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ABSTRACT

The purpose of this study is to examine the higher value-added characteristics of tailored jack-
et designs, which are major items of French luxury brands, in an effort to raise the competitive-
ness of domestic fashion designs. The characteristics of the jacket designs from the 1940s to the
1970s, the golden age of Haute Couture, were examined. Based on this, the characteristics of the
higher value-added expressions of the luxury brands were established by analyzing the tailored
jacket designs that appeared in the Paris collection after 2010. The results are as follows: the
characteristics were categorized into ‘traditional value expression,” ‘conceptual value expression,’
‘retro value expression,” and ‘creative value expression.” Traditional value was expressed as the
representation of the styles inherent to the golden age of the Haute Couture houses, and the
status of the luxury brands with history was represented by equally arranging the size and char-
acteristics of the elements of the designs related to jacket silhouette. Conceptual value was rees-
tablished as contemporary identity into which the traditional ideology of the houses and the pres-
ent designers’ sentiments were grafted by developing the designs with the theme containing the
identity of the past Haute Couture houses. Retro value was utilized as the strategy to differ-
entiate the luxury brands with long history from contemporary products. Creative value was ex-
pressed as tailored jackets with new concepts of shape variation and usage conversion by combin-
ing creative sentiments with the high quality techniques of Haute Couture and appears to be able
to create a new consumption market of luxury brands in the global fashion market.

Key words: fashion design(®}41 TI#}4l), French luxury brand(Z &2 HFHAE),
high-value added(Z%-7}71X]), tailored jacket(El Y& = A 3l)
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{Fig. 1) Balenciaga, {Fig. 2> Balmain, 1945

1939 (Amy de la Haye, 1997,

(Walford, 2011, p. 80) p. 40)

{Fig. 5> Dior, 1954
(LES EDITIONS JALOU,
n.d.-a) JALOU, n.d.-b)

{Fig. 6> Balenciaga,
1951 (LES EDITIONS

o] i ATe un|9 9] Zetel gl E o] FolA
AATHKIm & Yoo, 2014).
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{Fig. 3> Dior, 1947 {Fig. 4> Balenciaga,
(Wake Up Little Susie, 1948
n.d.) (Wilcox, 2007, p. 61)

<Fig. 7> Dior, 1957
(Colin, 2003)

{Fig. 8> Balmain, 1957
(LES EDITIONS JALOU,
n.d.-c)
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{Fig. 11> Dior, 1966
(LES EDITIONS JALOU,

{Fig. 12> Balenciaga,
1968 (LES EDITIONS
n.d.-e) JALOU, n.d.-f)
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{Fig. 13> Dior, 1970s
(Mail Online. n.d.)

<Fig. 14> Chanel, 1972
(LES EDITIONS JALOU,

<Fig. 16> Lanvin, 1977
(LES EDITIONS JALOU,

{Fig. 15> Balmain, 1975
(LES EDITIONS JALOU,

n.d.-g) n.d.-h) n.d.-i)
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27 S Aestd, o) A7) Hlsl w3 §2 o] <= B AR 52 20108 F/WHE 2014
7, A GER o]FolR A{FEL He] F A A W S/STEA 9] 8l AlES LEFHE AHMA &
Fodeldt Zete SE E=ol7F o1, V £ol 9 e AR AR F 66170 FHEAL HE7t
A AZ1ECl vle 7 dA B9 gAlelth 4 (g 291, et 32)el s AR gS 7
Rl Fol HOoWAM EE7kA dAYPeE Foz " AAF A=t obd A Z (non-
He 2P AHKim & Yoo, 2014) tailored jacket) & FH3}o] o]F HUHE AA
2124 AAEHo] AHGHAT (Table D& F A
M. 20104 0|29 HEIE= B A7 Sok BYHE AR W £ AT Aol
HEN=EA ElX} o] TEI}I}R| o SAA A2 AR HAQe] e AR e~
s EN A 7HE wel BAHIoU HdHE A AR
T AR A o 2s¢ 2ol ¥
B ogeie Qgeld el gaE ltodrers o o) Ol AR S For ojie
19709744 ¢] HAdElE AR tAel AL A9 Aol Apd AP E 7HE o] tAlew B
{Table 1> Exposure frequency of Jacket types by luxury brands
luxury brand designers > jacl'<et
tailored non-tailored total
Lanvin Alber Elbaz 25 21 46
Chanel Karl Lagerfeld 39 173 212
Balenciaga |Nicolas Ghesquiére/Alexender Wang 15 49 64
Balmain Christophe Decarnin/Olivier Rousteing 39 84 123
Dior John Galliano/Bill Gaytten/Raf Simons 47 44 91
Givenchy Riccardo Tisci 47 78 125
total 212 449 661
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<{Fig. 42>
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