF ol o9
o 89l 25 ©Y Q% Bz Ysss A
o] 243, B A FTahs 2udo] 2
2o, g9 Ade aAH AP b w1
S Bao P FEOR Jhe-Adel AR
o2t gl 29) 3¢ Aol LB AEE ¥
FAololx W A4 2 gow Zejdolgy
B AES WA 5 e Qolz, ARt 2
wob §78 FEAAZTG 5o WEOE 745
of Qo JQ-HF AFAolet ek 29l 4=
gae HEe s ol ol B B gol
E9FE, gas Aol vasy, $EEE
E4oluh fAHR Aol Arks BROE Al

S8 A%l st 29 5k 9% AuAL
Ha WS BAFAG $AFEY 2ol g,
29AF HUAE A 2EdezES Sl
AFAZA e 44 BE, AnEe 9Y 9
A A F A he AR =shlv
A% M T TS 5o BFoR 7Y glo]

=
TAQl-mhA Aol etk LA 3y F
b gl e AQ-EE ATH 18

L

H
T o
AAHARCH, 2919 F WFS 71.376%°1 A

{Table 3> Factor analysis and reliability test for the celebrity stylist's jot commitment

. % of
, Factor |Eigen . Cron-
Factors Questions . cumulative )
loading | value . bach’s a
variance
I feel happy and delighted as a stylist. 0.846
Tob I am proud of my stylist work. 0.843
O . .. . . .
commitment I feel much happier while working as a stylist than taking a 0.786 3108 | 62.168 0.80
day off.
My current position is relevant to my dream of stylist. 0.758
{Table 4) Factor analysis and reliability test for the celebrity stylist's job satisfaction
0,
. Factor | Eigen ” Of. Cron-
Factors Questions . cumulative s
loading | value . bach’s a
variance
I feel a sense of accomplishment in my current role and work. | 0.869
Rol I think my role as a stylist is very important. 0.863
ole
- . |1 think I am born to be a stylist. 0.845 | 2.973 37.166 0.79
satisfaction
I am using my talents and potential to the fullest degree
. . 0.774
while doing my current role.
I think my salary level is appropriate. 0.850
I am willing to recommend stylist job to my juniors. 0.766
Career - - — ; ;
. . |I think stylist is a promising and future-oriented job. 0.546 | 2.048 62.768 0.77
satisfaction
I think the stylist team is deeply considerate of welfare 0.542
service. ’
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I
B A 3(B=0.222, t=3.566,

= ZEo] gt 5o W& <

o= pAH] or 2009 & WS 62168% pl001), A5 ABH(B=0.193, t=3.196, p(.05), X
2 eyt 52 A(B=0249, t=4118, pl00])S AT =
AR TrEo] #d F EgS QAEAS 3 ol A(H) A FFS WIS EHN HE F
A3 (Table 4>, 2 1.001%F 2719 82l¢] = T AFE Aty R4A K¢S 7H go)
AT 89 12 A FY3t e 9 ¢ T2 S JHEFE AR g EYo] =2 A
JFol Bgs =7 ddd 2edEiEe] o o2 Yyt I3y EdF A FH(B=-0.299,
o] FostH Aol AEMIEAE Hdo] Bl t=-4.959, pC001) = AF =4 F(-)F dIFE
o A & gevs TIHCE FAFH Y nAY YU EE QFFES A8 gho] Z 2
‘g w3 Y 29 28 Hol ¥ B3 B§dg HEFE AR dig EYETF e He
o] AAHAF FHjoA Add AEYIZE FY 2 UetEth kg JREYel e golziud

S A5t Ao Ad AELIAEE FF 1| 89l AAEHHL 34.0%= e}
A e Adelgta At TR Hol o] Aol 2B AES] o] Apido] AR
Y U sHth oE 899 F HFS W] HXE JFE AHE A (Table 5, 9
62.768% Atk g o e FolZARYY BE | 9%
R, AY wEddes AAHE A TS
4) Q4] 2etde ~EQ o] Z2ElYo] AN N ALE Ueyth AFE AF(B=0.222,
9 8 S vx= 9% t=3676, p(.001), A& AF(B=0193, t=3.196,

Ao Q] 2B 2E]

Aol mAE IS A3 23 (Table 5), ol

glo| T AEL o] AFE p<05), B3 A3H(B=0.249, t=4.118, p<.001)<

A5 el A (+) A

e, AFEET AFB

(Table 5> Multiple regression analyses predicting the effects of celebrity stylist’s lifestyle on their job commitment and

satisfaction

Dependent variable Independent variable B t F-value R?
New information-oriented 0.20 3.569%%*
] Outdoor activity -oriented -0.36 -5.970%** »
Job commitment — 26.903%** 0.340
Success-oriented 0.28 5.043%#*
Conservation-oriented 0.32 5.813%#*
New information-oriented 0.22 3.676%%*
Role Outdoor activity -oriented -0.29 -4.959%%** 16,320 0,235
satisfaction Success-oriented 0.19 3.196*
Job Conservation-oriented 0.24 4.118%**
satisfaction New information-oriented -0.29 -4 A57H*
Career Outdoor activity-oriented -0.03 -0.519 5 487 0.095
satisfaction Success-oriented 0.02 0.439 ' '
Conservation-oriented 0.08 1.274

*p< 05, ** K01, ***p{ 001
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{Table 6> Multiple regression analyses predicting the effects

commitment and satisfaction

5) A zetd2E?

M- 787
1=

Aol AR 29 B uZd nxE 9

Aol ~etdg2ES] Jjel-87 Aol
T 2o nAE 9GS Dolry) s Hel-3
A @A Ae-2F AFA, M-Ade Fg
A, M-AE A, Mel-FF HA, v
YA HIAS SYPHSFE, AF B4 =595
2 3l dAY tEd A E4S AAsS . A
5 2o diste] Aol-miux AFAE A9
Rl-ZF, Jfol-Adel Jfl-HF Jfel-FF
FAol EAHCRE FonstA HH FgFS n
A QAT FAHCR AuEm, Afol-27F A
34 (B=0151, t=3.13L p<.05), 7N2-Ad 2 AF
A (B=0239, t=4.935, p<.001), 7Hel-AF 2 FA
(B=0.560, t=11.580, pd.001), 7Ne-E& HAFA
(B=0345, t=7.128, pd001)olA Qe Mz
ARom, 2ol Ax HAWHL 514%F HwF
=4 JElgth o= ool AEYYAER &

of celebrity stylist's person-environment fit on their job

Dependent variable Independent variable B t F-value R?
Person-organization fit 0.151 3.131*
Person-celebrity fit 0.239 4.935%%*
Job commitment Person-job fit 0.560 11.580%** | 43.925%** 0.514
Person-coworker fit 0.345 7.128%%*
Person-celebrity manager fit -0.037 -0.756
Person-organization fit 0.106 2.264*
Person-celebrity fit 0.302 6.453%**
Rele Person-job fit 0.545 11637 | 49.490%** | 0543
satisfaction .
Person-coworker fit 0.374 7.988%**
Job Person-celebrity manager fit -0.056 -1.202
satisfaction Person-organization fit 0.346 5357+
Person-celebrity fit 0.056 0.862
Career - - N PO .
. . Person-job fit 0.049 0.762 6.325%** 0.132
satisfaction
Person-coworker fit 0.017 0.267
Person-celebrity manager fit 0.080 1.237

*X .05, *** X001
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ZA YEE =o]7] A Aol 3 e 2H ] AY
AR, Aol 2etdE 29 ol ZAEd F A e BIEF Edjolste Aol FAE AAIH
-7 AREYe] Ve 9IS AvR A% Ao
AQ-HUA AFAS AT -2, - ® AT WARS sl FHATE A
el MA-AF, A-FFE AFAHl SAHLE o 2o 2 Aye dA g5 U 4
fFomatAl A TS AL AATE AdA o Ql ZEMJEAEE AR S Eo] A<l
22U 2ER S A AFY FE, A4l ZEHAE|2AEE A el sHA oy Ukl figt
e AgAel ¥ 2AB HAPAel ¥24E A7 olFiAA Rtk FF AFAE W)
HrEqo] Foldrks ety ¥ 4 Yot Agshe Aol g E£BH A7} ol FoiA
o] A= ol ZEIAIAER IS FHA of & Aot} &g AAHOE AHPAA 4F4
243 42 9 FRS ATl B B okl 4B i) gl amg BEYel UAs
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