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ABSTRACT

This study studied fashion design characteristics of Muslim women in Indonesian street fashion and ana-
lyzed fashion images, items wearing, patterns and silhouettes, and colors and styling of each image through
local street fashion photos. Fashion image analysis was carried out by a group of experts (masters and PhDs
in fashion design including these researchers). For street fashion, image classification (multiple choice possible)
was performed based on 8 fashion images referenced in previous studies. For the characteristics of fashion
design, the researcher first analyzed top and bottom clothing items, accessories, patterns and silhouettes, and
styling by image, and secondly classified them after verification by two experts (fashion design doctors). The
survey results were analyzed for frequency through the SPSS Statistics 27 program. As a result of analyzing
fashion i1mages, they were often found to be modern, sportive, and romantic, and clothing items such as
T-shirts, shirts & blouses, long pants and long skirts were mostly found. For accessory items, the veil was
most of them wore short hijabs that covers up to their necks. For shoes, casual items including sneakers
and running shoes as well as sandals were frequently found, and for bags, shoulder bags were found the
most. For hats, they created fashionability by wearing brimmed bucket hats or knit caps over hijabs. It was

identified that non-pattern clothing and veil predominated and if there were patterns, geometric patterns were
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preferred. For silhouettes, H-line silhouette was predominant. In the modern images, the street fashion was

characterized by straight silhouettes and unity of veil and clothing colors. In the sportive images, the street

fashion featured outstanding coordination of casual items, and in the romantic images, pastel-tone A-line sil-

houettes was the most striking feature.

Key words: fashion design characteristics(¥] A T A}l £-A), Indonesian fashion($1 =H] Alo} =) A),
Muslim women’s fashion(F+&d A 3 A), street fashion(=E T E 3| A)
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{Fig. 1) Louis Vuitton & Supreme
Collaboration
(Ryu, 2017).
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{Fig. 3> Vetements & Reebok
Collaboration
(Park, 2017).
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Item Category Frequency (%) Item Category Frequency (%)
T-Shirts 135(33.1) Hijab-cover to chest 22(6.7)
T-shirts on T-shirts 0(7.4) Vel Hijab - cover to neck 305(92.7)
ei
Shirt & Blouse 113(27.7) No veil 2(0.6)
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Jumper 4(1.0) Sneakers 84(25.5)
Cardigan 29(7.1) Running shoes 84(25.5)
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sories
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<{Fig. 5> T-Shirts & Shirt/Blouse
(Photographed by authors, 2020)

{Fig. 6> Long Pants & Long Skirt
(Photographed by authors, 2020)

2
|
<Fig. 7> Hijab - Cover to Neck &

Hijab-Cover to Chest
(Photographed by authors, 2020)

{Fig. 8> Sneakers, Running Shoes & Sandal
(Photogranhed bv authors. 2020)
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5 3470(10.3%), 718k 270(0.6%), AEF5 170
(0.3%) = 7Felsk 7ol 7lsket -r4 7t 7V ‘F%Ol

eldS & & AdtKFig. 12). Widel B¢ *
H7t gl @A s de] 32371(98.8%) = "JELﬂ
Aot 2EFE A & fiFEe] FEE oA
Y gl Uy Mds AE5ge st
FH7F Qe MY 718ksr FH 370(0.9%), 2
9 1103%) 2 W% AA e
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{Table 3> Fashion Pattern Analysis Result

Item Category Frequency (%) Total
Non pattern 219(66.6)
Geometry 82(24.9)
Character & Illustration 12(3.6)
Top Plant 5(1.5) 329(100)
Animal 1(0.3)
Mixed 4(1.2)
Pattern Ete 601.8)
Non pattern 292(88.8)
Geometry 34(10.3)
Bottom 329(100)
Plant 1(0.3)
Etc 2(0.6)
Non pattern 323(98.8)
Veil Geometry 3(0.9) 327(100)
Plant 1(0.3)

=¥ A9 oA o5 WMde FH7L (15%), Okl AT 473(12%) & AL H&

e

.
=
G A7 AMANT BN Bk Qe & welth Hebel Afole] SHAOR wol vl
A% J15E FUE HEGS FASGon, go ol el A mY, 2TEY of
AN A wgolAT AYE BFEel FAHY  uA FPOE FAHA AFAAIs YL
o AWAT(ang & Park, 2021)% #AH A plURS ojold B HE) GPoT Mol Ak
s EP AT AFAS Edol § 2AES £ 9

et ZEE HA & FEY o4 3 Fxe] JFOR Ashel AFdo] ZAY ofv)A

9

9

. M O|0|X|E M 3 AEFRE =4

A Ao} 2EANE AH & ooy A

|

{Fig. 11> Geometry Pattern of Top <{Fig. 12> Geometry Pattern of Bottom
(Photogranhed bv authors. 2020) (Photogranhed bv authors. 2020)
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{Table 4> Fashion Silhouette Analysis Result

Item Category Frequency (%) Total
H line 297(90.3)
_ A line 23(7.0)
Silhouette - 329(100)
X line 5(1.5)
0 line 4(1.2)

o ofo ofl o
o
>
™
rO
e
i
L 2 o
o
ut!
=
e & Lo
o =
2 9
X o
1o o
iy, L
B -1=)
=2 rlo
2.1_:’

o Mo
X

[RoA

I

% T

e

fil
32
o2
il

A
el 2E

Elegance

Classic

Manish

Ethnic

A gol Hel At 2R oux, 2XEY oA,
20 ojnAe AEE A AWE Ao
S olml A o= ohols] B oA el A
A 8 2E9Ee 2HsKEg 19,

529 oA 2EIE HMolA

QU] Aok
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{Fig. 13> Fashion Image Styling of Muslim Women
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{Fig. 14> Modern Image Styling 1 {Fig. 15> Modern Image Styling 2 {Fig. 16> Modern Image Styling 3

(Photographed by authors, 2020) (Photographed by authors, 2020) (Photographed by authors, 2020)
742 7hele Aele &Y AY sl #-ddho] Bz B Ay A= =74 Thele 4ol
e gMzste] dAAS Fom £ e £ 299 8|5, &Y Ao ARA 9 sholE
2yAZ, EUS wjAste] WMLzt A HAA Aol 2UYAZE ZFEodiny AubEor B3
2] g FY9¢ 2udHS Ut Hdnk A Fodlelde] HE 2HE 2TUEE F L8Y
Hog Aol Qe HUEF ololdEL vAe P WY A= FE FYF oo ag ¥
of XA Hapel AFds AT As I AT o E dAA e o] Foi7HA]
& Ao e vUEE ololdER 2urly Hlow, 3

(Fig. 15)9] 2EZE QA d= 229 dA 1 Hekel dFolo] Ukt

f
ol o

{Fig. 17> Sportive Image Styling 1 {Fig. 18> Sportive Image Styling 2 {Fig. 19> Sportive Image Styling 3
(Photographed by authors, 2020) (Photographed by authors, 2020) (Photographed by authors, 2020)
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(Fig. 16)9] ARQeINE Bd e Bak¢x  gog 21 oA 4
oA Aze) A=, wolx A EAA Jte) ARl FEP oo 2EE A4
£ ole sl BY Ay fel¥, B9 A 8§ F WA go] vehd AXEE oA 2gY
o A avwol Irold B AL B & P2 AWEA Fig 1D 2EJE HAME
gt 29 A sfolES BAM wolA Ay 1Y Ayl wd oo BMze Y A<
Fodleldsta M} M=o AYE HejA Z 2 gHaZE A gt did A9 9ol
HE FLAZT A4 fle olldER HdZ T W2E FATdelA f‘& As & F Aok 3F
Hebgl dFeoz ~edd =i & BN ZS FARRL 9 Hele] bR 7t

B o]mAe] thxFQ 2EE S| AR e FALaon HE, dES, SolE A
Ao ofoldlE2 Aole HMZE EE2 Fold g7F g2 A E53E ALtk Avty
om s AEHCIE M= WIS HE oA o2 I HA ¢ T2 Hl AdFJdesE &
74 7tele Aold s FEatth HAlA 473 fle ol ER Zudlold HUth
22 A AyAz SHHE Lo vt <F1g 18)¢] ARl A= wlo]A] Aeje] A9l A
e &, ARAY ayus AEsgch 2 Z o3 3™ Ay 7ty AzrF Fveld H
g o&dAs FAMe &9 <l SolE A Aot dAAMel= Idol Ao =7A Thele

otelgs} @l vebe, W= Fo EAE Ao of  SAFS AEIYoH Y Aol 2UAZE F

8tal FHEAZE ol Ao Frulold & A

AW vhAsel mrWlold sgom, dAMde &

© 0% As BUste] hASE Aol BRE 2 4 Uk AoE £2 4TA0E F889
53] Mg go e sel Ao AFS FE ovf, Sk B A% R 9 Fasel 944
stol ol®ate] A EUAS FE 2HUAS F o L4 AFAS ey

stk Aol g WUBE ofelye] wrjvel4 (Fig. 19914 slol= Az 29 A2 o
% Hebel 4%, AN 28 TAE9 280 /b @47 2HE U9 D28 FEFge

{Fig. 20> Romantic Image Styling 1 <Fig. 21> Romantic Image Styling 2 <{Fig. 22> Romantic Image Styling 3
(Photographed by authors, 2020) (Photographed by authors, 2020) (Photographed by authors, 2020)
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