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ABSTRACT

The purpose of this study is to analyze the associations among women’s interest in appearance,
focusing on the psychological effects of and their satisfaction with nail service. The results are as
follows. The factor analysis obtained three factors for interest in appearance: emphasis on appear-
ance, efforts to improve appearance, and confidence in appearance. On the basis of the factors
for interest in appearance, the subjects were divided into four groups: those interested in their
appearance, those confident in their appearance, those trying to improve their appearance (body
type), and those uninterested in their appearance. As for the differences in the psychological ef-
fects of nail service, “feel better” scored highest on average, with significant differences in “feel

» o«

better,” “feel refreshed,” “relieved of stress” “getting treated well” and “feel less anxious.” The
factor analysis for satisfaction with nail service obtained two factors: technical and personal sat-
isfaction and environmental satisfaction. Among the factors for interest in appearance, only em-
phasis on appearance affected the effectiveness in improving positive psychology, whereas em-
phasis on appearance and efforts to improve appearance affected satisfaction with nail service.
The effectiveness in improving positive psychology differed significantly by the grouping of inter-
est in appearance. The groups interested and confident in their appearance had greater effective-
ness in improving positive psychology than the other groups. As for the differences in satisfaction
by the grouping of interest in appearance, only technical and personal satisfaction differed
significantly. The groups interested and confident in appearance and trying to improve appear-
ance showed higher levels of technical and personal satisfaction than the group uninterested in
appearance. The technical and personal factors for nail service were more likely to affect sat-
isfaction than the environmental factor.
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{Table 1> Configuration of survey

Question division Question item Number of items Cronbach’s a
I Interest in appearance 17 0.912
Il Nail service satisfaction 12 0.945
m Psychological effect 9 0.916
Nail Purchase motive 10 -
v service Consideration 9 -
reality Etc. 5 -
\4 Demographic characteristic 6 -
gel #d wRFer AT ol AEA (Varimax) #a3]d WS ol&ste] Q9084 s
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(Table 2> Exploratory factor analysis of interest in appearance
Variance
Factor Item Factor | Eigen | Explained % |[Cronbach'’s
Name Loading | value | (Cumulative a
variance %)
I am self-concerned about my appearance. 830
I am always concerned about how I look. 797
I spend more time on my appearance when I dress up.| .770
Emphasis on |l always try look my best. 743 4733 27.840 902
appearance |[ hyy clothes that make me look my best. 716 ’ (27.840) ’
I dress to impress and look beautiful. 715
I always take another look at myself to make sure I
677
look okay.
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I am always worried about my weight or if I am 895
gaining any weight. ’
Effort to I am on diet to lose weigh. 717
improve |My first priority is to maintain a nice body. 709 3.504 20.614 457
appearance | worry about even the slightest change in my weight.| .696 (48.455) o
I regularly exercise to be in shape. 654
I have a routine to keep my body in shape. 648
I am physically attractive. 791
Confldence I love myself for who I am. 187 15.906
in - - 2.704 814
I believe I am beautiful. 746 (64.361)
appearance
Most people would think I am cool. 614
AAZoE Yy s o] AW APt UHELEE 2= T 2%
370 Sl digk AA At AEE 64.361% < 8 A% A5 209 2dlo] F& HAL
2 Yeigth 74 998 IHAeF WIS Ann A3AE AEE 29 2IZ FAFH 9om,
W, QR EAN(ZFX:4.733, HAZ:27.840)7F 7 fa]le] Awsle AWy F 1892 42574%E
= Ve, IEAY) Y (3 72]:3504, AmEy, 2298 29609% % FHHMES 72183%
W 320614), RANZHIALRFA:2704, HF: 15.906) Z 29 209 F AWYE Holi Utk 3HA
ol o7 Ueiyth EAAEY HA dyyge 71 39 AfrAe 10/l HE Aol 270l BE
64.361% % YEFTK Table 2). 2A4E VIR FEIINATL ANIFEE Lolr7)
At 3 Wd FX= AAF A3} Cronbach’s a7}
2. ME|A OIEE 209l 2911 943, 2912+ 85622 Y TERE
B e B Y Agel vt of d7As BE
R T o X o] uhg] ozl wWET
BN SRR GRS SR NS 2 ag vsmzooaqe @ vsEd 99
; T3] A HHL 0] 83 QolBAS _
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{Table 3> Exploratory factor analysis of nail service satisfaction

Variance
Factor Item Factor |Eigen | Explained % |Cronbach’s
Name Loading | value | (Cumulative a
variance %)
I like the designs that the nail technician creates. 829
Technical i ahm Asatlsfled with the nail technician’s style and 817 12571
and echnique. 5.109 943
e - ) IO (42.574)
Personal |I am satisfied with the nail technician’s kindness. 798
I am satisfied with the nail technician’s professionalism| .794
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I am satisfied with the nail technician’s open 786
communication. ’
I am satisfied with the nail technician’s quality of service. 700
I would recommend others to patron this nail salon. 671
I am satisfied with this nail salon and will continue to
. 658
patron this shop.
The facilities such as bathroom, parking and smoking 845
areas are all good for use. ’
) The location and transportation are easy to find and use.| .771 29.609
Environment - - - - - - 3.553 .856
The interior design of the nail salon is appealing. 714 (72.183)
I am satisfied with there are plenty of extra amenities 639
to occupy yourself. ’
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i o ] A3} Cronbach’'s ax 91622 yehd 4318 =
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(Table 4> Exploratory factor analysis of psychological effect

Variance
Factor Item Factor | Eigen | Explained % Cronbach's a
Name Loading | value (Cumulative
variance %)
relieved of stress 870
feel refreshed 847
feel confident 844
Impréying feel less depressed 827
P:;O;t;;;egy confident about how one looks (hands or feet) 803 5.498 (21822) 916
effect feel confident about oneself 785
feel better .760
feel less anxious 631
getting treated well 624
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appearance
group [l
(n=59)
3.75
3.69
2.98

376
-.021

Trying to improve
-.077

Confidence
in appearance
group Il
(n=59)
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2.83
3.52
- 90 —

4.39
A
4.30
A
4.02

A

(n=44)

Importance of appearance
Effort to improve appearance

Confidence in appearance

Interest in
appearance
group [

Independent variable

Duncan test
Duncan test
Duncan test
Appearance
interest factor

Variables

Emphasis on
appearance
Effort to improve
appearance
Confidence in
appearance

sekok p<.00].
Improving Positive
Psychological
effect

(Table 6> Effectiveness of Nail Service in Improving positive psychology by Interest in Appearance element

(Table 5> Difference of interest in appearance factor according to group

Duncan test results D {C <B <A

Dependent variable
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(Table 7> Differences in the effectiveness of nail service in improving positive psychology by the grouping of Interest in

Appearance
Interest in Confidence Trying to Uninterested
appearance in appearance improve in
Variables group [ group I appearance appearance F
(n=44) (n=59) group I group IV
(n=59) (n=56)
M 4.18 4.20 3.98 3.84
Relieved of stress 3.340*
Duncan A A AB B
test
M 4.02 4.19 3.90 3.59
Feel confident 6.075%*
Duncan A A A B
test
M 3.77 341 3.19 3.16
Feel less insecure 5.661%*
Duncan A B B B 8]
test
Feol fident about M 4.00 4.03 3.85 3.64
eel confident abou "
oneself Duncan A A AB 5 3512
test
Confident about how M 4.05 414 3.93 3.73
one looks Duncan 3.039%*
(hand/feet) test A A AB B

*0.05, **p<0.01
Duncan test results B (A
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(Table 8> Differences of the effectiveness in improving positive psychology

Psychological effect M paired T-test
feel better 4.23
o
feel refreshed 411 :| .
relieved of stress 4.05 :|
feel less depressed 4.01 :|
confident about how one looks (hands or feet) 3.96
feel confident 3.92
feel confident about oneself 3.88
getting treated well 3.83 o
feel less anxious 3.36 :|

*1X0.05, **pX0.01, ***pX0.001
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{Table 9 Difference in nail service of satisfaction by the grouping of Interest in Appearance
Trvi -
Group| Interest in Confidence ‘rylng to Unmt-e =t
. improve in
appearance | in appearance
appearance appearance F
group gioup I group I group IV
satisfaction (n=44) (n=59) (n=59) (n=56)
factor 1 @ Technical and Personal 3.7557 3.7669 3.8729 3.5000 5 333"
Duncan test A A AB B ’
factor 2 @ Environment 3.5625 3.4958 3.5678 3.2589 5370
Duncan test A AB A B ’

*1X0.05
Duncan test results B <A
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